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THE AMUSEMENT INDUSTRY’S 


'57 Not Bod Year 
For Coin Machines 


Bloom Off Juke & Gome Revenues, But 
Over-All Picture Cues Healthy Focto- 

I ASBON STEBNFIELD 


M'W YORK— -The bloom is of! 
|I.A lor ll)P nalitin's coin ma- 
c-liii'O operators, The year jiwt 
riKirtI MW no re%en»e records 
I>utl.eii for the juke and amuse- 
nfii! (lame Iratemity, but ot» the 
other hand it M'v few operators 
eixhiiE up in the poorhouse. 

UiiriuR the decade follrmlng 
VOilrl War It, the country went 
o" A hiivinjt spree— perhaps to 

iierisAte for the years of short- 

• (•'•s duriiiK the conflict. In many 
i,«- «. oiertime pay was Hiere for 
th<» nAkiiig. and when *he sceek 
V r, m^r. the workinft man gen- 
ria'I, had a few dollars left os’er. 
A Ijir percentage of these dollars 
riirled up in the coin botes of juke 
Ixi\r< atid anvisernent gAmes. 

B\ almost any yardstick. IWT 
w.r. not a had year. Money may 
i.jA.- Ireen a little tight, but nearlv 
.•w-i\hod\ was working. The main 
dilleipoie Iretn^rti IttlrT and the 
iimix-dute post-war vean is that 
p.>opIe were in a hurry to spend 
tlcoir money then; now they take 
their limc- 

,Avk ativ operator sshat kind of 
yen I4.')t was and he'll probably 
fiA tlMt it was prrtty poor. But it 
w IS iK>or onlv when compered svith 
thx lush years. Actually, most 
f.i*iie% returned pretty heu’thy 
pioliH. proHts which in normal 
tiiiey would l*e considered ade- 


Jukes Amid 
Holiday Whirl 

( nil .WiO — The hoIld.i> se.a 
. , p fidiicrd a fluny of acUui' 

• ll.e muion’s iiike liov opera 
fins hut it wA’i strictly in the form 
ol servicing their muclunCN mlher 
ih-iii heiiiR swamped hy colleetions. 

With rhrisimas over, operators 
vere busy with a quick change 
[ii)it» r iiletide e.arolx to the less fer- 
s.'mi Inil more festive hines like 
TMieii the Saints Co Marching 
In." ‘■.•.tihl l.ang Syne” and “The 
Be - 1 Barrel Polka.” 

Mtlx* norm.ilh’ most fiike boxes 
ar.- M l iml about even’ two 
wreks. the holulayj find the ma- 
jofila of phonographs getting the 
weeklv miick-change treatment 
Put while the activity continues 
on the npcr.alor level, it is scldnm 
rcllccied in the iuke bos play. With 
few exceptions, holidav arth'ity on 
the phonograph is lu-low par com- 
p.iied to other months. 

Ill (he main, operators pul on 
the records ''because hkc to 

see some festive music," but play 
rareiv approximates that of cuirent 
pop hits. 


Hie proof of the piidiliug may 
Ire found in the reixruK ol the 
financial houses. T >i Ihe Standard 
Kinaiicial CoitKiritiun. a house 
s|>eeiah;:ing in coin machine paifcr, 
iy.-)T was the best year vet. 

According In Arlhnr Silberl. 
Slandanl vicepresident. Ihe firm 
haudled a leco-d .amonnl ol coin 
machine pa|>ei during mirT. and 
aKo liad a reioid mmiljcr cf 
accounts. 

Needed (iash 

Tliis in itself, doesn't mean th.al 
the oireijtoiv weie breaking any 
recoitis, III some instances, it 
mcieb me.\nl that the owralor 
was strapped lor <nish and had to 
Itorrow. But the volume of busi- 
ess done hy Sr.ind.ird Financial 
..ould indicate th.ii operators are 
investing innie nwmey in equip- 
ment llian ever Irelorr. 

Delinquencies during were 
somewhat higher than during the 
nre\mu$ 'e.ir. l>ul even so the de- 
lin(|uenr\ figiii’e is so 'nw that it 
iv considered tieghgihle. Reposses- 
sions are still i-iitualb iinknow-n. 
and if there was any iucidencr of 
bankruptcy among juke box or 
ainiiM-ineol in.ichine operators, it 
as the best-kept secret of the 
•ar. 

As far as major cities are con- 
.-evned. »inuscment machines and 
iuke boxes ate at a iicar-s.itnr.ition 
point in niimlreis. .\hoitl the only 
iv.iv a city njterator can expan 1 is 
to buy a competitor's route. But 
that doesn't mean that he has 
re.icheil his revenue (wlential. 
Dime riiiy 

Wliile the eciinomk-s of the hike 

ir,,. 5D 


ABP PREVIEWS 
HEALTHY 1958 
FOR INDUSTRY 

NEW YORK — Despite 
"the current wase of pcssitu- 
ism," a poll ol .Americas 
business paper editors reveal a 
healthy outlook for biisinevx 
in 1958. Associated Business 
Publications last week re- 
vealed the results of its survey 
of niPinhcrs repieseul!"- 
industries ns ?0 per ceiil pve^ 
dieting for increase next year. 
22 tier cent seeing a "holci 
steady" line and » per cem 
seeing a business decline. 

More sharper mcrchandi.s- 
ing techniques, more advertis- 
ing by local firms, more 
identification and piomnliou 
of brand names ai.d cop' 
empha.sis on drainulic nnpe;d 
were predicterd b\ the editors, 
■^e ABP poll also ww "a 
growing awareness ol thr 
need for improved (luldic re- 
lations and Tpecial progr.ims 
for community, stockholdei, 
employee relations witli man- 
agement." 

Tlie pnblicalions' crystci! 
ball foresaw rising laboi 
manpower shortages and "snb- 
slantial. growing applicalion 
of aulomnlion techniques In 
mnst industries and prnles- 
sions. Tliis business forecast 
is to be an annual pmier l of 
ABP's editor.!*’ div isioii. which 
now includes lOT tiade 
journals. 

Consensus on specific in- 
dustry gross \olum**s included 
Advertising. -A per cent rise 
in 1958. Ili-t'i. 5 per cent 
rise. Toys. 10 per cent rise. 
Printing, will le\ rl off- 
will fust barely hold l05T’s 
g.iins. Plastics, 10 j>er cent 
rise. Hotels. Apotiv. Electrical, 
"impreordcnted g.iiu' " Res- 
taurants, a bit down. 


L EADING NEWSWEEKLY <§ ; 

Review Wax Tabs 
1957 Record Disk 
Production Year 

The Billboard Panel Listened to 
4% More Singles, 31% More LP's 


Bv llO« ARD COOK 
NEW YORK — A record tuiiuhe? 
of 4.619 single disks were received 
'or review by The Billhoatd re 
icwing slaff during l93T-an in 
crease of 4 per cent over 19-56 
Tlie new recorJ was set iu Ihe 
w.ike of a slight t’i, in Ihe numhei 
ol singles rcceivetl for review iu 
'56 as against 1955 .At the s.mic 
time, more than 3.000 I.Ps were 
tubmitled for review, an incre.ise 
of 3 ! per rent over '58. Di.sks w ere 
leceivcH from **27 new companies 
in nveiage of six new firms pei 


of thr ye.ir provluced few ailisis 
,ho had rc|>eat hits, and calypso 
,;»s largeh a Rcl.«fonte phenom- 
enon. Tlie Haw aiian-rockcr fling 
during tlie early p.irt of the sum- 
mer was also short-liveiL and rock 
and roll platters remained the 
mosl-favored by the kids. 


There was .i slight returr to 
ballads tliis year, but few ol the» 
were without traces of rock ami 
lull, Niosl of tiic clicks were of 
the rocker or rockabilly tvjie. ana 
a surprising number of the tunes 
w ere bh ev or based on blues, 
There were few big instnimental 
hits and e«ei. fewer novelty 
smashes 

Tliis vvas also a gnorl year for 
male vncalKls. Only four ol the 
v’s lop 50 disks were by girls 
or fern groups, ll was a sear 
that saw several new artists de- 
velop iiiiporiant rer-ording iversou- 
nlilies. Twei.tv nl the lop 50 rec- 
ords in I95T were by groups or 
artist’ that were new to disks. 

.Sound tracks, origiral cast re- 
cordings and vrreal mood albums 
were lops in pop albums this year. 
Five of the no 10 besl-sclUng al- 
liums were either sound tracks or 
origiiml cast recordings nf Broad- 

OF I rl“v^ 

i.il, an, I Jna..v o. llie oo.mln n.i.l I , TJf 


Tlie rharpest ri.se was In LP' 

I the oop category, iho the totals 
in other iiclds. especially classical ; 
and jaw. were also greater. The 
195" figures represent an increase 
oi 2 per cent iu singles and dose 
In 50 per tent in albums above 
' ihe loliils for 1955. 

The heaviest month for albums 
was November with 343 sent in for 
review. March was Ihc big month 
fnr singles vvilli 515 submitted. 
■ATipinxiiriatcly’ 93 singles ami 6<l 
LP’.a were receiv^ed eucb vveek. and 
over 90 per ceil of the singles ami 
97 pet cent of the I.P s were re- 


vveslern liesf-sellers were diipl. 
Citled on Ihe pop best-selling chart, 
' .A brief c.il'pso trend al the siarl 


NEWS OF THE WEEK 


Antal Doniti’s Mercurv record- 
ing nf Tchailo'skvs ‘‘1812 Over- 
ture" with 'file Minneapnlis Svm- 
phnuv Orchestra and Arthur Ruliin- 
stein'.s interpretation of Bachman- 
(Conlimird «m •<-> 


Spot Bminevs OK, But Outlets 
Tioiihled oil ll;iH-Hmir Sales . . . 

Syndication prices liave gone so high that only 
well-heeled advertisers can buv. Local spon- 
sordiip in T\' has Iwen hard (lit. with manv 
small firms reliinuno to radio. Spot husiness 
cxiiiliniies good, bill (nil sponsorship of half- 

hours li.is dipimd sh.iqily I»S« ® 

Perfect Stereo Disk Process 

Will lake Time. Say Producers ... 

coming for sure hut it may lie 
' in a mass basis al least, than many 
. 1 ...- ... ... ... Disk and pliono firm spokesmen. 

tapped last week for ihcir opinion, indicalcjl 
tiiat much researcii remains before stereo disK 
reproduction Is perfected. "We don’t want the 
public bamhnoded." was the concensus. All 
(ell that riealrrs shnnld have no concern. Ti'ey 
will definitely Iw protected." was another 

general comment ** 

RCA Sets ion Per f>nl I.P Reluni; 

Includes 1-5 Per rent Service Fee . . . 

Rl'A \ icIiH annmmced a 100 (ler cent return 


Stereo .. . 
further olf. c 
V belie 


privilege on all new alhiims l.jvl week e(lecti«e 
Jamiarv 1. Signiticant also, in the change, is 
the iiistitnlfon of n service charge of about 1 1 
per cent of the wholesale price of ull alluims 
returned. The 100 (lercent exchange privilege 
continues ill effect, but this. too. will now also 
carry tiie service charge. Service charge doe« 
not peit.iin to 100 per cent gu.iranlee on all 
, .V, Page • • 
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New Markets 
Hike Output 

M'W YORK — 'Ihe conlimierl 
expansion ol both singles and al- 
hiiiii fields cun be aUtibuled in 
p.ut tn new markets which ha\a 
been created thru racks. Super- 
markets and drugstores have 
npenerl new sources for buyers. 

Tlierc has abo been an increase 
in the num'verof lowe"-priced LP* 
with more partici|>utkm by m.ijor 
labels and bv a larger number of 
tximpaiiies prorlming only sets w ith 
a lower price tag. 

During the last (wo mnnlhs ol 
1957 there wax a marked rise in 
the mimliei of less expenrive LP's 
received for revie— by Th* Bill- 
. board than earliei this year and a 
xigiiilicanl increase in the overall 
lolil ret-eived during this year, u 
compared to 1936. 
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GOOD FELLAS GET TOGETHER 


Early '58 to Mark Mergers 
Of Medium-Sized Agencies 


NEW YORK-— The first half of i sen ices for an -igenA u iiulicaled 
1958 is expected to produce a I in the coinitf^iuuu for tlie Biiick 
rapid acceleration in the trend I account i'wo uf the ageocies 
among n^ium>sized agencies fp Jyuig for the account, Benton & 


merge. One of the siz^Ip group 
of agencies quiety negotiating for 
mergers is XoiftTan, Craig k Kum- 
me], whict i$ expected to emerge 
vaati.v .'Vnarged after some pending 
oealsjell. 

N.C.&K. is now negotiating with 
key local agencies in Los .Angeles 
and Chicago. If mergers result, 
the deals woidd give it major 
offices In the three largest cities in 
the country, and would substan* 
liallv increase the services it can 
render clients. 

Cunningham k Walsh and the 
Compton agency are two others 
shopping the merger marts. Comp- 
ton was trying to effect a merger 
with tlie Kudner agency to save 
the Buick account, but the arrange- 
ment could not be worked out. 
Also trying to effect the same kind 
of deal was Cunningham & Walsh, 
which already has absorbed 
number of smaller agencies. 

BuiiJc Pattern 

The importance of multiple 
offices in key cities and multiple 


Health Spec 
For Wheaties 


Buwles and Leo Burnett, both 
\\uuld have a vastly better chance 
of acqiiiriDg the hillings if they 
had major offices in a number of 
major cities. Burnett, of course, is 
a Chicago agency witli a New 
York branch ouice. B.&B. is mainly 
a New York agency. 

What importance does TV play 
in lh< demands of clients for more 
services? In most cases the agencies 
merely select the client’s vehicles 
and later supervise their presenta- 
tion. But clients want the security 
of deah'ng with agencies which 

MOVING TIME 


Iiave TV executives oi >najor 
stature on the payroll. 

Research Wanted 

*Fhey also want amplified TV 
research. They want different 
tests and studios to assure that no 
mistake is made in the selection of 
pnq>erties. Such a combination 
only a huge agency can offer. 

Only the largest agencies can 
also provide marketing, merchan- 
dising and corporate media plan- 
ning departments, in the patter of 
the successful Mc-Cann-Eiickson 
operation. And in addition to all 
this, merged agencies usually avoid 
duplication in services and thus 
can provide the plus services to 
clients more economically. 


ABC Shifts Three 
More Programs 


NEW YORK — General Mills, 
for its Wheaties division, is pre- 

K 'lg a physical fitness spectucu- 
or sometime next June. Enter- 
tainment will be emphasized on 
llie show, but the sports theme will 
also be carried thru. 

General Mills feels that the 
President's program to improve tlie 
health of youth can be tied in 
directly with Wlieaties to the bene- 
fit of both. No talent or network 
has been set. 


NEW YORK — Mid-season slmf- 
fling contuiues to center largely 
around ABC-TV, which next week 
will move three more shows into 
new slots. “Walter Winchell File," 
recently shifted from Wednesday 
to Friday, will be berthed TJmrs- 
day, 9:30-10 p.ni., probably with 
a new sponsor. Turns is reported 
signing to replace Revlon on the 
(IrninaUc series. 

"O. S. S.” will shift from the 
Tliursday spot to Tuesday 10- 
10:30 p.m., with Bristol-Myers 


series starring Anne Jeffreys and 
Robert SlerlinjL arrives January 20 
as a Guy MittXell replacement for 
Max Factor in the Monday 8-8:30 
p.m. berth. The Hal Roach-Alex 
Gottlieb production has 13 weeks 
in which to prove itself. William 
Seiter is directing the films. 

ABC’s already-crowded drawing 
boards now include an adventure 
series starring Rory Calhoun, to be 
filmed at Desilu studios, and a 
new Margaret O’Brien comedy re- 
placing "Maggie,’’ the show which 


buying 13 one-minute participa- made the rounds this fall. Pilots 


Ford Foundation 
To Aid Education 
Stations' Quality 

HOLLYWOOD — The Ford 
Foundation’s Fund for Adult Edu- 
cation is putting together a learn 
of production executives to teach 
production knowhow and step up 
quality of telecasting at the nation s 
educational stations. 

The team, to consist of 10 pro- 
duction men from commercial TV. 
will make a swing around the coun- 
try, lasting approximately six 
months, visiting all of the 23 edu- 
cational stations presently on the 
air. Purpose is to bring produc- 
tion quality of education^ stations 
up to a par with that on commer- 
cial TV. 


tions and the web now offering 
the reiirainit^ two for sale. "West 
Point Story, ’^now in tlie Tuesday 
slot, will move to Monday 7:30-8 
p.m. as a sustainer, replacing the 
exituig “American Bandstand" 
nighttime stanza. 

The ABC sales force is out sell- 
ing "Win a Million,” "It’s News to 
.Me,” “Masquerade Party” and 
other properties as potential en- 
tries for the iiow-opcn Friday 8:30- 

9 pjn. time. Before the temporary 
Wiiicbell occupanev of that slot, 
Patrice Muiisel had it; her music 
stanza now fills the Friday 9:30- 

10 slot. 

The Sterlings 

"JaL-ques and Jill," a comedy 

CBS Sells 2 Quarters 
Of 'Beat Clock' Strip 

NEW YORK — CBS-TV last 
week sold two quarter hours of 
“Beat tlie Clock,” its daytime strip. 
One was bought by Lever Bios., 
and the other by Bristol-Myers. 
Tlie 2:30-3 p.m. program is rapidly 
moving toward s.r.o. status. 


on both web projects are promised 
for March 1. 

Bristol-Myers, in addition to the 
“O.S.S." buy, just purchased a 
weekly participation in ABC’s 
“Scotland Yard’’ and two weekly 
spots in the John Daly news strip 
at 7:15 p.m. Sanka. which had 
alternate weeks of “Yard,” will 
now alternate one and two spots 
from week to week. 

ABC is huddling with Screen 
Genu on “The Fat Man,” the 
Dashiell Hammett mystery series 
formerly a radio success. A pilot 
will be ready February 15. 


TV, ASCAP 
Pact Near Set, 
About Same 

NEW YORK — The American 
Society of Composers, Authors k 
Publisners’ TV contract covering 
u.se of music on network and lociu 
stations was virtually wrapped up 
late last week, with an overwhelm- 
ing mimber of stations represented 
by the all-industry TV committee 
wiring in their approbation of the 
terms. The deal, as indicated pre- 
viously, is virtually the same as the 
expiring contract. 

In the case of local stations, the 
music payment calls for 2.05 per 
cent of time sales, less certain de- 
ductions. In the case of networks, 
the percentage is 2.5 per cent. It 
is a four-year pact. 

A protective clause which ex- 
isted in the old network contract 
lias been discarded. This dause 
was designed to guarantee tliat 
ASCAFs income in any one year 
would not fall below its network 
earnings in a previous year. 

The .\SC.\P board Is scheduled 
to meet .Monday (30) to ascertain 
whetlier enough broadcasters had 
okayed the terms. The office of 
Judge Simon Rifkind, counsel for 
the committee, on Friday (27) sent 
out a wire stating that the all- 
uidiistry TV committee unani- 
mously recommends adoption of 
(he terms. 

Most stations repped by the com- 
mittee have already given their 
approval, but this wire was in- 
tended to reach some 150 addi- 
tional stations. By Monday (30) 
practically total approval is ex- 
pected, 

Sources close to the scene stated 
th.it talks on the matter of a com- 
promise seillement of the Song- 
{ CoiUiuued on page 13) 
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S AYS SCHERIN: 

Science Fic 
Show Buys 
Carry Risk 

NEW YORK — Anyoive wlm 
hops on (he space show bandwagon . 
does so at considerable risk, ao« 
cording to Schwerin Research Cor- 
poration. Science fiction appeals 
mostly to men; the hard core of 
enthusiasti is exceptionally small 
(about a fifth of the total audience) 
and these fans are unusually 
choosy. 

T^ success of proposed space' 
series depends almost entirely on 
tbdr appeal to this limited, dif- > 
ficult group, Schwerin finds, and 
cannot be predicated on track rec- 
ords of early TV shows like “Cap- , 
tain Video”* and ’Tom Corbett, , 
Space Cadet," which were strictly 
juvenile appeal Sclivverin also . . 
cautions against trick endings, over- 
use of scientific temi.s, unconscious 
changes of mood in siTipting and . 
underestimating viewers’ know- 
ledge of impending space progress, . 

Client Renews 
Ziv 'Annapolis' 

NEW YORK — Ziv’s "Men of 
Annapolis” was renewed for the 
second year in a row by Carnation 
Milk ill 17 Western markets. The 
buy was made for C.imation for 
its Albers Milling Division. 

Markets include San Francisco, 
San Diego, Seattle, Portland, Ore,, 
Phoenix, Ariz., and Salt L.ake City, 
The agency is Envin Wasey, Riith- 
rauff & Ryan, Los Angeles. 


MONEY-SAVING SUBSCRIPTION ORDER 

Enter my subscription to The Billboard for a full yeor 
(53 Issues) at Ihe rote of $15 (o considerable saving 
over single copy rates). Foreign rote $15. 


Sandura Adds Buy 
On 'Price Is Right' 

NEW YORK — ■ A firm which 
has had exceptional success with 
daytime TV, Sandura last week 
added an alternate quarter-hour of 
“Price Is Right” to its NBC-TV 
order. The buy is for seven weeks, 
IS is tlie Sandura renewal of the 
'Queen for a Day" alternate 
qu.irter hour. 

Sponsorship of both programs is 
on .Mondays, giving the advertiser 
a contiguous rate. Hkks Cc Creist 
tlie agency. 


Q 


□ Bill 


(lit lone SMo 

Send to: The Billboard, 2160 Pattorsen St., CincinnoH 22, O. 


Thurs. 'Bandstands' 
Star Radio Folks 

, NEW YORK — Tliursaay lele- 
■ casts of "American Bandstand" over 
I ABC-TV wiU henceforth feature 
I the stars of American Broadcast- 
I ing Network, the web’s radio sister. 
I The weekly stanzas of the day- 
I time strip, Mginning January 2, 
I will find emsee Dick Clark sharing 
[ the podium with Jim Backus, Merv 
I Griftm, Herb Oscar Anderson and 
I ABC singing regulars. 


Cold Remedies 
Hike Budgets 

NEW YORK — More money for 
cold remedies— maiidy the asperins 
—is beginning to be made available 
by advertisers. Whitehall Pharro- 
aca) has budgeted on additional 
$1,000,000 for its Anacin division, 
some of vvliieh has already been 
.spent in purchasing tlie NBC-TV 
news. MeiitlioUluni, another cold 
remerty, has bought .'ll) additional 
quarter lioiir of "Treasure Hunt.” 

Btis(oi..Myers has also made 
more money :iv.'iilable for its Buf- 
fetiii division. Warner-Lambert's 
Auahist, however, is putting its dol- 
lars into spot rv. Vicks is also 
looking aionnd for more TV for 
its \'apo-Rub. 


Last-Minute Buys 
Made on Network 
Football Telecasts 

NEW YORK — More Ust- 
minute s^xirts buys were made on 
the webs last week. Turns bouglit 
the third rjuarter of CBS-TV’s 
Gator Bowl, Saturday (29). Other 
sponsors of one-quarter of the 
holiday football game are R. J. 
Reynolds and Carter Products Rise 
shave cream. 

.^t NBC-T\' the networks sold 
its January 12 National Professional 
Football League Bowl Came to 
Liiicoln-Mercnry, and Liggett k 
Myers. 


We're Bystanders, 
Says CBS in Fuss 
Re 'Game of Week' 

NEW YORK — CBS-TV d.i.n, 
that it is only an innocent by- 
stander in the recent flare-up from 
minor league teams abunt the Sun- 
day "Baseball Came of the Week." 
The web points out tliat six major 
league duos sold their Sunday net- 
work video rights lor 1958 to 
Dancer - Fitzgerald - Sample for 
Fallstaff Brewing. 

The network was selected by Ihe 
advertising agency. CBS-TV also 
points out that the Sunday games 
will be carried by 103 stations as 
against 159 on Saturday, The mi- 
nor leagues' “out of business” plea 
was made to ConBress ugaiiist 
CBS. 


'Price' Christmas 
Pkg. Pulls Mail! 

NEW YORK — "Tlie Price I, 
Ri^t" pulled 16,408,307 pieces of 
mail in four weeks for its special 
Christmas “Showcase" of mv e- 
.'kvvay items. Thu Coodsoii-Tudnun 
audience participation vehicle has 
been averaging regular mail of 
2,000,000 each we^. 

. Boll) as a daytime strip and a 
Monday 7:30-8 p.in. stanza on 
NBC-TV. "Price has been an un- 
usual mail-puller lium the very 
start. 


Timex Buys Ten 
Weeks of S. Allen 

NEW YORK — Tinrex lost vreeV 
moved back into NBC-TV sponsor- 
ship when it purchased 10 alter- 
nate weeks of Steve Alien from 
PharmacrafL 

"Tbe show Is on NBC-TV, 8-9 
p.m. Sundays. Timex was one of 
Allen's early sponsors. It recently 
cancelled several Bob Hope spec- 
taculars. 
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4BC Quizzers 
Start Slowly 
On Trendex 

NEW YORK — NBC-TV*! new 
7;30-5 p.m. miiz showi have he- 
rn iIomIv. according to their 
eiidea ratings. “Treasure Hunt’i” 
Decenihrr 24 rating in the Tuesday 
tiigiit half hour was a 9.3; its 
' 6S TV competition, “Name TTiat 
ime.“ got a 9.3, while the first 
liaK of ‘■Sugarfool” on ABC-TV 1 
r«*tvm-d a 15.0 Tlie “Hunt" rat- 
ing was an improvement over the 
** ,t rating taken of Nat (Kin^ 
>!'*. its predecessor, who got a 
) on December 3. 

On Friday (20) “Truth or Con- 
..Maqomce-' got a 6.7 on NBC, and 
■/ ii-tor Miss," the CBS-TV spec- 
taciiNi, recieved a 16.3 for its first 
hslt hour. “Rin Tin Tin," the ABC 
competition, got an 11. 1. The pre- 
vious w'eek, without the competi- 
tkMi of a spectacular, “Truth or 
flaeqiiences" rated slightly higher 
7.7. Oil December 13, 
t;BS-TV*s “Leave It to 
11.5, and "Rin Tin 


• YORK — «• Having com- 
pleted a four-week test study in 
Boston, The Pulse will incorporate 
in its monthly Telepulse reports the 
new rating technique based on 
four weeks rather tlian a single 
week in the month. 

New York and Los Angeles are 
(Im nest markets to be surveyed 
this way, with all Pulse marfceb 
•%'entiially gelling the FCW (Four 
C onsecutive We^) treatment. 
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Pye Chairman 
Calls for Can., 
Britain Cable 

LONDON — A projocl to sink a 
transatlantic TV cable link be- 
tween Britain and Canada was 
mentioned by C. O. Stanley, chair- 
man of the Pye group of com- 
pamies-heavv stakeholders in the 
electrical and mechanical side pf 
television— at a meeting here this 
week. 

He claimed that easy inter- 
change of radio and TV programs 
be^veen the U. S. and Canada had 
done a pre-sclling job for American 
goods in tliat country, urged that 
a cable link could help restore the 
balance by plugging British trade 
to Canadians via their TV' screens. 
Outside of transmission time, Llie 
cable could be useo for telephonic 
purposes. It could be in operation 
within four years if the govern- 
ments of both countries ga\e it a 
green light. 

Stanley was talking to a group 
of leading Canadian manuFac.urers 
making a good-will trade tour in 
this country. 

Nufizz Plans 
TV Campaign 

NEW YORK — Soda pop bot- 
tlers will be facing a roaior compe- 
titive threat early in 1958 with the 
introduction of Nufizz a soft dnnk 
which comes in powder form and 
can be made by the addition of 
cold water. Now in font flavors— 
root beer, orange, mape and cherry 
—the product will be distributed 
first in Florida. National distribu- 
tion is expected to be achieved by 
next summer. 

Spot 'TV is espied to take 100 
per cent of the Nufizz advertising 
budget. In mid-1958, however, TV 
will drop back to 80 per cent of 
the budget. CBS’ Jack Sterling, a 
stockholder in the company, han- 
dles the one-minute, 2(l^second or 
10-second commercials which will 
be slotted in kids' daytime shows. 
The parent company of Nufizz is 
Drinks, Ihc., headed by Merill 
Lindsay, a former advertising 
executive. 


Only 4 Clear-Cut Winners in 
New Crop; 3 Are Westerns 


NEW YORK — Tlie new crop 
of showj has brought only four 
clear-cut winners to TV', according 
to the December American Re- 
search Bureau report. Three of 
them are VV'cslems, “Restless Cun." 
“Maverick” and “Have Gvm, Will 
Travel," the other. “The Real Mc- 
Coys.” a comedy. 

ARB gives 23 lialf hours to 
CBS-TV, 16 to NBC-TV and nine 
to ABC-TV', with one tied rating, 
among the 7:30-11 p.m. 
shows. Tlie Nosember report 
showed CBS with 25, NBC with 
28 and ABC with five, one slot 
having incomplete returns. ' 


Hottest races with fractions sep- 
arating the tliree networks occurred 
in the Thursday 7:30-8 p.m. and 
9-9:30 p.m. slots and Friday 7:30r 
8:30 p.m., in addition to the tie 
between "Disneyland” and “Wagon 
Train” for supremac)' Wednesday 
.7:30-8 p.m. 

ARB findings are in general 
agreement witl. the latest Trendex 
and Nielsen reports, showing CBS 
strong but down from a year ago, 
ABC gaining steadil) but still trail- 
ing and NBC impros’ed but see- 
sawing from month to month. 

Sunday was distinguished by 
the emergence of “Maverick" as 


WHAT TO DO 


Majors Seesaw on 
Old, New Material 


By BOB SPIELMAN 
HOLLYWOOD — Tho major 
motion picture studios are being 
faced’ with a serious problem in TV 
production. Should they revive 
old theatrical properties from their 
vaults as teleseries, or is it better 
to start afresh inf the TV medium? 

Charles (Bud) Barry, vice-presi- 
dent of M-G-M, avers that it’s a 
problem to which considerable 
study IS being given. There are 
compelling reasons for using the 
properties: 1) the studios own 
them, therefore do not have to pay 
for their development; 2) they are 
supposedly pre-sold to the pubUc. 

There is an even more compel- 
ling reason for not using them, how- 
ever: *rhey have been sxibject to 
much harsher criticism than most 
series, and have a high percentage 
of failures. 

Warner Bros., for instance, 
flunked out on both “King’s Row" 
and "Casablanca” shows, which 
were continually being compared, 
unkindly with the ori^al features 
and stars. Only in “Cheyenne" did 
tlie studio have a winner, and this 
altho originally a theatrical pictiue, 
was not the kind to leave a strong 


Costs, Clearances 
Still Regional Woes 


HOLLYVV'OOD — Television 
costs and the problem of clearing 
time on network statiuos still re- ' 
main the two oriiicipal woes beset- 
ting regional sponsors 

John Bumliam, television direc- 
tor of Standard Oil Company of 
California, one of the first and 
largest regional advertisers, states; 
that ncrivork pre-emptions continu- 
ally have to be met unth. Most 
stations will resist $iich pre-emp- 
tions as long as they can, he de- 
clares, but usually base to give in 
eventually. 

From time to time, he said, 
there’s been some talk about a net- 
work providing a regional hookup, 
but, he thinks, this u’as mostly Tip 
service.” 

Charles Russell, vice-president 
of BBDfirO, points out that regional 
sensor has to absorb a large part 
of original program costs. For the 
11 Western States a hall-hour show 
costs $6,500 to $8,000, exclusive 
of time. Os'cr-all, the CPM usually 
runs from $10 to $15, which is 
ratlier higli. Spots are cheaper, 
but are not always the answer, 
since some sponsors need continuity 
and Identification. 

Time availabilities. Russell said, 
have not been a problem os far as 
ha is concerned, since he would 


rather put a s\'n'bcated show 
fringe period than fight nehvork 
competition in prime time. 

Burton C. Cranicher, v.-p. of 
McCann-Erickson, has come to be- 
lieve that, except in certain cases, 
spots generallv do os good a job 
as programs, ile gives as an ex- 
ample Lucky Lager, which spon- 
sored “Cildersleeve" and "Crunch 
and Des” before turning to spot. 
The agency Found, Cranicher says, 
that wey- kept hitting the same 
audience o\’or and over auin. 
Spots, he belies es, provide tlexi- 
bility, and enable a sponsor to 
cover a wider range of audience. 


Marlboro Buys Year 
Of WGN 'Thorne' 

CHICAGO — Marlboro ciga- 
rettes picked up a 52-week contract 
for \VGN-'rV''s "Late Nows With 
Ted Thome,” Mondays, Wednes- 
days and Fridays, starting January 
6. The seg follows with 10 p.m. 
movie. 

Purchase marks tlie first time 
the sponsor has bouglit a program 
in tills area, preriously restricting 
itself to spots. Agency is Leo 
BurnetL 


imprint on the mind of the public. 
Since then Warner's has built its 
success wiili "Maverick" and “Coll 
.45." both fresh properties. 

Twentieth Century-Fox lias, per- 
haps, been beset by more troubles 
than tlie otliers. The scripts used 
on “The 20th Century-Fox Hour” 
came, to a great extent, from the 
vaults, and, produced on a $100,- 
000 budget, appeared unfavorably 
when compared to the originals. 
“Flicka” never moied faster tlian 
a lame trot. 

“Mr. Belvedere," willi Reginald 
Gardner, has received coo! agency 
reception because of Clifton 
Webb’s strong associatiou with the 
role. 

Screen Gems (Columbia) as the 
first, and so far most successful 
major in tlie business, has relied on 
outside rather tli?n studio proper- 
ties. An exception is Bert Leonard’s 
"Wn Tin Tin,” but the association 
there has always been with a dog, 
instead of human stars or a single 
outstanding piclur'e.^^ Tlie same 
holds true of *Lassie." 

M-G-M is now finding itself in a 
similar situation with The Tliin 
Man." “We’re not being cirticized 
on the basis of the T\’ seilos,” 
Barry avers, Tjuf on a comparison 
of the series with six pictures that 
William Powell and Myma I^y 
made over a span of 15 yean." 

Altho the studio svUI go ahead 
with production of “Northwest 
Passage." based on a feature (and 
the Kenneth Rnbarts book) tliis 
seems to fall into the “Cheie.uie” 
classification. As for the future, 
Barry feels, it may l^e better not to 
rely on old studio properties; or. 
even, to take a property, make it 
into a scries, but call it by a differ- 
ent name, so that the association 
will no longer exist. 

BPA Appoints 
Committee for 
Nov. Confab 

CHICAGO — Ell Henn-, presi- 
dent of the Broadcasters’^ Promo- 
tion Association, last week an- 
nounced appointment of a 1958 
steering committee and set the next 
BPA convention for Nm-emlicr 16- 
19 in St. Louis Chase Hotel. 

The steering committee is com- 
posed of lames Kiss, WPEN. Phila- 
delphia; Gene G6dl. \\'CCO-TV', 
Minneapolis; Dave Partridge. 
Westinghouse Broadc.asting Com- 

{ lany. New York, and Bruce Wal- 
ace, WTMJ-TV, Milwaukee. Au- 
tomatic chairman of the steering 
committee i.s the elected first vice- 
president, Chock Wilson, WCN- 
TV, Chicago. 

■ A high priority task of the year 
(Continued on page 9) 


master of the 7:30 slot, losing to 
Ed Sullivan at $ p.m. only by .4, 
and tlie CBS loss of three half 
hours in what was a clean sweep 
lor two years. Monday saw former 
champs “Robin Hood," Bums and 
Allen and Arthur Godfrey succumb 
to newer series, while die 9 p.m. 
Iierth switched hands troia 
“Twenty-One" to Danny Thomas 

Tuesday showed the now-slan- 
dard ABC Western sweep thni 9 
p.m., follou'ed by a Lucy-Desi spe- 
cial. NBC was out of tbe running 
all ''vening. Wednesday's starting 
draw leaned toward Disney at § 
and stayed with old favorites all 
night. Tliursday opened with a 
dose victory for “Tic Tac Dough." 
Tlio ABC captured only one slot, 
its second-place scores were strong 
and threatening. 

Friday had lost month's leader, 
“Rill Tin Tin,” bowing to "I^eave 
It to Beaver” at 7:30, with “Track- 
down" ekeing out a win at 8 to 
give CBS six of the seven half 
hours. Saturday night viewing has 
become tlie lieaviest, over Sundays, 
with tlie No. 1 and 2 shows. “Gtm- 
smoke” and Perry Como, high- 
lighting the evening. Saturday and 
\fonday are NBC’s best showing^ 
Friday has turned into a CBS 
night in ARB statistics. 

Something of a leveling process 
if taking place from report to re- 
port, in contrast to last year’s fig- 
ures which almost regularly showed 
C3S exceeding *ie combined totals 
of the other webs- 


Coiorcasting 
Upgrade Due 
At WGN-TV 

CHICAGO — WGN-TV Is ex- 
pected to announce this week a 
further expansion of colorcasting. 
The expansion '.vill include, it was 
learnetl, a doubling of color equip- 
ment and production of at least two 
new live color prop-ams In January, 
one of them a daily half-hour after- 
' Mjn entry. 

The station recently converted 
“Ding Dong School.” ibe daily live 
kiddie strip, and “The World Is 
Yours." a weekly film travelog 
witli live comment, to color. Ward 
L. Quaal, station manager, said at 
the time that the move was frankly 
to encourage the sale of color seU 
in order to hasten the stabilizing 
ot colorcasting. 

WCN’s announcement of the ex- 
paii.sion will follow by just a few 
days the revelation that RCA Victor 
has been experiencing a sharp rise 
in color T\’ sales here for the past 
six months, attributable to a heavy 
promotional push on tint sets as 
well as increased color program- 
ming. For a six-month average, 
RC.4 has clocked S7.45 in color 
sales for every dollar in b.&w. 
equipment. Tlie ratio ranges from 
two to one in favor of color dollars 
in December all tlie way up to 22 
to 1 during the higli month for 
color sales, la.st inly. 


Renewal Due 
On Thin Man' 

NEW YORK—— Expeclalions are 
that “The Thin Man” will be re- 
newed for another 26 weeks by its 
sponsor, the Colgate - Palmolive 
Company. Tlie aovertiser hasn't 
been ecstatic oxer the ratings 
which have been just fair, at 
b«l, but feeling at the agencies is 
that there’s no sense trying another 
property at this late date. 

A decision must be made by 
January 1. The show is on NBC- 
TV, Fridays 9:30-10 p.m. 
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Kid's Shows 
Too Costly, 
Sez Helitzer 

NEW YORK — TV rates for 
lids’ shows in loo high, accord* 
Ing fo Xfehin Helitzer, director of 
advertising for the Ideal Toy Cor- 
poration. The statement wa.s made 
In a speech to the Sales Promo- 
tion Executives Club Wednesday 
(18). 

Helitzer claimed that because 
TV rates were unrealistic, it was 
forcing manufacturers of children’s 
products to seek family type shows 
with a more definite purchasing 
power. He claimed that the webs 
were not facing "some simple ccO- 
Bomic facts.” 

Bates Same 
^Stations charge the same rate 
for a children’s program as they 
do for a daytime program. In any 
rating system, the number of view- 
ers may be the same, but adver- 
tieers get paid off on the basis of 
tales not rating points. It Is ob- 
vious that children do not have the 
purchasing powvr of adults, and a 
re-evaluation of TV rater for chil- 
dren's programs is absolutely nec- 
essary, or there will be more cas- 
ualties such as ‘Ding Dong School,' 
*VVinky Dink’ and more programs 
bi trouble such as 'Captain Kan- 
garoo' and Xet’s Take a Trip’.” 

It was for this reason, said Mr. 
HeUtzer, that Ideal switched its 
TV advertising schedule to the 
family type of shows, such as the 
“Shirley Temple Film Festival” and 
the New York Tanksgiving Day 
Parade. 
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COMEDY SHOWS 


ABC Hawks Daly 
'News to Me' TV 

NEW YORK — ABC-TV is ped- 
dling “It’s News to Me," a C«xl- 
son-Todman package with ]obn 
Daly as emsee, at a weekly pro- 
gram cost of $19,400. 

The topical news quiz, which 
would feature four name panelists 
and contestants, is considered right 
for hvo time slots, Monday 7:30*~ 
p.nv and Sunday 9:30-10 p.m. 


SOAP OPS BEAT 
OATERS TO DRAW 

WASHINGTON — The 
soap opera rides again— and at 
Western expense. Local CSS 
affiliate WTOP-TV has an- 
nounced that it will bounce 
the local live-and-film "Pick 
Temple Show” to pul on , 
"Bri^ter D^,” Tdge of 
Ni^t" and ■'Secret Storm," 
five weekdays, from 4-5 p.m. 

The “Pick Temple Show." 
which featured Temple with 
songs and . a kiddie studio 
group, built around Western 
film showing, has been on 
WTOP sinco January, 1951. 
"Pick Temple Show” ran thru 
Saturday on the late afternoon 
hour. 
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COST PER 1.000 HOMES 
PER COMMERCIAL MINUTl 

S-Nrt Av(., U.MI ABC A««.. M.Hj 
CBB A»t.. M-*U WBC A»B., W.W 

1. FMHEP KNOWS BEST (Sc*tt. 

NBC) S1.M 

2. DANNY THOMAS iGm. fMdt CU)* 2.72 

3. JACK BENNY (Anwr. Tik. CIS) .. 3.0S 

4. BOB CUMMINGS (R. J. ReyieWi. 

Ctitstbiwifh. NK) 3.10 

5. OH! SUUNNA (H. Cbitis, 

Kulli. CBS) 3.13 

6. BURNS t ALIEN (CiruHtn, 

6«n. Hills. CBS) 3.17 

7. UCKEIOR FATHER (An«r. 

TA.. CBS) 3i0 

I. DEC. BRIDE iGw. FmA, CBS) . . . 3.03 

9. REAL mm (SylHsU. AK> . . . 3.09 

10. OUIE 0 HARRIET (EastKAik. 

AM) 3.71 

n. I LOVE LUCY (G*U S*il. 

SPi**H»f. CBS) 3.72 

12. MR. ADAMS ( EVE <R- I 

RtyndUs. CBS) 3.79 

13. LIFE OF RILEY (Lntr. NBO 3.90 

13. L. lALL, D. ARNE7 (F«4. CRS) . . . 3.90 
15. PHIL SILVERS (P. 0 G.. R. J. 

RtynoMs. CBS) 3.91 

10. PEOPLES CHOICE (BuOiii. 

Anitr. Home. NM) 4.2B 

17. LEAVE IT TO BEAVER ISptnr. CBS) 4.60 

11. SALLY ICItenitrifld. Rifri 

H(8w. HBt) A07 

19. DATE WITH ANGELS (Chiysitr. MO S.03 

20. EVE ARDEN [Lmr. ShvHtR, CBS . 0.30 


.> AvB., U.«l; ABC A*f_ VMi 


1. U. S. STEEL 

(U. S. SiNl. Arnistr«nf. CIS) 

2. THE MILLIONAIRE (ColfBta CBS) . 

3. 0. E. THEATER (Gw. EIbt.. CBS) 

4. LOIHTA YOUNG ^P B 6. NM) 

3. KRAn THEATER 

(Nil'l Dairy. NBO 

5. PUYH0USE 90 

(Anar. Gas. PNll. Harris) 
Brfst.-Myers. Kirnbafly. All 

SJala. CBS) 7 

7. SCNLITI PLAYHOUSE 

iSchlitf, CBS) 

I. CIRaE THEATER (Amslrwi. 

U. S. Steal. CBS 

9. STUDIO OHE (Wasna«N*est. CBS 
to. ALCOA (AluAHain Cb.. 


. NM) . 


It. GOODYEAR THEATER 

(CaodVNr. AlamlntiB. NBO 
t2. TaEPHOHE TIME (Nil. ABO 
t3. JANE WYMAN (Haial BIsNy, 

Qwktr. NBO 

14. HAU OF FAME mallmark, NM) 
13. WINCHEU FILE (Rtvlm. AM) 


,$2.f2 
. 2.42 


.. 5J2 
..10.47 


COST PER 1.000 MEN 


COST PER l.ooe WOMEN 

PER COMMERCIAL MINUTl 

PER COMMERCIAL MINUTf 

*-N«> Am- ta.tf: ABC A««.. W.ll) 




cat A««., u.r7j NBC A««.. *tj* 

1. JACK lENKY (Asw. T»k.. CBS . 

33.42 

t. FATHER KNOWS BEST 


2. FATHER KNOWS BUT 


(Scett. Laver. NBO 

.52.39 

(Snfl, Lanf, NM) 

1.75 

t. DANNY THOMAS (Gen. F**6 l CBS] 

. 2J9 

3. DANNY THOMAS (Gar. Feeds. CBS 3.98 

1. BOB CUMMINGS (R. i. 


4. OHI SUSANNA (H. Curtis. 


Reynetdi. Chasabritigh. NBO .. 

. 2.86 

Hfstia, CBS) 

4.10 

4. OH! SUSANNA (H. Cwti], 


5. BOB CUMMINGS (R. J. RarwWs. 


Hesll*. CIS) 

. 2.96 

Oiesabnugk, NK) 

4.IB 

3. JACKIEHHY (Amer. Teb.. CBO 

. 2.97 

6. lACItaOR FATHER (Anar. 


6. BURNS 4 ALLEN (Cetaallea. 


f*b- CIS) 

4,37 

Gen. MIIlL CIS) 

. 3.09 

7. BURNS a ALLEN (CarMlIa*. 


7. BACHaOR FATHa 


Gw. MiUi CBS) 

4.64 

'Amer. T*6- CBS) 

. 3.14 

1. L BAU-D. ARNA2 (fw4. CIS) . . . 

4.71 

1. 1. BAU D. AINA2 (Ferd. CBS) . 

. 3JJ 

9. REAL McCOYS ISrtviRla, AM) . . 

410 

9. DEC. BRIDE (Ge*. Feeds. CBS) . 

. 334 

to. OniE 4 HARRIET (East. 


10. 1 LOVE LUCY (Geld Seal 


K*4ali, UK) 

3B0 

Shealfir. CBS) 

, 537 

IT. DEC. BRIDE (Gait. Feeds. CBS) ... 

5,01 

It. MR. ADAMS EVE 


12. 1 LOVE LUCY iGeW SmI, 


if. J. RtyneldL Celgalt CBS) . 

. 3.83 

SkMfltr, CBS) 

3.23 

12. LIFE OF RILEV (Lever, HK> .. 

. 3.8$ 

13. SAUY (OMBSIriRd. Ityal 


13. 022IE 4 HARRIET 


McBaa. NK) 

3.39 

(East. Kodak, ABO 

. 3.92 

14. PHIL SILVERS (P 4 G. R. i. 


14. REAL McCOYS (Srhaela. ABO . . 

. 3,93 

Rn*«lds. CBS) 

3.45 

15. PEOPLE'S CHOICE (Borden. 


15. LIFE OF RILEY (le«ir. KM) ... 

3.46 

Amer. Heme, NIC 

. 4.T9 

16. PEOPLES CHOICE (Berdan. 


16. SALLY tChaaulraad. 


Amar, H«na. NK) 

339 

Royal MtBae. NK) 

. 4.26 

17. MR. ADAMS EVE (R. J. 


17. PHIL SILVERS IP 4 B. 


Reraolds. Celgafa. CBS) 

6.11 

». i. Reynolds. CBS) 

. 433 

18. LEAVE IT TO BEAVER 


IS. DATE WITH AHOUS (Ckrysler. ABO 4.a 

(Jparry, CBS) 

7.52 

19. LUVE IT TO BEAVa 


19. DATE WITH ANGELS 


(Seetry. CBS) 

. 5.41 



20. EVE ARDEN 

(Levtr, Shvllet, CBS) 


20. EVE ARDEN (Laver. Stiultwi, CBS) 

11.71 

. 6.73 

GENERAL DRAMA SHOWS 

COST PER T.OOO MEN 


COST PER 1,000 WOMiN 

PER COMMERCIAL MINUTE 

PER COMMERCIAL MINUTl 

>-N«a A«f- u.at; ABC Avf- av 






1. G. E. THEATER 


t. U. S. STEEL lU. S. Slaal, 


(Gail. .Elec.. CBS) 

32.65 

Armsifgrg, CBS) 

.32.01 

2. THE HILLIOHAIRE (CUfHe. CBS) . 

3.10 

2. 6. E. TNEATa iGe*. Vtt. CBS 

. 2.11 

3. U. t STEEL (U. S- StHl. 

319 

3. IKE MILLIONAIRE (Colgaff. CBS) 

. 239 

4. LOREHA YOUNG <P 4 6, NK) . . 

555 

4. LORETTA YOUNG (P 4 G, NBO . 

. 2.43 

5. KRAFT THEATER INat'l Dalrv, MM) 3.74* 

5. PLAYHOUSE 90 'Amer. Gol 


6. PLAYHOUSE 90 (Anar. Gas. 
Phil. Metrls, Brlst.-Nyars. 


Phil. Morris. Brist. Myers. 
Kimberly. Ail Stale. CBS) ... . 

. 239 

Xlfflktrly, All Stale, CBS) ...\. . 

4.11 

6. KRAFT THEATER (Kat’l Dairy. NBO 2.73 

7. SCHLITZ PUYNOVSE (Siklifi. CBS) 4.30 

7. SCHLITZ PUYHOUSE (SdilltL CBS) 2.92 

1. C»aE THEATER (Armsireitg. 

4.60 

t. CIRUE THEATER (Armstrong, 





9. GOODYEAR THEATER (Gaodyaar, 

4.73 

9. STUDIO ONE (WestirtghOttML CBS) 3J2 

Alaalaun, NM) 



to. SIllDiO ONE (WeslirtghMsa. CBS) 

4.96 

(Geedyear, Alamium, NBO .. 

. 3.U 

It. ALCOA (Aluninun Ce. Good- 


1 1. ALCOA (Albninvia Cl.. 



3.33 



t2. HAU OF FAME (Hallnark, HK) . 

6.05 

12. TELEPHONE TIME (Bell, ABO .. 

. 4.70 

13. TBEPHONE TIME (Bell, ABO . . 

627 

13. JAKE WYMAN (Hatil BLsbig. 


14. JANE VYYMAN (Haial 


Quaker. NBO 

. 491 

Bi^. Oiakar, NBO 

6.90 

14. HAU OF FAME (Hellaark. NBO 

. 4.96 

15. WINCHEU FILE (Ravleii, ABO . 

I3.6B 

13. WIKHEIL FILE (Rivlia. ABO . 

.11.60 


1. OHt SOSAHHA (N. Curtis, 

Nesfla. CBS) 

2. FATT0 KNOWS BEST 
(Scsll, Law. NtO . . . 

3. RAL McCOYS (Sybaali. ABO 

4. lACKEtOR FATHER 
(Amr. Ttk.. CBS . 

5. PHIL SILVERS (P 0 0. 

R. J. tayiwlds. CIS) . 

0. DANNY THOMAS (Gan. F*ads. CBS) 

0. LEAVE IT TO BEAVER 

(Spany. CBS 

1. JACK BENNY (Amar. 1*0.. CIS). 

9. mOF RILEY (law, NK) .. 

10. OniE 0 HARRIET 

(East. Mik. AM) 

It. I LOVE LUCY 

(GaM Seal, Sktalfar. CIS).... 

12. Ml. ABAMS 4 EVE 

(R. 1 RtyMlOs, Caiiata. (RS) 

13. SAUY (CNaiBitriRit. 

R«ya< M(B«t. MC) 

14. BURNS 4 ALLEN iCatRali** 

Nrr. Mills. CBS 

15. DATE WITH AHCaS 

(Oryslar, AM) 

to. BOB CUMMINGS <R. J. 

RayR*Ms. C1Mstbfas«^ NK) . 
17. LUCIUE lAUDESI AINA7 

(FarH. CBS) 

1$. DEC. BRIDE (Nr. FaaAs. CBS). 

11. PEQPirS CHOICE ilerdan. 

Amt. Hefli. HIO 

20. EVE ARDEN iLnar. 

SOrHor. CBS 


‘1 

3 82', 


I m orNiaa I* ft* aaothfcwi ilJW 1 


COST PU 1.000 CHILDBEN 
PtH COMMRKCIA L MINUTl 

»N«« A«l., ABC A««.. m.Ml 

CM A«a- ati.n; nbc av«.. «i4.n 

1. 6. L THEATER iG*r. Elec., tBS) 34^2 

2. THE MlUiOHAIRE (C*:|a>*. CIS) 5.27 

3. HAU OF FAME (Hallmark. NK) . . 6 45 

4. LOREHA YOUNG (P 4 G, KK> . . 8 SB 
3. SCHLrT7 PLAYHOUSE tSchlilA CIS) . 9.14 
i. ALCOA (Atuilawi Ca., 

G*4tfYNr. NK) 12.40 

7. TEtiPWNE TIME (Ball. AK) .14.11 

I. KRAF? THEATER (Kal i Dairy, 

NBO 14.22 

9. CIROf THEATER (Amsirang. 

U. L SteeL CBS tS.OI 

10. U. S. STia (U. S. Steal. 

Anastriag. CBS) 16 43 

11. PUYINHtSE 90 (Anar. Gas. 
port. Harris. Brist.MyafS. 

XlnbKly. ATI Stale. CBS) 21 16 

12. GOODYEAR THEATER (C**4y*ar. 

AMmm. NBO 2136 

13. JANE WYMAN (Kaial Oitha*. 

taker. NOO 23.23 

1< nUOlO ONE (Wtstlntkesisa. COS) .2414 

15. WtHCKEU FILE (ta«l«i. AK) . .29.77 

wmf *• ■•*• «a Nmm 
ay. Tata 3*. N. T. 


COMING COST PER THOUSAND ANALYSES! 


Next Weelu Vorlety ond Music Shows, Quiz end Ponel 
Shows. 
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The Billboard Continuing 

COST-PER-THOUSAND 

Analyses of Network TV Shows In Class A Time 


Compufed by Univoc and based on November TV audience measurements of AMERICAN RESEARCH BUREAU 


By Sponsor Group 

Home, Building, General Sponsor 
Cigarette, Tobacco Sponsors 




Thii c^t li lh« TV ]ndi>suyi MitT U lh« mon(hl|) ptt iniAuU camrorclil fimt. TntM rtult fnm 

It pHk'iukj »( CUM * lime ociM'k srt 9 rimi cgmpvtS 4;<idin4 ejtii tliM'i n»t cemniul»MSI* timt *nd Ultoi C9Stl 

e*c4i CMt n«r«Mnt Ih* *ctuil IS 'sachej Suflny tSa lait ralln( perlM H detfrtnlnM Sy 


HOME, BUILDING, GENERAL SPONSORS 


. M2 


CBSI 

I. ESSI.'MAN (EJ SuK>«*n, CBS) 2 2S 

I PABEtMATE (CavsI. »f Xportt. NBC) 2.M 

f. TIME (P»<s9n t« P«rMn, CBS) 2.3S 

S. GEN. ElEC- (C, £. Th»it»., CBS)... 2-43 

f. CEN. UEC. ICIxyennc, ABC) 2.S6 

I SCOIT(Fslh*r Know] 8«tt. NBC).... 24B 

t. KAISEB (Motrick, ABC) .2.71 

>. XIUIERLT<UBK. SUNBEAM, 

KNCkVAAX. RCA <P»rry Com*. NBC). 2.TT 

I. REYNOLDS IDiatwyliraB. ABC) 2.8B 

t. AMER. CAS. KIMBERLY, ALL STATE 

|PI*yh«HW ». CBSI 2.95 

I. GREYHOUND. POLAROID (Sttv« Allen. 


NBC) 


. 2.W 


14. RCA. SPEIOEl (The Price It RcrM, 

NBC! 3.02 

15. RCA (George Colael, NBC) 3.13 

IS. UNION CARBIDE (SvBerfoat, ABC’... 3.13 
ir. ARMSTRONG. U. S. STEEL (Circle 

Thetter, CBSI 3.15 

IB. RCA (EMie Fither. NBC) 3.20 

19. SINGER (IM Cilifeml 


T (Cite 


. NBC).. 


3.49 


I. TONI (Godlrei 

E. SYLVANIA (Real McCen, ABC) 3.69 

I. EAST -KODAK (Onie B Herrict, ABC! 3.71 

I. SHEAFFER (I LOM Lu«Y, CBS) 3.72 

i. WESriNCHOUSE ISludiO Ow. CB5).. 376 
>. ALUMINUM. GOODYEAR (Alcoe Pley.. 


GOODYEAR. ALUMINUM (CoodrNr 

inee’er, NBCi 

I STATE FARM (Red Barber. NBCl. ... 
} AUER. MACHINE (Booling Slen, 


I. BEU TELEPHONE (Time. ABCl 4.S6 

I. SPERRY (leave It to Beever. CBS).. 4^0 
I. CHEMSTRANO, ROYAL McBEE (Selly. 

NBC) . - 447 

i. PHILLIPS (Well Point. ABC) S.I9 

I HALLMARK (Hall of Fanv, NBC)... 5.U 

’. U. S. RUBBER (Na«Y Log. ABO S3I 

I. M'MSON. DICKIE (Cevntrv MuliC 

Jub , ABC; 5.35 


1. PAPERWATE (Cival. •( Soorli. 

NBC) .5 

2. AMER. CAN (D. Edwardi Ne»s. CBSJ 

3. EASTAUN (Ed Sullivan, CBS!... . 

3- KAISER (Maverick, ABC) 

5. GEN. ELEC. (G. E. Thee’er, CBS!. . . 

6. GREYHOUND. POLAROID (Steve Allen. 

NBC; 

7. GEN. ELEC. (Cheventie. ABC) ! 

e KIMBERLY-CLARK. SUNBEAM. 

KNOMARK. RCA (Perry Come. NIC) ' 
9 . U. S. STEEL. ARMSTRONr (U. S. 

Steel, CBS) 

10. TIME (Perun te Perton, CSS 

11. AMER. MACHINE [Borriing S’art. 

ABC! 

12. UNION CARBIDE {Sugar(oal. AK). 

13. SCOTT (Filher Knowi Bet', NIC).. 

14. STATE FARM (Red Barber. NBC).. 

15. RCA. SPEIDEL (Tba Prite li Right. 
NBC) . 


S. RCA (George Gobcl, NSC! ! 

' AMER. CAS, KIMBERLY. ALL STATE 

(Plavbeute 90. CIS) r 

I. SCOTT (Ciiele MMKeniic. NIO r 

>. SINGER (The Califernieni. NICi.... ‘ 

>. RCA (Eddie Fiiher. NBC) t 

I REYNOLDS (Ditneytand. ABC- ‘ 

E. ARMSTRONG. U. S. STEEL (Circle 

Theater, CBS) < 

I. PRUDENTIAL (Tmnlieib Century. 

CBS) - 

1. GOODYEAR. ALUMINUM (Coodyeer 

Thei'er. NBCl < 

I. SYLVANIA (Reil McCoyt, ABC:.... < 
I. WESTINGHOUSE (Studio One. CBSj ‘ 
I. EAST.-XODAK [Otire B Hetrnl. 

ABC) ; 


30. CHEMSTRANO, ROTAl McBEE (Sally, 


I TOHI (Codfrev'i Sc9uH. CBS.-. . 

r. RCA (Tic Tac Dough. NBC) 

I. W’MSQN, DICKIE (Country Mui. 


34. HALLMARK (Hall »l Fame, NBCl. . 
34. U. $. RUBBER (Navy Log. ABC). . 
36, BELL (Telephone Time, ABC 


. 2.01 


CBSr 

I. GEN. ElEC. (6. E. Thee'er. CSS)-. 211 
■ TIME (Penen to Ptrton, CBS’.... 3 26 
I. KIMBERIY^LARK. SUNBEAM, 

KNOMARK, RCA (Perry Como, NBC'. . 2 34 
t. GREYHOUND. POLAROID (Srere Allen. 

NBC) 2 44 


AMER. CAN (0. Edrvardt. I 


I. scon (Father Knewt Best, NKt. . 
B. AMER. GAS. KIMBERLY. ALL STATE 

(Playhouse 00, CBS) 

I. RCA. SPEIOEL (The Price li Right. 


. 2 7B 


NBC) . 

I RCA (George Cobel. NBC) 279 

}. KAISER (Maverick. ABC) 2.B0 

}. RCA (Eddie Fisher, NBCl 2.BI 

4. GEN. ELEC. (Cheyenne. ABC! 306 

f. TONI (Godfrey’s Scouts. CBS) 3 03 

5. SCOJT (Gisele MecKerrtie, NtO.... 3.11 
7 ARMSTRONG, U. S. STEEL (Circle 

Theeiet. CBS) 3.13 

I. SINGER aht Californiem, NBC) 3.53 

T. SHEAFFER (I love LoCy. CBS) 3 S7 

}. UNION CARBIDE {Sugarfgoi. AK:. . 3 6S 
I. WESTINGHOUSE (S'udro One. CSS.. 3 82 
). GOODYEAR. ALUMINUM (Coadyeer 

Theeler. NK) 3.BS 

}. PAPERMATE (Civet, of Sports. NBC) 3.91 
3. ALUMINUM, GOODYEAR (Alcoe Play., 

NBCl , 


S. EAST.-KOOAK (Ouie B Harriet, AK] 3.92 

>. SYLVANIA (Real McCoys. AKi 3.93 

' REYNOLDS (Disneyland, AK) 3.94 

I AMER. MACHINE (Bowling Start. 




49S 

I. HALLMARK (Hall of Farrvi. NIC;.. 4.96 

I. BUIOVA (frank Sinatra. AK) S.OS 

i. SPERRY (Leave It to Beaver, CBS;.. 5.41 

). PHILLIPS (West Poinr. ABC) SJS 

’. PRUDENTIAL (Twentieth Century. 




I; ABC A 


».te; N 


: Ave., »' 


I. REYNOLDS (Oisneylenl], AK) I 

t. GEN. ELEC. (Cheyenne. ABCl 

I. SCOTT (Father Knows lest, NK).. 

I. UNION CARBIDE (Sugarfool, AK).. 

!. KAISER (Maverick, ABC) 

I SYLVANIA (Rtel McCoys, AK). . 
GREYHOUND, POLAROID (Steve 


NBC) 


8. EASTMAN (Ed Sullrvan. CBS) 

9. SPERRY (leave It to Beaver, CBS!. 

ID. KIMBERLY-CLARK. 5UNBE4LM, 

KNOMARK. RCA (Perry Come. HBC) 1 

1 1 EAST. -KODAK (Ozzie B Harriet, 

ABCl 

12 GEN. ELEC. (C. E. Theater, CBS).. 

13 SHEAFFER II love Lucy. CBSI 

14. CHEMSTRANO. ROYAL McBEE (Sally, 

NBCl 

15. RCA. SPEIOEL (The Price Is Right. 


• RCA (George Gabel, NK! 

RCA (Eddie Fisher. NBC) 

I. HALLMARK (Hall of Fame. NBO. . 
I PRUDENTIAL (Twentieth Century, 

CBS; 

>. U. S. RUBBER (Navy log. ABCl... 

I SCOTT (Gitile MKKeneis. NK)...; 
! AMER. CAN (D. Edwards Newt, 


i^iARB 4th TV 
Study Due in 
Mid-March 


\V.\SH(\GTON — Tl.c Amrri. 
can Researcli Bureau '•< fonrtli.an* 
iumI T\' coverage study cKjTCC-ts 
to make rcsiilts mailable in mid- 
Mari-li. the Inircau said Nfotiiiav 
(23). The 1938 “A-to-Z" Mctrci- 
poiitaii Area Coserage sliidy is ex- 
pected to cover more tli:m 2(>0 
markets, inclitdiiig all Galjfoniia 
comities. 

Stations, agencies and advertis- 
ers liase been im ited to lielp select 
the mart;els. For each marKcl. llie 
ARB still report (1) Percentage of 
homes having TV (including UIIF 
and community antenna satura- 
tion). (2) Stations receited in lh» 
market. «it1i percentage of hoincf 
able to receive eacli st-atum, and 
fretpieiicy of viewing. (3) Stationii 
viewed most. v\ itU first and second 
preferences, for both davtiine and 
eveiiinp. 

Tlie siirvet will update previoiii 
studies by noting vlierc new sta- 
tions have come on the air; where 
there have been shifts in network 
affiliation, tower operation and 
otlier ebangei- 

Field work is scheduled for late 
January and early February, the 
ARB notes, and orders for station- 
selec ted markets would ha\-e to lie 
received by Jannars’ 8. if results 
aie to be available by mid-March. 
The “A-to-Z‘s“ will be partially fi- 
nanced by adsertising agencies. 
Station rales range up to $2.30 per 
market or count)' reciucsied. 


2S. W’MSOH, DiCKIlE iCounlt 




Jub., ABCl . 

). RCA (TN Tk Dough, NBC) 

'. SINGER (Thi Cjlllornitni. NBC)... 
1. GOODYEAR, ALUMINUM (AlCM 

Pliy., NBC) 

I BELL (Tolophono Tirm, AK) 

>. PHILLIPS (Wnr Point, AK) 

I. ARMSTRONG. U. S. STEEL (Citcit 

Ih(4i*t. CIS) 

I. TIME (Porten to Ptrton. CBS) 

I U S. STEEL. ARMSTRONG (U. S. 

StMl, CBS) 

I. PAPERMATE IC«v4l. of Sporll, 

NBCl 

I. BUIOVA (Frjnk Sl«tl>4, AK) 

1. AMER. GAS. KIMBERLY. ALL STATE 
(PloyhBuso 90, CBS] 


CIGARETTE & TOBACCO SPONSORS 




I. BROWN B W-MSON (0. Edwtrt 


I. P. lORIlURO ($64,000 Chollongo, 

CBS; 2.76 

f. BAOWN B W’MSON (The Linoup, 

CBS: 2.87 

I. PHIL. MORRIS (PIOyhevM 90. CBS). 2.95 

• AVER. TOB. (Jock Bonny, CBS) 3.05 

). R. I. REYNOLDS (Boh Cunwningt, 

NK) 3.10 

I. LBU (Coorge Gohel. NBCl 3.13 

t. AMER. TOB. |M-S«ia4. nK) 3.T7 

f. IBM (EMit Fahpr. NBC) 3.20 

I. PHIL. WOiRIS (SutpiciOA. NK).... 3.29 

i. AIUER. TOB. (TrKkBown. CBS) 348 

). ISM (Orogncl. NK) 3.46 

'. AMER. TOB. (BKholor Ftlhor, CBS). 3.50 
I. AMER. TOB. (Your Hit Parodl. 

NK) 3.6B 


I. LBU (Club 0«it. NK). 3.94 

I. R. I. REYtMIlSS (Phil Sifvort. CIS) 3.91 
I. P. lORILLARD (Court of LMt Rtiorf, 


14. R. I. REYNOLDS (Hirbour I 

CBS' 

ts. LBM (Frtnk Sinotro, ABC 


I. IBM (OunimotK, CBS) 

t. AMER. roe. (Wtllt Fogg, Ngc;. 
3. R. A REYNOLDS (PMpl« A'« Funny. 

NBCl 

A BROWN B W'MSON (0. EBwords 

N«*i. CIS) 

S. R. ]. REYNOLDS (I'vo Got ( $Kr«t, 


). P. LORILLARD (S64.000 Chollengu. 

CBS) 

'. AMER. TOB. (J4ck Benny. CSS)... 

I. AMER. TOB. (M Sgueb. NK! 

>. LBM (George Gotel. NaCi 

I. PHIL. MORRIS (PleyhOuM 90, 


. REYNOLDS (Boh Cumr 


12. BROWN B W MSON (The I 


1. PHIU MORRIS (SutpkiO*. NBC)... 

I. LBM (Eddie Fithti, NK) 

S. AMER. TOB. (Your Hit PeretM, 


NBC] . 

). AMER. TOB. (Treckdown, CBS < 

t. 4LMER. TOB. (Bethelor Falhtr, CIS) < 

1. IBM (Dregnet, NKl < 

7. PHIL. MORRIS (Mike Wellece, ABC) - 
). LBM (Cluk OHit, NBC) 

1. R. J. RETNOIDS (Phil Silven, CBSI I 

2. P. LOR'llARO (Ceurl ef Lett Rnert, 

NBCl i 

2. R. J. REYmiOS (Ur. Ademt B Eve, 

CBS’ 

I R. J. REYNOLDS (Hirhour Metier, 


Sinstce, ABC 8.12 




3. R. J. REYNOLDS (People Are Fum 


CBS) 

i. BROWN B W'MSON (0. Edwerd. 

Newt, CBS) 

F PHIL. MORRIS (Pliyhpult 90. CSS) 

I. IBM (George Gobel, NBC) 

7. BIOWN B W'MSON (The lineup, 
CBS) 


2. AMER. TOB. (Jick Benny. CBS!.... 
>. PHIL. MORRIS (Sutpicipn. NBQ... 
I. AUER. TOB. (Bechelsr Fe'her. CSSl 
S. AMER. TOB. (Veur Hit Ptrede, 
NBC) . 


S. AUER. TOB. (M-Sgued, NK) 3.3B 

F. LBM (Dregnet. NK) 3.50 

PHIL. MORRIS (Mike Wellece. AK) 3. S3 

7. LBU (Club Oeiii, NBCl 346 

> AFAER. TOB. (TrKkdown, CBS’... 343 
}. R. J. REYNOLDS (Mr. Adimt B Eve, 

CBS) 


LORILLARD (Cevn ef u 


I. I. J. REYNOLDS (Phil Silven, CB! 

I. LBM (Frenk Sinetre. ABC) 

I. a. J. REYNOLDS (Hertour Wetter 


J. REYNOLDS (I've, Got e 


NBC) . 

I LBM (Cunmoke, CBS) ! 

5. AMER. TOB. (Treckdpwn, CBS) 

i. AMER. TOB. (BKhelor Fethtr, CBS) ! 
F. R. J. REYNOLDS (Phil Silven. CBS) ! 
$. AMER. TOB. IJeck Benny, CBS)... 

?. R. i. REYNOLDS (Mv. Adtmi B Eve, 
CBS) 


to. «. J. REYNOLDS |i 
CBS) 


ir Metier. 


I. IBM (George Cobel, NBC) 

I IBM (Polly Bevgen, NBCl 

I. AMER. TOB. (M-Sguel NK). . 

I. LBM (Eddie Either, NIC) 

! R. J. REYNOLDS (lob Cummiitgi 
NBCl 


18. BROWN B W'MSON (D. Ednert 

Newt, CBSI 

19. P. lORILLARD (Court of Lest Re 

NIC) 

20. AMER. TOB. (Your H 

NK) 

21 LBM (Cluh Oetit, NKl 

22. IBM (Frenk Sinelte, AK) 

23. PHIL. MORRIS (Sulpiclon, NK)... 

24. P. LORILLARD (S64.000 Chollentoc. 


25. PHIL. MORRIS (PleyhovM 90, CBS) 21.16 


■y. New Y*rb 3*. N. V. 


COMING COST PER THOUSAND ANALYSES: 


Next Week: Household cleanser ond Polish Sponsors . . 
Toiletry and Toilet Goods Sponsors. 


WSBT Celebrates 5th 
Anni. With Top Shows 

CniC.ACO — The country’s old- 
est UIIF station. \VSBT-T\', Soiilli 
Bend. Ind., marked its filth birth- 
day last week uilli tike happy dis- 
covery that ARB credited it with 
the tup 11 shows and 15 ol the 
20 in a three-station market, 
UHF, \VSBT. a CBS afil, is 
opposed bv \VNDUT\' (.VBC), 
and WSJV-TV (ABC). 


CHANNEL 12 IN 
HAVANA TO AIR 
IN COLOR ONLY 

HAVANA — Tlie world’s 
first TV station to operate 
exchisiveU' ih color will open 
here on February 2-1, 1938. 
T\' Channel 12 will he on fl»e 
air for 20 consecutive hours 
daily, from 6 a.m. to 2 a.m., 
entirely in miillichrome. 

Tlie sta ion, of which Cas- 
par Pomarefo is president and 
director, will employ color not 
only for entertainment sliovvs, 
but also lor news and remote 
pickups, such ns reports. 
One of the new outlet’s key 
features uill be a daily “New 
York Report." lose A. (Gabby) 
Quintero has been appoirtt^ 

S eneral representatise and 
lew York correspondent for 
1A’ Channel 12 
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BIG BUYERS SCARCE 


Stations Wrestle With Sales 
Problems on Half-Hour Shows 


By BOB SFIELMAN 
HOLLYWOOD — TV rtalions 
having problems selliog tbeii 
haU-hour shows. Spot business is 
■enerany good, but the half-hours 
n raekage form aren’t moving. 

The complaint is a chronic one 
up and down the West Coast. It 
may reflect itself m fewer purchases 
of syndicated progranuning next 
season, and has almdy led to an 
omrecedented features boom. 

What has happened, both station 
sales managers and ad agency men 
agree, is limt television prices have 
nne so high that onK the best 
heeled sponsors can afford to buy 
a half-hour program. Others have 
been reduced to an alternate week 
hosis, while the >great majority are 
stiddng to or are reverting to spot. 
Local business, ospeciaDy, nas fc^n 


hard hit, whb many small spoiisors 
going back to radio. 

In Los Angeles, for instance. 
KTTV, which for the pa.st two or 
three years has had its nightthne 
schedule practicail^ sold out, finds 
itself witn 12 syndicated shows 
cither half-sold or bought on a par- 
ticipating basis during prime hours. 
It nas had one property, “Casey 
Jones,” on the sh^ for three 
months for lack of a buyer. 

KTLA, which invested heavily 
in half hours for this fall, sustained 
some of them for a while, and fi- 


3 YRS. AT ZIV 

Budget Rise: 
8 to 12.5 to 
$16 Million 

NEW YORK — Production bud- 
get expansion from $8,000,000 in 
1950 to $12,500,000 in 1957 was 
announced in a year-end report 
by Ziv Televis'on Programs, with 
loss’s figure set at $16,000,000. 
The increases reflect rising costs 
as well as expanded activity. Ziv 
notes 1957's 'diief points as “a 
boom in the international market, 
an increase in multi-roarket sales 
and emphasis on location filming.” 

Sales in gross doUar volume for 
all Ziv divisLns rose 53 per cent 
above 1950 levels. Responsible for 
the increase in domestic sales, ac- 
cording to the distributor, were 
the extension of line-ups by re- 
gional advertisers, a willingness to 
pay higher pric^ and bigger ap- 
propriations for spot advertising. 
syndkatioD sales were up 57 per 
cent, with multi-maiket sales up 
73 per cent. 

Ziv Economee scored an 83 per 
cent advance over last year s'ia 
“increased popularity of strip pro- 
gramming.’’^ Ziv also made three 
network tales in 1957, against ona 
the ivevious year, "Tombstone Ter- 
ritory,” Hartmirmaster” and “West 
Point Story.” The International di- 
vkioD reported a 120 per cent 
sales rise, with every TV nation 
otiftkle the Iron Curtain carrying 
a Ziv property. 


Labor Huddles 
May Up Costs 
For Commercials 

HOLLYWOOD — 'Production 
costs of entertaininent film will 
hoH fairly steady; production costs 
of commercials will probably go up 
sliglitlv. This appears to be the 
outlooK for 1956 on the basis of 
labor negotiations pending. 

Only one pact, that with the 
Screen Directors’ Guild, terminates 
in the entertainment production 
field next year. SDG pact is up 
/^ril 15, and discii.s.sion.s will prol^ 
ably begin the middle of January. 
Neither side, eitbci SDC or Alli- 
ance of TV Film Producers, ap- 
pears to be too concerned abovit 
talks, with prospects good that new 
contract will be settled upon with- 
out much fuss. 

SAC contract on commercials 
also ends, and new pact, following 
past present, will be primarily 
negotiated between actors an^ 
agencies in New York. SAC will 
ask for some revisions in present 
residual pay and will probably go 
light on actual scale increases. One 
interesting problem which may 
arise: Jurisdiction over tape, SAu 
claiming that it has control over all 
proeluction now occurring at net- 
work facilities. 

This same tape problem is likely 
to come up when tm Alliance starts 
talks with the International Alli- 
ance of Theatrical Stage Employees 
on a new contract next fall (the 
present one expires December. 
1958). At the networks IBEW and 
NABET presently have control of 
tape. 


nally settled on selling spots in 
most. KHJ-TV la lar^ly in the 
same position. The higb^ rated 
syndicated program in Loi Angeles 
only has a regular sponsor alternate 
weeks. 

Because features cost relatively 
less and are n)ore flexible as far 
as spot placement is concerned, 
buying of theatrical pb has soared. 
Norman Louvean, program direc- 
tor of KRON-TV, San Francisco, 
explains it this way: 

p to about a year ago the sta- 
tion had a 10-10:30 strip of syndi- 
cated film. Each half hour cost 
him about $1,000. He twitched 
to features. A 90-minute feature 
costs about $1,500 to $2,000. Not 
only does he have unlimited run 
of the fc.rturc, but, by rotating 
spots, he can sell hours of spots 
at the 10-10:30 rale card. He 
comes out ahead all the way 
around. 

What has happened, of course, 
5 that feature prices have kept 
>ace with feature dem.and (and a 
lecrease in supply). Asking price 
t» San Francisco for the NT.^ 
Champagne package was $5,100 
per picture, as against a previous 
$2,500-S2,700 top. In Los Angeles 
the last UA package was being of- 
fered for $12,500 per pic, as 
against a previous $6,000 toTS.OOO 
lop. 

(Part of the increase also items 
fCorUt'nued on pout 8) 


Williams New 
ABC V-P for 
Syndic Sales 

NEW YORK — Phil Williams 
has been named veepee for syndi- 
cated sales by ABC Film Syndica- 
tion. The former Eastern spot sales 
manager for Ziv-TV takes over 
January 6, replacing Don Kearney, 
who has resigned to join Corinthian 
Broadcasting. Kearney’s other 
duties, however, have been splint- 
ered off for future assignment; 
they include theatrical and over- 
seas sales. 

A report printed in The Bill- 
board lut week that Robert Mar- 
cato had become manager of day- 
time sales at ABC-TV was in error. 
Marcato continues as Eastern sales 
manager for ABC Film Syndica- 
tion. 


PRODUCERS' RANK ABOUT PAR 
ON NUMBER OF NEW PILOTS 

HOLLYWOOD — Number of pilots being turned out by 
different companies will probably be apnraximately prt^wr- 
tionate to amount of production tbcM stuoios are now doing. 
This has become fairly evident from develoi»)ents in the pilot- 
ing field so far. 

Leader again this season appears to be at Revue Produc- 
tions, which is aiming to shoot a dozen or more new shows. 
Second u Desilu, with ei^t to 10 on the drawing boards. 
Screen Cems has sb to ei^l, with CBS and NBC {Manning a 
half dozen each week: 

Revnie Productions— Moved ahead with Kvo new shows. 
Adventures in Danger and Illegal Entry. “Adventure,” an ac- 
tion anthology, will have (^entin Reynolds in the host role. 
Lloyd Nolan and Paula Hill have been sigrted as the leads in 
’'Entry.’' a cops and robbers drama. 

Four Star Productions decided to go ahead on a new 
Jeannic Carson series. Charley Isaacs, who recently resigned as 
producer of the Giselle MacKenzie Show, will act as consultant 
on the new series. 

CBS-TV is negotiating with Jeanne Crain to play the lead 
in Cuesiward Ho! adaptation from the Patrick Dermb novel. 


'ALICE' TO THE LIST 


NTA Finishes Fall 
Offerings With Buy 


NEW YORK — With the acquJ-: 
silion of "Thu Is Alice,” from E>cs- 
ihi. National Telefilm Associates 
irtually completed the roster of 
properties it will offer sponsors on 
its film network next fall. The 
other two half-hour series, now 
pro<liidion, are "Man Witliout 
a Gun,” starring Rex Reason, and 
"How to Marry a Millionaire,” 
which feahires Merry .Anders, Lori 
Nelson and Barbara Eden. "This 
Is Alice” stars Patty Ann Gerrity. 

Tlie other majir property around 
which NT.A network programming 
will be built is a new group of 
20lh C«itury-Fox films designated 
for networking. No titles have 
been released, but a group of such 
features has just been released to 
hTTA, which ii getting ready to 
pitch for a renewal from its cur- 
rent sponsors of “Premiere Per- 
formance.” 

Slotting Unknown 
How NTA expects to slot the 
properties on its web is not known. 
Whether,, for example, they will 
all be programmed on one evening 


has not been decided. NTA execu- 
tives are getting reaily, however, to 
make their final plans, and then 
they win start pulling the entire 
(^ration togelMr for the 1958- 
'59 season. 

Meanwhile, NTA last week 
moved to new and enlarged quar- 
ters in the Coliseum Tower, New 
York City. It also nameil Pete 
Rodgers its sales manager fm its 
West Coast division. 


WB6M Poys 100G for 
G-K's 'Africon Patror 

NEW YORK — Gross-Krasne 
has sold its “African Patrol” series 
to WBBM-TV, Chicago, for a re- 
ported price in excess of $100,000. 
The sale follosvs on the heels of 
Storer Broadcasting and General 
Teleradio deals which put the ad- 
venture show in Cleveland, De- 
troit and Atlanta. 


MORE *tidewater Virginia 
VIEWERS WATCH WAVY-TV 


CHANNEL 


10 


From 3 to 10 p.m., Monday through Friday 

than any other TV station in the area 


*S«rvln9 Norfolk, Portsntouth. Kowport News ai>c) 42 Counties in Virginlo and North Carolina 


nOV*l3-I9 «rb 


172 Stations 
Carry 'Silent' 

NE^V YORK — Coverage ol 
'The Silent Service” looks to be 
greater than seven out of eight 
nighttime network shows, reach- 
ing 07.2 per cent of U. S. Iiomes 
with a I&e-up of 172 statiems. 
The second Nielsco report for 
vember lists only seven out of 130 
web shows which reach more mar- 
kets. 

"Silent” has an average atidience 
of 77 per cent adults, according 
to American Research Bureau. 
Sponsors arc almost exclusively 
tobacco, brewery, oil, atitomotive, 
pharmaceutical and institutional. 
Production on a second set of 39 
stanzas begins next month. 

'Shock!' Still 
Pulls Ratings 

NEW YORK — "Shock!” con- 
continues its bealtliy rating course, 
according to November American 
Research Bureau figures. In Tulsa. 
Okla., the horror package scored 
a 21.9 at 10:30 p.m. against 6.2 
and 8.3 for competing featnre 
films. In the same market, the 
midnight half of the double fea- 
ture earned 15.5 against 4;5 and 


4.0. 


the 


Late programming gave 
Screen Cems entry a 1.6 victory 
in Youngstown, O., at 11:15 p.m., 
while in Houston it led with an 
8.2 at 11:30 p.m. and in Honolulu 
it scored a 17.0 against combined 
opposition of 9.1 nom three older 
stations. In Peoria, Ilk. "Shock!" 
drew a 7.8 with a starting time of 
12:45 a.m. 


BERLIN — Paul Cordon, vidplx 
pioneer for German 'TV, has fonned 
a production company here to ac- 
commodate U. S. firms shooting in 
Europe with staffs and studios, as 
weQ as co-production deals. Gor- 
don, who will also serve as Euro- 
'pean rep for several syndicators 
:aBd feature film owner*, resigned 
as director of Ewopaeische TV 
GeseUdiaft. Continental packag- 
mg outfit, last month, 
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KETV Heads Omaha 
Mkt With Live Stress 


FINESHRIBER TRIP 

SG Sales; 18 on Nine 
Series in 8 Countries 


OMAHA — KETV has moved 
to a dominant position in tills mar- 
ket in two months of telecasting 
via heavy emphasis on local live 
programming. Bucking the three- 
year trend away from this low 
rating-getter approach, the ABC- 
TV affiliate found high American 
Research Bureau figures for No- 
vember, as well as good will and; 
caammnit>’ spirit, resulting from 
the "daring" policy. 

The new station took 1 12 quar- 
ter-hours against 92 and 90 for 
the older opposition in all direct 
competition time periods, accord- 
ing to ARB. It’.s piLshing tlie fact 
that KETV “is the first station here 
owned bv Omaha people,” stress- 
ing “localized seisions of nation^ 
and international news" and ac- 
centing sports shows both in its 
studios and by remotes in the 
Omalia-Coiincil Bluffs area. 

Eugene S. Thomas. KETV gen- 
eral luanager, reports tremendous 
mail pull for civic one-shots, such 


as a camera tour of new build- 
ings under construction. “The 
great majority of our public service 
^ows are sponsored,” says Thomas. 
“Tliey’re appealing commercial!)' to 
local advertisers, because they're 
aimed at eieryone rather tlian re- 
stricted groups like toddlers, ex- 
pectant mothers or fanners." 

Programming against existing 
patterns in the market, Tliomos and 
staff (average age; 29) came up 
with nrst-nin feature films at 1 
p.m., news at 11 p.m. (considered 
very late heretofore), local wres- 
tling and live rather than simdi- 
cated devotional strips. “Tliis is a 
market where Guy Mitchell draws 
a 19.8 ARB to lead its slot, where 
the population m-ows by BO.OOO 
each year far above the national 
average, wlwre the public loves 
studio - orim'nated stanzas.* says 
Thomas. “Tou can’t follow tlie us- 
ual programming pattern here. 

Future plans include network 
originations from Omaha, in- 


SRA Adopts New 
Contract Forms 

NEW YORK — Station Repre- 
sentatives Association, Inc., has 
adopted a new standard form to 
confirm broadcast orders and to 
serve as cootract between station 
and ad agency. Tho agencies may 
continue to issue separate con- 
tracts, SRA is supplying unlimited 
copies to reduce the paper work 
in handling of srot advertising. 

Confirmation forms to precede 
contracts are also being distributed. 
SRA says the new forms will re- 
duce errors and save thousands of 
clerical hours. 


creased - hours of operation, more 
sports, more first-run movies early 
and stiU more local live specials. 
Tlie manager says. “1958 is ear- 
marked for leadership, not profits." 

"We're a zealous ABC partner 
and have absolute faith in the 
power of promotion, so we’re sup- 
porting a heavy promotional cam- 
paim on tlie web's Wednesdav 
and Friday night schedules in ad- 
ditioii to an awareness campaign 
for local news." 


NEW YORK — Back from his 
eight-week tour of EuroM, Everett 
(Bill) Fineshriber Jr., director of 
intcmatiomil operations for Screen< 
Gems, made 18 sales of nine series 
in eight countries, including Eng- 
land. 

One of his major purchases was 
made by Mokri cigarettes of the 
Cerman-dubbed "Father Knows 
Best.” It is the first instance of a 
fully sponsored German show. It 
will be shown Thundays 7:30 pan. 
on German stations in Munich, 
Baden-Baden, Frankfurt and Ber- 
lin. There are government-owned 
stations in six German cities, but 
they allow program contractors to 
sell time in the 7:30-8 p.m. strip, 
Monday thru Saturday. 

Fineshriber also sold “Ivanhoe" 
in Birmingham and London in Eng- 
land. Associated Rediffusion made 
the latter purchase, while Associ- 


ated Brilisli bought t le property 
for Binnit-gham, Both stations will 
start the program early in January. 

The executive added two men 
to the SC European staff. Tlicy 
are George Blaug, who becomes 
European sales. representative, and 
Edward Liberman, who will also 
join the Paris office. In England, 
Isabel Ibbot has been named traf- 
fic manager in the London office, 
and Doreen Newell add^ to the 
same office as executive secretary. 


SG Sets Australia Hdq. 

SYDNEY — Screen Gems will 
establish Far East hoadquartera 
here, forming an Australian sub- 
sidiary to handle sales and location 
filming. Everett (Bill) Fineshriber. 
new foreign sales manager fur 
Screen Gems, will arrive nete in 
March to complete arrangements. 


COMMERCIAL CUES 


A 30-minute “industrial film’ 
showing the production facili- 
ties, equipment and manpower of 
Warner Bros. Studios was com- 
pleted this week for use in sales 
presentation by WB-TV Com- 
mercial and Indu.strial Film. Inc. 
The spokesman in the film is 
Jack M. Warner, who heads this 
division of Warner Bros. Pic- 
tures. The black and white film 
will be shown thruout the coun- 
ty to agencies, industrial execu- 
tive groups and prospective 
clients in tlie field of TV com- 
mercials and industria. films. 

Under (he supervision of Jade 
Warner and Walter Bien, execu- 
tive in charge of promotion, 
WB-T\'. Commercial and Indus- 
trial Films, which began just 14 
months ago, has already con- 
tracted for, and has pending, 
business tntaling approximately 
15.000.000. 

Ralph Story, $84,000 Chal- 
lenge" em.«ee. Itas b<<n set by 
agent Harold Jovieu tlmi J. M. 
Mathes to do a serie. of filmed 
commercial; for Canada Dry. In 
New York, the commerdaU will 


American Clients 
On Australia TV 

NEW YORC — Pep.i<k>la ha, 
bought “Cunsmoke,” Lever Bros. 
has Douglit "Amateur Hour," Len- 
theric has bought “Meet the Press," 
Coca-Cola has bought “Mickey 
Mouse Club" and General Motors 
has bought “Wvatt Earp." They’re 
all S2-weck full sponsorship net- 
work buys— in Austi^a. 

Reps and execs of U. S. firms 
battle sponsor confusion on the 
Melbourne-Sydney circuit, with al- 
most 100 syndicated film series re- 
ferred to as "network shows" in 
Australia. And every international 
advertiser sponsors a sltow there 
different from its U. S. buy. 


have a limited holiday run. on 
the “Tonight" show. Additional 
negotiations are now going on 
for Story to be featiu'M in all 
of Canada Dr\’i 'TV plans for 
1958. 

Allen Swift is portray_^ 
Santa Claus on a T\' film com- 
mercial for M&Af Candies. Co- 
incidentally the film is shown on 
the WPIX, New York, "Popeye” 
show on which Swift serves as 
live emsee. However, die mop- 
pet audience is not aware of diis 
fact. ... A novel instrumental 
Coca-Cola spot campaign which 
features a guitar played at three 
different speeds in one spot is 
now being recorded at Olmsted 
Sound Studios for McCaim- 
Erickson. This unusual cam- 
paign, which ties in with tlie 
slogan, “Coca-Cola puts you at 
your sparkling best,"* will debut 
in January on all major nets. 
Abiding to producer Qiet 
Gierlacb, this ’ the first time 
such novel instrumentation has 
been attempted in the jingle 
field. To acnieve'the effect, one 
track is played at normal speed; 
the second track at a slower 
speed, which raises the tone two 
octaves and still a third track 
four times as slow as the first, 
with a rise of four octaves. Two 
voices accompany the instru- 
mentation. 

Don Morrow has been set by 
Max Factor as the comincrciri 
announcer on the “PoDy Bergen 
Show.” . . . Paul Taubtnon and 
Henry Morgan' ar» doing com- 
mercials for Hoffman’s bever- 
ages. . . . Jack Ruggiero, formerly 
film editor for MGM, has been 
named chief film editor of Law- 
rence-Schniter Productions, Hd- 


Ivwood 

c^tivc 


ative supervisor of Crantray- 
Lawrcnce Aninuition is in New 
York for client conferences. 



N. W. Ayer, Ine. 
Ted Bates & Companv 
Satteu. Barton, Durstine & Osborn, Inc. 

Benton A Bowles, Inc. 
Leo Burnett Company, fnc. 
Campbeit-Ewald Company 
Compbell-Mithun, Inc. 
Compton Aduertising, Inc. 
Cunningham A Vfalah 
Daneer-Pitzgerald-Sample, Inc. 
D’Arcy Adoetriring Company, (nc. 
Doherty, Clifford, Steers A Shenfield, Inc. 

Doyle, Dane. Bemboch, Inc. 
tVilliam Eety Company, Inc. 
Gardner Aduertisinp 
Grey Advertising Company, Inc. 
FCostor, Farretl, Clifford & Chesley, Inc. 

Kenyon & Eckherdt, Inc. 
Edward Kletter Associates, Inc. 

Kudner Agency 
At Paul Lefton Company. 
Lennen A Newell 
Earl Ludgin & Co. 
Ricluird Afono^ 
Maxon, Inc. 
Emil Mogul Company 
McCann-Erickson, Inc. 
McKim Advertising, Ltd. 
North Advertising 
Ogilvy, Benton & Mather, Inc. 
Sullivan, Stauffer, Colwell A Baylet, Inc. 

J. Walter Thompson Company 
Wesley Associates 
Warwick & Legler, Inc. 
Erwin Wosey-Ruthrauff A Ryan 
Toung A Rubicam, Inc. 


I THEVOIOI FOMS, IH., IS bit 5M SU l« lut 11 . HI S7B30 


/utian Bergman 
Tony Brischler 
Tony Brooke 
Andrew Coralio 
Nan Culletto 
Dan Erickson 
Norman Gewirtz 
Max Clanbard 
Sandy Greenberg 
Gary Hayes 
Paul Heller 
Walter Hess 
Jerry Hirschfeld 
William Huston 
Dick Jacobs 
Ernest Jones 
Arnold Kaiser 
Jerry Kleppel 
Joseph Kohn 
Ben Kranz 
Armond LebowUt 
Norman Leigh 
Barbara Lewis 
Frank ftladden 
Larry Madison 
George Man*in 
Ira Marvin 


Neil Matz 
Lorry Mezey 
Bill Molyneaux 
Sliirley Momingtlar 
At Mozell 
Charles Ofcun 
Paul Petroff 
Judd PolloiA 
Sam Robert 
Dave Roland 
Marvin Rothenberg 
Irving Sachs 
Jack Safran 
Dick Saiewitz 
Reva Schlesinger 
Werner Schott 
Mickey Schwarz. 
Hortense Sie 
Jerry Siegel 
Milton Sieget 
Victor Soiow 
Bill Suzman 
Jim Suydam 
Zoli Vidor 
' Arthur Weiss 
Jim Voung 
Betty Young 


Ha enSre sblf •( 
MPO Dianks ID •MIm 
people al all of 
llwu great adveriliiog 
ageedei for imlng 
helped It aiate 1957 
eur husieil prtducilea 
pen It dale. 



We agan leek hniard 
b iho prnilege al 
ieammg oar ihilli 
wHk yeor bbaft hr 
Hie bell h coimerclab 
h Ibe pen ahead... 
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PULSE FILM RATINGS 
for October 


PULSE LOCAL RATINGS FOR NOVEMBER 

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS 


The Pulse Audience Composition Studies 

* Syndicated Film Drama Shows 


OCTOBER RATINGS 


. Esw» Golden Playhouse 

(OffidaJ) 

Your All Slur Tlieater 

(SiTCi'n Gems) 

I. Star Performance ^Official) . 

. Studio 57 ‘MCA) 

O. Henry Playhouse 

(Cross-Kra.sne) 

Headline Half Hour 

(MCA) 

. Dr. Christian ‘,Ziv) 

. Dr. Hudson ’s Secret Journal 


(MCA) «-9| 

(. Parade of Stars (MCA) .... 7.1 1 

I. Science Fiction Theater i 

(Ziv) e.9| 

AMONG MEN 


. Dr. Christiar* (Ziv) 

. Ksso (^ld;n I’lavhouse 

((Kficial) 

. Famous Playhouse -i\!C.A) . 


1. Science Fiction 

(Ziv) 87 

I. O. Henry Pl.iylioiise 

(Gross-krasne) 86 

I. Star Performance (Olficial) . .86 
i. Dmielas Fairbanks Presents 

(ABC) 84 

'. P.irade of .Stars (MC.A) 8.3, 1 

1. Studio 57 (MCA) 811 


AMONG WOMEN 


Rank Moo A OIttrlbalor Tonte U 

1. Fsso Ckildsn Playhouse 

(Official) 05 

2. Dr. Christian (Ziv) i>4 

2. Parade of dtars (MCA) 94 

2. Star Performance (Official) ...94 

3. Science Fiction Thralet 

rZiv) 93 

6. Famous Playhouse (MC.A) . . . .91 

6. Nly Favorite Story (Ziv) 91 

8. O. Henry Playhouse 

(Cross-Krajne) 69 

9. Douglas Fairb.mks Presents 

(ABC) 87 

10. Studio 57 (MCA) 86 

AMONG CHILDREN 

1 «e Honri I 

Riak Show A l>lc(rlhiito> Tynte lo | 

1. Esso Golden Playhouse | 

(OffiriBl) 61 1 

2. Ifeadlinc H.df Hour (MCA) . .391 

3. Parade of Stan (MCA) 36 1 

4. Nfy Favorite story (Ziv) 28 j 

5. I>r. Oirislian (Ziv) 26' 

6. .Science Fiction Tlieater 

(Ziv) 23: 

6, Star Performance (Official) ...23: 

8. O. Henry I’layhouse 

(CrosS'Xrasne) 19; 

9. Famous Playhouse (MC.A) .... 12 1 

10. Your All Star Theater I 

(Screen Gems) Ill 


* Syndicated Film Adventure Shows 


OCTOBER RATINGS 


1. Crusader MCA) 

2. -Silent 5>ervice (NBC) 

3. .Stale Trooper (MC.A) .... 
■ 4 . Men of Anmpolis (Ziv) .... 

5. Bamar of the lungle (TP.A) . 

6. Whirlybirds CBS) 

7. Boots and S.-uUlles (NBC) . . 

8. .Martin Kane iZiv) 

9. 1 Led Three Lives (Ziv) ... 
10. Captain David Grief 

(Cnild) 


AMONG MEN 


1. Marlin Kane iZiv) 

2. If You Had a Million (MC.A) . 

2. Waterfront ’MCA) 

4 . Crusader (MCA) 

5. Federal .Men iMCA) 

6. I l^d Tliree Lives fZiv) • . ■ ■ . 
6. Soldiers of F utune (MCA) .. 

8. Harbor Command (Ziv) 

8. Man Behind ‘Jie Badge 

(MCA) 

8. Man Called \ (Ziv) 


AMONG WOMEN 

IM H 

ink Skon « UIvtiibulM Tbm 

. Man Behind the Badge 

(MCA) 

. Soldiers of. Korluue (MCA) . 

I. Crusader (MCA) 

t. If Yoi> Had .1 Million (MCA) 

I. Marlin K.-tne fZiv) '. . . 

1. Federal Nfen (MCA) 

Gray Ghost (CBS) 

I. 1 Lm Three P.ives 'Ziv) .... 

I. Roots and Saddles (NBC) . . 

I. Captain Davki Grief 

(Guild) 

I. Dangermts A.ssjgnment 

(NBC) 

I. Harbor Command (Ziv) .... 

•. Passport lo Danger (ABC) .. - -8 

AMONG CHILDREN 

KMs r< 


89 j 


SboH Jk < 




. ^lng]e Jim 'Screeii Gems) ... .89 ; 
. Terry and tlie Pirates 

(Official) S9| 

. Bamar of the Jungle (TPA) . .86 

. Mash Cordon (Guild) 83 

. Three .Musketeers (ABC) ....81 
I. Foreign Oginnnaire ( TP.A). . . 79 

, Whirlybirds (CBS) 78 

Sheena. (Jueen of the Jungle 

(ABC) 73 

The Falcon (NBC) 62’ 

1. Silent Service (NBC) 61 


SHORT SCANNINGS 


John Cross, ac-count at Compton 
.Auvertising, lias been moved up to 
vice-president of the agenev. . . . 
Bcnnet II. Korn, vice-president of 
Dll Mont Broadcasting and station 
manager of W.ABD, New York, has 
bccu named executive assistant to 
Bich.ard D. Buckle}^, vice-president 
in ch.arge of programming and 
sales. Korn will assume the addi- 
tional supervisory duties over sta- 
tion WTTC, Washington, and Du 
Mont TV' syndication operations 
including the sports network. 

Bill Thourlby, actor has been 
aigned for an upcoming episode of 
“Decov." . . . Robert W. Morris has 
been elected president of Bro.id- 
cast Advertisers Reports, Inc., The 
miring president, Phil Edwards, 


will fill the new post of publisher 
and also serve as chairman of the 
executive committee, . . . Morris 
was a co-founder of B.AR in 1052, 
sen ing until now as executive vice- 
president. ... At the annua] meet- 
ing of the Station Representatives 
.Association, Inc., held on Decem- 
ber 19, the following officers were 
elected fot the coming year: Frank 
M. Headley, president of H-R Rep- 
resentatives, president; H. Preston 
Peters, president of Peters, Griffin, 
Woodward, Inc., vice-preskient; 
Eugene Katr, president of the 
Katz Agency, re-elected treasurer, 
and Richard O'Coimell, president 
of Richard O’Connell, Inc., secre- 
tary. 

Pat Carroll, formerly of "Caesar’s 


BIRMINGHAM 

2 TV STAn0HS-t49,3O0 TY HOMES 

■ p*>IiS tf 1>« hiM Is tkt trek tuncTM 


rmbiMk Mtuopalitkii Cuimy utt mitliif 
■a Hh ttntir torsUtlen. 

Population— 615.600 <33d In U. S.l 
euyin( Income— S97IJ5S.OOO <4Utl 
Ratail Sales— $596,345,000 (48thl 
rood Sales— $142,735,000 '4Sth) 
Dio* Sale*- $16,902,000 <57thl 
Aulomollvo— $127,476,000 I40)h) 


TOP KETWORK SHOWS 

PmIdeM Fhraknver. 

WRRC .U.S; WABT ISJ. Tk. . 5 
l.m-j-IXal SMw. WBRC. W. ...S 

Fd Sollliaa. WBRC. Sa 4 

G.E. nraler. WBRC. Sa « 

Alfred HHekeock. WBRC. Sa. . 4i 

l.avdf. W3RC. $a 4i 

Oonsmoke. WBRC, S .1 

Bachelor Father, WBRC. Su. ...V: 
«4,000 QufUion. WBRC. T, ...3 
A December S UIe. WBRC, M. .. > 

TOP HUITI-WEEKIY SHOWS 

I lltle Matrlr. WBRC. Vf.-F ]i 
VfjMerj Plajbouve, WBRC. 

M.-r. 1 

CRS Newi. WBRC. M.-F. t 

Miekey Mnace Club. WABT. 

M..F r 

Neae, SikkIc. Wiatber 

i5:.» p.m.l, WBRC. Vl.-F 1' 

NBC Ne»». WABT. M--F 1: 

. Seal. Spom. Weaiher 

(6 p.Bi.). WABT, M.-F l: 

Uyweiy Tbcaler, WBRC, 

M.-Tb. .. I 

Guidin* light, WBRC. M.-P. ..1 
Circle 6 Ranch. WBRC. M.-P. . . I. 

TOP FUTllK FUHS 

Once-Weehl* 
viaiioB $ viavte. WIRC, 

.A.-I«:3b-Slen Off »' 

iwtfnw, WABT, 


W BRC. 


A:00 . 




Stan of .ha ;3rand Ole Opry 
iFlamlnio), WBRC, &.-6.0O ,, 
(Death Valley Dayi |U. S. 

Boraa). WBRC, T..6;0n 

Dr. Chrlttian 'Ziv), WBRC. 




Uy I iulp Markie fOllictal), 

WBRC, M.-P.-$:00 10.3 

Kit Cirvn (MCA), WBRC. 

Sv.-I2:00 JO.e 

namciB Runyon Thralec (Screen 

Getu).WABT. .Su.-2;00 tJ.3 

Terry and iha Plrtlei (Official), 
WBRC, 5.10:00 a.m 14 t 


S.-l2:4S-]r.« 

Veadamy ihea 

14.7 

Sblrtey Tearple. W ABT. 

s...ViJ0-S:«O 1J.4 

4 Star Perfuraanee, WBRC. 

Sa.->t:3l-S^B Off IM 

Mufti-Wenkly 
CIrela 4 Raneb. WBRC. 

M.-F.-4;M-4:M 13.4 

4 Star PfarhoBie, WBRC. 

VI..TR..|I:30-Sltn Off IM 

3. HeMyuoed Hll Parade. WABT, 

VI.-F.-U;.W-2:M (.4 

I. AUrllla Tbealee, WAIT, 

ai..F..|l:IS-Sltn Off t.l 

TOP SYKOiCAnO FILMS 

I. Martin Kana iZIt>, WBRC. 

r.-l:04 33.3 

I. Male rraoper lAICAl, WBRC. 

r.-*:3§ 32.3 

L Hkttaay Patral iZItl, WBRC. 

S.-S:30 3tJ 

I. Harbor Coiamaad tZJtl. WBRC, 

Ib..S:Je 2»J 

I. O. Hear) Maiboate fGraaa- 

Hmaael, WBRC, Tb..»iM 2»J 

! Frontier tNBO, WBRC. 

F.<:» 27.1 

1 Boott and Seddlea (NBC), 

WBRC. Th..«:30 17.3 

WhirUbltdt CBS). WBRC. 

Tb.-9:30 27.3 

Sheriff of f'ocblat (NTA), 

WBRC. rk.-IO:flO ...26.0 

Oakley <CBS), WBRC. 


..23.3 

I tNabIvco). WBRC. 

. 23.3 

ltd iha Radtc (MCA), 

I.-I0;00 25.0 

tica (NBC). WBRC, 


BUFFALO 

3 IV STADONS— 352.400 TV HOHES 

reperUd ty The PiilM in Iha aria wnryn 


arnbracc ■dciropeliUn County area maklnf 
ua Iha (4 pctulaliaa 

Populallort— 1.264.300 I14tb InU. S.) 
Buyin* IrKOma— $2,128,367,000 

Retail Salea— $1,501,178,000 tlath) 
Food Salea— $369,942,000 H3thl 
Drug Salea— $45,626,000 I18thl 
Aulomolive— S249,2S4,000 lUthl 
Atove tl(U« include followln* couniiea: 
Erlt. Niagara. 

TOP NETWORK SHOWS 

1. Iuci-f>evl. WBFN. W 47J 

2. Danny Thomaa. WBFN. M. .. .WJ 

3. Playhouae >4. WBFN. TF .V*.l 


I. Rurna and Allen. WBFN. M. ..V 

1. laurcnte Wrik. WCR. S 3 

Whafa Mv Line? WBEN. Su. . ..1 
I. Alfred Hilchcock. WBEN. Su. ..3 

TOP MULTI-WEEKLY SHOWS 


Nena-rapan. 

Weaiher. Mu 
WBFN. r. F 


. . 14.1 


Guldlan IJabl. wbfn. m.-f. 
Vrarcb fee lumorrett, WBF.N, 

V«.-F. 

CiKO kid. ABES. M.. W.-F. 
t.ote of Life. WBF.N. M -F. .. 
rapltln Kansatoo. WBEN, 
.M.-F. 

TOP FUTURE FILMS 

Once-Wcekly 

Salurday Phnhnau. WBFN, 

N-lltM-Swa Off 

Sib Film Feaahal, WBEN, 

n.-l>:34->laa Off 

SlarlltM rheater. WCR. 

.Su..«:.1S-l4.-.1t 

General Plathmiae, WGR. 

F.-II;.M-Sltn Off 

Friday Film r.-alure, WBEN, 

F.-II;.VB-Slan Off 

Do* Id Hun Theater, WBEN, 
W..||;3t-SI«a (,tr 

T..|l:34-sien Off 

MulFi-Wackly 

11:34 Theater. WBF.N, 

T.. S.-lli.M-.-iln Off 

MIIIIm $ Metle. WBI F. 


13* 


11.7 


lt.4 


. 7.3 


IM-Uat viatinee. WFR, 
M..F-I2;44-I:4S 

TOP SYNDICATED FILMS 

I. WbIrIjMrda iCBS). WBEN. 

M.-7j4* 

I. Sbeeirr ef Cacilte (NTAI, 

WBEN. F.-7:4* 

iway PatreJ iZhI, WGR. 

T.-I4:34 

I. SHeut SertRc (NBC), WBF.N, 

S. -ll:.34 

nf AnnawuHa iZItl, 

WIEN, vl.-*:34 

>. Decoy lOlficiall. WBFN. 

T. -I0:30 

I. Annie Oakley iCBS). WBEN. 

r.-7:00 

I. Walerfront 'MCA), WCk, 

i;00 

tor Command (Ziv). 

WGR. S,.I0i10 

I. Iiinaic 31m Screen Ceme) 

WGR, a m 

!. Ilrmcvmoonera <CB$), WCR. 

.Su.-|6:1Q 

!. Grey Ghovi CBS). WCR. 

-••7:00 

ampionahip Boulin* tWall 
Schwinunci). WBEN. S,-l;00 .. 
ICO kid rZli). WBEN, 

.. W.-F, 4:15 . . 

fry and the ''Itaiea lOfiKial), 

WCR. S..II:10 pm 

Popeye lAasix. Aillala). WBEN, 

S -StSO p.m. 

Ttrenly.Sh Meta (ABC), 

WBEN. W.-7 W) 

I. CcKk Three ABC), WGR, 

" ■?;» 

lo 37 -MC A). WBEN. 

Ih.-7:00 

). tSky King .NabItcoX WGR. 

T.-6:00 

>. Hopalong Caaaldy (NBC). WGR, 
Th.-6:00 


DAYTON, O. 

2 TV STATIONS— 149.900 TV HOHES 

raporitd by rm Futta :n the arta u'lryad 

Markit Stalislln: 

a reperled by Salei ManiarmeM'l "SLOey 
af Birylw Fewer.-' fni-e Uwea ete ne( 
iKlitive el tnlii* tV ceieiFte ina, tel 
enbracc Hettepediaa CeeMy ant na«:n| 
at the ccaiti d pepalailon. 

Popularloiv-S37.600 i44ih in U. S.I 
Buying Income- $ 1 .1 37 .£00.000 
( 34th I 

Retail Salea— $741,111,000 '37th) 
Food Salea— $169,147,000 I36thl 
Drug Salea— $25,525,000 ( 35thl 
Automohve— $139,922,000 <3:d> 
Above (igu'ea include fDllowirtg count <ea; 
Creone. Monlgomery. 

TOP NETWORK SHOWS 

L Lucy-Deal Sbnn. W HIO. W. .. a*. 

2. CUmai! WHIG. Tb. 42- 

3. Perry Coma. WI.W-D. K 42. 

4. Cuiuntoke, WHIO. $ 41 

J. Zaae Grey. WHlO. F .V*. 

6 Pljyhooae 90. WHIO. Th W. 

7. Whai'a \1> I me’ WHIO, Su. . »b 

4. Robin Hood. WHIO. M >4 

9. Alfred Hilehcoa-k. WHIO. Su. ...»7. 
9. Pteardeni Eitrnhevotr. WHIO. 


TOP MULTI-WEEKLY SHOWS 

1. Soblo Rpt.. ceorti Deak |4:3( 

p.a.1. WHIO. M.-F IIS 

2. Prant Page Ne»t 111:44 pn.i. 

wmO, Vi-r. 14.S 

1 Mickey Muuae Club. WI.H-D, 

M..F. 24.1 

4. 3 COy Final ill;b« p.m.i, 

W-LW-D. M.-F 14.4 

3. Art Linhieltcr. WHIO. M.-F. ...14.1 

6. Beat Iha (IcK-k. WHIO. M -F. ia a 

7 50-50 Cub, V/IW D. M.-F 152 

I. Wild Weal Shon, WHIO. 

M.-F. 14 0 

9. Aa ihc World Turna, WHIO. 

M.-F L>* 

10. 'Love of Life, WHIU. M.-F. )3 $ 

TOP FUTURE HLMS 

0nC4.W4«kly 
I. Beil ef Vf-G-M. WI.W-D. 

$u.-24W4:49 17.4 

1. Premtere Perfnmiance. WI.W-U, 
F.-ll:IS-.Sh|n Ofl 14.3 

3. Moalc. W HIO. S.-3:.«t-4:.14 .4.7 

4. Eaity Rliera Ibenlrr. WIW-D, 

&..7:444;N am 3.4 

Mulli-Wickty 

1. .44-34 Oub. HI W-U. 

M. F.-I3:M-I:.3* 15.1 

2. WBd W«( Skoii. WHK). 

M.-F.-5[W-4:44 W.4 

3. \tmt Feeuitm tbnlrr. WHIO. 

M.-S.-Varioaa limn I.VJ 

4. M«-M riieater. WLW-D. 

M.-Tb.. 8-. Su..(|;l5-Slin Off .1.1.3 

5. Moeic Malinre, WHIO. 

M.-F..3-J4-4:04 .11.1 

TOP SYNDICATED FILMS 

1. HIgbteby Padol iZitl, WHIO. 

T.-4i4* 314 

2. Stair Trnnfwe iMCA), WHIO. 

T..7:** 3U 

3. Whlrtybbdi iCBS). WHIO, 

W..7:30 .14.1 

. 4. Traren (Minafl, WHIO. 

Tb..7;4« .14.5 

I. SBeat Service <NBCl. WHIO, 

8.-7:M 34.3 

1 Badge 714 iNBO, Wlllu, 

S. -I0130 30.0 

7. Utile Raacalt llnittataic), 

WHIO. M.-4;(« 21 » 

I. Men of Anmpolit i2iv). 

WHIO. F.-10;XI 2f.S 

4 Or. Hudton'a veerri Journal 

(MCA), WHIO. F.-7 00 2t.3 

10. tDeaih Valley Dave III. S. 

Boraa) WLW-D, M--7;0fl 27 3 

11. Sheriff of Cnchiae iNTAX 

WmO, T.-7:30 Jft 

12. Tmeniy-Sia Mm (ABC). WT W-D. 

T. -2:00 23.3 

13. Science Fi.lloo Theater |Z»). 

WLW-D. T.-I0;30 25 0 

13. Laal of the Mnhkana OPAl, 

WlflO, Tb.-£:<i0 25.0 

15. Friwiier Ooc(or (Holiya>iu>d TV). 

WLW-D, W--7;00 -D.O 

16. Uille Rawala ilniertiair). 

WHIO. S.-I2 .10 21.4 

17. Guy Lombardo (MCA), WHIO, 

W.-6;(10 2P3 

II. Ciiy Ocieciive (kiCA). WHIO. 

F.-6:00 14.3 

14. Captaio Oatid Giicf (GuililX 

WLW-D. rii.-7t00 17 3 

20. Annie Oakley (CBS). WI.W-D, 

r-6;00 14 3 

21. tSky King iNablKo), WLW'-D, 


flour," gave birth to B girl last 
week . ... A boy was born to Mr. 
and M'S. Leonard Stern. Father 
is supervisor comedy writing and 
production for .SBC-TV’s Steve 
.Allen show, . . , Henry Ltihrman 
has Joined .Vational Telefilm Asso- 
ciates as office manager of the At- 
lanta cdfice. Liihrman comes to 
NT.8 from (he Midwest division of 
Official Films. 


Stations Wrestle Sales Problems 

• Coutimied from page 6 


from the willingness of New York 
station; to pay more for features 
than in the past, with prices around 
the country being pegged to some 
extent on tlie New York market.) 

With feature prices rising, sta> 
dons may look on TV film more 


kindly again. The fact that tltey're 
unable to sell the half hours in 
(Tuantity is definitely cutting into 
their revenue, however, since, on 
spot rate, most get some 20 or 2-5 
per cent less than if they were able 
to sell the package. 
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THE BILLBOARD 


STfRfO DISKS? 

Let's Take It Easy 

Tlicrc's been a lot ot conversation lately about stereopbonic 
records. Wliat docs it mean? How will stereo disks affect tbe 
dealer? How soon? 

During the past month, The Billboard has talked to a lot 
of people— record manufacturers, phono companies, cartridge 
and coini>onent people— to get some of the answers. Ifeie’s how 
U'e es'ahiate the stereo disk situation: 

Don’t scrap your monaural record players. Don't reduce 
Inventories of standard TP’s. Don’t worr>’ about stereo disks 
making single-channel sound obsolete. Forget about stereo disks 
for a while and tell your customers to do the same. 

Tliej 'rc coming. Stereo disks are just around the comer. 
But the industry has no intention of turning that comer for a 
while, and tliat's to the good. Before any company lays out 
hundreds of thousands of dollars to tool up and produce stereo 
pl^B>er.s, they're going to be sure that their investment is safe. 
They're going to be sure tlut tliey're right. .\o one, at titis time, 
is that sure. 

I'he bigger manufacturers want to experiment and refine 
production of stecro disks to insure acceptance. Because they 
na\e mucli at stake in producing both tltc records and playing 
equipment, they ss’ant tire product to be perfect before they 
turn it out. It's simple logic. If they turn out a bad product, 
they’re going to be stuck witli it. And imtil these bigger 
manufacturers move, stereo disks and equipment will be a play- 
thing for engineers and hi-fi bugs. 

Looking further ahead, what's going to happen when the 
majors introduce stereo dis^ and equipment? That wilt be an 
iinportjiit da) for the dealer. It will give him something new, 
exciting and profitable to promote. It will not cause any great 
upheaval. It will not mate dealers’ stock obsolete any more 
than color T\’ made black and white 'T\’ inventories obsolete. 

The s|>eed with which stereo disks push monaurals off the 
mark depends on bow quickly the public accepts tlie new stereo 
reproducers and on how quickly they are made available in 
quantity. It depends also on the price of the equipment. The 
more expensive it is, the slower the acceptance. 

To sum up: Every important phonograph and disk manu- 
facturer is working at producing a good stereo disk and playing 
system. Tliey face specific problems and tliey are trying to 
solve llveiii. In time— not next month or perhaps even this year— 
Uiey may be expected to produce a wortible sv.slem that 
dealers can safely and profitaolv sell. 


Concensus Tabs Stereo 
Still in Research Stage 

Diskery and Phono Toppers Sound 
Tempering Notes of Caution 


Disk 


Bv REN CREVAIT 

NEW YORK — Despite the 
presence of at lea.st one so-called 
lompatiblc stereo disk on the com- 
mercial market, and despite the ap- 
parent readiness of some cartridge 
inamifacturers to mass produce 
stereo pick-up units, the advent of 
llie stereo disk for Mi'. Average 
Citizen’s living room may be fur- 
tl>er off than many have been 
lately lead to b^eve. 

I,ast week, it was disclosed that 
cartridge firms are heavily com- 
mitted to stereo research and de- 
velopment. Oidy one, however, 
claimed to be ready for business 
right now. This week, diskery and 
phono manufacturer spokesmen 
sounded tempering notes of caution 
as they discussed the mauv prob- 
lems still to be licked in develop- 
ing truly compatible stereo with 
fidelity standards equal to those 
now available in monaural disks. 

“Sure stereo is coming,” says 
RC.\ Victor veepee Jim Davis. 
“But disks so far aemon.stralcd. tho 
spectacular enough in the effects 


produced, still have distortion and ing equipment. Creenspon pointed 
■ ■ ' ' ’ ’ up the lime involved in tooling up 

for production and marketing sucli 


their levels are dowii. There is 
much research stJl to l>e done by 
all the record companies.” Davis 
added tJiat: “U'e don't want to see 
tfic public bamboozled with some- 
thing that's less than perfect, and 
the disk that was introduced last 
week is not perfect and it’s not 
compatible, citlier. This sort of 
thin^ can hurt tlie iudustry in gen- 
eral. ’ 

Goddard Lieberson, prexy of 
Columbia Records, points out that 
"stereo will eventually be suffi- 
ciently refined for consumer pro- 
duction.'' In a steadying note to 
dealers. Lieberson added: “Tlie 
stereo disk is not a revolutionary 
development, sudi as the LP rec- 
ord wa.s in 1918 . . . and Mill there- 
fore not bring with it the obsoles- 
cence problems of a radically dif- 
ferent record.” 

Time Is Factor 

At the equipment level, Colum- 
bia veepee Herb Creenspon said 
the company had no plans at pres- 
ent to introduce stereo disk play- 


Scopp Wraps Up Global 
Big 3-Day Feldman Tie 


NEW YORK — A new holding 
Gompaiiy, Alfiliated Music Publish- 
ers. Ltd., has been formed, provid- 
ing extensive opportunity ror the 
world-wide exploitation and ex- 
change of copyrights. The deal 
was set in lamdon, and was the 
culmination of year-long negotia- 
tions between Mickey Scopp, gen- 
eral manager of The Big 3, and 
Fred Da>. managing director of 
Francis, Day & Hunter. The hold- 
ing company includes the Robbins 

f roup, including Robbins Ntusic 
loiporaliou. 'Ltd., and Leo Feist, 
Ltd-; six catalogs of the Feldman 
group, including B. Feldman Com- 
pany, iTd., Herman Darewski, Dix, 


Wexler Debs 
Own Label, 
Moon Records 

NEW YORK — Elliot Wexler, 

C ioneer record man who has had 
road experience in rack operations 
and other phases of the nusiness, 
including distribution and talent 
management, has set up his own 
label. Moon Records. Initial re- 
lease IS made up of 10 children’s 
albums, eacli priced at $1.49. 
Wexler will aim for all tvpes of 
distribution — stores, supermarkets 
and mail order. * 

Ailho the initial relea.se is made 
up of kiddie irulerial, Wexler in- 
tends to branch out into al cat- 
egories. in all price ranges. 

Witli regard to the children’s 
field, Wexler feels this category 
has declined owing to lack of 
proper merchandising, promotion 
and pricing. The Moon kiddie 
covers, insidentolly, are of the 
tlie graphic art type, which is be- 
lieved to have a more direct ap- 
peal to children. 


Victor's LP Offer 
Sets Trade Buzzing 

Dealers, Distribs to Get New Albums 
On 100% Guarantee Return Basis 


Ltd., British Ac Conlinenlal Music 
Agencies, and Editions Feldman 
(Paris', and the Francis, Day & 

Hunter group, including Francis »,ui...,.t-c u.. a 
Day & lUa.lcr LW PaUication, 

I'lancis Dav (Pans' and various; 

Continental subsidiaries. Share- Some confusion seemed to exist 


NE\1' YORK — The trade was 
buzzing last week following the 
aiinouncemeiU that RCA Victor 
will offer dLsIributors and dealers 
(tiini their distributors) a 100 per 
cent guraiilc^ on all new albums, 


holders of Affiliated arc the Rob- 
bins Music Cor|>oratiuii of New 
York and (lie Das Fainils of 
London. 

The Robbins giotip will coiitimie 
to handle British rights for the 
American repertoire of Robbins, 
f'eist and Miller and local world 
copyrights. The Feldniaii-Francis, 
Day group ssill continue represeu- 
(Contimied on page 13) 


among distributors and dealers as 
to whether the deal actualls' rep- 
resented returns — ratiicr than an 
exchange privilege— but it was as- 
certained that under the new ar- 
rangement distributors will be 
allowed to return albums and not 
be billed for fhem. 

Howexer, ibere w ill be a han- 
dling charge— estimated at about 
14 per cent. The handling charge 


w ill also be tacked on to all RCA 
exchange privileges, heielofore of- 
fered on a 100 i>er cent guarantee 
basis. 

Tiie handling charge will not 
apply to the new- policy of 100 per 
cent guarantee on all singles— both 
78’s and 45s - which Victor 
initiated recently when it upped 
its single price on 45's to 98 cents. 

Under the new system, a revolv- 
ing distributor record m.inager 
pane! will be created by RC.A, and 
an effort will be made to prede- 
termine the first 60 days' sales po- 
tential for each new album. The 
total then will be allocated among 
distributors and at llie end of 180 
(Continued on page 13) 


players. 

James M. Toney, veepee of 
RCA’s "A'ictrola" Divbion, de- 
clared: “Sure, we can make a 
stereo disk that will play ste- 
reophonically and inonaurally right 
now. But it won’t play well. Wc’vo 
been coping with tliese problems 
right along. They’re solvable, of 
course, but wc can’t say when 
they 'll be solved. When we get all 
the electrical and theoretical prob- 
lems licked, we can start on d«ign 
problems. All these steps take tims 
and. taken together, they push 
mas.s-prodticed stereo players con- 
siderably into the future.” 

Another industry’ spokesman 
commented on the oft-discussed 
matter of rximpatibility “Theo- 
retically, the Westrex system may 
be more compatible tlian, say, the 
I-ondon system. But the fact is 
that even to play a stereo disk 
based on the VVestrex “4.5—45* 
idea, you've got to have vertical 
as well as lateral compliance in 
your pick-up. Few airrent pick- 
ups, even in good hi-fi equipment, 
have real vertical compliance. 
Without this necessary compli- 
ance, a monaur.d pick-up could 
quickly damage a stereo disk. 
Tlicn. when the customer finally 
bought his stereo plaviiig equip- 
ment, tlie record would sound ter- 
rible. 

Jim Bayless, Capitol Records 
I'Ci'pee in ciiarge of inanufartnriug, 
(Continued on page 43) 


DIRE FORECASTS PREMATURE 


'58 Augers Sizable Sales 
Baast at Dealer Levels 


IIOLLA’AVOOD — Recnid deal- 
ers can again expect a sizable in- 
crease in sales during tlie coming 
ye.ar. despite the premature dire 
predictions fcoin many quarters of 
the industry. Tliere’s little ques- 
tion that total industry sales will 
again rise at the end of 1958, tho 
it seems likely that tlie increase 
may not be quite as spectacular as 
the last two ye.xrs. 

The dealer’s concern is one that 
is currently felt at all retail levels 
and in great measure is brought on 
by economic condiiions that have 
little or no direct connection with 
the disk business itself. Widespread 
talk of possible depressions. In- 
creased unemployment and a cut-, 
back of luxury spending have con- 
tributed in part to the dealer’s, 
awareness that his percentage of 


sales ineiease may not match that 
of the preceding years. 

In spile of such dour predic- 
tions the disk' industry figures to 
(op tlic $450 million sales mark in 
’58, with some company execiilixes 
offering that sales will conceivably 
reach $500 milUon. 

Specifically, the record dealers 
seem concerned with such subjects 
as prices, increasing inventory, 
working capital, strtfnger guaran- 
tees and aixy major technological 
change within the industry itself. 

The past year has demonstrated 
to dealers that the industry is 
prosperous enough to survive at 
many price levels, and accordingly, 
the major record companies have 
seen fit to price their various pop, 
classical and jazz works at S2.98. 
$3.98, $4.98 and more in some 


cases. While it's true that a de- 
crease iu price xi'O'.iId be of para- 
mount concern to dealers ana de- 
predate existing inventory, such a 
move by anv of the major recording 
companies hardly seems likely at 
the present time. 

AIllio the volume of new album 
releases reached oslronomicat pro- 
portions during the past year, there 
isn’t too much chance that the 
quantity of releases will diminish 
in any appreciable number during 
1958. if anything, the major re- 
cording companies are more likely 
to release even more albums, while 
independents are figured to feel 
the brunt of under-capitalization 
and the high cost of album pro- 
duction. The indies M'ill agree that 
it’s enough of a task keeping their 
(Continued on pane 43) 


Consolidated 
Buys Dorsey 
Catalogs 

NEW Y'ORK — The music pub- 
lishing catalogs of the late Tommy 
Dorsey. (Embassy Music, affiliated 
with Broadcast Music, Inc., and 
Dorsey Brothers Music, affiliated 
with the American Society of Com- 
posers. Aulliors and Publishers) 
nave been acquired by Pete Paul, 
Al Ashley ana Dorothy B. Weiss, 
principals of a number of publish- 
ing firms, known collecHxely as 
Consolidated Music Publishing 
Company. 

It is understood the price was 
“under $175,000" and that the en- 
tire purchase was a cash deal, Tlia 
firm has been known to be un for 
sale for some months and both tlio 
Howie Richmond and the Gene 
and Harry Goodman publishing en- 
(Continiira on page 13) 



NEW YORK — Tlie Crowell- 
ColHer Record division has made a 
deal with Urania Records Distrib- 
uting Company— effective January 
l-wh( 


1— wncreby the latter outfit ' 
distribute tlie entire disk and 
stereo-tape catalogs of C-C's Con- 
cert Hall, Inc., C-C Clubs, Inc., and 
the American bound Corporation. 

Meanwhile, C-C chief Bill 
(Continued on page 13) 
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Victor Club Offers 
Fat Intro Premiums 


NEW YORK — Introductory 
premium to members of tlie re- 
cently formerl RCA Victor Society 
of Great Music will be the nine 
Beethoven Symphonies, conducted 
by Arturo Toscanini with the NBC 
Sympliony Orchestra. 

Victor and llie BooV-of-the- 
hfonth Club, llie two organi/ntions 
sponsoring the Society, outlined the 
offer last week. The nine sy mpho- 
nies, in a seven-record album that 
normally wmild sell at S34.98 re- 
tail, effective February 1, will be 
made available to new members at 
$3.98. Members in turn agree to 
brw from the Society six other 
RdA Victor Bed Seal disks within 
12 months. The six additional rec- 
ords, which can be chosejt from at 
least 50 that will be made avail- 
able within the year, will sell at 
the nationally advertised retail 
price, plus a small cliarge for han- 
dling and mailmg. 

A joint statement by Victor and 
the Book-of-the-Month Club reads; 
“Ctoe hundred ihoiisatid of these 
albums— the Beethoven svTnphonies 
—are being manufactured for oiiick 
delivery to beginning members. 
When they are spoken for, and in 
any case after Nlarch 15, tlie So- 
ciety reserves the right to change 
the terms of any oner to begin- 
ning members. Applications must 
be honored in the seouence re- 
ceived. Should any application be 
received too late, the applicant 
will, of course, be notified and he 
may cancel his membership if he 
so desires." 

Details to Dealers 

Details of the Society’s opera- 
tion were sent to the company’s 
dealers by George Marek, vice- 


president and general manager of 
the RCA Victor Record Division. 
Marek stated In part: "Effective 
January 1. the RCA Victor Society 
of Great .Music will begin opera- 
tion. It will offer only specially 
selected RCA Vidor Classical al- 
bum merchandise, all at our na- 
tionaUy advertised prices. One 
choice a month will be offered, 
with two alternates. The selections 
will not necessarily be new re- 
leases. . . . Mailing to .Society 
members will inchu^, beside the 
regular Society selections, a listing 
of all newly released \’ictor clas- 
sical albums, available onlv thru 
you, the record retailer. . . 

Marek pointed out that every 
reewd sold by Victor thru the So- 
ciety to members enrolled by deal- 
ers exclusive of premium offers, 
entitles the retailer to a 20 per 
cent commission. 

"RCA Vidor agrees that club 
advertising has stimulated not oidy 
the armcnair buy^r into buying 
records, but the retail store-$f)Op- 
per as well," said Marek. “^Ve fur- 
ther believe that once the arm- 
chair-buyer becomes acenminted 
with records, he is well on ni.s way 
to becoming a retail buyer of those 
other releases he wants but cannot 
get by mail." 


\DOUBLB TAKE 
FOR GOUNOD 

NEW YORK — Purists in 
the music business did a 
double lake la.st week at the 
label on Cora! Record’s new 
single by the Lawrence Welk 
Glee Club. 

The disk lists ".\ve Maria" 
In Welk’s ASCAP firm, Chain- 
paim hfnsic, and credits the 
tiadilional theme to “Bach- 
Cotinod, adapted by Dick 
Jacobs." 


Victor Gets 
Rights to 
Philly Lady 

NEW TORE — RCA Victor has 
acquired the rights to the sound 
track of "The Lady From Phila- 
delphia,” a "See-It-Now” prognun 
prudiiced by Ed Murrow and Fred 
Friendly. Show will be broadcast 
over CBS-TV lO-Ii p.m.. Monday 
(.10). A documentary, the show 
highlights Marian Anderson’s re- 
cent 40,000 mile concert tour thru 
,\sia on behalf of ANTA and the 
State Department. A'buin tagged 
at S3. 98 retail. 

Deal was concluded by Alan 
Kayes, manager of Red Seal a.dcr. 
who helped plan Miss Anderson’s 
itinerary with the manager, S. 
Hnrok, and Friendly. 


Cap Names Hall National 
Sales Manager for Angel 


HOLLYWOOD — Capitol Rec- 
ords’ plans for the recently ac- 
quired .\ngel Records went into 
high gear last week with the ap- 
pointment of Roger Halt to the post 
of national sales marsager for the 
longhair label. 

For the past bvo years the re- 
monal manager of EMI's tenlrai 
division in Chicago, Hall will re- 
port to Max (’allistin, uational sales 
manager and \ iw-president of 
Capitol Records Distributing Cor- 
poration. Hall was pres iously as- 
socuited with the Chicago Ssm- 
phony as assistant m-anager Irefose 
joining Angel, served as m.inager 
of the Eri^ Pa., and Ft. Wayne, 
Ind., Philhannonic orchestras, and 
also worked svith the Columbia 
Artists concert bureau. 

Along with five other key Angel; 


AM-PAR REPORTS '57 
SALES TAKE UP 100% 


Tamarin to 
Coast for 
UA Huddles 

HOLLY^VOOD — A1 Tamarin, 
executive assistant to United .Artists 
Record Corporation prexy Max 
Youngstein, arrived here last week 
(26) to look over the upcoming film 
music output from UA producers, 
and for a round of meetings with 
the firm's distributors on the Coast. 
Central Record Sales, Los Angeles, 
and .Stone Distributing Company, 
San Francisco. 

UA has a roster of nine films 
icheduled for distribution in the 
first quarter of 1958, and while 
none are musicals, the score from 
a number of features may wind up 
as soundtrack packages. .Addition- 
ally, there are title songs in several 
of the films. Features are "CJiiti 
Fever,” ’Tiger ly^the Tail,” T'he 
Quiet American,’' "Witiievs for the 
Prosecution." "Fort Bowie,” "lajst 
Lagoon.” "Path.s of Glory, “ "Ride 
Out for Revenge,” and "Steel Bay- 
onet.” 

”\Vitnes.s’' includes the tune, “I 
May Never Co Home,” .sung it» the 
film by Marlene Dietrich, laUer a 
Dot pactee. Studio also has a 
song and dancer in "Paris Holiday.” 
upcoming starring Femandcl and 
Rob Hope and a flock of songs in 
“Thunder Road," co-starring Keely 
Smith, latter signed to Capitol. 

Tamarin wiU meet with exploita- 
tion topper Roger Lewis atul AA'est 
Coast publicity director Leon Roth 
during his stay. • 

Tamarin acknowledged that U.A 
had not as yet resolved its record- 
ing license problem with the .Amer- 
ican Federation of Musicians, thn 
he opined that the “situation will 
be resolved shortly.” .Asked if ibere 
was any chance that UA might 
have to go to court to pave the way 
for the finn getting a license, 
Tamarin said, “I doubt it very 
much. We have no objection to 
paying the trust fund the money 


NEW YORK — ABC-Paramount 
Ret:ords’ net sales— both on singles 
and I-P’s— were move than KK) per 
cent higher in 1957 than in 19.56, 
according to a year-end statement 
by .AM-Par prexy Sam Clark. 

Am-Par, whicli lias relea.wd 
slightly over 300 singles and 15(1 
albums since its inception August, 
19.55, has had nine disks on llie 
best selling singles charts this year, 
with fotir platters currently on the 
iLstings {including the No. 2 record 
in the country, ^‘At the Hop" by 
Danny and the Juniors). 

Clark said the label expects to 
release a minimum of 75 new LP’s 
in 1058. He is also still interested 
in acquiring classical and ja?z 
c.ilalogs, ill accordance with liis 
wish to e.vpaiid into the classical 
market. 

Clark said he hud pared the 
label's artist roster down consider- 
ably over die past year, and noted 
that he would exercise extreme 
caution in signing up new artists 
in 1958, 

•Am-Par also reaped awards for 
its album cover^ art this year, 
chalking up first, ’second and third 
place in The Billboard’s alhinn 
txwer contest — winning more 
awards than any other lalxi in llie 
competition. 

.Am-Par’s best selling singles tins 
year were cut by a youthful tiiie-u^^ 
-16-year-old Paul Alika’s "Diana, ’ 


tsillege student George Hamilton j 
IV A Rose and a Baby Ruth” ' 
and "Why Don’t 'Tliey Under- 
stand”; 16-year-old Johnny Nash’s 
"A Very Special Love,” and The 
Ladder of Love,” teen-agers Joe 
Bennett and the Sparkletones' 
"Black Slacks” and “Penny Loafers 
and Bobby Sox,” phis new “com- 
ing up strong” sides by 18-year-old | 
Clint Miller ("Bertha f/ou”), Anka’s 
“You Are .My Destiny” and Frankie 
Avalon’s ’De De Dinah.” Latter 
is distributed by Am-Par on the 
Chancellor label. 


Team to Plug 
Rock 'n' Roller 


Sinatra Buys 
Three Coast 
Radio Outlets 

HOLLYWOOD — Essex Prmhic- 
tions, one of several indepciulenl 
corporations ow ned by singer Frank 
Sinatra, has purchased a majority 
interest in three radio stations on 
the coast. Stations are KJR. Seat- 
tle; KXL, Portland, and KNEW, 
Spokane. 

Lester Smith, president of Mount 
Rainier Radio & Television Broad- 
casting Corporation, which owned 
the three stations, retained a minor- 
ity interest. 

Until now, Essex has chiefly Ireen 
invoK'ed in inolion picture and re- 
cording deals. 


execs. Hall attended a round of 
top-level discussions here last week 
at which Angel’s first release for 
1958 was unveiled. .Angel slaffeni 
here for the meetings were Could 
Cassal, Monroe Glasberg. Hall, Ir- 
ving Iserson, Walter Kieriian and 
Peter Sutro. 

As part of the np-lempoed .Angel 
interest. Cap’s Lloyd Dnim, vice- 
president in charge of sales and 
merchandising, heads up a trio of 
company brass departing for Eu- 
rope this week to co-ordinate the 
Continental aspects of the .Angel 
operation. Accompany iiig Dunn 
are Lou Schnrrer, director of adver- 
tising and packaging, and Leo Kep- 
ler, Cap's merchandising manager 
of classical records. Trio have 
Paris, Londoii and New York on 
their itinerary. They II confer w ith 
repertoire, packaging, printing and 
merchandising reps or the EMI 
family while abroad. 


,Col. Shifts Crites 
jTo West Coast Post 

I BOSTON— —Bob Crites, promo- 
, lion manager for Columbia Rec- 
ords in the Greater Boston area, 
.has been transferred to tlie Los 
‘Angeles territory, 

I Crites is being succeeded in Bos- 
ton by Robert 'fessinger, who has 
; been publicity director for radio 
I station WBZ, here. He came here 
!to Boston from Lns Angeles, where 
he was in the publicity and news- 
paper business. 


N.ASHVILLE— Jim Denny, of 
the Jim Denny Artist Bureau here, 
has teamed with Oscar Davis, per- 
hOiial manager to rock ’n' roller; 
Jerry l.ee I.ewis, to foim the Jerry 
Lee l.ewis Enterprises for the pur- 
pose of promoting the rising young 
rock ’ll' roll artist. 

Da\ is, a veteran promoter of 
country and western talent pack- 
ages. is president of the new firm, 
with Denny serving as vice-presi- 
dent and treasurer. Under the deal, 
Jerry Lee .Music Publishing Com- 

B iiiy w'il! become a subsiuiarv of 
cimy's Cedarwood Publishing 
Compaiiv, prominent in the c.&w. 
field. 

Davis until recently has been 
liaiidting promotion on Elvis Pres- 
ley for Col. Tom Parker. 


due, tho we don't want to he a 
patsy." The latter referred to the 
possibility of dti.vl payment to tlie 
i trust fund and to the plaintiffs in 
the current court test against the 
-AF.M, 


Local 400 AFM 
Honors May Jr. 

H.ARTFORD. Conn. — Con- 
necticut Republican Congressman 
Edwin II. May Jr. has been 
aw.rrded an honorary incmbersliip 
in the .American Federation of Mu- 
sicians by Louis J. Zebedeo, Local 
400. Hartford Musicians Union, for 
his "oufs’anding efforts in Congress 
which resulted in the passage in 
the House of Representatives of a 
reduction in lire C.ibaret lax from 
u 20 to 10 per cent level.” 


Court Voids 
Venus Suit 

NEW YORK ~ Infringement! 
suit involving a. one-third iiilere.st ^ 
in (he renewal rights to the tune, 
"Mary Ixm.” was dismissed last 
w eek by Jmlge Thomas F. .Miiiphy 
ii. Federal (ioiirt. Suit was filed by 
Venus Music Corporation against 
Mills .Music, and involved the ques- 
tion of who was entitled to the 
.Abe Lyman share of .ASC.AP per- 
formance money. 

In dismis.siug suit the court said: 
"If an assignment of an interest in a 
renewal is protected the sani“ as an 
assignment a copyright, it would 
seem to require that plaintifFs as- 
signor (Fred Fisher Music Com- 
pany) would ha- e .superior title if 
it was a purchaser for value with- 
out notice of (he existence of lire 
prior assignment.” the court 
added; "We find it had no notice 
of a prior assignment, but it was 
certainly not a purchaser for value 
since testimony merely show ed that 
one dollar was gfseii to Lymatr at 
the time he signed the assigiuneiit.” 

Tune was written by J. Russel 
Robinson. George Waggoner and 
Abe Lyman. It was assigned to 
Henry Wafterson, Inc., and latter 
assigned to Mills. 

Sanders Cuts 
For Am-Par 

NEW YORK— ABC-Paramonnl 
has signed movie actor George 
Sanders to a recording contract. 
Aitho Sanders has never warbled 
on the screen, he recently scored 
vocally via two guest shots on the 
Perry Como NBC-'IN' show. 

Sanders' first LP for the label 
will be released early next month. 
Backing on the album is provided 
by Don Costa's ork and chorus. 
Diskeries have been going after 
teen-age film idols lately, but the 
Sanders patting marks the first 
move by more mature cinema act- 
ors into the pop recording field. 


Mellin Preps 
Three Albums 
For Coral 

NEW YORK — One of t)ie 
Broadway music publishers most 
active on the tiisking front, Bobby 
Mellin has three upcoming ("oral 
albums now in the works. Tire 
mahoff of Robert Mellin .Music and 
Coronet Music, who makes mood 
music waxings on nearly all of his 
frequent transatlantic jaiinls. under 
the name Roberto and other noms 
du disqne, ha.s prnsliiced sets ti- 
tled, "I Love Gina,” "Mv laive for 
Jane Bussell." and "Anita My 
Love," the latter dedicated to Anita 

I Ekberg. 

I Mellin has also jii.st .sold an LP 

! master for release on the new Carl- 
ton label and has in the past cut 
padcages for Mercury. NI-C-M, 
nCA Victor, as well as CoraL 

On the cleffing front. Mellin re- 
cently completed a writing chore 
on "i Love You Oh So Mncli," 
feature time of the upcoming 
Mario Lanza film. The Seven Hills 
of Rome.” ' Mellin was a co-clef- 
fer of the theme for “The Monte 
Carlo Story.” starring Marlene Die- 
trich and also carried out compos- 
ing a.ssignments for "Chase a 
Crooked Shadow," starring Anne 
Baxter and Richard Todd, and 
“Bread, I.x)ve and Tears," which 
featured Sophia Loren. 

Mellin wrote music and lyric* 
for .songs featured in the films "Ro- 
mance in Majorca,” 'Two Sisters,” 
The Way Home,” and The Girl 
With the Flaxen Hair.” while his 
firms, Mellin and Coronet, inclmle 
the scores to numerous screeiv ve- 
hicles, such as 'The Miller’s Beau- 
tiful Wife.” "Rim for the Sun,” 
"Flight to Hong Kong,” and “Men 
and Wolves." 


WELK ARAGON 
TERPER MAGNET 

HOLLYWOOD — \f o r e 
than 750,000 pavees attended 
the Aragon Ballroom during 
the last two years, racking up 
the terperv’s_ biggest wosses 
during 19ij6-’57, according to 
Manager Walter K. Lange. 

Recently sold to the newly 
organized CBS-Los .Angeles 
Turf Club combine who will 
develop the area as a family 
amusement park, the ballroom 
presently operates on a Friday, 
Saturday and Sunday evening 
schedule. Much of the suc- 
cess of the dance Ital) can he 
attributed to the popularity of 
maestro Lawrence Welk. said 
Lange, who works there on 
Friday and Saturday nights. 
Ray Robbins ork appears on 
Sunday evenings. 
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SALES PITCH 

Louis Gets 
Cauliflower 
Phone Ear 

CHICAGO — Merniry Records* 
newest promotion staffer, ex-cliamp 
Joe Louis, had one of the toughest . 
bouts of his career last week when : 
Publicity Director Tommy Schles- 1 
fnger set up 150 phone calls be- 
tween Lotiis and aeejays to pt**h 1 
the Diamonds’ soaring single, Tlie 
Stroll." ! 

“I was a fighter for 14 years 
and never got scratched," Joe said 
wearily after Ins second day on the 

f hoiie, "but this is the first time 
e\er had a cauliflower ear.” 
Toiigliest call of all was a chat 
with Joe Smith, NN'VDA, Boston, 
who is an expert on odd aiwrts 
facts and figures (except Joe didn’t 
■ know itt. After Louis sparred with 
bis sales pitch. Smith countered 
with left-field hook in the form of 
quiz: “Joe. what was the date of 
your victory over Max Schmeling— 
the night you won the crown?” 

It w as a TKO. Louis - didn’t 

Scopp Wraps Up 

• Continued from pane 11 


LIBRARY GETS 
SORIA DISKS 

NEW YORK — In closing 
his office before leaving 
Angel Records Jamiarv I. 
President Dario Soria found 
an aln»ost complete collection 
of Clelra-Soi'ia disks. Soria, 
which he siibscq^uenlly sold 
to Capitol— has donated the 
collection to the Donnell Li- 
brary center, which has an 
extensiv e lending library of re- 
coided music. Many of the 
albums in the collection have 
disappeared from the market, 
such as Verdi’s "Un Cionio 
di Regno” and "Luisa Miller, 
Rossini's "William Tell. Don- 
izetti's ”11 Campauello." etc. 


Singers represented include 
Tamiavini, Tassinaii, Lauri- 
VoTpi. Trtddei. Corena. etc., 


V <lipi. 1 nuu^i. V,,., 

and conducton include De 
Sabala. Gni. Marimizzi, San- 
tini, etc. 


Col Dedicates 
New Line to 
Hi-Fi Bugs 

HOLLYWOOD — Columbia 
Records will debut a new line of 
high-fidelity recordiiigs lagged "Ad- 
ventures in Sound sliorllv', de- 
signed to retail at a suggested list 
price of $4.98. 

New series is expected to con- 
tain off-beat material and will Iw 
directed at high-fidelity aficio- 
nados- The sounds of locomotives, 
automobiles and other exotic audio 
matter to whet the interest of hi- 
fi fans will be iiKludcd in the 
repertoire. 

Project was originally unveiled at 
the label's convention in Miami last 
summer and was temporarily de- 
layed. Disk material will simnl- 
taneoiisly be released on tape, it 
learned. 


Murdoch Loses Toronto TMA 
Throne After 26-Year Reign 


Waldorf Debs 
New Low Price 
Album Line 


tation foreign rights for Ameri- 
can publishers and world copy- 
rights of foreign composers. 

Scopp stated: “As in tlie past, 
the three groups of British cornpa- 
niei will continue to compete iu 
the Anverk-an and foreign markets 
for representation of composers' 
works despite their common alli- 
ance in Affiliated.” 

Scopp added: “Despite its share, 
holding interest in Affiliated, the 
Big 3 .American companies and the 
Important catalogs of Robbins- : 
Feist-Miller will continue to exer- ! 
rise autonomous discretion in as- , 
■igniiig to foreign publishers for- ' 
aign to it repertoire. 

Julian Abeles represented legal 
Interests of the American Big 3 
companies. London attorneys for 
the American Big 3 firms was Jovm- 
son-Hi(As & Company. I..ondon 
attorneys for Francis, Day k Hvmt- 
er were Linklaters k Paines. 


'EVER SINCE 
I MET LUCY' 


NEW YORK — Waldorf Music 
illall Records, which features a 
*1.98 12-inch l.P line, last week 
launched a new album line, on 
the Colortuiie label, retailing at 
$1.49. 

Colortone. wlvich will feature 
all new material with emphasis 
oil pop-standards. spolUgh'^d 20 
l.P’s ill its first release ii iuding 
The Ink Spots." "A Trioiite to 
Hollvwood,” “Hollvvvood Musical 
Hits," “A Tribute to the Dorseys” 
featuring Bob Ebcrly and the 
Bobby Byrne ork. “flonky-Tonk 
Piano." “Romantic Echoe.s of Ha- 
,waii,” "Paris,” “Italy" series and 
[several other mood music pack- 
ages. 

Waldorf has added additional 
1 men to Us sales forc-e to handle the 
I new label, which will m:iintain a 
regular monthly release schedule. 
The entire Colortone line has been 
I designed around its name, high- 
I lighted bv specially designed four 
color labels and wrap-around 
1 covers. 


M-G-M to Deb 
8 LP's, 5 HP's 

NEW YORK — M-G-M Rec- 
ords’ release for the Nmv Year 
includes eight albums and five EP 
sets. Tliree of the I^P's are by 
talent new to the label. NewcoiiM-rs 
iiuliide Guy LiUTwerls plaving 
imisic of Charles Treiiet; nn album 
by Carl Eugster titled “Mediter- 
ranean Serenade.” Others are 
“Berlin After Dark." with Peter 
Todd’s orchestra; Cary Allen’s 
"U'hen I>overs Meet.” Dick Hyman 
ill “Hi-Fi Harpsichord,” Robert 
Ashley’s “Music Under the Stars," 
and a Hank Williams set, "Tlie 
Immortal Hank Williams." 


"I um HAD A DRUM UK 
THIS UFORE " 

iM ••■ter— c<eit*l *IM2 

"THE OBJECT Of HT AFFECTIOH" 

Pliiiiy C*b«t >CA 112 

EaKk Ufhl— CraaS AwarS 
<CA 4S-10UI 

BOURNE-ABC MUSIC 



Victor's LP Offer 

• Continued from oase II 
davs the di.slribulor may reluni 
any of the LP’s in his stock 

Tlie revolving panel will include 
a distributor record manager as 
: chairman and three (occasionally 
' fom) other managers from ihr^ to 
four sections of tlie eountrv ._ Tliey 
will meet monthly in New ^ ork to 
listen to new albums in advance of 
flicir release. Plans call for every 
distributor recurd manager to serve 
one or more limes on the panel 
during the year. 

I Also sitting in on the panel (in 
I advisory capacity) will be repre. 


Dorsey Catalogs 

Continued from page if 


TORONTO —• Tlie so-called 
■professional musicians” toppled 
SValter Murdoch from his post as 
president of tlie Toronto Musi- 
cian's Association after a reign of 
26 years. He was defeated by 
George Anderson, 36-year-old for- 
mer Toronto Symphony Orchestra 
trumpeter and professor at Toron- 
to’s Roval Conservatory of Music. 

Some obseners blamed Mur- 
doch’s policy on recordings of com- 
mercial Iraiiscrintioiis here. Toron- 
to's rules had firmc paying $100 
for a license to record each com- 
mercial transcription. But this was 
only one reason for pulling Mur- 
doch from his position. There have 
been other abortive attempts. 

Murdoch, who was once an 
office hov with the Canadian Na- 
tional Railways’ however, had done 
more for the lot of Toronto mu- 
sicians than anyone. Proof of the 
sentimcnt.il feeling for 5furdoch 
c-aine earlier this year when thev| 
honored him with a testimonial 
dinner. 

After defeat Murdoch took the 
wind out of the sails of his oppo- 
sition, when at a press conference 
he declared the election “demo- 
ratic” and offered his future serv- 
ices. 

Murdoch continues as executive 
officer on the Intenialiona) Board 
of the American Federation of Mu- 
sicians. . , 

Murdoch drew his support in the 
Toronto local from the part-time 
muskiaus. Yet. it wtls he who 
foiiglil up and down the hne lor 
the professional musicians, the 
■ men who defeated him in the 
election. , 

About 1.400 members cast bal- 


lol.s in the election, with Anderson 
lopping Murdoch by 326 vote*. 
A previous attempt to oust Mur* 
doth, about five years ago. misseil 
bv 40 voles. 

'Also elected in the upset poll 
were Gurney Titmarsh. first vice- 
president; John Niosi. second vice- 
president; H. Nicholson, assistant 
secretarx; Harry Bergert, marshal; 
Alan Wood, sergeant-at-anns. and 
Ellis McLiiilock, chairman of the 
fees lommiltee. Sam Levine, T^ 
Roderman. \Villiam Richard*. 
I.ewis I. Dobson and William Spar- 
ling make up the ntxv executivo 
board. 


an auvisoiy « m *» t"*- 

sentatives of the following RC.A 
' record division departments: artist 
and repertoire, advertising and pro- 
molioii. sales, and planning and 
marketing. Each person on the 
panel vx ill lie allowed one vote on 
a package’s first 60-day sales 
expectancy. 

As regards Victor's new 98-cent 
. price lag on 4.5 singles, there were 
I also ' variety of opinions registered 
by distributors' dealers, and com- 
petitive labels. Altho some top 
label execs said they expected 
dealers would merely raise the 
price on other singles to 98 cents 
until the other labels followed suit, 
a check of dealers failed to bear 
this theory out — at least at this 

Most of them Indicated they will 
satnd pat, and charge 98 cents for 
Victor only, until and/or if the 
other companies raise their singles 
,pric«. -.A few dealers said they 
k’k’lor disks at 89 cents 
98-cent price became in- 


lerprises had been mentioned 
prominently as possible buyers. 

■The Embassy catalog includes 
such tunes as “Everything Hap- 
pens to Me.” "Lei’s Get Away 
From It All.” “Oh Look at Me 
Now" and “Opus One," while the 
Dorsey firm contains There Are 
Such Things." "I Should Care," 
and “To Me." among others. 

Many of these tunes were writ- 
ten nrior to the time when BMl 
liad contracts with ■ writers, at 
which time, when performance 
royalties were paid to publishers, 
they included monies for xx'riters. 
It is kmown that in the past certain 
writer litigations had arisen against 
the Dorsey firms, because of al- 
leged non-payment of royalties. 
Sexeral publishers, when Queried, 
felt that this was one of the rea- 
sons whv there had been liUte 
spirited bidding on the cat.ilogs. 
Another reason for hesitation, it 
was pointed out. in connection w illi 
the ASCAP firm, was the fact 
that the value, based on ASCAP 
royalties paid, was based on the 
time when Dorsey was still 
and performing actively in Tk , 
when the songs received a belter 
exposure than now. 

Writers who have song.s in the 
catalogs include Malt Denis, Frank 
Sinatra and Sinatra’s manager, 
Hank Sanicola. 


NARAS Preps 
Plans for 
1958 Awards 

HOLL\AVOOO —Nominations 
for awards to be given by the Na- 
tional Academy or Recording Arts 
k Sciences are expected to get 
under way early in 1958. 

At a meeting of the Los Angeles 
chapter here last week. Jim Conk- 
liiig, temporaiv chairman or the 
group, declared; Tlie academy has 
now achieved a sufficient stature 
in terms of the mimbei and quality 
of its memlwrship that we can 
make tangible plans for nomina- 
tions, voting and presentation ^ oE 
awards on a national television 
show." , , . , , ^ 

Coukling said the LA chapter 
has a wide representation of all 
creative aspects of the industrx', and 
that the New York chapler, under 
the direction of John Hammond, is 
currenllv in its last stages of organi- 
zational plans and anticipates a tull 
qnnnmi nv January. i- .u 1 

P,aiil Weston, president ot the 
local chapter, pointed mil that vot- 
ing privileges are available onlv to 
mem'iers of NARAS. Memberships 
re open to anybody connected 
k-ilh the creative aspects of the disk 


ASCAP's TV 
Pad Near Set 

I Conliiiiied from page 2 

vk^Ht^rTSuit "have been pushed to 
one side for a substantial \>enod 
ot time.” _ . 

'Die all indus’rx- «>mmiHee in* 
eludes Irving 

New York oairmaii: Elisha LKila- 
farb. BKO releradio. *ecret^- 
tieasurer; Gharles Britt. " 
Aslieville, N. C.; Roger ChTO. 
WFH.-T\'. Philadelphia; Sam L. 
Digges. WCBS-TV. New York; 
Omar Elder, ABC; Frank Fitt- 
simmons. North Dakota Broadcart- 
ing. Fargo. N. D,; 

WAVY -TV. Louisville; Dwight 
Martin. WAFB-TV Baton Rmige. 
La.; Clair McCulloujd'. Y/GAL- 
TV. Lancaster. Pa.; John E. Mo- 
Cov. Slorer Broadcasting Cam- 
panv; John T. Murphy. Crmley 
Broadca.vting; Hamilton She^ 
WSVA-T\’, Harrisburg. Va.; Ed- 
ward Tlioms. WKIG-TV. Ft. 
Wavue. Ind.. and Llovd E. Yo- 
der' WRCV*T\', Philadelphia. 


Urania Named 

Continued from page U 

Fowler reported that the activitiM 
of the C-C re.-ord clubs-Crowell* 
Collier Record Guild and Jazztono 
Socielv, lnc.-“will be sharply cur- 
taiW'during the early monllis of 
1958, pending a study of the etiect 
of intensive competition expelled 
from the RCA Victor. CapiUri ^ 
ord clubs and the well established 
Columbia club.” 

Under the new distribution set- 
up. Urania and C-C will conlinuo 
to handle their own national pub- 
licitv and promotion separately, 
while the combined lines will b* 
merchandised and yromoled 
levels bv Urania’s field staff. 




.'iJe. 


CAP PLUGS ‘HIT 
SLATE FOR '58' 

IIOLLY’kVOOD — Capilol 
Records kicked of fan ambi- 
tious program aimed at spark- 
ing four new pop singles and 
an EP last week, lied to the 
theme "Hit Slate for ’58." 

Label has earmarked a 
heavy budget for mailing.s to 
dealers, one-slops and all disk 
jockeys. Literature urges recip- 
ients to “clean up after 
Christmas" via the five record- 
ings available. Latter include 
new releases bv Frank Sinatra, 
Nat Cole, the ^ive Keys. Fer- 
Un Huskey and Ray Anthony. 


indi.stry. 

Group Buys 
Station KFOX 

HOLLWOOD — Radio Station 
KFO.X, Long Beach. Calif., has 
been purchased by a group headed 
bv Kenyon Brown and Kevin B. 
Sweeney from the Hogan Broad- 
casting Corporation. Brown is 
president and a principal executive 
in KCOP Television, Inc., new firm 
which recently purchased Channel 
13 in Us Angeles. He also has 
radio interests in Karisas, Miami 
and Oklahoma. , , „ j. 

Svveenev is president of Raio 
Advertising Bureau, Inc., 
fore that was associated with CB5>, 
ABC and with Station KFl here, 
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THE BILLBOARD’S QUARTERLY 

SPOTLIGHT ON TAPE 


INCLUDING A SPECIAL REPOBT ON RECORDED 
TAPE SALES IN MAJOR MARKETS 


WASHimroN, D. a, report 

Stereo Breakthru 
Possible in ’58 


• Dealers see most sales tied 
to the stcro development 

• While admiltini; problems, 
dealers are doing a good 
job in the main 

By MILDRED R^LL 

WASHINGTON — “The real 
future of recorded music is in stero- 
phonic sound, whether it be disk or 
tape." This is the sobd behef of 
the biggest stereo taM dealer in 
the Wamington area, nerb Hersh* 
field, of Kitt's Music Store, who 
expects to “double his stereo sales 
in 1958” 

Other dealer comment ranges 
from cautious optismism to a blunt, 
“We're not stocking it yet-it's loo 
soon for the averaj^e customer.” 
TTie majority said, we're going 
in on a small scale. In our opinion, 
tape will never replace records." 

Even the coolest of half a do^en 
music merchandisers interviewed, 
agreed that the stereo tape is grow- 
ing stronger month by month. Some 
feel there coiild be a “real break- 
thru in 1938, if prices could be 
brought down.” 

Majors Helped 

Enhy of the majors — Capitol, 
Columbia, Mercury, et al— into the 


stereo field helped, but did not 
provide a really dramatic push, 
most dealers believe. Most feel 
that the truly esoteric h'stener who 
goes in for stereo Upe would pur- 
sue it under any label. The sound’s 
the thing," dealer Herslifield put 
it. 'The entry of the small manu- 
facturers Into stereo recorders has 
helped.” One dealer felt the majors 
were showing a natural caution 
about tape m^iig inroads on disks, 
and that major catalogs were "drag- 
ging their feet a little." 

Would a price cut in the tape 
mean sharp increase of sales in 
1958? Opinion is divided. All agree 
that a price ent would hrlp-^ut 
most feel that at present, the hi-fi 
aficionado who can afford a re- 
corder ranging up to $1,000 (thou- 
sand) In price, is not going to 
quibble over tape prices. Many 
are waiting to see what the brand- 
ne^/ stereo disk will do at its com- 
paratively lower price. 

Fem Attitude Important 

Stereo needs a much bi^er push 
the direction, of the lady cus- 
tomer, Is the opinion of Dan Dan- 
ziger, maestro of the carriage-trade 
Disc Shop here. "Manufacturers 
will have to make things simpler 
for the ladies. Barely, rarely does 


a lady ask for stereo— not more 
than one customer in 20. They buy 
records." 

Tape recorders should be adver- 
tised “sliowing a child can operate 
them,” says Danziger, if the w omen 
are to be won from the simple 
business of putting on a record. 
"It’s like the oars— when automatic 
drive and power brakes came in, 
and auto manufacturers showed the 
ladies how easy it was to drive 
and paik-they boudit more. It’s 
the same with tape. 

The main problems Jo the sale 
of the stereo tape at counter level 
were given as price, auditioning 
faculties for customers, educaliog 
sales people in tape technique. 
Stereo disciple Hershfield, of Kilt’s 
Music Store, says all his problems 
have been solved sia his pioneered 
rental s)'stem. The system offers 
a pay-as-you-go layaway for the 
buying of tape, allows home audi- 
tioiung, and lets the tape "sell it- 
self.” (The Billboard, August 26, 
1957.) 

Sales Pointers 

Most dealers have learned — 
some the hard way— that the stereo 
tape fan resents any hard-sell, and 
knows exactly wlut he wants. One 
dealer displays a siq}er de luxe ma- 
chine, and intends tying stereo 
tape promotion to in-store sales of 
the machines. Another has no ma- 
chine and no auditioning tapes. 
He uses the “never plaveti on any 
machine but your owti” approacn 
to his customers. 

Display is generally good, and 
right up front in the store, even 
if the stereo stocks are light. Dis- 
(Coniinued on page 18) 


SAl^ FRAmiSCO REPORT 

Tape Sales Grow 
At Steady Pace 


• Major diekeriee’ entrance 
into recorded tape field 
hypee huaineea 

* High price of proilurl. 
lack of promotion aide 
eitetl 

By MARK GIBBONS 

SAN FRANCISCO — The lop 
four retail grossers in this already 
tape-happy territory are enthusias- 
tic for more tlian one reason over 
major disk makers’ entrance into 
^ Beld. 

"In less than three months we’ve 
feh the impact of increased sales 
in playbau equipment, espe- 
cially in the higher priced sets," 
says Syd Heller, manager of 
lumbia Music & Electronics, Inc. 

“No doubt about the fact that 
Capitol, Columbia and Mercury 
have really sparked our tape traf- 
fic into higher gear," opines Italo 
Gardella, manager of the reco^ 
and tape departments of Sherman 
CW & Company. 

"Looks like a shot in the arm, 
•apecially for those big exclusive 


l.ipe retailers whose trade was 
threatening to stagnate for lack of 
wider top music selectivity," ac- 
cording to George A. Jacques, own- 
er and operator of the Nlusic Box. 

Four Top-Rated Stores 

"A tremendous help to business," 
emphatically states W'alter Willey, 
one of the pioneers in tape and re- 
corders in Northern California. 

Willey will be recalled (The Bill- 
board, June 3. 1957) as the daring 
young man with a flourishing cam- 
era and photo supply store who 
added a modest line of one re- 
corder and a handful of tape and 
developed it to the point where 
photo wares now play second fiddle 
to his tape department. He un- 
quesrionanly is the highest grosser 
as an exclusive tape dealer in this 
area. He sells nothing else in the 
music field. 

Sherman Clay Is a Id-floor de- 
partment store in the music field 
with departments ranmng from 
harmonicas to cathedriu pipe or- 
gans. It has studios tor teaching 
just about every known modern in- 
strument. Its disk inventory alone 


is one of the biggest in depth and 
selectivity thniout the Western 
States. 

Columbia is next in sire to Sher- 
man Clay and outside of Willey 
sells more recorded t-ipc Ih.!!! any 
other SF dealer. Three times in 
the lost year Columbia had to en- 
large its tape display stands. 

Cautkm Is Keynote 

Jacques' Music Box is c.i11c>d the 
“Tiffany’s of the record business” 
because of its swank decor and has 
thrived in the little more than a 
year since opening its .Market 
Streret doors. It was only a few 
months ago that Jacques added a 
modest recorded tape dep.utment 
and he still is cautitnis about going 
all out for tape for deep-rooted con- 
victions of 1^ own. 

'As 1 sec it," he opines, "the 
indastry has the blades hut not 
nearly enou^ razors. .And while 
sales undoubtedly will go up, I 
am of the opinion tlrat the stereo 
disk is not too far distant and when 
that happens well have a distinct 
threat to the tape business and for 
a very good reason— the women. 

"Less than 23 per cent of our 
disk customen are men. And the 
tape recorder i.s mechanically far 
too intricate for the average 
woman. If and when they can <1^ 
vise a reemder that can be loaded 
with tape selections the way a gal 
now can pile a stack of reronls 
on a turntable, then the tape mak- 
ers »vill really have something." 

Even as he talked we counted 
(Continued on page 18) 


[DITORIAL 

Tope Today 

1957 has been an important year for recorded tsM. 
TItis was the year that major disk firms entered me 
business, giving lajpe a much-needed boost. In our itujor 
market report on these pages, you’ll see that many dealen 
believed that key company aitistt were needed to create 
mote interest in tape. Another big benefit tape gained by 
the entrance of the majors was big company distribution 
and promotion. 

Have the gains really been substantial? Are we 
placing too much emphasis on the major’s role? For the 
answer. The Billboard turned to the New York University 
School of Retailing stirvey imil that checks music dealers 
weddy to determine what they’re seUing and how much. 
Their piinchcards and tabulating machinet told us the 
following: Better than 23 per cent of disk and music 
otitlets now stock and sell recorded tapes. NYU’a continu- 
ing study also indicates that dealers are not only carry ing 
them they’re selling them. During November, recorded 
laM represented slightly more than 1 per cent of the total 
dollar v olume in sain of recorded music of all types. This 
may seem like a small amount. It's not. To place it in its 
proper perspective, you have to realize that an individual 
top selling single record in the number one spot on the 
b«it selling charts, rarely does more than 2 per cent of the 
total disk industry dollar volume in any one week. If we 
assume that the total disk volume for next year will hit 
$400 million and if the proportion of the recorded tape 
business remains at I per cent, this would mean a $4 
million business. 

Tliere’s been a lot of talk about stereo disks. What 
effect will they have upon the recorded tape market? 
There is no doubt, and the dealers surveyed f«u this i.wue 
bear it out. that the stereo aspect of tape is the most 
sales-compelling. If the disks appear in quantity 
and the quality is great, will they slow up the tape 
market? The most commonly held opinion is that the 
stereo disk will serve to spark interest in stereo generally 
end that tapes can stand on their own. 

Something to keep in mind is that there are other 
directions for stereo tapes to take. To mention only two 
possibilities, when engineers can maintain good qualify of 
mu.vic reproduction at one-half the speed (3^ inches 
per second) of currently available tapes, the industry is in a 
position to offer the same amount of masic al one-half the 
price. .Another possibility is a four track tape— with two 
tracks (stereo) in each direction. Again the industry could 
offer the same amount of music at half the price. How 
could these innovations be made pouible? We don’t know 
but vve do believe engineers are working on them. If 
stereo disks have any impact on the market, these changes 
might come along a lot sooner. 

It’s hard to discount the biggest complaint dealers 
make about recorded tape— its high price. Tliere is little 
doubt that price does stand in the way of mass acceptance 
of the product. If competition from disks will bring about 
ch.angcs that reduce the price to the consumer, we believe 
dealers would applaud such a developmait. 

Even if the price and the product remain essentially 
as they are, there are obviously things that manufacturers 
can do. They can continue educating the dealers about 
tope and showing them how to merchandise it better. They 
can produce the sales aids that dealers indicate tltey need 
to do a better job. Dealers, for their part, can absorb 
more of what the manufacturers find out and study new 
end belter merchandising methods. The dealer who thinks 
he’s doing his best right now is standing still. The dealer 
who lakes the attitude that he's doing alriglit but is willing 
to try otlter means is forging ahead. 


CHICAGO REPORT 


Price No Problem 
In Hi-Fi Outlets 


* Tape interest seert grow- 
ing on general innstc-Iover 
level 

* But it’s still the hi-fi salons 
that are really cleaning up 

By BF.RME .ASBELL 
In the Chicago area, pLicing 
tape in stores has been slow be- 
cause of consumer resistance to 
heavy price tags. Most dealers 
agree it is a enicken-and-tbe-egg 
problem: Which comes first, the 
tape or the stereo equipment? You 
can't sell tape until customers are 
set up to plav it. Yet consumers 
shy away from the equipment as 
joi^ as price ol stereo tape runs 

Some Interest Seen 
Glimmerings of interest are be- 
ginning to appear, however. One 


aggreaawe dealer. Max Dotgan. of 
Pearson’s Musk Shop i 
La Grange, IH., a well-heeled c 


ibtirban 


inunity, says he carried his modest 
stock of tapes lor four months with- 
out selling much, but in the last 
two months he’s sold about 10 
reels. 

“Djiring Christmas,” he points 
out, ~you can sell anything and 
everything. What about after the 
first of the year?" 

Dolgan has been active in dem- 
onstrating stereo tapes and reports 
that demonstration wins enumst- 
asm every time. But when the cus- 
tomer muQs the price, bis interest 
cools. 

Hi-Fi Salon Is Tops 

The outstanding stereo success 
story is found in Voice and Vision, 
a hi-fi shop. Nonnan Foss, man- 
(ConrinuAf on pege J8) 
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NEWonRCAViCTOR 

the greatest name in tapes! 



a"siereo-orthophonic"TAP£ RECORDING 

Julie Andrews I RCAV>croR^a 


PERRY COMO WE BET LETTERS 


The Lass 
with the 
Delicate Air 


RCA Victor 

m 



RCA Victor 


JULIE ANDREWS, star of "My 
Fair Lady,” sings light-hearted 
folk songs in her solo recording 
debut. BPS-85. $8.95 


PERRY COMO sings an all- 
request program — 12 great stand- 
ards he’s been asked to do on TV. 
(Monaural) AP-59. $6.95 


PLUS THESE RECENT BEST-SELLERS 



Go after the thousands of new customers who got tape recorders for Christmas with 
the stereo tape library that has everything . . . great artists, great performances, 
great sound! 

Every one of these RCA Victor stereo tapes has podium presence - the stunning 
realism of great New Orthophonic High Fidelity sound! Every ons comes in an 
attractive, attention-getting album! With liner notes! On a uniform 7-inch reel, 
cleariy labeled for instant identification! It’s RCA Victor tops in stereo tapes! 

® i ! ( A \T( :r( )i{ 

1M(M» ▼ RAOtOCORPOfUncmOFAMERICA 

ifoRu/acruiTr’* nationally adoertioed pricet thown — optional witA dealen. 
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FLORIDA REPORT 


Tape Volume Is 
Low But Growing 


• Price is a major factor in 
Florida community — alii) 
gains are seen 

• Convenience a factor in at 
least one dealer’s opinion 

By GUY T. XELLOCG 
DAYTONA BEACH. Fla. — A 
sampling of opinion among tlie top 
record outlets in this area indicates 
that stereo tape is headed for a 
brilliant future. But dealers realize 
that intensive selling and pronration 
is needed to acquaint the public 
with stereo's startling sound. 

One obstacle is price. But deal- 
ers hwk for tape prices to breiik 
with mass production. More and 
more tape players are hitfing the 
maricet but the. price tags limit 
buying to the pace-setters. How- 
ever, wide interest in hi-fi indicates 
a ready-made market once present 
owners can be sold on the idea of 
adding tape. 

Demo Necessary 
All agree that stereo sound must 
be heard to sell. Further, demon- 
strations should take phtTe under 
the best possible conditions to 
avoid distractions caused by other 
store activities. One suggestion 
calls for concerts after usual bust' 
neas hours for specially invited 
groups. 

At Reids Records, partner Mary 
Jane Reid is handling the V-M line 
frf equipment and tapes. Her ini- 
tial order of Capitol tapes arrived 
early this month. She plans to meet 
the growing demand by stocking 
more heavily as conditions warrant. 
Mrs. Reid notes that manv aistom- 
ers ask fOr longer term financing, 
indicating previotis commitments 
budgetwise. What effect, if any, 
this may have on stereo equipment 
sales is unknown. 

She feels that the entry of major 
disk firms into stereo will ^pup 
the market. Distributors whose 
sales effort has been light will 
probably step up the tempo, offer- 
tag closer co-operation with dealers. 

Selection Problem 
Mrs. Reid notes that tapes con- 
taining several selections present a 
thffictnty in iocaliitg a particular 
segment. Would it, she wonders, 


lAdvarlHoncnt 


'Irish' Sales Display 
Triples Recording Tape 
Volume for Alabama 
Music Store 



‘The self- 
vending IRISH 
‘Recording 
Tape Depart- 
ment* * has sub- 
stantially i n - 
creased our 
sales of record- 
ing tape,” says- 


general m a n- 
ager of the Forbes-Miller Music 
^mpany in Anniston, Alabama. 
“In fact, our sales have tripled 
in the last six months, since we 
put the unit on the floor.” 

The Forbes-Miller Music Com- 
ity is associated with the six 
Forbes Music Stores, which have 
been serving Alabama for 
years. 

"We like the high quality of 
the IRISH Ferro-Sheen process 
tapes, the attractive packaging, 
the good merchandising and the 
40% profit on the IRISH line,” 
adds Mr. Miller. 

IRISH brand recording tape is 
manufactured by ORRadio In- 
dustries, Inc., Opelika, Alabama, 
wmrld’s largest exclusive mag- 
netic tape manufacturer. 

(Advertiswnent) 


be feasible for manufacturers to 
•Splice ill sections of different col- 
oreil tape to show where selections 
begin? This would simplify playing 
only a part of the tape. 

At Reliance Radio and Music 
Shop, ta|>e sales are showing an in- 
crease. Hi Fi, Bel Canto and RCA 
Victor tapes arc now in stock and 
others will be added. Reliance 
points out that owners of hi-fi rigs 
can quickly add tape equipment at 
moderate cost. With die public 
becoming more sonnd-coascious, a 
steady growth ireud is looked for. 
It may reach astonishing propor- 
tions. 

Special Orders, Prices 

The local Sears-Roebuck music 
department considers tapes the 
coming liifiig, hut has not stocked 
them as yet. They do, however. 


offer to supply wanted tapes to 
customers on a special order ba.sis. 

In DeLand, Paul Caskey of the 
Caskey Music Shop comments: 
“This is a college town and most 
customers are students on a limited 
budget." For this reason he is re- 
luctant to go heavily into tape just 
now. He beilev’es that equipment 
prices will drop sometime soon and 
ne will then be rearly to accelerate 
with the boom. 

At present he concentrates on 
getting sets into homes of new cus- 
tomers. Tliis. he feels, will p\ra- 
mid sales of both equipment and 
stereo tapes. 

The concensus is 'that consumer 
intereast in tape is fast-growing. 
The volume of tape sales tins may 
bring about is tied directly to the 
increase in sales nf t.ipe eipiiument. 
This is the first luinlle that dealers 
must cope widi in order to l)enefit 
from later developments in tape 
merchandising. 

Up »0 now, the recorded tapes 
have had neriigihle effect on rec- 
ords sales. But far-seeing dealers 
wonder whether today’s FP's and 
up’s may not one day be relegated 
to the luck of the shop with the 
old 78’s. 


MILWAUKEE REPORT 


Dealers See Need 
For Improvements 


* Dealers are easing them- 
selves gradnally into tape 
merchandising 

* Process could lie speedesi 
if some faults were reme- 
dieil 

By BENN OLLkiAN 
Beer Cily«dealers, with few ex- 
ceptions, are steadily increasing 
their volume of recorded tape sales. 
Muric retailers here during the past 
year have go«ie thru a ’wait-and- 
see” period, and most of them now 
believe that tapes are here to stay. 
The result; most stores are easing 
Lito the pictii.e via gradually ex- 
panding tape depuitments that 
vary from limited SMce behind 
counters to well-stocked shelves 
and eye-catching browser boxes 
and island racks. 

Which Way Prices? 
Optimism over the future of the 
tape field is widespread among 
Mihvaukec dealers. Considerable 
concern, however, exists over the 
trend the fledgling tape business 
may take price-wise as the Christ- 
mas buying spree ends. 

Current tape inventories are pur- 
posely being held to a minimum, 
according to several key buyers: 
"We're getting a lot of calls for 
tapes now, and price :s no obstacle. 
But, \ve aren't stocking in depth. 
Wc'rc trying to keep oui inventory 
lean just in case prices are cut 
after the first ol the year,” they 
say. 

Maiors a Factor 
Typical of the area’s dealers, 
John Plimpton, of Bay Music Shop, 
the Wliitcfish Bay Cold Coast 
secliou, notes that he put in his 
initial stock of topes last summer 
and sales have prived extremely 
gratifying. 

“We set aside one small shelf 
section for fapt'.s at first," says 
Plimpton. "Shortly afterward we 
added a new display rack and al- 
ready we need more .space to hold 
our tapes. I'm confident that we 
will see a stearly grosvth in demand 
for tapes u> the year ahead, now 
tliaf the major laliels are releasing | 
tapes featuring top artists.” 

Two of the major volume Mil- 
waukee disk re'ailers, the Hi-Fi 
Center and downtown Radio Doc- 
tors. also report an increasing clam- 
or from their customers for new 
recorded tapes. 

Expect to Pay 

Warren Keats, buyer for the Hi- 
Fi Center, notes minor instances 


! resistance to date, altho 


of pi 

he feels that “we probably would 
increase our unit sales if the prices 
were dropped a bit. People tell us 
they don’t expect tapes to be as 
low in price as r-:cords as yet. But, 
they are restricting tiieir purchases 
because of the high costs of 'tapes, 
many tell us.” 

Frovisious for an expanded tape 
departmout were given priority in 
the recently finished enlargement 
and remodeling job at Radio Doe- 
(Coiainued on page 42) 


DENVER REPORT 


Hypo on Stereo 
Key to Suecess 


* OoMlers •atisflesl they’re 
gelling fair share of tape 
business 

• Here, too, they feel they 
could do more if problems 
were solvesl 

Leonard Hon, buyer at Wells 
Music (aiinpany, Denver, is pleased 
with response to new stereophonic 
tapes produced by the majors. 
SaVs dimbed more than 25 per 
cent during 1957, following a dis- 
appointing 1956. When stereo was 
introduced, Wells Music Company 
put heavy merchandising emphasis 
on it. and after a few months had 
decided to do axs-ay with monaural 
tapes altogether. 

"We have been particularly 
pleased in that all of the manu- 
facturers are coming out with uni- 
form tape," Hon added. “Before, 
handling stack and staggered types 
together was a real inventory prob- 
lem.” 

Increasing Interest 

Wells has noted an increase in 
interest in taM during the year 
past, and a .sharp increase in the 
number of music bugs who want 
fine stereo equipment and music. 

He feels that a prime need is 
more demonstration tape corre- 
sponding to the sealed reels offered 
by the maoufactiirer. “We don’t 
attempt to break the seal and dem- 
onstrate the same tape which the 
customer wants to buy," he said. 
“Once xve break the seal, it is dif- 
ficult to sell the reel. Some manu- 
facturers are giving us demos but 
not enough of them do. As a re- 
sult, the customer must buy sight 
unsceu." 

The store h.is carried on a mer<- 
chandising drive on stereo-head 


LOS ANGELES REPORT 


Majors’ Entry 
Hikes Tape Sales 


• Aa in other areae. high 
urircfl cited aa major draw- 
nack 

• But volume liae increaxcil 
steadily during past year 

By JOEL FRIEDMAN 

HOLLYWOOD — The sale of 
pre-recorded tape has substantially 
increased in the past six months, 
according to dealers in'Soiilhcrn 
California. AH, however, voiced 
sharp reservations about the future 
mtential of tape, unless merchan- 
dising and price policies were re- 
vamped in some fashion. 

Stereo Sells 

In most cases, the dealers be- 
lieve pre-recorded tape sales will 
continue to spiral anring 1958, 
despite the widely publicized ad- 
vent of stereo di.sks. 'fliere seems 
to he little question that dealers 
hold promise only for stereo tape, 
with inaiw averrjng that they are 
selling off whatever monaural tape 
inventory they have, or are carry- 
ing monaural tape only as a price 
leader. 

The entry of Capitol, Columbia 
and Mercury into the tape field 
has unquestionably influenced the 


iiicre^ of tape sales, according to 
. Music City; Bill Dencl, 
Music Shops, and Jerry 
id. 


Bill Hogue, 

Denel’s M . . . 

Jolm.son, House of Siglit & Soun< 
All declared Capitols tape mer- 
chandise to have notably sparked 
their entire tarn line, pointing out 
that the labers tape product has 


been greeted by consnmen with 
similar enthusiasm to its LP tine. 

Price Too High 

While interest in tape Is high, 
according to lerry Johnson, of 
Sight & Sonn^ it c^d be ap- 
preciably higher were the price of 
tape substantially lowered. Johnson 
pointed out that a customer spends 
nearly 10 per cent of the purchase 

S II ice nf a tape recorder ($150) 
or pre-recorded tape. Invariably 
(Continued on page 18) 


recorders, and finds that the num- 
ber of owners has tripled in the 
last two years. 

Big Names on Tape 

Mrs. Nessic Nides. oxvner of tlie 
big Nides Appliance Companv, of 
Denver, reports extreme enthusi- 
asm over the entry of tlie majors. 
“Our sales jumped immediately, 
she said, "because we can now of- 
fer top artists on tape, which 
wasn't the case .six months ago. 
We ran an experimental promotion 
around tapes by Nat King Cole 
and Stan Kenton, at)d were de- 
lighted with the results. We had a 
complete sellout on the Cole tapes 
in a two-week Mriod.” 

Mrs. Nides wis that there is a 
real future in recorded tape, xshkh 
Is limited, of course, bv the number 
of recorders which the public owns. 
For that reason tape recorder mer- 
(diandising operations have been 
stepped up. taped music is always 
plaving in the record department, 
and salespeople 'Imiout the store 
are offered better commissions on 
tape recorder sales. Probably the 
biggest promotional change has 
b^n to include a box in every 
record ad nm in Demer news- 
papers. Listed within the box are 
a dozen or txvo pre-recorded tapes, 
and an invitation to come in for a 
demonstration. “This is the first 
time we have odxerlisei! tape in 
this way, and results have been 
better than we had expected,” 
Mrs. Nides added. 

Small Mark-Vp 

Recorded tape offers a definite, 
serimu problem in that the mark- 
up for the dealer is too small, Mrs. 
Nides added. The oiir-lhird mark- 
up contrasted with 40 per cent on 
most records is hkclv to limit ad- 
vertising funds and promotions. 
”Of course, the bigger unit sale 
offsets this to some exteufT sire 
pointed out. “M'c recommend that 
the suppliers remertiher the mark- 
up element xvhen planniiig 1958 
promotion.” 

Surprisingly, there has been little 
price resistance on tape to dale. 
Nides Appliances feels that this 
will come sootier or l.iter. particu- 
larly if anv one manufacturer comes 
out with lower pi iced- tape albums 
or specials. 

Campaign Needed 

There are some definite needs, 
Mrs. Nides slated. “Taped niusio 
needs greater exposure to the pub- 
lic,” she said, “in the form of 
national camp.aigiis. For example, 
our local FM radio stations are 
using pre-reco.'ded tape for music 
lovers, but this fact isn’t well 
known. National magazine adver- 
tising campaigns would help sub- 
stantially. We need more attractive 

(Continurd nn jwge 42) 
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Lack of Know-How 
Kills Tape Gains 


• .4re manufaclnrers to 
blame for confusion, lack 
of knowledge? 

• .Area should be a good one 
hut little progrese ia seen 
By CAMERON DEWAR 

BOSTON — Much confusion ap- 
pears to exist cn the question of 
recorded tape, a survey of many 
dealers here reveals. 

And this confusion is in evidence 
on both sides of the counter, deal- 
ers are frank to - admit. Among 


regular dealers, tapes are a small 
quantity of the market and only 
in the cases of the cut-rate houses 
does there seem to be any ap- 
preciable volume. 

Information, Please 
While most were quick to agree 
that there is a big future in taMs, 
they believe it is pIiKlding along 
at present because of the high cost 
both of machines and tapes and 
the lack of information on the sub- 
ject both by dealer and customer. 
“Let’s face it,” savs one dealer. 

(Cotitiniiea on pagt 43) 
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Buy Now to beat the 
price rise on rca Victor 

RED SEAL RECORDS. 

On February 1st, the price of RCA VICTOR Red Seal 
Records goes up from $3.98 to $4.98 each. Your 
customers are now being urged; “Buy now to beat 
the price rise.” They’re getting this message . . . 

SON TELEVISION 


JAN. 7, The Eddie Fisher Show JAN. 25, The Perry Como Show 


IN PRINT 



FULL PAGE ADS IN: The New Yorker, 

Saturday Review, Schwann, Long Player, Hi Fidelity, Hi Fi Music at Home, American Record Guide, Hi Fi Mu^ic Review 

ON RADIO 

A saturation schedule of transcribed announcements 

AT POINT-OF-PURCHASE 

Dramatic window streamers and easel-back cards 

All through January they’re going to be hearing, reading, and heeding Get in touch with him today, and place your order. You, yourself, 
that money-saving suggestion, so get ready for a huge pre-deadline will want to take advantage of this last big opportunity to "BUY NOW 
rush. Your RCA Victor Record Distributor Is standing by to help you. AND BEAT THE PRICE RISE ON RCA VICTOR RED SEAL RECORDS ! 

M»nufactur*r't naUonatly advartlaad prlcaa ahown-optlonal with dMiar 

® R^GA\iCTOR 

(MM* T MOeOWaOM'lMWAMtlCa 
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WASHINGTON, D. C., REPORT 

Stereo Breakthru 
Possible in ’58 


t Continued from pcge 14 


play of stereo is part of the store 
prestige in "being tip on the latest.'' 
Aitt’s, which makes most of its 
revenue in rental and sale of stereo 
tape, Has a full window display 
featuring a gala ^arrangement of 
tape, catalogs, machines, compo- 
nents, plus invitations to join the 
rental plan. (The rental tapes are, 
of course, stocked for that purpose 
only, with fresh sealed tapes for 
customers who decide to buy.) 

Big Stores Lag 

Department stores here lag the 
furthest in getting on the stereo 
bandwagon. Woodward and 
Lothrop, one of the largest, has 
ttockeu no stereo at all, as yet. 
Hie Hec'ht department store, a 
large and progressive store that 
generally bristles with new mer- 
chandising plans, has gone into 
stereo tape on a very limited scale. 

Hecht s record bu>'er, Osa Jav, 
* says Hcchl’s plans to add slowly 
to its stereo collection, “until we 
tee if the thing is going to jell 
soon enough. Right now, the de- 
mand is not large enough among 
department store customers. The 
price is too high for average cus- 
tomem. Stereo tape is for the real 
hi-fi fan. the esoteric listener." 

Miss Jay believes that aside from 
price, one big disadvantage to the 
tape is "that vou can't find the 
Individu.il nunsber on a tape with 
multiple recordings. With a disk, 
you can drop the needle down on 
any part of the music you want— 
but on tai>e, it's anybody's guess 
where to find if.” 

, Some Problems 

Here are some of the discoveries, 
both good and bad, made by in- 
dividual dealers in handling the 
new musical depth-charge. 

Kitt's Music Store, which In- 
tends one day to convert entirely 
to tape, made the startling discov- 
ery that the majoritv of record 
bnyers “do not want the .same mu- 
sic on stereo tape that they have 
been busing for record collections.” 
For esamplc, a long-time buyer 
of what maestro Hershfield calls 
boom-chick fWelk and La)mbardo) 
on disks, wanted only classical tape 

Hershfield recommends 100 per 
cent retraining for record salesmen 
who are to sell Upe. It is not 
enough to know the machine, and 
to be able to talk intelligently 
about tape. "You have to be a 
psychologist. The real hi-fi fan is 
pre-sold. He not only knows exactly 
what he wants— he doesn’t want 
any salesman tr>ing to foist his 


taste on the customer.” Bert trick, 
says Hershfield, is to keep a casual 
eye on the customer and watch 
which tapes he pulls out and ling- 
ers over. 

In the rental operation, Kitt’s 
at one lime had trouble with pira- 
cy. Customers would make a play- 
off of the borrowed tape, then try 
to return the copy to Kitt’s. The 
store now has its rental tapes spe- 
cially coded, and has had only one 
case of pirating. The rental idea 
solves the problem of needing ex- 
tensive nuditionine facilities in the 
store. The tape library was a "big 
invertment that paid off equally 
big,” says Hershfield. 

Asked if the new stereo-disk 
ould have detrimental effect on 
tape sale, Hershfield said: "We’re 
all for any kind of stereo. The more 
people become addicted to the new 
stereo sound, the better it will be 
for the whole field, both (ape and 
disk." But from a practic.il stand- 
point, the dealer believes that t.ape, 
in general, is better physically. "We 
hav'C returned perhaps two defec- 
tive tapes out of 10,000. In rec- 
ords, 1 ve had as high as one in 
20 retxirned for defects." 


STEREO ENGINEER 


RECORDED TAPES 

trtm a Hnate Saaica 

DEALERS 

Wf ita H r Spaclal ftaii at latt Oltcaiintt. 

STEREO WAREHOUSE 

>. 0. >11 > Railya. Pa. 


No Steady Sale Yet 
ComiecHcut Avenue’s Disk Shop 
Manager Danziger is less sanguine 
about the tape, e\’cn iho his car- 
riage-trade customers are not de- 
terred by liigh prices. He doesn’t 
believe tape will ever supplant 
records because "the records are 
so well made they are almost as 
good." Also, D.inziger believes the 
real music lover who wants to build 
a large collection has to rely on 
records as being Jess costly and 
requiring a smaller investment in 
machinery and tiiiie. 

Stereo has not even approached 
steady-sale basis yet, Dan be- 
lieves. The real hi-fi aficionado 
may come to his store and buy 20 
tape.s at a time, then taper off and 
not reappear for six months. “It’s 
a novelty, birt they get tired of 
fussing with it,” is Daiiziger’s view. 

Audition problems don't bother 
Danziger. Beating a different trail 
from other area dealers, Danziger 
removed the only recording ma- 
chine he had. He emphasizes the 
fresh, untouched” quality of bis 
tape.s, to his well-to-do clientele. 

If the stereo classical fan wants 
to hear the music before buying, 
Danziger let him listen to a parallel 
disk recording. "The fan knows 'it 
will be the same, only better on 
tape." 

Selling? No problem. Hi-fi fan 
prides himself on knowing exactly 
what he wants. In cases where a 
sale might be lost because of lim- 
itH catalog. Danziger has found 
that a stereo buyer will frequently 
of his own accord forego his origi- 
nal. demand for opera, symphony 
and pick out another classical tape, 
if he came in with the intention of 
getting one. _ "He may ^en walk 


get really big much faster If it 
could be brought within reach of 
the average customer. He li also 
keeping an eye on the .stereo-disk 

E ossibilities, but says dealers wiD 
ave to be cautious until they can 
observe the stereo disks in opera- 
tion. In any case, he does not 
think salesmen need to worry about 
changeover to tape. "A good sales- 
nun can sell almost anything— and 
it’s still music. Of coiuse, he’ll 
need to know more about the me- 
chanics of handling tape." 
Christmas Helped 
Another store moving cautiously 
on stereo is Campwll Mitsie. 
CniiipbeH’s Jack Giilridge attrib- 
utes a rise in orders during the 
past month to Christmas gift buy- 
ing — "the tape’s so expensive.” 
Campbell’s will feature tlie Fisher 
recorder, and will have some tie- 
promotion in stereo la|>e sales. 
The Hecht department store re- 
ports that it has had tape recorders 
only since July, 1957. Department 
store customers in general are not 
educated to tape as yel-and stereo 
is for the “real hi-fi bound,” the 
esoteric listener, says HecBl^ mu- 
sic supervisor, Osa Jay. 

Special Clerks Needed 
Miss Jay sa>s the problem In 
the department store sales of stereo 
is both in its average-price cus- 
tomers. and in the fact that “you 
have all kimis of people .selling it.” 
There hasn’t been enough demand 
yet to warrant a specially instructed 
sales force. Hccht’s will move very 
slowly in tape. 

Miss Jay feels the tape will never 


SAN FRANCISCO REPORT 


Tape Sales Grow 
At Steady Pace 


' Coiitirmed from page 14 


, partly because of the diffi- 
culty in finding an individiial num- 
ber in a long recording on tape. 
Also, like other dealers in the vicin- 
ity, she believes stereo is at present 
a pre-sold item: The buyer knows 
what he wants, is one of a rather 
sm.a1I, specialized group of well- 
heeled music lovers which she does 
not expert to see blossom into a 
mass market. 

The Stereo Factor 
“Can anyone afford to complete- 
ly ignore stereo in music selling 
today?" The Billboard asked D. C. 
dealers. The answer was an almost 
unanimmis "No." "No matter how 
small a .scale yoti sell on— you need 
to have a toe jn the stereo door,” 
one dealer put it. 

The new sound revolution in 
hi-fi could leave backward dealers 
high and dry if they cling to old- 
type merchandising, and have no 
hi-fi coverage at all. Says the 
stereo • dedicated Hershfield, of 
Kitt's Music Store: 

“Should .stereo take hold of the 
American listener in a spurt (re- 
member those who said TV was 
only an ejqierimental gadget?) — 
those dealers who have maintained 
no contact with stereo in tapes, 
equipment or customers, will be 
among the missing in the music 
sales field." 


27 females and four males on the 
Music Box floor. Also, the shop is 
directly aiTOSS the street from one 
of the city’s biuest department 
stores and the sidewalk traffic ap- 
peared to be about 90 per cent 
female. 

While disiigrecing with Jacques’ 
optimism for early appearance 
of stereo records, Willey, Heller 
and Ciardella heartily agree with 
his evaluation of the distaff side 
as disk customers. 

Tbey admit tape is a man's deal. 
They are in accord also with the 
theory that probably no more than 
2 per cent of all women buyers 
own or know how to operate a 
recortlcr. They added that most 
buy tape, and occasionally a re- 
corder, for somebody else, gen- 
erally the man of the bouse, as a 
birthday or Christmas gift. 

Moving with this trend, Shennan 
Clay's elalrorate window and in- j 
door displays, feature a recorder 
ax the ideal Christmas present from 
her to him. 


L. A. Report 

' Continued from page 16 


out with a Bach," 


says j 


COMING SOONI 
WBBCOR HI-PI 
VALUE FAIR 


Cautious view 

T^e four-store Super Music 
chain buyer Phil Levine says he is 
not buying heavily in lane. He ex- 
pects a boost in demand after the 
first of the year, with more re- 
corders finding their way under 
Christmas trees. He is also watch- 
ing the new process of stereo-dislu 
which have declared a lower price 
than tape, and claim compatinility 
except for minor expend. (Tlie 
Billboard. December 9, 1957.) 

Super Music's merchandser. 
Herb Fribush, says tape demand 
has “definitely picked up the stores, 
but hasn’t nearly reach^ its peak."* 
Super Music will be prepared for 
any considerable pick-up in sales 
in 1058. 

Fribush believes ~a price reduc- 
tion on tape would enable tape to 


price of tape is way out of line 
and there's no reason why it can’t 
be lowered.” 

Demo Tapes Needed 
One of the particular problems 
rai.sed by the dealers w a definite 
need for free or at-cosl demonstra- 
tion tapes. They point out that 
they have the same problems with 
tapes as they do with LFs, with 
the e.rception, of course, in that 
taj>e is generally a higher-priced 
product. Dealers urged the tape 
nuinufachirers to furnish them w ith 
a library’ of demo tapes to be 
played for consvimers without 
damaging tape packages from 
stock. 

In view of many technological 
changes dealers expect will be 
made in the tape field, there are 
some who believe that tape salM 
should now be either guarante^ 
by a manufacturer or that met- 


Steady Growth 

All four of the dealers inter- 
viewed agree the tape future is 
bright. Heller estimates his 19-57 
gross was 50 per cent above last 
year and with every indication of 
going as much or more higher In 
1958. Willey and Ciardella echoed 
similar opinions. 

However, the tape bonanza is 
not without its headaches. Altho 
leading his competitors in tape 
sales, Willey feds the business still 
has a lot of bugs to iron out. 
Such as: 

Not enough sample tape con- 
taining excerpts from available 
h'stingx. Mercury,: he says, is the 
only major offering a satisfactory 
range of samples. Willey loans sam- 
ple tapes to valued aistomers to 
take home with resultant increased 
sales. This, however, is no problem 
for the others who, with extensive 
disk inventories, metly demonstrate 
the t.ijie with its record counter- 
part. 

•Another complaint is Willey’s 
claim that the industry is "woe- 
fully neglecting" the monaural 
product. 

A Place for Monaural 

'Don’t get me wrong,” he says, 
“Tm all for stereo, but my cus- 
tomers with monaural machines 
far outnumber the stereo owners 
and undoubtedly will continue to 
do so for time to come. There are 
two good reasons for this: price 
and type of music. Stereo music is 
of little use to the customer who 
wants tunes for dancing. And while 
there can be no argument as ' 
superioritv in musical qu.ility, 
see no advantage in the extra ex- 
pense for stereo sound if Ihe buyer 
music or re- 
. .. .‘ntertamment 

for home social gatherings. If if 
is strictly concert music he wants, 
then by all tneans stereo.” 

'The aggressive dealer asserts 
there is insufficient display ma- 


teria] and he contends most of the 
firms are lagging in descriptive 
and attractive packaging. He ad- 
mits, however, that Capitol and 
Mercury camo into the field with 
excellent pacluiging. Willey also be- 
lieves all of the mamifacliirers do 
not provide sufficient c.italogs "and 
what handfub we are able to beg, 
borrow or .steal from the distri^ 
often are not up to dale." 

The Price Factor 
Then, for his really top gripe, 
Willey vehemently m.iintaias that 
tape prices are "far too liigh" in 
comparison with the same selec- 
tions available on disks. 

"For instance, I have to charge 
S12.9.5 for a Nat King Cole tape 
that discount platter shops all over 
to«m are selling for 83.98. You 
can’t convince me it costs that 
much difference for putting out 
I the .same recording." 

I But this complahif evoked an 
equally vehement negative retort 
from Columbia'.s Heller. 

"I disagree." Heller said. "Even 
granting the margin of profit to 
the tape manufacliirer is greater 
than in the disk business. I think 
the investors are entitled to a fair 
return on their monev and I haven't 
the slightest doubt that, at Ihe rate 
tar>e sales are lioomiug now. prices 
will start to come down. I(’s just the 
old story of supply ,in<l ilemand.” 
Ciardella came up with a modi- 
fied viewpoint. ' 

"There is no doubt tipe sales 
would be greatb' stimulated with 
a substantial price cut.” he said. 
"In the long run I believe both 
manufacturer and retailer would 
profit. But I also appreciate the 
vast difference in cost between 
turning out a tape and a record.* 
He added the retail markup, gen- 
erallv .38 per cent, is the same 
for disks and tape, indicating that 
if the gravy is richer in tapes, ^ 
retailer is not getting it. 


Chicago Report 
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the sale Is limited to fewer than 
iwn ,™ls a, such priw., he ui“ '""'t 
Bill Denel, Denefs Meiic » 

with jehnso,.. *e|.,h,s 


chandise be sold to dealers on 
100 per cent exchange basis. 

Dealers opined that there is 
great need for additional point-of- 
sale merchandising aids in order 
to lake some of the mystery away 
from pre-recorded tape. The manu- 
factiirers haven’t been selling stereo 
ell a$ they have been selling 
rock 'll’ roll,” said one dealer. A 
need for coimter cards, streamers, 
store banners and some means of 
explaining tape recording, its func- 
tions and performance was under- 
scored by the dealer*. 


ager, attributes this success to the 
fact that his clientele doesn’t worry 
about price. He estimates that he s 
now grossing 82,000 in stereo 
tapes, and this is compared against 
a 8500 gross six months ago, in- 
dicating swift .leceleration in .sales. 
He carries an inventory of about 
3.50 tapes. 

Customers are impressed, he 
says, not only by the startling 
sound of rtereo, but .also by the 
lack of deterioratinn from many 
plays of a -tape, which cuslomeri 
expect on disks. 

The moral seems to lie. simply, 
that where price is no object, tapes 
sell. But, In many places, price it 
an object and t;ipes don’t sell. 


One Sfop 

DKIRIBUTOR FOR 

Recorded Tape! 

You coo ordar •vrr)r tap* on ih* mortat 
and your ordar will b* RIM iimn*<lial*ly. 
You 9 M a itteieht 30% diiteunt on oil 
ra^le* lop* r*l*OM«, and w* pay Ih* 
poitog*. You also r*t*Iv* th* lotMt 
tnformoUon on Uft*i. >*l*<tioni, n*w 
r*l*ewi, availability ond liti pricat. 

Wrlk kr hrilwr MnulfM «r «rd»r l«4n. 
It Mir Im MI-Bi Mv Tm Uiftl 

andoM chacli or monay erdar. 
Sorry, no C.O.O.'i. 

SAJlUACtlOH OUAtAHTtlD 

M&L'S MCOBDIKS SERVICE 

Dot. I. r. 0. In 37, leduwiv Rtrk U H. Y. 
ttwHt 4A007 
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TONY 

BENNEH 


FREDDIE 

HART 

YOU ARE MY WORLD 
bjw 

HEAVEN ONLY KNOWS 
4-41081 


LOVE SONG FROM BEAUTY 

AND THE BEAST 

(from the Shirley Tempfe 

Storybook Production) 

with PERCY FAiTH 

and his orchestra 

bJw 

WEARY BLUES FROMWAiTIN 
with RAY ELLIS 
andhisotthestra' 

4-41086' 


DON 

CHERRY 

with RAY CONNIFF 
and his orchestra 
LOVE ME. IF YOU Wia 
(Amaml se vuoi) 
bfw 

IT’LL BE ME 
4-41077 


TELL ME DEAR 
bjw 

TIME OUT FOR THE BLUES 
4-41080 


THE 

WORD 

ON' 

PLAYS "" 


Watch (or plenty of excitement 
in the VIC DAMONE 
department when "Gift of 
Love"— starring Lauren Bacall 
and Robert Stack— hits the . 
local movie house. * • * 

TONY BENNETT'S "Love 
Song" will be aired nationally 
January 12 on the first of the 
new Shirley Temple shows. 

It's a beaut! The flip side is 
extra special because Tony 
dedicates it to the man who 
wrote it. the late Hank (Cold 
Cold Heart) Williams, who 
penned many a Bennett hit. 

* * • The reason Jimmy 
Richards has his back to the 
camera is because there really 
isn’t any Jimmy Richards at 
all. We aren't telling who it is— 
except that under another 
name he's been turning out 
hits all year long. Both sides 
of this one are sure-fire 
rock-and-rollers slanted 
towards your blue-jeans 
customers * ’ * DON CHERRY 
puts a hit on your counter 
with a song that's the rage of 
Italy right now, back to back 
with a hand-clapping swinging 
gospel song. 

EXTRA EXPOSURE! 

JOHNNY MATHIS will appear 
on the Big Record television 
show January 1; NBC-TVs 
All-Star Jazz Show of 
December 29 will feature, 
among others, LOUIS 
ARMSTRONG, DUKE 
ELLINGTON and DAVE 
BRU6ECK. Check your stocks 
—be ready for the 
extra demandl 


VIC 

DAMONE 


THE SURE-FIRE 


RECORDS 

A DIVISION OF CaS 
Ci"Coiwnbia*' R^. 


RICHARDS 


STROLLIN' AND BOPPIN' 
(Walkin’ the Bop) 
bjw 

COOL AS A MOOSE 
Uust Boppin’) 

4-41083 


HITS ARE ON 


THE GIFT OF LOVE 
(from the 20th Century-Fox 
Productron "The Gift of Love”) 
with PERCY FAITH 


and his orchestra 


bjw 

UNAFRAID 


with Marty Manning 
4-41085 


C..; '•■'’•••ilr.-d 
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SALES AIDS 


KIRSCII snows NEW 
AC:CESSORY RACK . . . 

A revolving connler display 
latk for rec-ord accessories is be- 
ing shown to (he trade by Kiisch 
Music Coiporation, New Y'ork. 
Equipped with descriptive signs, 
the rack allows the customer to 
lind the items he wants- and sug- 
gests others. The rack measures 
25 inches high and requires only 
lO'i inches of counter space. It 
weighs 18 pounds. The rack is 



shipped pre-packed and ready for 
sales. .\cces.si)ries mounted on the 
ruck include metal inserts for 45 
r.p.m. record.s. record cleaning 
hrnshes, E-Z tone arm lifts, liquid 
aiiti-stalic record cle.uier, anti- 
static cleaner cloth, foam turn- 
table pad and poly album covers. 
The unit is available thru dis- 
tributors onl)'. 

MOTOROLA HAS 
CAR RADIO DISPLAY . . . 

A Xfotorola four-set car radio 
display is announced by the Chi- 
cago firm. The display is trylon- 
shaped and is designed to take up 


lew space than the smallest TV 
console. It is mounted on casters 
.so that it may l>e moved about 
and tried in various locations. 
Briglil colors and three-dimen- 
sional design are calculated to get 
attention and stop traffic. It is a 
working display and all sets may 
Ire played and tuned by the cus- 
tomer. A battery eliminator built 
into the display uses standard 110 
volt AC current to operate the 
sets. Mounted at listening level is 
a six-by-nine-inch Motorola car 
radio. Golden N’oice speaker cov- 
ered with a metallic golden grill. 
Three of the sets play thru this 
speaker, a three-position switch 
making tone comp.'trisons instantly 
demoiistratable. 1'he fourth set 
plays thru its own self-contained 
speaker. A copy panel topping 
the display explains features of 
the sets and invites the customer 
to ask for a demon.stralion. 

SYLVANIA H.AS 

FREE DISK PROMOTION . . . 

Special starter albums will be 
offered as the January Promotion- 
of-the-Monlh by'- the Radio-TV 
Division of Sylvania Electiic 
Products. The promotion will be 
the first devoted exclusively to 
hi-fi phono sales since the firm 
originated the Promotion-of-lhe- 
Month last Jamiary. The promo- 
tion will be divided hito two cate- 
gories, portable anti consoles, 
^irchasers of portables will be 
offered a free gift of 20 Mercury 
45 r.p.m. disks with a retail value 
of $17.80. The album will contain 
]x>pularhit tunes. The second, or 
console, pha.se of the promotion 
will be a starter album of 10 long- 
play Mercury records. Tlie LP's, 
with a retail value of $-39.80, will 
he offered to consumers for -$4.95 
w ith the purchase of any Sylvania 
console. Pop, classical and mood 
music albums vvill comprise the 
package. 



Tfi« Royal 700 !l an aU-now Iraniiiter radio by Ztnirh. Pracition varnicr 
tuning gives euick. accuiati itation iiicclion. Top grain cewhida caso has 
bandy carrying handle. 



The balcony disk shop is well stocked with lecerdi. 
Two listoning booths OiO ot right. 


Informally fiiendiy, this hugs sign over the drug- 
stoia's soda fountain calls visitor's attontion to she 
disk department upcieirt. 


Selection of tapes, both blank and racordod, fa ba- 
lieved to be the largest in Iho iroe. 


Out of place in a drugstero disk dopartmeru, but 
Increasingly important, ara theta hi-fi componenit. 


. . . BUT TAPES ARE TOPS 


Drugs, Cameras and Hi-Fi 
Combine for High Profits 


* One deparlment feeds another at the Hillcreol 
f-tore blit hi-fi shows most promise of gains 

• Billing and credit operations are shared hy 
each section for mutual benefit of ail 


By BERT COLDRATlt 

One of the West’s most spec- 
tacular )ievv tape recorder attd hi- 
fi salesrooms is located where 
>ou'd least expect to find it— on 
the remodeled balcony of a dnig- 
store ill a town of less than 
15.000 population. 

But listen to lliis before you 
jump to the conclusion that this 
is just another drugstore depart- 
ment: It's actually an offsliout of 
a full-fledged camera shop which 
operates within the confines of 
the pharmacy. 

Tlie store w ithiii a store is Hill- 
crest Camera & Hi-Fi. The cam- 
era shop proper is located oppo- 
site the prescription department 
in Hillcrest Pharmacy at Milbrae, 
Calif., some 15 miles south of 
Son Francisco. Far from being 
"just another drugstore depart- 
ment,'' it's a lO-man (and woman) 
operation representing an invest- 
nicn tof $65,000. 

Records, Hi-Fi Added 

Under the management of 
Ijirry Cortesi, Hillcrest ('amera 
and Hi-Fi consists of a 28-foot 
camera counter on the street 
floor; 750 square feet on the bal- 
cony for (he sale of records, tape 
and radios, and« a compact, 
acoustically engineered sound 
room for demonstrating a wi<Ie 
range of tape recorders and all 
tyjvs of hign fidelity equipment. 

Both the pliarmacy and camera 
shop had operated across the 
street for the past half doren 
years. Even then the camera 
shop was no stepchild, with some 
$25,000 in inventory. Pharmacy 
owners Remo Boragno and James 
(niniiitigham gave free rein to 
their camera shop manager. 
>Vhen the move was made to the 
new store last June, the same pol- 
icy was continued except that the 


camera shop whs granted even 
greater latitude fur an expanded 
operation. The installation of the 
record, hi-fi and tape recorder de- 
partment was tlie result of the 
decision to expand this profitable 
aspect of the business. 

Traffic Advantage 
Among the advantages of op- 
erating a camera-hi-fi shop within 
a first-class pharmacy, according 
to Cortesi, is, that “the traffic is 
terrific. We .serve 2-50 to 300 
cuslomen a day in the camera 
shop, people w ho may hav e come 
in just to make some .small dnig 
urchase. And an average of 
,000 people a week climb the 
balcony stairs to visit that depart- 
ment. One lea.son is that this is 
the only camera and hi-fi shop in 
the area that carries a really com- 
plete stock; another is that -ve 
are here from nine to nine, seven 
davs a week (9-6 on holidays).’* 
Combined Billing 
".\nother advantage is that we 
benefit from handling 2,000 
diarge accounts in co-operation 
with the pharmacy. Bills are 
mailed twice a month and by 
combining billing we reduce 
costs. About two years ago vve 
iiiaiimiratcd a time payment plan 
whicn-vve really push and which 
has been very effective. We re- 
qiiire oirly 10 per cent down and 
charge 5 per cent interest. Cus- 
tomers don't need to go thni a 
bank since we carry our own 
paper. Credit is checked thni our 
own system or by one of the local 
credit organizations.” 

The camera shop is the base 
upon which the record, tape and 
hi-fi sub-departments rest. Us 
lines include top advertisecl mer- 
cliandise, such as Rollei and Leilz 
(Leicj) cameras, as well as brand- 
name movie cameras and projec- 


tors. A display of darkroom 
equipment and supplies occupies 
one side of an 18-font gnndola, 
topped hy a projector display. 

The Hillcrest camera shop 
steers dear of price-cutting and 
refuses to use cmeap finisliing as 
bait. Appeal is based upon high- 
grade merchandise and personal- 
ized service. 

Shifting Proportions 
Breakdown of dollar volumo 
among the three elements of Hill- 
crest Camera and Hi-Fi after its 
first 60 days of operation reveals 
that tlie camera .shop Recounts 
for 60 per cent and the record 
shop and hi-fi section for 20 per 
cent each. The proportion is ex- 
pected to .shift as more custom 
tape recorder and hi-fi installa- 
tions are made. 

At Ic.-vst one derk mans the 
record shop at all times, superv is- 
ing an inventory of $7,000 worth 
of tapes and records. One-fifth of 
the stock is in tape alone. Xfr. 
C.'ortesi believe, that it is perhaps 
the largest tape .selection nf any 
shop on the Peniasnla. Resides 
tape in every listener’s choice of 
music, from jazz to sv mphonic, 
the shop handles Audio and 
Soundcraft blank taj>es. 

-Listening Facilities 
Featured is an unusually large 
variety of stereophonic tape in 
addition to monaiir.O t.ipe. Plans 
cal) for installaliun of stereophon- 
ic earphones for demoiistralinn. 
At present, customers may use 
either of two sound booths on 
the 50-foot balcony to hear ta|ve 
or rec-ords. But they may not 
handle it themselves— the bootlis 
are just for listening, and (ape 
and record:! are played on request 
by a technician behind the coun- 
ter on high-quality machines for 
maximum fiddity. 

A complete line of accessories 
related to tape recorders is also 
displayed, including head clean- 
ers and demagtvriizers. Coitesl 
reports that the accessories are 
(Coniinued on pcg€ A3) 
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Creates Exciting New Proportions 
IN HI-FI MUSIC 

With exclusive V-M Acoustic Contour Control you 
fill a room of any si/e— small, average, or large — 
with music llial is "shaped" to fit that room. Simply 
set the dial . . . relax and listen to perfect musical 
balance so ijidbpetisable to full fidelity. 

The 'Fidelis' Hi-Fi Consolette Mode! 562 by V-M 

• New 4-woy speaker tyslem 

• 4-ipeed 'Super-Fidelis' record chonger 

• Sepa'ote Doit ond Treble ConIroU 

• Stereophonic jock for stereo music now or (oler 

• Optiortol block or brass legs 

• Infourluxuriousfitsishesi Blonde or MoKogony $159.95* 

Walnut $164.95*, Ebony $169.95* 

FIND YOUR WORLD OF PROFIT IN THE FABULOUS FIDELIS' 
» . . America's most popular buy in Hi-Fi! 

CALL Your V-M Distributor TODAYI 


V.ook No 


"around the world’’ 
a top<iuality, fast-raoving, prof- 
Hi-Fi phono because this is it— 
the fabulous 'Fidelis' - a spai'kling accom- 
plishment in high-fidelity by V-M! 


ACOUSTIC 

CONTOUR 

CONTROL 
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Wniu 
I.Ml «• 
H*ck Ckan 


1. Elvis’ CliristQias Album 1 

Elvis Presley, RCA Victor LOG KU5 

2. My Fair Lady 2 

Original Cast, Cohimbia OL 5090 

3. Merry Christmas . 3 

Bing Crosby. Decta DL 8124 

4. Christmas Carols 4 

Manlovani, London LL 913 * 

5. Around the World in 80 Days 5 

Sound Track, Dccca DL 9046 


6. IVow Is the Carolling Season 14 

Fre<l Waring, Capitol T 896 

7. Ricky 7 

Ricky Nelson. Imperi.il IMP 9048 

8. Hymns 8 

Tennessee Ernie Ford. Capitol T T.56 

9. Christmas Hvmus and Carols 12 

Robert Sliaw Chorus, RCA Victor LVI JTll 

10. Perry Como Sings Merry Chrisinias 

Music 9 3 

RCA Vieiof LPM 1243 

1 1 . Warm 11 2 

Jubnny Mathis, Columbia (T. Jtl78 

12. Tlie King and I 10 77 

Sound Track, Capitol VV 740 

13. ’S Marvelous 18 2 

Ray Conniff, Columbia CL l0T4 

14. Oklahoma! 24 120 

Sound Track, Capitol S^O 595 

15. Pal Joey 7 

Sound Track, Capitol W 912 

16. Pal's Great Hits 13 

Pal Boone, Dot DLP 3071 


17. Loving You 15 

Elvis 


Prcslev. RCA V'iclor LPM 1515 


18. Jingle Bells 22 

Lawrence Welk, Coral tiRL 57186 


’ Review Spotlight on... 


The following new packages, reviewed during the past week, have been 
selected for oulsianding sales potential, artistic merit, new talent, soiind 
recording or display value, as indicated. These ‘’Spotlights,’’ in tli* 
opinion of 'iTie Billboard staff, merit prime consideration from dealers. 


— Album Cover of the Week — 


Popular Album 


19. Annie Get Your Giiii — 

TV Cast, Capitol W 913 

20. Spirituals 17 

Tennessee Ernie Ford, Capitol J 818 

21. Film Encores , 19 32 

Manlovani. London LL 1700 

22. A Jollv Christmas From Frank Siiialra . . — 1 

Capitol W 894 

2.3. Where Are Yon? — 14 

Frank Sinatra, Capitol W S55 

2-1. Merry Christmas — 1 

Various Artists. Coral EC 82003 

25. April Love 16 2 

Sound Track, Dot DEP 9000 


MONEY-SAVING S U B S CR I P T I O N O R D E R 

Enter my subscription to The Billboard for o full yeor 
(52 issues) ot the rote of $15 (o considerable saving 
over tingle copy rotes). Foreign role $15. 


'-•ipation M Title— 
CompeDf 


U*ess_ 

‘ifr 


Send to: The Billboord, 3160 PoMerMit St., Cincinnati 22, O. 


THE EVERLY BROTHERS (M21 - Cadence 
CLP 3003 

After two smash singles, llie Everlys have their 
first LP, wbicli itself can generate plenty of 
sales eiitiiniiiaMn. ^et includes the hits "Bye 
Bye Love,” and "Wake Up Little Susie,” in 
addition to a good sampling of country and 
rockabilly nialeria] of varying moods and 
tempos. Tlio the concurrent EP may move 
faster initially, this can rack np steady sales as 
long as the bo>$ are np there with good singles 
to keep them in the forefront. Solid merchandise. 



■HONDA, CeluRibU CL 1M0. tny < 
flick Mar if bjr Joha EasiKaa. T>a a 
aiiraci taoi. 


H of ilM t'caulital 


* Most Played by Jockeys 

FOR SURVEY WEEK ENDING DECEMBER 31 

Aibufu a:e uaked in oiOat ef At stcaitat aiunbtt 
c> MB d»k lorkty radio ihowa AruoDt tka (cwBrrr. 
Rmilta alt baaed ra Tka Billboard'! Bitk!} tuner 
tmori the ralloa’i diek Jocktri 

1. 'S M.^RVELOUS 

Bay Conniff Columbia CL J074 

2. P.AL JOEY 

Sound Track Capitol W 912 

3. WARM 

Johnny Mathis Columbia CL 1078 

4. YOUNG IDEAS 

Ray Anthpny Oich Capitol T 866 

5. A JOLLY CHRISTMAS FROM FRA.NK 

SINATRA Capitol W 894 

8. THERE'LL ALWAYS BE A CHRISTMAS 

Ames Brothers RCA Victor EP.A 1-1541 

7. ELVIS’ CHRISTMAS .ALBUM 

Eh is Presley Victor LOC 1035 

. 7. NEW GLENN lillLLER ORCHESTRA 

Ray McKinley Victor LPM 1522 

9. JUST ONE OF THOSE TIU.N'CS 

Nat King Cole Capliol W 903 

10. WE GET LETTERS 

Ferry Como RCA Victor 1463 



Best Selling 
Pop iP ’s 


FOR SURVEY WEEK ENDING DECEMIER 31 
Tbe tBfofintiioii (iven la thii chart it btaed oa tciual 
tala to cuttoiaert la a tcieaiiflc teaiplt ef ibi aatieii't 
RUi] ttcord oullcit durlag Hit »<ek eaiHi« oa iht datt 
thoBB akevi. Sampli detiga. lampla Mat. ted aO 
neibodi oMd ia tbit coaiiauiat etudy ol reuil itceid 
utet are oadcr the direct tad cooiiauint tupeirtilDo e»d 
coBtrol or ibe School o( ReiailiAi ef Neo York Vnl- 

1. JAIUIOUSE ROCK 

Elvis Presley RCA Victor EPA 4114 

2. ELVIS’ CHRISTMAS ALBUM 

Elvis Presley RCA Victor EPA 4108 

3. AND A ^E:RY MERRY CHRISTMAS 

Pat Boone Dot DEP 1062 

4. RICKY 

Ricky Nelson Imperial EP 153 

5. HYMNS 

Tennessee Ernie Ford . .Capitol EAP 1-756 
e. LO\TNG YOU 

Elvis Presley RCA Victor EPA 1-1515 

7. NOW IS THE CAROLING SEASON 

Fred Waring Capitol EAP 1-5 

8. SPIRITUALS 

Tennessee Ernie Ford ..Capitol EAP 1-818 

9. PEACE IN THE VALLEY 

Elvis Presley RC.A Victor EPA 4054 

10. JUST FOR YOU 

Pat Boone Dot DEP 1057 
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* Reviews and Ratings of 
New Popidar Albums 


Hen NIU, CeORCK GEMS IS 

CMZ”) 

A pickiRC of ilindirdi, inc1udiii| i 
goM MmpUas of tboo tad lilm 
matnltl, dont by Iht cbtnitr with 
hlgli proicnjoaal ctcellcoce, Ork ac> 
companimctiK art «ariad. glva a 

tibun— lor Istusct. ibere'a “AaOla* 
lha Jack." wllh ork diracitoa by 
Clean 0<ter: “1 Don't Care If the 
Sua Don't Shine." with ork directed 
by Bob llaigari: "Gel Out Thou Old 
Kecocdi." with Ovea Bradley SeaKt. 
etc. Moderate potemltl, 

Religious 

THE SPI CVnOR or SACRED SONG .M 
Frank Boogt A lha Concert Orch. of 
London 


THE MELODY FOLR OL ARIEr 7S 

Word W WIS-t.F 

Fiaa package in lu caietory. The 
quartet — compiisinf Clen Jorlan, 
Clair He», Bay Felton and Bill 
Feaice — hat been widely concanixed 
in the United Sialet: and the Indi- 
vidual mcmbera have done eiientlve 
radio work aid arc well known to 

(Continued on page 29) 


DISTINCTIVE 

JAZZ 

IN 

HIGH 

FIDELITY 


TITLE 

Benjamin Frankhn 
Basic Writings of Emerson 
Tates olPoe 
The Best of Mark Twain 
Or. iekyll and Mr. Hyde 
The Trial of SoerMes 
Sonnets of Shakespeare 


Wnia hr Catalog and Mama of Maarail Oiitrikvtor 


"The Dynamic 
Miss 


thot Sell end Sell Again! 

BOOK RECORDED CLASSICS 

Tiraeleti clanwtt nuiwrbly recorded by 
top itnn ire not perishable. Month nfter 
month, nenaon after aeneon. Audio Book* 
SELL' 


RCA CAMDEN STARTS 
THE NEW YEAR RIGHT 

WITH THESE PROFIT PICKS OF THE MONTH FOR JANUARV 



Beefiww* 

ST»f»iN}kjr Mo. 3 




Anelhar Baathevin maalarplece. metier, 
fully performed by Knutsevitiky and lha 
Gotten Symphony. Conductor and or- 
chetlri achieve niw heiihta in meeting 
the ttormy challenge of the colostal 
"Eroica." Complete with linar notet. 
Four-color covar, polyelhylana-wrapped. 
pre priced. CAL404 


Previn and hit Orchattre. 


ductorl Under the beton of Kouttevittky. 
the Boiton Symphony preaent* an over- 
whelming parfermanea of ona of tha 
most tlgnlficant workt in all mutical 
literature. Complete with liner notet. 
four-color cover, polyettiylene-wrapptd. 
pre-prieed. CAL40> 


rapped and 


OTHER CURRENT TOP BUYS FROM RCA CAMDEN 


monthly BUDGET 
SPECIAL 


The great Serge Koussevltzky conducts the Boston Symphony Orchestra Irs three beautiful exam- 
ples of romantic impressionism: the haunting La Mer of Debussy. Ravel's colorful Rhapsodic 
Espagnole, and Satie's lovely miniature. Gymnopidle. Full liner notes and a fdur-cotor cover 
make this polyethylene-wrapped pre-priced album an even more attractive buyi CAL-376 


MAD ABOUT THE BOV 



PERRY COMO S', 


IIG-NAME RECORDINGS AT 'h THE BIG-NAME PRICE 


ONLY $1.98 FOR EACH 12" LONG PLAY; 79t FOR EACH 45 E P 
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The BillboariVi ^^u»ic Popularity Charta 


POP SONGS 
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HOnOR ROLL OF HITS 


TKADE MARK REG 


THE NATION'S TOP TUNES 


For survey week ending December 3T 


ffMh« 

Ml Till* 

n*«k CkMt Wnk 


W**kl 


Wnt Chat 


1. Rannchy 1 6 

By JutUi-M*ak*r— PuMiOicd by Hi-Lo Miulc (BM() 

BEST 8EI.LINC RECORDS! Etni* Fretmui, Inperiil 5474; Bill JuslK. Phillipi l^tc^ 

MIIOMi 35IS. 

RECORDS AVAILABt.E> Miifv* (Oullar) Hubbtrd, ABC-Paramouat H69; Billy 
VtufbB. Dol 15661; Sbady Wall, Dtc 505M. 

2. April Love 2 10 

By Fate A WcMiar— Publiabcil by Lm Ftiil (ASCAP) 

BUT BELLtNC RECORD: Pal Boon*, Dot 15660. 

3. Yon Send Me 3 10 

By L. C Cook^Fublnbed by Hiiutra (BMI) 

BUT •ELLI^G RECORDS! Terea* Brawn, Coral 61198; Sam Cook*. Kata 54013. 

UCORD8 AVAILABLE! Jcaie Balain, Madam 1025; Ptaa Jahason, Cap 5855. 

4. All the Way 4 3 

By Sammy Cahn-Jamei Van llauacn— Publiihed by Maravill* Muak (ASCAP) 

BUT BELLLNG RECORD: Frank Sinatra, Cap 3791. 

RECORDS AVAILABLE! Grady Marrio A Slaw Fool Five, Otc 30455; Sorrtlle RckI/ 

J. Pleik, Dec 30444; Walin Scbaif, JubOa* 5500. 

5. Kisses Sweeter Than Wine 6 6 

By Paul Campbell and ioel Newman — Publiihcd by Felkwayt (BMI) 

BUT BELLING RECORD: Jimmia Rodfcn. Ronicilt 4031. 

BECORDB AVAILABLE: Tbrca-Thiida, AFS Ml; Wcaveri. Dacca 27670. 


6. Silhouettes 7 11 

By B. Crane and F. Slay— Fubllibed by Ratcai Muale IBMD 
BEST BELLLNG RECORD: Raya, Cameo 117. 

RFCORDS AVAII.ABIE: Diamofldt. Mercury 71197; S:e«e Clbaon and Ibe Rad Cape, 
ABC-Parimouat 9856; Dean Jonea. M-G M 12580. 

Peggy Sue 8 8 

By Jarry AUltoo A Norman Petty— PubUibcd by Not-Vi-Jae Mualc. 

BUT BELLING RECORDi Buddy Holly, Coral 61885. 

RECORDS AVAILABLE: Jackie Walker, Imperial 5475; Rutty York. Km| 5103. 

8. Jailhouse Roek 5 18 

By Jerry Lcibai A Mike Stoller-Publithcd by Elvla Preslay Music (BMI) 

BEST BELLING RECORD: Elvis Prtalay, Vie 7035. 

9* At the Hop 9 4 

By Siniar-Medora-W'htta — PuMtshad by Slnpular (BMI) 

BEST SELLING RECOBD: Danny and (tw Jumors, ABC-Paramount. 

10. Great Ralls of Fire 12 4 

By lack Hammer-oas Blackwell- Published by BRS-lim A Raima lBMI> 

BEST SELLING RECORD: Jerry Lea Lewis, Sun 211. 

RECORD AVAILABLE: Georgia Ctbbi, Vie 7098. 


Second Ten 


11. Faseination II 20 

By S. O. Marcbenl. D. Manohm— Published by Souihem Muak (ASCAP) 

BUT SELLING RECORD: Jana Morcan. Kapp 191 

81ECORDS AVAILAILEl David Carroll. Mercury 71152; Ray Ellk. Col 40982; Chris 
Mamalton. London 1758; Dick Jacobs, Coral 61864; Don Jobnion, Kamly III; Lee 
Lawrcoce, London 1266; Bis A> Sears, Jubilca 5295; Uinab Sboie, Vk 6980; Eihal 
SaiJih. Dee 50421; rroubadeurt, Kipp I9i. 

12. Chances Are 10 16 

By Stillman A R. Allen — Pubitthed by Korwia Mualc (ASCAP) 

BUT BELI.ING RECORDi Johnny Matbli, Col 40995. 

13. Lieehtenstelner Polka 15 6 

By SotKbcT-Lh>dt— Published by Burllaiion (ASCAP) 

BUT 8EU.1NG RECORD: WBI Clihe. London 1755. 

RECORDS AVAILABLE: Lawrence Wclk. Coral 61900; LIT Wally Orb. Banana 510. 

14. IMy Special Angel 13 11 

By llmmy Duncan— Publiahed by Merge (BMI) 

BUT SELLING RECORD: Bobby HeInu, Dec 30425. 

RECORDS AVAILARLC: Frank D'Rone. Mercury 71195: Sonny Land Trio, Piep IIS. 

15. Melodic D’Anionr 14 13 

By Leo Joboa-Heori Salvador— Publiahed by Rayien Muak (BMI) 

BUT BELLING RECORD: Amci Brotheri, Vk 7046. 

RECORDB AVAILABLF.I Marty Gold, Vik 0305; Edmundo Rot, Lee don 1751, 


16. 1-m Available 17 8 

By Dave Burgeav— Published by Goldeo Weal (ASCAP) 

REST SELLING RECORD: Margie Rayburn, Liberty 55102. 

Records AVAILABI Ei Oave Burge«, challenge loot; Kendall Slttera, Argo 5278; 

Bonnia Lou, Xing 5094, 

17. .Ground the W'orid 19 29 

By Vktoi Yeung— Publiataed by V.cior Young PuNicailona (ASCAP) 

BEST SELLLNG RECORDi Victor Young and Bing Crosby. Dec 30262. 

RECORDS AVAILABLE: Ceorgk Barnea, Dec M598; Charlie Call, Songbird 509; 

Hay Chailta Smgera, M-C-M 12507; Dick CoMino, Mercury 71145; Don Cotta, 
ABC^Paramoum 9770; Eddie Flaber, Vk 6947; Jack Haskell, Thuaderbird 1956; 

Manny Lopu. Vk 6855; Manlovanl, London 1746; McOuira Snicn. Coral 61856; Jin* 

Morgan, Kapp 185; Big Al Sean. Jubile* 5295; Larry Sioreh, Roulett* 4024; Lawicne* 

Walk, Coial 61741. 


18. Wake Lp LlUle Snsie 

By P. Bryan: A B. Bryant— Published by Acuff-iloa* (BMI) 
BEST SELLING RECORDi Everly Braihtrs, Cadenc* 1537. 

20 

14 

19. Oh, Boy! 

23 

3 

By Sunny West. Bill rilshmaa, Norman Peily— Published by Not-Vi-Jak 
BEST SELLING RECORD: Crickeli, Brunswick 9-35035. 

iBMl) 


20. Roek and Roll Mnsie 

By Chuck Berry— Puhllthed by Arc Minic <BMI) 
BEST SELLING RECORD: Chuck Berry. Chest 1671. 

18 

7 


Third Ten 


21. Tammy 16 24 

By Jay Llvibgaion-Ray Evane — PuWiibed by NorUiem (ASCAP) 

RECORDB AVAILABLE: Ames Brotheri. Vic 6950; Geurgt Batnc*. Dtc 30598; Joseph 
Oerabeson Ork. Coral 61*45; Richard Havmin. Mercury 71125; Pat Kirby, Dec 50317; 

Debbie Reyttold*. Coral 6IISI; Bill Snyder, Dec 50455. 


22. Be-Bop Baby 

21 

13 

By P. LonghuTR — Published by Trayi* Music (BMI) 
RECORD AVAILABLE: Ricky- Nelson, Imperial 5465 



23. The Joker 

22 

5 

By Billy Mylew— PuWhhed by Angel Music (BMI) 

RECORDS AVAILABLE: Ronnie Gaylord, Kapp ISI; Hajiopptii, Dm 
Myles. Embe: 1026. 

15662; Billy 


24. Why Don^t They Lnderstand? 

28 4 

By Joe Hendervon-Jack Fishman— Publiahed by Itollla Muak (BMI) 
RECORD AVAILABLE: George Hamiliow IV, ABC-Paramounl 9862. 



25. Little Bitty Pretty One 

24 

10 


By R. Byrd— Published by Recotdo Muak (HMD 

RECORDS AVAILABLE: Bobby Day. CUa* 211; Tbursion Hattia, Aladdin 5398. 


WARNING— The Uik “HUNUR ROLL OP HITS" U a rtglitcred trade-mark and ih* iisilng* ol the 
BHl bat been copyrighted by The Billboard. U» ol either may not be made wiihoui The Billboard’! 
cooitnt. Rcoueais tor aoch comenl should be tubmiticd in wriiki to Ibe publlahcri ol The Bdlbcard 
at n>* MiUbiuid. 1564 Broadway, New York 36, N. Y. 


26. Bony Moronic 26 2 

By Larry Williama— Publiihcd by Venice IBMD 
RECORD AVAILABLE] Larry Williama. Specialty 615. 

27. Pnt a Light in the Window 27 4 

By Rhodi Robert^KtOfly Jacobios— Publiahed by Ptanciary (ASCAP) 

RECORD AVAILABLE: Four Udi, Col 41058. 

28. Buzz, Buzz, Buzz 29 2 

By I. Cray A R. Byrd— Published by Cash (BMI) 

RECORDS AVAILABLE: Rualy Draper, Mcr 71221; Hollywood neiiMa, Ebb |I9- 

29. Jingle Bell Roek - 1 

By Joe Beal-Jim Boothe— Published by Cornell Music (ASCAP) 

RECORD AVAILABLE: Bobby Helmi, Dec 30515. 

29. Teardrops — 1 

By Chsrlri-Stnnlo-Calhoun-Colder— Publiihcd by O. A K. Muak (BMI) 

RECORD AVAILABLE: Lee Andrewa, Cbeaa 1675. 


The Honor Roll of Hits comprises the nation's top tunes according 
to record sales, sheet soles and disk jockey performances as 
determined by The Billboard's weekly nationwide surveys. 
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BILLBOARD SPOTLIGHT HIT! 



BE SURE TO HEAR THE 
GREAT DEL VIKING ALBUM 
WITH ALL NEW MATERIAL 

MG 20314 
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DECEMBER 30. 1957 



Best Sellers in Stores 

The Inforouilioii given In OiJi chart I» based on actual sales to customers in a identiflo sample of the 
natiOD'i retail record outlets during the week ending on the date shown above. Sample design, sample 
size, and all methods used in this continuing study of retail record sales are under 
the direct and continuing supervision and control of tlfe School of Retailing of New York University. 


FOR 

SURVEY WEEK 
ENDING 

DECEMBER 21, 1957 



1. APRIL LOVE (ASCAP)-Pat Boone 1 9 

When the S»sllo«t Come Bick lo Cepitiisno 
(ASCAP)— Dm 15660 


1 AT THE HOP (BMl)- 

Danny and the Juniors 2 4 

SonKlIiMS (BMl)— ASC-Piiamown 9B71 

3. PEGGY SUE (BMI)-Buddy Holly 6 8 

Evnyday <BM1>-Cersl 6IU5 

4. GREAT BALLS OF FIRE (BMl)- 

Jerry Lee Lcvvis ^ 5 

Yoe Win Asaln (BMI) — Sun 2SI 

5. RAUNCHY (BMD-Bill Justis 4 7 

THe MIdniie Man (BMiy-Pbillipa lautnaiional 3519 

6. JAILHOUSE ROCK (BMI)-Elvis Presley 3 12 

TREAT ME NICE {BMI)-Vic 7035 


7. YOU SEND ME (BMI)-Sam Cooke. . . S 10 
SUMMERTLME (ASCAP)-Keen 34013 

8. KISSES SWEETER THAN WINE 

(BMl)— Jimmie Rodgers 8 6 

Better Loved You'll Neva Be (ASCAP>— 

Roulette 4031 

9. SILHOUETTES (BM1}-Hie Bays II 11 

Daddr Cool (BMI)— Cameo 117 


10. ROCK AND ROLL MUSIC (BMI)- 


Chuck Berry 10 8 

Blue Feellns (8MD— Cbesi 1671 

11. CHANCES ARE (ASCAP)- 

Johiiny Mathis 9 15 


THE 'nVELFTIl OF NE\EJ1 (ASCAP)- 
Col 40993 


12. WAKE UP LITTLE SUSIE (BMI)- 


Everly Brothers 14 14 

Maybe Totnorrow (BMI>— Cadeoce 1337 

13. RAUNCHY (BMI)-Emie Freeman 12 7 

Puddio' (BMI)— Imperlsl 5474 

14. BONY MORONIE (BMI)- 

Lairy Williants 15 8 

YOU BUG ME, BABY (BMl)- 
Specialty 015 


15. ALL THE WAY (ASCAP)-Frai>k Sinatra 17 8 

CHICAGO (ASCAP)-Cap 3793 


10. Oil, BOY! (BMI)-Crickcls 21 5 

Not Fade Away (BMt>~Biuiusick 55035 

17. BE-BOP BABY (BMf)-Ricky Nelson... 16 13 

IU\E 1 TOLD YOU LATELY THAT I 
LOVE YOU? (BMI}-lmperial 5463 


nii 


18. MY SPECIAL ANCEL (BMI)- 

Bobby Helms 15 H 

Siandlaa si the End of My World (BMI^ 

Dec W425 


19. XIELODIE D’AMOUR (BMI)- 

Amea Brothers 19 12 

So UiUe Time (Bkn>-Vie 7046 


We^ 



33. RAUNCHY (BM1)-Billy Vaughn 33 2 

SAIL ALONG SILVERY MOON 

(ASCAP)-Dot 15661 

34. FASCINATION (ASCAP>-Jane Morgan 29 17 

FsKinatkM (Inetrumeatel) (ASCAP)— Ka^ >91 

35. THE JOKER (BMI)-Billy Myles 32 6 

Honey Bee (BMl)— Ember 1026 


20. TEARDROPS (BMI)- 

Lee Andrews and the Hearts 28 8 

Otii Aionad tbi Conter (BMl^Cheai 1675 


36. SANTA AND THE SATELLITE (BMI)- 

Buchanan and Goodman 

pen 2 (BMl)— Lnslvene 107 


41 


2 


21. BUZZ, BUZZ, BUZZ (BMI)- 

Hollywood Flames 94 5 

Cnay (BMI>-Ebb 11* 

22. STOOD UP (BMI)-Hidcy Nelson. . . — 1 

WAITIN’ IN SaiOOL (BM!}- 

Imperial 5483 

23. WHY DONT THEY UNDERSTAND? 

(BMI)— George Hamilton IV 20. 5 

Etta TbO' (BMI)— ABC-PDamounl »S62 


24. JUST BORN (BMI>-Perry Como 18 10 

IVY ROSE (ASCAP)-Vic 7050 

25. JINGLE BELL ROCK (ASCAP)- 

Bobby Helms 41 2 

Caputa Saits Caua lASCAPI-Dec 10S13 

26. HONEYCOMB (ASCAP)- 

Jimmie Rodgers 27 20 

TlKir Hearn Were FuU of Sptias (ASCAP)— 

Rouletia 4015 


27. LIECHTENSTEINER POLKA 

(ASCAP)-Will Glabe 22 7 

Seketefuer Polks (BMI) — Losdos 1755 


28. I’M AVAILABLE (BMI)- 

Margie Rayburn 23 8 

U You Were (ASCAP)— Libnly S51« 

29. THE BIG BEAT (BMI)-Fats Domino. . 35 2 

I WANT YOU TO KNOW (BMI)- 

Imperial 5477 


37. TAMMY (ASCAP)-Debbie Reynolds. 30 23 

Ftcacb Heels (ASCAP)— Coral 61ISI 

38. THE STORY OF MY LIFE (ASCAP)-, 

Marty Bobbins 37 5 

Ouce-s-Wcek Date (BMI)-Cel 41013 

39. PUT A UGIIT IN THE WINDOW 

(ASCAPHFour Lads 39 3 

Tbe TBiaae We Did Last Summer (.ASCAP)— 

Col 41051 

40. COULD THIS BE MAGIC? {BM1)-Dubs 40 8 

Sueb tuvia’ (BMO-Goite 5011 

41. WHITE CHRISTMAS (ASCAP)- 

Bing Crosby 36 3 

Cod Beet Ye Merry, Geodemes (ASCAP>— 

Dee 2377S 


42. FENNY LOAFERS AND BOBBY 
SOCKS (BMI)- 

i oe Bennett and Sparkletones — 1 

ockcl (BMiy-ABC-Panmoust 9*67 

43. THE JOKER (BMI)-Hillfoppers 34 2 

CUcken, Cblckea (ASCAP>— Dot 15662 

44. LITTLE SANDY SLEICIIFOOT- 

Jimmy Dean — 1 

Wbea They Bins ibe Goldeo Belle— Col 41025 

45. TILL (ASCAP)-Roger Williams 43 8 

Bts Toem (ASCAP)— Kspp 197 

46. HARD TIMES (THE SLOP) (BMI)- 

Noble (Thin Man) Watts 44 2 


)‘m Wetkia’ Uw Ftoor Over You (BMI)— Batori 249 


30. ILL COME RUNNING BACK TO YOU 


(BMI)-Sam Cooke 25 2 

FOREVTR (BMI)-Specia]ty 619 

31. WILD IS THE WIND (ASCAP)- 

Johnny Mathis 31 3 

NO LO\L (BUT YOUR LOVE) 

(BMI)-Col 41060 

32. LITTLE BITTY PRETTY ONE 

Thurston Harris 26 10 


) Hop* Yon Won't Hold II Aysinit Me (ASCAP)— 
AUddln 339* 


4T. DANCE TO THE BOP (BM1>- 

Cene Vincent 49 4 

I Got It (BMD-Cap 3*39 

48. HEY! LITTLE GIRL (BMI)-Techniques - 1 

In a Ronsd About Way (BMI)— Roulette 4030 

49. YOU SEND ME (BMI)-Tcresa Brewer. 46 7 

Would t Were (ASCAP)— Coral 61198 

50. (I LOVE YOU) FOR SENTIMENTAL 

REASONS (BMI)-Sam Cooke - 1 

DESIRE ME (BMl)-KeeD 4002 


THIS WEEK’S BEST BUYS 

special lelepBone reperta tndicata ibest recent teleaice bava broken out la oos or nrore 
hey arcai and have eecelleni potential (or plaelns eo Tbs BiUbcard'e best tcllei eharta 

LA DEE DAH (Conley. BM1)-Baiy & Lmie-(Swan 4002)-This is a 
big one. Sales are jumping in all of the major marts. Flip is "The 
Monster” (Conley, BMI). A prev-ious Billboard “Spotlight" pick. 

A VERY SPECIAL LOVE (Konvin, ASCAP)-Johnny Nosh-(ABC- 
Paramount 9874). The platter has been out for a while, but sales 
have been building gradually. Action at this point in most of the 
top markets is strong. Flip is "Wim’t You Let Me Share My Love" 
(Rayven, BMI). A previous Billboard “Spotlight’' pick. 


RECENT POP RELEASES 
COMING UP STRONG 

FOR SURVIY WCEK ENDING DECEMBER 21 

Tbe InToiinallan *!ven la ibl* chart le based on actual lalei to 
(Uftomen In a acfentilic sample of tbe nation's raail record out* 
lets dorini the week endlni on iba dale ihown tbove, Saaipla 
detlsn, eainple aiie and all oelhodi used In this contlnuios Rudy 
of letsil record ealn are under the direct and contioulng supervl- 
lion sad conud of tbs School of Rctsillnc of New York Univenlty. 

A Very Special Love Johnny ISath 

(ASCAP) ABC-Paramount 6874 

Yon Can Make It, If You Try Gene AtUson 

(BMI) Vee Jay 713 



I 




DKEMIER SO. 1fS7 


THI tlLLtOAltO 


MUSIC-RADIO 


FIRST FOR ’58 FROM 


rcaVictor 


♦ RCA Victor special promotion! A consumer contest featuring $6,000 worth of 
prizes will spark eatra sales for this exciting first-time-on-record Glenn Miller 
Carnegie Hall Concert Album. Tell aR your customers about that $6,000 in prizes ! 


Start out great in ’58 with these fast-moving New Orthophonic High Fidelity albums from 
RCA Victor! SiSnply stock them, put tiiem out firont, and watch them sell themselves! 


RjTAV tCrOR @ 


lulie Andrews 

Tlie Lass 
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JONI STARTS THE NEW YEAR WITH A NEW SMASH RELEASE 

JONI JAMES 



Territorial Best Sellers 


rOK SURVEY WEEK ENDINO PKEMBER It 


Tli» InromatloD fiveo la ihls chan la bated ea aemal 
aa)ra to cusiofflera la a iciteullc lanpla of iha ao* 
ikn’t tctiiJ record euileia dutiof the week eBdlDg 
rn (bo daio ihowa abote. Sample dealtii, einpla 
tUt aad III meihedi wed In ibit comiauini atod; 
of retail record ulei ire under the direct lod roiK 
linolni fupcrrifloa and control of (hi School ol 
- uiliiig of New York Univeraity. 
mCORDS LISTED ALPHABETICALLY BY TERRITORIfS 

Jlnple Bel) Reck. B<4>by Helms, Dee. 

Jail Bora, Perry Como. Vic. 

Klues Sweeter Thai Wine 
Jimmie Rodiert. Rli. 

ner Polka, Will Clahe, l(wi. 
Slood Up, Ricky Nelson. Imp. 

Ton Send Me. Teresa Brewer. Ceu. 


DANSERO 


lOVE WORKS 
MIRACLES 


K12607 on 45 I 78 rpm 


THE MUSIC BUSINESS IS BUZZIN' ABOUT THIS SURPRISE DISK 

AND HIS 


DAVID ROSE 


ORCHESTRA 


SWINCIW! 
SHEPHERD BEUES 


and 

ROCK FIDDLE 

K 12608 


A MOONEY MONEY-MAKER 

ART MOONEY 

! 

AND HIS 
ORCHESTRA 

" RIVER KWA 
MARCH (si 

■Frem the Celumbio Raleate ''Dm B'Idae on the River Kwai") 

aiHl BULLFIGHT 

I 

» 

K12590 


L . 


Al the Hop. Danny 
Be-Bop Bah). Ricky Nelfon, Imp. 

Great Salle nf Flee. J'rry Lee Lcwil, Sun 
lailhoute Rack. Elvii Pretley, Vic. 
IJeckleaXelBer Polka. WUI CUhi. Lew. 
My Special Aoiel, Bobby Helma. Dec. 
Raaock). Bill Justii. Phil. InlL 
SJEkoueHet, Raye, Cam. 


DETROIT 


April I.ote, Pal Boone. Dot 

Al (he Hop. Danny and Juniori, ABC-Pari 

Be-Bop Bah). Ricky Nclion, Imp. 

Great Billi of Fire. Jerry Lee Lewit. Sun 
111 Come Ruanlag Back lb Yea Foreeer 
Sem Cooke, Spe, 

I'm Aeallahle, Margie Rayburn, Lib. 
Klaaei Sweeter Ihaa Wine 
Jimmie Rodgera. Rlt. 

RaaiKk}, Bill Juilii, Phil. Inll. 


- EAST TEXAS 

onie k oa Bun Me, I 


Crcai Bell 


r Fire, Jen 


Nuhel (Thin Man) Walla. Bin. 
m Come Raiahie Back M You 
Sam Cooke, Spe. 

PesM Sue. Buddy Holly. Cot. 
Raancky, Ernie Freeman, Imp. 
Raoack). Bill Juitii. Phil. Inll. 
You Send Ste, Sam Cooke. Keen 


nORIDA 


AB the War. Frank Sinatra, Cap. 

Apeii Late, Pat Boone, Dot 

At Ibe Hap. Danny and Jualon. ABC-Pati. 

Bony Storank. Lariy Wailana. Spe. 

Dance la Iho Bop, Gena Vtocenl, Cep, 
Faccloslioa. Dirk lacnbi. Cor. 

Melodla D’Amoar. Amee Broiheii, Vic. 
Reel PeUle. Jackie WUion, Btk. 


lOS AH6EIES 


Johnny Methii, Col, 

Faachuiloo, Jane klotgei. Kapp 
Great Balia of Fire, Jetty Lee Leaia, Sun 
JaWieiiie Rack. Elaia Preeley, VU. 
kheei Sweeter Thn WIna 
Jimmie Redeetf, RIL 
PeetT Sae, Buddy Holly. Cor. 

Rnaneby, Ernie Freeman, Imp. 

K(W yORK m REWARR 

Apell Loee, Pal Boone, Dot. 

Al the Hop. Danny and JuaWtl. ABC-Pin. 
Jallhoiite Reeh, EUie Pretley, Vie. 

Iklaaca Sweeter Thin Wlae 
Jimmie Rodiera, RiL 
eny Sae, Buddy Holly, Cor. 
aaacky. Bill Juitii, Phil. Inll. 
ock and RoR Muiie, Chuck Berry, Chi. 
eardrope. Lie Andrewt. Che. 

- HORTKERN HEW YORK STATE - 


r. Pal Boone, Dot 


I, Ernie Frei 


Imp, 


San Aloae SBrery kloon Riaiwhy 

Billy Vauihth Dot 

Tbi Story of My Life. Marty Robblni. CoL 
Wby Don't Thry Undrritaad 
Ceorie Hamilton IV. ABC-Pari. 

ST. LOUIS AND KANSAS CIH 

Al Ibe Hop, Danny and Jiiniora, ABC-Piri. 
Bony Moronle.'Larry Wmiaon. Spe. 
lanbonae Roeb. Elvla Preylcy. Vic. 

Penny Loifen and BuMy Jocka. Joe Bennett 
■nd Sparklelonca, ABC-Para. 

Pfexy Sae. Buddy Holly, Cor. 

Rianchy, Bill Junia, Phil. Iml. 

Reck and Roll Maak. Chuck Berry, Chi. 

The Joker, Hilllopperi, Dot 


-N0RTHWEST- 


At the Hop, Danny and luniota. ABC -Pain, 
Apifl Lote. Pat Boonr. Dot 
Be-Bop Baby, Jlicky Nelaon, Imp. 

Chanece Are/TweVib of Neaer 
Johony Matbii. Co). 

CrenI BoBa of Fke, Jerry Lee Lewia. Sun 
Raancby, BUI iuMii, Phil. IniL 
-Stood Up, Ricky Nelaon. Imp. 

Wake Up UMe Saak, Etcriy Broihrra. Cde. 

PHILADELRNIA 


April Leer, Pal Boonr. Dot 

Al Iha Hop. Danny and Junion. ABC-Para. 

Jallbonae Rock. EJvH Prralcy, Vic. 

LirUe Bitty Pretty line. Tbuiaion Hattii. AH. 
My Speckl Antrt. Bnbby Hclmi. Dec. 
Raanchy. Bill Jualia, Phil. IniL 
Temdropa, Lea Andrewa. Cha. 

Yoa Send Me, Sam Cooke. Kiea 

- SAN FRANCISCO AND OAKLAND « 

■e>Bop Baby. Ricky Nelaon. Imp. 

Cbaeeei Ate/Tncifib of Neaer 

Johnny Mithia, Col. 

Great Balls of Fire, Jerry tee Lewie, tun 
JaBbobie Rock. Elvie Pieaky, Vic. 

Peny Sue. Buddy Holly, Cot, 

Raanchy, Emia Freeman, imp. 

Stead Up, Ricky Nel‘;on, Imp. 

Yoa Send Me, Sam Cooke, Ktca 


- SOUTHERN OHM - 


AprI laec. Pat.Boone, Dot 
Be-Bop Baby. Ricky Nelaon, Imp. 

Great BoBi of Fir*, Jerry Lee lenif, Sun 
JalDonee Rock. EJele Preiley. Vie. 

Let'e Ufbl Ibe Cbelstra Tree 
Ruby Wright, Fty. 

Ranaehy, Ernie Freeman, Imp. 

Stood Up, Ricky Nelaon, Imp. 

Wake Up Little Susk, Everly Broihert. Cde. 

- WASHINGTON AND DALTIHORE » 

AB ae Way. Frank Sineira. Cap. 

Aprfl Lnet, Pal Boone. Dot 

At the Hop, Denay end Junlora. ABC-Para. 

Oancee Are, Johnny Maitiie, CnT. 

JiRboaH Rort, ElviT Pimicy. Vk. 

Kbaca Sweeter Than WIna 
JitiuBie Rodgtta, Rll. 

RauuKhy, Ersit Freeman. Imp. 

Rnanehy, Bill JuHli, Phil. Iml. 


SAVE MONEY 

ORDER YOUR 
BILLBOARD 
SUBSCRIPTION 

TODAY 



Th« Eillboard) 2160 Pottarson St., Cincinnati 22, Ohio 

Plante enter my evbacrlpHan lu The Billboard far ana hill year (A3 iuuae). 

I enclaia BIB paymani (eavae B3.30 art ahifla capy ratal}. B3I 

O R«)rrnanl aneleaad O bill me 

Name 

Occupoilen ar «hiw 


TTnjtiiL'O maiorial 





DECEMBER 30. 1957 


29 


* Reviews and 
Ratings of New 
Popular Albums 


• Continued from page 23 


kivetj of tacred music. Maierltl 
fames from Negto splriiuali to sac- 
led classics. Included are Moean'e "O 
Could i Speak," "De Gospel Train, " 


Low-Priced 

HAVS CHRISTIAN 

ANDERSEN'S FAIRY TALES S3 

Robin Hood RH LP 101 1 
DelishUully told, this group of four 
Morles includes Iba brorKcs, “Tbe 
Uglr Ductllng," 'The Emperor's Ne« 
Oodles," ‘Thambellna," and The 
Sleadfasi Tin Soldier." Robin Hood 
Players coittist malniy of narrator 
erttb limited dialog by character 
playen. Unusually well done group 
of aelectiona with a com of a little 
girl and a lemb diat aay dealer can 
put la a proaiaCDi spot tor extra 
profits. 


A TnnUTC TO GLENN MtLLCR W 

(i-m 

Crown CLP 50)0 

Ten sides here, taken (rom the Miller 
book, inciude such at ''Ealamazoo,'' 
''Moonlltbl Cockuils," "Anyil 
rus," CM. ConsMerlng Use high nuab 
Ity of the sound and Use tl.49 tag, 
the package should do well it Skim- 
ming oil the market not already 
saturated triili the numerous other 
Millet reirivsl packages and temaka 
of originals, Arrangemenu are not all 
authentic, but they are close eaough 
to please moM of the bargain buyers. 

A solid rack number. 


A TOACT TO TOMMY 

« JIMMY DORSEY 75 

d-tJ") 

Crown CLP SMT 

This packagim of sreU recorded 
material conta ins aigbt from Ihe 
“T. D." book ("Marla." "Soog of 
India"), etc., as agalnM but loot of 
the Jimmy Dofwy calalag. Letter 
has “Maria Bena," "Tangeriite.'' and 
“So Rare.'' Tbo faaa of Donemaa 
ban a good bit to dioose from 
already, this set can get oO the book 
cla the >1.49 tag, which makes R 
good ra^ metdiandlia. 


VlVALDIt THE SEASONS: 

CONCERTO FOR TWO TRUMPETS. . .74 
Roger Delmolte A Murtce Andre, 
Trumpeta; CoUegiiun Music um ol Paris 
(Dooatte). (Ml") 

Period SPL 309 

Selecilone and pacformaacee are 
rather umsuai at tbe >1.91 ptin lag. 

(Confinued on page 35) 


The Origlnalt 

"OH JULIE" 

by 

THE CRESCENDOS 

Now* 600S 

MUHBOM RECORD CO., INC. 

Noshtrillo, Tana. 
CHwppel 3-UtS 


THE BIG HITS 
ARE ON 

DOT 

RECORDS 


A WEW SMASmt 

FATS DOMINO 
I WANT TOU TO KNOW- 
TNE BK KAT 
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Most Played 
by Jockeys 

fOk SURVEY VfEEK ENDING DECCMSER 21 
SIDES are ranked In order ol the giealest aumber of plays <ei disk iockey radio 
ahows tbruoul tbe country Results are based on The Billboatd'a eeckiy rorvey 
among the nailon'i disk jockeys. The coerae aide of each murd Is alto lined. 


Wccki 

Thh Last on 

Week Week C^rt 


1. APRIL LO\*E (ASCAP)-Pal Boone I 10 

When the Swallows Come Rack to Capiatrano (ASCAPi— Dot I3W0 

2. YOU SEND ME (BMI)-Sam Cooke 2 9 

Summertlaw (ASCAP)— Keea 3401) 

3. ALL THE WAY (ASCAP}-Frank Sinalra 3 10 

Chicago (ASCAPy-Cap 3793 

4. KISSES SWEETER THAN WINE (BMI)- 

Jimmie Rodgers 4 7 

Better Loved You'll Never Sc (ASCAPy— RoukUe 4031 

5. RAUNaiY (BMI)-Bill Jtislis 6 6 

The Mldolie Man (BMI>-PhUI>pe laierBaUonil 3319 

6. JAILHOUSE ROCK (BMI}-Elvis Presley 5 12 

Treat Me Nice (BMt)— Vic 703) 

7. RAUNCHY (BMI)-Emie Freeman 7 5 

Puddfa' (B.MI)— Imperial 3474 

8. PEGGY SUE (BMI)-Biidd)' Holly 8 7 

Everyday (BMI>— Ceeal 4100) 

9. YOU SEND ME (BMI)-Tcresa Brewer 9 8 

Would I Were (ASCAP)— Coral 410M 




ROCKIN’ ^ 



ssss n^sTji 

sssssS 







With Orchestra 
Conducted by David Terry 


1». CUSNCES ARE (ASCAP)-Johnm MMl.i. U 

Tbe TweKlh ol Never (ASCAP)— C«1 40993 

11. RAUNCire (BMI)-Billv Vauglin 10 

Sail Alom SilvetT Moon (ASCAP3-OM 1)641 

12. PUT A LIGHT IN THE ^VTNDOW (ASCAP)- 

Four Lads 12 

The TUags Wa Did Lui Summer (ASCAP)— Col 41(01 

13. FM AVAILABLE (BMI)-Margie Raylturo 13 

II Yon Were (ASCAP>— Liberty 35102 


14. GREAT BALLS OF FIRE (BMI)-Jerry Lee Le«is. . 14 

You Win Again (8Mi>— Sun 20t 


15. AT THE HOP (BMI)-Danny and the Juniors 16 

Somelloiet (BMI>— ABC-Paramount 9071 

16. SILHOUETTES (BMI)-The Rays 18 

Daddy Cool (BMI>-Cameo 117 

17. THE TWELFTH OF NEVER (ASCAP)- 

Johnny Mathis 19 

Cbaoca Are (ASCAP)— Col 40993 

18. SILHOUETTES (BMI)-Diamonds 15 

Daddy Cool (BMI>— Mercury 71197 

19. MY SPECIAL ANGEL (B.MI)-Bobby Helms 17 

Standing at the Eod of My World (BMI)— Dee 30423 

20. OH, BOY! (BMI)-Crickels 21 

Not Fade Away (8MI>— Brunswick 3)03) 

21. MELODIE D AMOUR (BMI)-Ames Brothers 20 

So Uttk Time (BMI)— Vic 7044 


22. THE STORY OF MY LIFE (ASCAP}-Marly Robbins 22 

Ooce-i-Week Date (BMI>— Col 41013 


23. THE JOKER (BM!)-HiIllop()ers 25 

Chicken. Chicken (ASCAP)— Dot 13462 


24. LOYT; me FOREVliiR (BMI)-Eydie Corine. 

Let Me Be Loved (ASCAP)— ABC-Piiamouat 9>43 


25. JUST BORN (BMI)-Perry Como 23 

by Rom (ASCAP>— Vie 70)0 
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BE MY NEXT 
SHOPPIN’ 
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JAILHOU5E 

ROCK 


haul <^{ 


and rocJc 


with Orchestra Conducted By Sid Feller 


ptpwMiToifoii-wiiippiiy 


Record no. 3861 


whaTcHiv Doin’ S^^H ool 

WANG Dang Doo 


Record no. 3862 


, BIG BAND . , 
ROCK N' ROLL 


RAY ANTHONY "HITS" ep! 



Weekly Juke Box Programming Guide 
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Across the Board! 


Don Rondo 
Made for 


WHAT a 
Each Other A SHAME * 


Jubilee 5247 


jubilee 5313' g 


The Happiest Hit 
of '58 


The Nation's #? 
Hit instrumental 


Koffman Lluife I 
THE SWINGIHG I Molly 3 o’clock in 
SHEPHERD’S BLUES I By, Golly the Morning 

Jubilee 5311 || Jubilee 5312 

Sunny and His Gang a,, 

MEIN KLEINER SPATZ^’ l^^li 


Jubilee 5310 
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FOP SONGS 


DiCEHIER 10. 1997 


ATLANTIC 

is proud to welcome 



BETTY JOHNSON 


to its 

family of stars 
and to announce 
her first 
Atlantic hit — 

THE LITTLE 
BLUE MAN 

WINTER IN MIAMI 
1169 

ATLANTIC 



c< 


m- 




'Reviews and Ratings of 
New Popalar Albums 


> Coniinued from yage 29 


LAURA K. BRYANT’S 

SINiATIOMAl UMItlOH 
Of 

"BOBBY" 

CAMEO *114 


TO DAMON RUNYON 
CANCER FUND 


CUldrens 


Spedaky 


D«u(KhmclMer. Bui8. A UrOM nlrr 

Spechitf 
Spoken Word 

PROJECT MOON TE 

(l-EP> 

Orbll lOJJ 

Kklhet iBtemliBf fuluj irlLh II- 
(«mpH (o dsKilbe ■ trip (o (he moon. 
The diek ii (imnicktd erllli eoimdi 
of ■ rocket end mloui elect rook 
•qulpneai. Dudai (be fliibt, meteon 
ud other perite tre eacotiaiered. 
Ilatroeer, all eadi irell. The fliphi 
le a tucceM. Varied ajipeal wlih treat- 
er istereii. pertiape, to bl-0 bu|t. 
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IN THE LEAD 
TOP RATINGS! 

Checker 87S 

“SAY BOSS MAN” 

Bo Diddly 

Chess 1675 

“TEAR DROPS” 

Lee Andrews and (he Heart’s 

Chess 1678 

“SECOND FIDDLE” 

The Rays 

CHESS CHECKER RECORD COMPANY 

2120 South Michigan Ave. Chicago, Illinois 

All Phones: CAIumet 5-2770 



WATCH FOR MOLLY BEE ON THE GISELE MacKENZIE TV SHOW Janu^r, nh 
TENNESSEE ERNIE FORD TV SHOW tsri 


mRim TEEH-QUEEN 


BACK OH CAPITOL WITH 


I’M GOING STEADY 
WITH A DREAM 

FROM THE COLUMBIA PICTURE “GOING STEADY'' 

MAGIC MIRROR 




The Billboard'g Mittic Popularity Charts « , » POP RECORDS 
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AL GREEN 

Beloved personal manager 
of LaVern Baker passed away 
suddenly on December 18, 1957. 


Hi.s friends at 
Atlantic Records express 
their deepest sorrow. 




THE MUSIC BOX 

1301 W. 7»th St.. Chkifo 20. IN. 

AH rhasM! ABttdaan 4-3<00 

IHE lAR6fST SElEniON Of 4S's-fP's- 
IP's FOR IMMEDIATE DEIIVEBT 

OaOIH SHIOPtD SAMI DAY IICIIVID 
SBII TIUi STRIPS FOR OPtRATORS 
AMiRICA S MOST COMPLITI "ONI-STOP ” 



^ AMIRICA S MOST COMPLITI "ONI-STOP ' 

ha«a avant raaard accanary, raadlaa— Rolyathalana ilaavaa, arta* V 
: taaard rack datba. ba(a ate. FOR IMMIDIATI SHIPMENT at wltak- t 


aur nallan-wMa 


SINGER ONE-STOP 

im Waw Chiaesa Ava., Chica«a ». Itllenia (Humbaldt «.S204) 

«>20 S. Haittad, Chi(a«a 21 lllinaii (RedtUffa »144) 

MIDWEST’S LARGEST OKE>STOP 

Tt'a-*5» Ip-a-SlTS FREi STRIPS 

Say You Saw It in The Billboard 

when answering ads . . . 


* Best Selling Sheet Musk In U. S. 


APRJL LON E (Foixl) 1 

F.ASCINATION (SmtThern) 4 

AROUND THE NVORLD (Young) 2 

ALL THE WAY (Barton) 3 

TAMMY (Northern) 5 

SILHOUETTES (Regent) 8 

LIECHTEN.STEINER POLKA (Burlington) 8 

KISSES SWEETER THAN WINE (Folkways) 11 

NMIITE CHRISTMA.S (Berlin) 9 

RUDOLPH. THE RED-NOSED REINDEER 

(Si. Nicholas) 12 

MELODIE D AMOUR (Ray-ven) 7 

PRETEND YOU DON'T SEE HER (Rosemeadow) 13 

WHY DON’T THEY UNDERSTAND? (Hollis) - 

SILN ER BELLS (Paramount) - 

MY SPECIAL ANGEL (Merge) - 


> Best Selling Sheet Musk in Britnin 


(Far week ending Oexer 

rt From the Music Publlshctt' 
upnn iheir weakly surtax ol 
;aa publishers In paranlhatia. 


Mary's Boy Child— Bourne iSchumann) 
Tammy-Macmclodias tNoiiharn) 

My Special Anpel— Bron (Blue Grasit 
Wake Up ilula Suala — Acuff.Rosa lAcuM- 
Ro&e) 

Forgoiian Dreams— Mills (Mjlls) 

Alone— f>uch«ss (Selma)' 

Diana— Mcllin (PairKo) 

Ba Loved-Frank >1 lvln(ston-Evnns) 


I Lov. 


Baby—: 


Ibe \Vhi4e World In Ills 
t iChappcIII 

T YeuTe Mine— Belinda ( 
n Fire— Robblna iRobblns) 


Ml. lie's 
Thei’ll Be ihe Dev 


My Disic Darlli 
Love Leiicis i 
Bourne) 


’ Best Sellmg Pop Retards hi Britain 


lek ending Detember 21) 


1 Music 


Public) 


1. MARY'S BOY CHILD— Harry Belalonie (RCA) 

t MA. HE S MAKING EY ES AT ME— Johnny Oils Show-Marie Adams it'ai 

I. MY SPECIAL ANCEL-Malcolm Vau»han (HMV> 

I. lET’S HAVE A BAl I —Winifred Atwell (Deccil 

I. AIL THE WAY— Frank Smaoa ICapilol) 

L GREAT BALLS OP FIRE— Jerry lee lewis (londoni 

r. WAKE UP LITTLE SUSIE-Evarly Broihen (London) 

t. I LOVE YOU BABY— Paul Anka (Columblnl 

>. ALONE- Petult Clark (Pye-NI«i) 

). REET PETITE— Jackie Wilson IConl) 

1. BE MY GIRL— Jim Dale (Parlophone) 

I. Dl.ANA— Paul Anka iColumbls) 

I. APRIL LOVE- Pal Boone iLondon) 

1. JACK O'DIAMONDS— Lonnie Donepan iPye-Maa) 

I- KISSES SWEETER THAN WINE-Fiankie \au»han tPhillps) 

i. LET’S HAVE. A PAKIY— Elvii Presley iRCA) 

F. KISSES SWEETER THAN WINE— Jimmie Rodyeis tColumbla) 

I. REMEMBER YOU’RE MINE-Pal Boone (london) 

K HE'S GOT THE WHOLE WORLD IN HIS IIANDS-1 aurie London 




». SANTA BRING MV BABY BACK TO ME-Eltls Presley 


iRCA) . 


Tunes With Greatest Radio-TV Audience 


Tunes, listed alphabeilrtlly. have ihc trealest ■ 
suiloii proprams in Sesr York, Chlraio and L< 
based on John G. Pealmnn's copyriphicd Audit 


Ttfievision 


April 1 


cial love IRV-Korwin— ASCAP 
y IR>—Mataville— ASCAP 
(R| (F>—reHl— ASCAP 

ca Its! L'Amour iRl iFi-Vouni— 
ASCAP 

Chances Are IR>—Knrwie— ASCAP 
I Heard ihc Bells on Chrlsimas Day (R>— 
St. Nicholas— ASCAP 
(’ll Never Say Never Apain (R>— Rrepmai 
Vocto A Clonn — ASCAP 
Tm Available lR>— Golden Tkest— BMI 
Juil Bom <R>— Wjnnelon-ASCAP 
Kalsiiml Love Theme IR) (F>— Wiimpik- 
ASCAP 

Kiuei Sweeier Than Wme (R>— Folkwai 
— BMI 

Las Vegaa (R)— Peer-BMI 
Llechtenvieinei Polka (Ri — Burlinpio 
—ASCAP 

Like Jinplc Bells (RI-Kor*ln-ASCAP 
Love Me Forever iK)— Creia— BMI 
March From ihc River Kwai-Coinnel Bopey 
IR) (F) — Columbia Pkiures-Boosey 
HawLea— ASCAP 

: Melodic D'Amour IR)-Ra> ven— BMI 
My Special Angel iRl — Merpe— BMI 
No Lore (Bui Yotu Love) |R>— Welu A 

Ohjact o( My Af Feci ion iR>— Bourne- 
ASCAP 

Pul a 1 Ighi In Ibe Window |R) — Planelai 
—ASCAP 

snver Bells (R)— Paramount— ASCAP 
Sleigh Ride iR)— Mills— ASCAP 
Slory of My Life IR)— Famous— ASCAP 
Supailime lR>— Ni 
Thai's .Why t V 
ASCAP 
Till iRl— Cl 
Wild U ih 
ASCAP 

Jk'inier Wonderland 
CoBw- ASCAP 
You Send Me |R)- 


lR>— Janfra- 


All the Way iR) lF>-Maravillc— ASCAP 
April love IR) IF)— Feisi-ASCAP 
At Ihe Hop iR)— Sinpular— BMI 
Boppin' the Blues |R>— Hi-I r>— BMI 
Ca C’Etl L'Amour <R> — Buiion Hill . 
ASCAP 

Chances Arc (R)—Karsin— ASCAP 
Dance ol ihe Candy Cane iR>— Champagne 
-ASCAP 

Fasclnaiion IR) (T)— Southern— ASCAP 
Have Feel Witt Dance i H>-Chappell— 
ASCAP 

I'll Buy It |R>— Chappell— ASCAP 
ITi Christmas Once Again iR)— Palricla 
—BMI 

Jailhouse Rock (R) CF)— Presley- BMI 
Jhipla Bell Rrwk lR>-CroiMU— ASCAP 
Junior MIsa IR) (F>— Chappell— ASCAP 
isses Sweeier Than nine iRV— Folknayw- 
BMI 

I Dee Dah lR>-Coalcy— BMI 
Let’s Make ll Chrisimu All Year Round 
R>— Chappell— ASCAP 
Mary's Boy Child IR)— Shari— ASCAP 
ror Lillie Chriitmai Tree (R) — Kukla- 
Pol lien— ASCAP 
Raunchy IR>— Hi-Lo— BMI 
Snil Along Silvery Moon (R>— Joy— ASCAP 

Miles <R>— RegCfil— BMI 

Silver Bells iR)—Parailiounl— ASCAP 
Sleigh Ride <R)— Mllls-ASCAP , 

The Siroll iR)— Meridian— BMI i 

Siigtriime <R) — Nor-Va-Jak — BMI I 

. vken love (H)— Diana— ASCAP , 

Why Dofl'l They Llndersiand iR) — Holirs— I 

r Wonderland |R>— Btegman, Vocco Jk ' 
m— ASCAP j 

You Send Mi |R>-H>g»era-BMI 


BEST SELLERS 


I 


JOHNNIE PATE Quintet 

SWINGING 

SHEPHERD 

BLUES 

Federal 12312 


JOHNNIE PATE Orchestra 

WALKIN' WITH MR. LEE 

Federal 12314 


BILL DOCCETT 

LEAPS AND BOUNDS 

Parta 1 and 2 
King 5101 


RUSTY YORK 

PEGGY SUE 

King 5103 


EARL BOSTIC 

JOSEPHINE 

King 5092 


OTIS WILLIAMS and 
HIS CHARMS 

COULD THIS BE MAGIC 
OHMIE 

DeLuxe 6156 


LITTLE WILLIE JOHN 

PERSON TO PERSON 

King 5091 


The Original 

FEVER 

King 4935 


DONNIE ELBERT 

LET'S DO THE STROLL 
WILD miLD 

Deluxe 6156 


BONNIE LOU 

I'M AVAILABLE 

King 5094 




GIVE TO DAMON RUNYON 
CANCER FUND 
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RCA VICTOR STARTS THE NEW YEAR WITH A GREAT W 

COMO-noN 



Perry starts another record run with 


CATCH A FALLING STAR 


Vw MAGIC MOMENTS 


WITH MITCHELL AYRES ORCHESTRA AND THE RAY 
CHARLES SINGERS. ARRANGEMENTS BY JOE REISMAN 


47/20-7128 


Watch for these NBC-TV network shows in color and black-and-white... THE PERRY COMO SHOW. THE GEORGE 
COREL SHOW. THE EDDIE FISHER SHOW, THE PRICE IS RIGHT. TIC TAG DOUGH ... all sponsored by .. . 


RCA^CTOR 
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THE BILLBOARD'S WEEKLY -r • ^ • T 

Tips on Coming Tops 

THE RECORD INDUSTRY'S MOST COMPLETE GUIDE TO FUTURE BEST SELLING POP SINGLES 


* Review Spotlight on .. . 


* Reviews of New Pop Records 


POP RECORDS 


ELVIS PRESLEY. .. .RCA Victor 71.50 DON’T 

(Presley, BNU) 

I BEC OF YOU (Presley. BNH) 


Two sock performances, as usual, by tlie phenomenal artist. “Don't" 
is a clever Lieber and Stoller tunc, and Presley sines it with win- 
nine appeal. His vocal on “1 Beg of You" is equally strong, and 
both sid« are good bets to score in all categories. 

PERRY COMO RCA Victor 7128 CATCH ,A FALLING STAR 

(Marvin, ASCAP) 

MAGIC MOMENTS (Famous, ASCAP) 

The artist is still riding high with a two-sided click, and these two 
smoothly presented sides can follow suit. “Catch a Falling Star" 
is a cute, rhythmic tune that is delivered with an approach similar 
to "Round and Round." “Magic Moments." the flip, is a shuffling 
melody that is told in related style with chorus support. Either 
can step out. 


FRANK SINATRA Capitol 3839 WITCHCRAFT 

(Morris, ASCAP) 

Sinatra appears to be in the -hit groove again with his swingin’ go 
on the pretty ballad. Good melcMy and fine lyrics with excellent 
ork support from Nelson Riddle put the side in line for loot Flip, 
"Tell Her You Love Her," Is an appealing ballad with chorus 
support (Mr. Music, BMl). 


NAT KING COLE Capitol 3860 ANGEL SMILE 

(Winnelon, BMI) 

BACK IN MY ARMS (Wiess Be Barry, BMI) 


Angel Snule" is a bluesy rockaballad. and Cole presents it with 
a sock velvet vocal. This could repeat the success « his two previ- 
ous “Send for Me" and "\Vith You on My Mind" *1110 flip, 

“Back in Mv Arms,” is a pretty ballad with lush ork support from 
Nelson Riddle. Both have the loot sound and can go In both pop 
and r.&b. fields. 


TOMMY SANDS. . . .Capitol 3867 SING, BOY, SING 

(Snyder, ASCAP) 

CRAZY, ’CAUSE I LO\-E YOU (Hill & Range, BMI) 


“^is is the strongest coupling by the artist recently. “Sing" is the 
title tune from Sands’ forthcoming flick. The listenable voed has 
a sound that can firid favor with the Id^. "Crazy,” the flip, 1$ 
also in a rockabilly groove, and bright chnriis support helps sell 
the side. Both can be winners. 

CAROL HUGHES RouleMe 4041 LEND ME YOUR COMB 

. . . (Alamo, ASCAP) 
FIRST DATE (Ricdeb, BMI) 

*11118 is the first by the artist on the label. "Lend Me Your Comb" 
is a cute rockabilly ditty that is similar in idea to “Wake Up Little 
Susie. Fine dual track vocal and good ork support make me side 
a strong contender. Flip, “First Date," is a rockaballad tliat is 
also nicely styled. Either could make it. 


BETTY JOHNSON Atlantic 1169 WINTER LN hOAMl 

(Towne, ASCAP) 

THE LITTLE BLUE MAN (Trinit), BMI) 


^vely reading of “Winter in Miami," a pretty ballad, is a strong 
debut by the artist on her nesv label. The song is a sort of winter 
version nf “Old Cape Cod." An especially good jockey item. Hip, 
Little Blue Man," is an interesting noielty with a cute story idea. 


POP TALENT 

DON GIBSON RCA Victor 7133 Oil, LONESOME ME 

(Acuff-Rose, BMI) 

I CANT STOP LOVIN’ YOU (Acuff-Rose, BMI) 


Impressive intro to wax bv the talented new artist. "Oh, Lonesome 
Me is a catdiy hillbilly flavored melodv with a good lyric and a 
rolliddng rhj-tlim. “I Can't Stop," the flip, is an effective change 
of pace on a prettj- weeper, and Gibson reads it ts ith sincerity. 


POP DISK JOCKEY PROGRAMMING 

DAVID ROSE M-C-M 12608 SWINGING SHEPHERD BLUES 

(Benell, BMI) 

Rose s cover of the Moe Kofhnan disk is in a more rhythmic vein. 
Tm theme is introed on flute and later carried by strings and piano 
triplets pacing thruout. Flip. "Rock Fiddle," is a Rose original with 
strings prominently feature on the rocker (Rose, ASCAP). 


DON aONDO 

Wbal ■ SkMe IS 

JUBILEE )MJ— RoniuiUe retdini br 
Roado OB a uroas ballad villi a 
lolid beau Wtich (hi* ant. (MtOla. 
BMli 

Mada far Ead Other •§ 

A bouaer rhythai-baUad erith caldir 
leaiiM it wrapped up la ■ penoniWe 
Tocal treatmeat. Good Jo^er via. 
IHeckMjHeaRe* * BaBcO. ASCAD 


TONY BENNETT 

WcatT Blaee Ftaa Wallla' $] ! 

COLUMBIA eioas— Sock eellias oa 
tha Hank WUliaan weeper waltz li a 
itroas effort br the aitiu. Side bean 
vatchlas. ' Plae ork euppoit bP Ray 
EDI*. (AeaR-Baae, BMI) 


The pretty theme from 'The Shirley 
Teatple Slorybook" le cirea a quality 
•ubie by Beaaelt with luih etring 
aupport by Percy Faith. Thb could 
■Iio create laiereei. (TaMatloa, 
ASCAP) 


KEN COPELAND 

Where tbc Rla Dc Reaa Flaw* Bt 

DOT IJ6W— Firw effort by tbo enW 
oa Chit label. Tbe Muet I* toM wU 
•ock •elllns by Copciaad with floe 
eouatry etrlag and ptaao backiag. 
Oae to watch. (Oochtm * KBU. 
BMD 

locked la tbe Aram ad La*a...,71 

Rockabilly haa a ilisbl Lalia beat. 
Good warMe by Uw aiilM, but Jucttr 
maierial oa flip aukea h appear 
elroager. IMoBemcal. BMIl 


BERNIC NEE 

Lead Ma Yaw Comb II 

COLUMBIA 4I0W — Com of tba 
Carol Husboe wDl offer itroai coai- 
petlllon to tbe orlsiaal. Fine Tocal 
effort by the anise and good backlas 
hart a louod that Could click wiUi 
tha kids. (DaaMa, ASCAP) 

Madil af Haaor TS 

Aaolbar fiaa |o on a rockabilly lypa. 
However, uioaier maieriel oa Olp 
aiakai It appear lop alda. (SbapB^ 
Btrartefai, ASCAP) 


COUNT BASIE OBK 

Tba KM Prom Red Baak ,...74 

ROULETTE 4040-A faei moelni. 
eock rhythm insirumeaia] by ibe 
(teat Basia. Fioa for deejayt and tba 
boxes. (Hem, ASCAP) . 

UP Danm'....71 
leisurely paced, icnilmralal Ihema Is 
showcased la a lealaful lestrumenlal. 
(Hem. ASCAP) 


MILTON ALLIN 

Doa'l Baa Ma Baby 71 

RCA Victor 71 IS— Fairly eltoroua 
reading of a btithi toekabilly. Tbo 
alda can collect both pop and c.Bv. 
cola. IDapdelloa. BMI) 

Jamboree 74 

Snappy rendilioa by Alien on a 
happy -souading rockabilly item. 
Folksy chorus support and llstenabla 
atriog backing helps give it polemial 
In both pop and c.Aw. marts. (lOB 
B Rante. BMI) 


SHADY WALL 

The New Raaachy 7S 

DECCA 3(H)9— This le a cocal of 

“Raunchy.” Alto taz liutrumealal ip- 
letludee creaiea aoma of the feelini 
of the origlaal. Soow action po^le. 
(Hl-Lo, BMI) 

111 Cel By Samchaw....«* 

Tbe weeper balled is rendered vltb 
alacerliy. Has some appeal for both 
pop and ejtw. autti. Backing li is 
a poppish groove. F1^ tha stort 
likely side. (Cedarwood, BMI) 


SONNY LOWERY 

Tbaak Van for Yoar Kleecs 74 

SPECIALTY <21— A rhythm side. 
Lowery balls h out to a swiagiOf 
taHrumeolal amngemeal, with a 
chorus. Can draw iplai. (TiMmph, 
ASCAP) 

Do You Prcmlter....7J 
A rockaballad. Lewnry ehaau It 
weU, to a coarcnlioBal ansngement 
using a triplet figure. Side has a 
Bko sound. (Venice, BMI) 


BOB SMITH 

Three o’clock In the Morntag 74 

JUBILEE $.112— Patty sounds sun 
this slds svlth piano and banjo tol- 
lowing with a fint cborut of the 
ciindard. Then the crowd joins la 
on the vocal followed by alto aai 


reading. Happy, infcciiaut sound cats 
get pUyt. iPeM. ASCAP) 

Malty by CaRy-...71 
SratU) liagi this old-fashioned typo 
waltz with a "Baron Muncfiansen” 
type of schmaltz. Soto Is followed 
by a group chorus, A strong Juke 
boz coupUng and jocks couM give 
them a play. (BenelL BMIi 


DICKEY DOO 

Okk-CMck 7J 

Ssrnn 4001— Rockabilly lells of a cat 
retumlag to hb true love, Peppy 
residitioo with good backing mskes 
to a salable sound. (Cmol B Doo. 

DM You OT7....7I 
Rockaballad la IlMcftabty read by 
I>oo wlUi support from a group 
called Tbe Don'ii. Soma coin ponai- 
ble. (CmnS B Don, BMI) 


ANGELS MCNICL 

Tba Petka Rock 71 

PREP 12S— A Mead of pMka and 
tJu. rhythms. Cal gives h an enlbu- 
fiastfc readlag and good loud aound 
could bries tome H>ins. (Talenl. 
ASCAP) 

The PhoM Cd....CP 
A alow, cIink<llok-cUBk backed bK 
of leen-sgc tragedy. TalcM has mod- 
erate appeal but song bai a mesaago. 
PUys poiaible. (Talent. ASCAP) 


BOBBY ONE 

A Read and a Rhm 71 

DECCA 70$l$— Soulful chaailag by 
the new artist oa a alow, eotollenal, 
“ray betri's at your feet” typo of 
ASCAP) 

TsB SU Again... ,«d 

A fair ballad In tha pleader alyle. 
Famma voices (aaiurtd la the back- 
ing. No gmi mcmege from the tune. 
CornM, ASCAP) 


TBE nOLLYS 

Oiangn e( Heart 70 

PRO ODT — pRiiy warble by the twkis, 
alao knoira as Jonel and Olcael. 
Side U a good bet to Jocks. (A-7.. 
BMD 

Cypay Ftoa....70 

Smooth, whispery vocal by the feme 
oa a folkish tbenia. Thit loo coold 
dick wHh iocka. (A-t, BMt) 


VINA JAMES 

My Heart U Not ■ Toy 70 

KENT 3S4 — Pleasaat srirbla by MIm 
J antea on a pretty rockaballad. Good 
support from a male chorus. If es- 
poacd. It might auract. (Scbsvavtz, 
ASCAP) 

By and By My Lnvt....<S 
Vocal hern rates over nuterist. Tuna 
Is a rtiytbm-backed bsUad, (Scate-Slar, 
BMI) 


SAMMY KAYE ORK 
Cardan af ABah C* 

COLUMBIA 41004 — Tha tBedlum- 
beat ihcsia B sung by Barry Frank 
with an auiU from a mala chorus. 

A deejay prospect. (Republic, BMI) 
WcB. Aaywv....«7 
The Kiydeu pceseot ea attractive v<v 
cal on tbe cute novelty. Flip appeera 
a ocnewbat stronger. (RtpahHc, BMI) 


FREDDIE MITCHELL OR:: 

Baddy's Bannc n M 

ABC-PARAMOUNT 9gg| — A good 
swinging instrumental by the MkeheU 
band with the Wasting tenor sez is 
(be lorelront. The better of the 
coupling on this aide. (Pnmeo, BMI> 
Plaeh....<d 



MR. WHOTt Who Can TeU/YonH Never 
Kn o w Jet 14JS 


MR. -VB07i Marfe'Easy to Lova— Jet I4J4 
SERENA SHAWt Why CanT Yen Behave/ 
JnsI Give Me Yaar I.avc— Cascade 002 
TBE -TBREE Jl B Ln.YCE B JERRY 
ANDERSONi Haw AbaM Me'Bpto a 
Web— Embaety $72 

CINCY TYSON; If I Had a Dime 'Boa 
NnU, Chtoto— Maik >10 



a 


BUDDY KNOX 

SWINGIN’ DADDY 


Record Climbing to the Top... 




and 


“WHENEVER I’M LONELY” 


R-4042 

A SOMI BET... BUY ROULETTE 



Ths Bmboard'$ MuMe PojmlmrUy ChmrU . , > COUNTRY A WESTERN RECORDS 


DECEMBER 30. 1BS7 


• m Week sCiW Best Bars 


NO SELECnONS THIS WEEK. 


* Revkw Spetiigkt on... 

cm KECORDS 

ELVIS PRESLET 

Don't (Presley, BMI) 

I Beg of You (Presley, BMI)— RCA Victor 7130 
See review in Pop Spotli^t section. 


FOLK TALENT & TUNES 


- By BILL SACHS - 


Around tfie Horn 

Lrity FrizzeU'i new Columbia 
release, "Tell Me Dear" b/w 
**TtiDe Out for the Blues." hit the 
racks Monday (30) and was pre- 
vieu^ on “Country Anserica" over 
EABC-TV, Los Angeles, last Sat* 
(irday (28). Lefty is a regular on 
the show. Frizzell appeared on 
"Panarama Pacific" over the CBS- 
T\' Pacific Coast network Friday 
(27), and Sunday (29) did a guest 
shot cm the limmy Wakely CBS 
radio network show. He plays 
Tucson, Ariz.. December 31. and 
follows wtdi Albuquerque, N. M.. 
January 1; Wichita, Kan., 3-4, and 
Clovis, N. M.. January 8, return- 
lag the "Country America" January 
11. He will put in {»it of toe com- 
ing week visiting deejays to plug 
hts new release. 


was "Losine Game" b/w *T’ve 
Got the Blues," has another 
one coming up for that (im 
January IS. Nineteew-yearuld 
Taylor Is a regular feature on 

WTTC-TV. Ariington. Va 

Ret AQen, who it apending the 
hoUdan in the Hi^ Steiras 
with his wife, Bonnie, and 
three sons, Rex Jr,, Curtis and 
Mark, hops into Denver Janu- 
ary 8 for the animal Rodeo 
Cowboys' Association conven- 
tion to complete his rodeo 
bookings for the new season. 

Bob Wills was last Saturday 
night’s (28) guest on “Country 
Music Jubilee** from Springfield, 
Mo., with Hank Thompson and the 
Brazos Valley Boys set for that slot 
this Saturday (4). . . . Red Foley 
hat completed filming of a speciu 
motion picture for tlie Dow 
Chemical Company, his second ' 
such assimment in less than six 
weeks, llie picture, lensed in 
Kinescom, has in its cast a number 
of regulars from Foley’s weekly 
NBC radio show. Including Joe 
Slattery, Suzi Arden, Chuck 
Bowers, Bilv WaBmr and Slim 
Wflfon’s band. In November, Foley 
and his unit made a quarter-hour 



flicker for the Ford Motor Com- 
pany. 

Freddie Hart’s new Colum- 
bia platter, “Yon Are My 
Worid”^ b/w “Heaven Only 
Knows," slated for release De- 
cember 30, was pr evi ew e d on 
“Country America" ever 
KABC-TV, Los Angeles, Sat- 
urday (28). Freddie penned 
both tides himself. He plays 
Phoenix, Ariz., New Year’s 
Eve, and next Saturday dou- 
bles between "Country Amer- 
ica" and Jubilee BaOrooni, 
Baldwin Park, CaUf. Follow- 
ing bis next Sunday's (5) ap- 
pearance on tbe Jimmy 
Wakely CBS radio show, Hart 
^ays a tetiea of dates for 
Americana Corporation * thru 
Northern Califomia. . . . Steve 
Sdiulte, whose faiitia! waxing 
for the Felfted label, "Paying 
the Piper" and "Too Blue to 
Cry," has fust been released, 
is set for several weds in the 
San Diego and Lea Angeles 
sector after tbe holidays. 

Chuck Sims, 15-year-old native 
of Dayton, O., has as his initial 
release on Trend Records, new 
Kapp subsidiary, a rockabilly tune 
callra "Little Pigeon." Flip side 
carries "Life Isn't Long Enough," 
which Sims wrote in collaboration 
with Harold Calbreath. Session was 
produced by Mumy Nash Asso- 
ciates. Nashville. . . . Res Allen's 
newest Decca waxing. "Blue 
Dream" b/w “Blue-Li(^t Waltz," 
makes its debut this week. . . . 
Lucky Boggs’ new one on the 
Buddy label is "I Never Cared for 
Candy." penned by Carlos Minor. 
Flip side has Lucky singing “You 
Can’t Stop Her." 

Fred Maddox opens his new 
nitery, the Mozart Club, Po- 
mona. Calif., January 2, with 
the Maddox Brothers and Rose 
and their band as special fea- 
tures. Fred plans to use c.Acw. 
guest stars at regular latervals, 
with Wanda Jackson set for an 
early stop-off. Fred meanwhile 
continues to double at the Co- 
pra Club in the same city, 
while doing his daily radio 
ibowi -over KOCS, Ontario, 
Calif. . . . Cathie Taylor, af 
Morgan HOI, Calif., is spend- 
ing the holidays in tbe Los 
Angeles area wh3e woridng a 
string of Southern California 
dates for J. E. Swarr. 

BiAby Helms, now in Los An- 
geles to make his Brst movie, shows 
hts wares at Ralph Hida' Jubilee 
Ballroom, Baldwin Paik. Calif.. 
January 4. Porter Wagoner and 
nlarty Robbins are ‘set for the 
Hicks spot January 25, with Wanda 
Jackson set to come in in February. 
. . . Jo Davis spent the holidays 
with her Itome folks in Eau Claire, 
Wis. . . . The cast of ABC-TV’s 
“Country Music Jubilee" and NBC 
radio's “Red Foley Show," headed 
by the Redhead Itimself. presented 
an evening of holiday entertain- 
ment' last week for the inmates of 
the U. S. Medical Center, a fed- 
eral penitentiary on the outskirts 
of Springfield, Mo. 

Nat Nigberg. preducer of 
"Country America," beamed 
Saturdays, 74 p.m., via 

KABC-TV, Lm Angeles, is 
rounding a group of regu- 


* UW Territmkl 
Best Setters 

FOR SURVEY WKK ENOINO DECEMKt tl 

Citr-br-ettr UMian tn baud sn Uw 
repoRi wenred (kmb uu couhit tad 
•estern d«*ltf< uid Juk* boi oaciMon 

ta (ich oi Hi* ■ukel* IMed. 

B/rmlngfiom 

I. Gnat Idt t n* 

Itny Lm Lawk, Sua 
1. junaaii Bark. BIH* Fftslef. Via. 

3. KkM* SwMaw Tbaa Wta* 

Jiaunk RodcvfS. aiC 

4. Mr SatcU Aa^ Bobbr Halni, Oac. 

5. naaaefer. Etraie Imp. 

t. Ok. Bar: CtlcMU, Bit. 

Dalfas-Forf Worth 

I. FraaMa. Bobkr Helm. Dk. 
t Mr Swacial Aafd, Bo^ Hdau. Dec. 
3. Ctkha CM. Htak Locklia. Vic. 

A b II WruuT Warner Mack. Cbe. 

S. Ika Steer ef Mr life 
Maitr Rabbiat. Col, 

«. I Feaad Mr CM la fta U. S. A. 

timnie Sklnaer, Mer. 

1. HeOdar tar Lave, Webb Fler.:e. Dec. 


L Wake L'p LNfla Me 
Evailr Brothen. Cdc. 
t. I Fewad Mr r:M b me U. S. A. 

Jimmie Skinner. Mer. 

X Grew Bailt el the 
Jerry Lee Levis, Sub 
A Mr SpecW AacU, Bobbr Hdiu. Dec. 

S. b II Wroat? Warner Mack. Dec. 

A Tbe Sb>7 er Air Ule 

Marty Robblsi, CaL 

T. naaaehr. Ernie Preemaa. laiR. 


Memphis 


I. Wake UCOe I 
Sreriy BrMbert, Cdc. 

L Cetal BMb M Pbe 
Jerry Lee Leadi, Sua 
I. I PaaM My CM U Ac V. S. A. 
Jimmia Sklaaet. Mac. 


Nashville 

L Tbe Sury al My Ufa 
Marty RotAlaa, Ccd. 

L Mr StMcW Aa«U, Bobby Helcu. Dac. 
I. WaAa UUe SaUe 
BTHly BrotbcR, Cdc 

L HeM al Ae Blaee . Jehaoy CaA. Su 
I. a^-A' CkMa. Waraet Mack. Dee. 
>. Cetaba CM. Hank LockAi. Vie. 

r. Craal Bda el Fire 

Jeery Las Lswia. Sua 

New Orleons 

I. My Special AacU, Bobby Helata. Dac. 
U JaRksw Rock, ElrU Fredey. Vks, 

K Tbi Slary tl My Ufa 
Marty RobMna. Col. 

L Cmal Bafla al Fka 
Jerry Lee LcvIa loa 
I. Wake Va LWb SaUe 
Ererly Brothen, Cdc 
i. My Shaea Eet* WaUat Bark A Vaa 
Ray Ftice, Col. 

Gelaka CM, Hank Locklia, Vic 

Sf. tools 

I. CroH BaUf al Pirn 
Jerry Lea Lewh, Sea 
I. Kiaaee SweaUr IM Whu 
Jimmie Rodsere. RiL 
I. Raanehy. Bm Janli. PhU- lad. 

I. My Sye e lal AacrA Bobby HsIbu, Dac 
t. TIM Slary el My UN 
Malty Robbtei, Crt. 

[..f Pauad My CM A* V. S. A. 

Jlnwie Skinaer. Mar. 

I. JalAoute Rock, Elria Pierley. Vie. 


lars from the show to play a 
series of one-nigbtera cm the 
West Coast, opening at Sao 
Diego in mid-January. In- 
duded in the package will be 
Joe Allison, “Country Amer- 
ica" emtee; Dehby Kay, Ginny 
Jackson. Betsy Gey, Lefty 
Frizzell, Freddie Hart and 
Bobby Bruce. 

With the Jockeys 

WTAW, Br>’ont, Tex., moved 
into its new studios December 18,' 
with A. J. Winn, with tbe station 
the hist eight years, still manning 
the c.&w. turntables. . . . After 
a three-month stay at WENO, 
Madison, Tenn., Ned (Nervous 
Nephew) Needham has returned 
to Ocala, Fla., to spin the c.8cw. ' 
wax at a new 1,009-wott station, 
WHYS. Needham was formerly for 
four years at WMOP, Ocala. He 
gives as the reason for his return 
to Ocala the sunshine and the fact 
(bat he can stdl run the mid( 
racing circle over the weeken 
, . . Jiaomy Louis, now in chai^ 
of all country and western nu«c 
at KOEK, Keokuk, la., says he’s 
trying to build a library and is 
sorely in need of reccMdj. 


* C&WBest Setters m Stores 

POI SURVEY WEEK EN01N0 OECEMSat tl 
nCORDf ere naked la order el Ibelr currant aaUoaal wQIaa haportaaea al Aa 
ceUfl level, u drtermlaad by TIm BiUboard** weekly tatvey el datien AniOBi Ao 
atIloB vlA t hlfh ToIURM d ulet la couatry uid wealori cecordA Whea ildaPIcml 
acUoa ie roaorted oa bolh tldet ol ■ record, poiati ire 
combiBcd la dciermine podtloo oa the cben. la lacb ■ WaAa 

TMi ciM. bc<h elda are Jned la b^ typA tbe Icedliid Md* LaM aa 


1. hn- SPECIAL ANGEL (BMI)-Bobby Helms 1 

SiaaAni at Um End oT Jdy World (BMI>— Dae 30421 

2. THE STORY OF MY LIFE-(ASCAP)-Marty Robbins 4 

Once-e-Week Dale (BMIV-Cel <111} 

3. WAKE UP LITTLE SirSIE (BMl)-Everly Brothen. . S 

Maybe Tomortov (BMI)— Cadence IJ3t 

4. JAILHOUSE ROCK (BMU-EIvii Presley X 

Treat Me Nrct (BMI)— Vie YOU 

5. GREAT BALLS OF FIRE (BMI)-Jerry Lee Lewb. . . S 

You Win Asaln (BMT)— Sua 211 

8. KISSES SWEETER THAN WINE (BMI)- 

Jimmie Rodgm 8 

Belter Land You'D Never Be (ASCAP)— Rooletle 40)1 

7. GEISHA GIRL (BMI)-Hank Locklin • 

LIVIN' ALONE (BMI)-Vic 6984 

8. FR.AULELN (BMD-Bobbv Helms 7 

Hcarukk Feeliiu (BMI>— Dee'301M 

9. RAUNCHY (BMI)-Bill Jiistis 9 

Tbe Mldaite Mu (BMO— PUDipa lateruUonel J)l< 

1ft. MY SHOES KEEP WALKING BACK TO YOU- 

Rav Price 19 

Don't Do Thie to Me (BMI)— Col 4W)1 

11. I FOUND MY GIRL IN THE U. S. A. (BMl)- 

Jimmie Skinner 11 

Carroll Coumy Bloee (BMT>— Mercury Tim 

12. HOME OF THE BLUES (BMI)-Johnnv Cash 12 

GD'E MY LOA'E TO ROSE (BMI)-Sun 279 

13. HOLIDAY FOR LON'S (BMlt-Webb Pierce - 

Don't Do II Dartin* (BMO— Dec 3041S 

14. NVHY, NVHY? (BMI)-Carl Smith 14 

Bm9<loae (BMt>— Col 409S4 

15. IS IT NVRONG? (BM1)-Wamer Mack 15 , 

Baby Squeeu Me (BMI>— Dec 30)M 


* Most Played C& W by Jotkeys 

FOR SURVEY WEEK ENOIHO OECEJdSER 21 
WDCf are ranked In order al Ike (reateat annAar o( pUye oa dIA |oAty radio 
ehowv ihruout tha coBauy iccordiaf lo Tbe BtUboerd'i WaAa 

TMi weekly larvejt el lop dlek Jockey Aewt la eH key martni. laU oa 

*««k weA Omi 

1. MY SPECIAL ANCEL-Bobby Helms t 11 

2. WAKE It LITTLE SUSIE-Everly Brothen 1 1 J 

Cadeace l))T— BMI 

3. THE STORY OF MY LIFE-Marty Robbins 4 S 

Col 4t(ll3— ASCAP 

4. WHY. \VTn?-Carl Smith 3 15 

Col 404S4— BMI 

5. HOME OF THE BLUES-Johnny Cash 5 14 

Sue 27>— BMI 

6. ANNA MARIE-Jim Reeves 8 4 

VIeTOTO— BMI ' 

T. GEISHA CIRL-Hank Locklin 9 17 

Vic 6H4— BMI 

8. JAILHOUSE ROCK-Elvis Presley 8 11 

Vic 70)3— BMI 

9. MY SHOES KEEP WALKING BACK TO YOU- 

Rav Price 7 M 

Col'eOMI— BMI 

10. KISSES SNN-EETER THAN WINE-Jimmie Rodgers. . 12 2 

RoulcUe 40.)I— BMI 

11. CRE.AT BALLS OF FIRE— Jerry Lee Lewis 14 2 

Sub 2SI— BMI 

12. HOLIDAY FOR LOVE-Webb Pierce 10 14 

13. I FOUND MY GIRL IN THE U J.A.-Jimmie Skinner 15 8 

Mercury 7II02-BMI 

14. RAUNCHY-BiU Justis - 1 

PHUlIpe tMenwHonal 3)1«— BMI 

15. I HEARD THE BLUEBIRDS SINC- 

Jtm Edward, Maxine & Bonnie Brown — 17 

vie 6993- BMI 


' Reviews of New C&W Records 


LEPTT FUZZELL 

TIaM Oat let Ike BIbm n 

COlUMBIA 41010— A lot of tUrar 
10 (his weepy Muce.bellad. AUbe ihe 
erruiemeei usee e dierue, the (eel. 
inf is etronfly cmmtry, wkh e fuoky 
aueliiy. Fri4ZsD's vocal ia fall ol 


■lyled. Net is dletiaetlvt as 
Aaalcr'i oM eouatry style, but a 
pot^^cKOted. (Peer, BMI) 


FREDDIE HART 

Vea Arc My World 71 

COLUMBIA 4IMI— Country belled Is 
reed xelnei (ery popplsh >■».-> lag 
which ledudei cbom support ead 
duller cripiete. PoceiWe coin ie pop 
ead cAv. Diorkea. (Paw. BMI) 
RcavA Oaly Kaews....TS 

Saappr rocal Ie pteeealed with ow 
peel. Smart heckled end choral eap- 
pert puls thle ta liae lot bett pop 
and c.&w. loot. IC ed arweed. BMI) 


AL URBAN 

Back te My OM Lte 7t 

A. P. U. Ml— TradMooM (roetnew 
ol tha couairy belUd U la • hoakp 
took vsia. CoBOlry Mriocs ud plaae 
eccompeny. TarrHoriil MenM pee- 
elbte. (CBS, BMI) 

Raa Away Tl 

A very iatervsiiad W ot oialerlel 
•hat nlla of e cat who weaia hU 
ahlcfc w “rea away.’' Thle, td% mb 


THE MILLERTONES 
Traadtee Water 71 

PHEASANT 191 — Country.f1avored 


The MfUertoaee. Tuae li 
bat erlib brtfhi rhythm. 
BMI) 

W Oaly... « 

Another vaei 
pie, but (airly eRretIve, 


WEA HOLLY 

Sbofnia' Shoes TB 

lOWANA S07— Country b.oee. Haky 
belts tbie oat out to a very tipM 
tempo, with a cottickiae atrlm er- 
reoceaieal behiad ka. (Ceaima, BMP 
Tialp, I Lave Tea.... 7* 

Pnoy eoualry ride, wen chenled by 
Holly. Armseiaeal kee e daeceeWe 


SAMMY LILLIBRIDCE 
A THE CHARACTERS 

UM* Oadc 4B 

L60END m — NoMelfIc helky 
ehealec'i vocal. Sood ead pertoew- 
aacB Kmialaceat el very eariy country 
MyM. Peas wBI find It o( iatertat 
(AB Blar, BMI) 

Ofhm Up a la( ar Ttoe....dT 

Bar room pleso adUi (hwy eeuad ead 
a vocal wKh a aostelic duality plva 
ihls leoie iote(«N. (Al dlar. 
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This Week's R&B Best Buys 


NO SELECTIONS IHIS WEEK 


* Review Spotlight on... 

R&B RECORDS 

ELVIS PRESLEY 

Don’t (Presley. BMI) 

1 Beg of You (Presley, BMI}-RCA Victor 7150 
See review in Pop Spotlight section. 

NAT KING COLE 

Angel Smile (Winneton, BMI) 

Ba«J( in My Anns (Wiess & Barry, BMI}— Capitol 3S60 
See review in Pop Spotlight section. 


'R&B Territorial Best Sellers 


Atlanta 

1. ru Cob* RbdrIh Bock lo Yeo 
Sam Cooke, Spe. 

2. booehr. BiU Jmtis. PhO. IbiL 
1. noB, Bbis, Ban 

KoUywood FUmet. Ebb 
4. PttiJ 8*«. Buddy Holly. Cot. 

B. JaUkooc Rock, Clvb Pteiley. Vic. 

(. Rauiiehy, Btsl* Fncmao. Imp. 

T. Rock aad RoO M«tk, Chuck Betty. Cha, 
a. Bobt MoroBie, Larty wmiama, Spe. 
>, Yob Scad Me, Sam Cook*. Kcea 

Charlotte 

1. RauBcby, Ernie Frtemao, Imp. 
i. You Send M*. Sam Cooke. Keen 
9. Creal BaBi of Ptre 
)erry Lee Lewla. Sun 
d. iaBhoaitc Bock. E'vit Prealey. Vic. 
f. Klasea Saeclct Ibsa WtaM 
Jimmie Rodsen, Rll. 

4. Rcciy So*, Ruddy HoHy. Cot. 

7. Rock md Rofl Ma^, CbiKt Berry. Cbt. 
a. RiuDchy, BID luHii. Phn. Ind. 

9. Boay Meraale, Larry William. Spe. 
14. Be-Bop Bahy, Ricky Nelaoa, Imp.- 

Chicago 

1, Pegy y Sac. Buddy Holly. Cor. 

L Al Ike Hap 

DasBy * the JuBlon. ABC-Para, 

9. My Special Aatrt, Bobby He^. Dec. 
A Raoseby, Bill JuUu. PhU. latL 
A KliMc Sacdcr Ikaa WbM 
Jimmie Rodicrs, Rli. 

A Ob. Boyl Cficketl. Brk. 

7. Gccal BaU <d 
Jerry Lee Leala. Sun 

5. I'B CoBM RBBalat Back M Yoo 
Sam Cooke, Spe. 

9. Ban, B«n, Ban 

Hollywood Flamet, Ebb 

Cinclnnotl 

I. Rauarby, Ernie Freeman, Imp. 

X. Yea Can Make II If Yoa Try 
Gene Alllaon. V J 
A UtUc Btity Prtity Oaa 

Thuciea Harris. Ala. 

A BobcU I Do, limmy Reed, V J 
I. I'B Cone RaaBint Back lo Yoa 
San CookA Spe. 

A Salt, BUI Dotieil, Kln| 

Detroit 


e luaiotA ABC-ParA 


HER LATEST SMASH! 

BIG MAYBELLES' 

"Ring Dang Dilly' 


NEW KIT! mW FASI! 


“SUGAH WOOGA" 

f1S2B 


8 HOr^if.SATIANaL ! 




ROCK.SATIONAL 

THE 

CASUALS 

"SO lOilCH" 

'I lOVE mT DtlllHG" 

lack Bait SOJ 


FOR SURVEY WEEK ENDING DECEMBER 21 
cured rla Western Union Tiesaengei eery. 

I kike boa opcralori in ibt markeii lUleA 
9. Rauarby. BUI lualEs, phU. laU. 

A Creal Balls e( /Ire 
Jerry Lee Lewla, Sua 
A Yaa Scad Me, Sam Cooke. Keen 
A Jtocle Bell Rock, Bobby Helms. Dtc. 
7. SaO Aloof SBren Moea 
BlUy VsufhA Dm 
A KInwi Swcdet Ikaa Wine 
Jimmie RodfCri, Kll. 

9. R aaac hy, Erale Freeman, Imp. 

ios Angeles 

L Rauaeby, Brule Frcrmen, Imp, 

2. Via Scad Me. Sam Cooke, Kc» 

9. SDbouertea, Rays, Cam. 

A m Come Rannln* Back la Yoa 
Sam CocAe, Spe. 

A Wac Up Little Sad* 

Eterly Brolhen, Cdc. 

4. Baza, Ban, Buii 

HoUywood Flimn. Ebb 
7. lailbouw Rack. Elvla Presley. Vie. 

A Be-Bop Baby, Ricky Nelson. Imp. 

9. Ckaocei Are, lohnny Mvthis, Col. 


Daooy A Ihe I 


IC-Pan. 


New Orleans 


9. I’ 


e Rannlnf Back 


t Yes 


Cooke. Spe. 

4. LMUc BIMy PrcRy Oae 
TbuictpB Hank, Ala. 

5. My S^lal Ancd, Bobby tielmi, Dec. 

6. Great BaBi ef PIre 
Jerry Lee Lewis, Sun 

7. Boay Maroak, larry Williama. SpA 
A lallhoaae Roek, Flrla Prealc 


New York 


I. Al Ihe Hop 

Daany A (he Jusmn 

A Yaa Scad Me, Sam Coiyke. Keen 
A Rnrk and Roll Mnslc, Chuck Berry. Chk 
A saboaence, Raya, Cam. 

5. Raiacby, Bill l•lMis, Phil. lull. 

A Jallhoaw Rack. FitIi PreUcy. VIA 
7, Cbaecec Are, lohany Malhis, Col. 

1 . Pmy Saa, Buddy ilotly. Cor. 

9 Br-Bop Baby. Ricky Neltog. Imp. 

19. Ktate* SwecMr Thaa Wlaa 
Jimmie Rodfera, RU. 

Philadelphia 

1. I'll CmB* Ranalaa Bark la Yoa 
Sam Cooke, Spe. 

2. Yoa Scad M«. Sam Cooke. Keen 

A Sw^ Riser Hock (Talkin' 'Boat Thai 
Rlrerl, Ray Charlei, All. - 
A Al Ike Hop 

Oanoy A ibe lunkrti, ABC'-ParA 
S. UUte BItly Ptettj Oaa 
Thuraloo Harris. Ala. 

A The Joker. Billy Mylea, Emh. 

7. Ckaacm Are, lohnny MaihiA CoL 

St. louts 

I. At Ik* Hep 

Danny A Ox lunlorv ABC-Para. 

1 I’B Com* Reaalaf Baek lo Yaa 
Sam CookA Spe. 

A You Can Make ll II Yoa Try 
Oen* Alllien. V I 

A Boay Mocoale. I arry Williams, Sp*. 
S. Roek aod Roll Mask. Chuck Baity, Cbs. 
A Raaaeky, BUI luatia, PbQ. lolL 

lyashington, D. C. 

I. Yea Scad Me, Sam Cooke. Kcae 
A Raaaeby. Enil* Freeman. Imp. 

A LinIe Bitty Pretty Oa* 

Thuriion Harris, AIa 
A At Ik* Hop 

Danny A the Juniors. ABC-ParA 
A Raaaeby. BIO lualle, PbU. IntL 
A Cttal Balk el Fk* 

Jany Lea Lewla, Suo 
7. I’B Com* Raaatoi Back la Yoa 
Sam CookA Spa. 

A JaUboBs* Roek, Elrla Prealey. VU. 

9. Boay Morosie, I any WiUiamA Spe. 
lA KImet Sweeter ihao Wlaa 
jtaiDia RodiCTA Rit. 


R&B Best Sellers la Stores 


a deiermioad b 


FOR SURVEY WEEK ENDING DECEMBER 21 
ranked la order el then current natloatl MlUns iwipnttmce at (be 
The Billboerd'a weekly aurrey of dealer* Ihruoul Ibe 
TiMBiiM oe ttlei In thyUim and blues records. When alfalflcaat 
repealed oa both aidet ol a rcceiA polaa tr* 
to determin* poaiiloo o« Ibe chart la tacb a Weeba 

hotb aide* an Ul^ Ip bold lypA lb* leadln# lid* La« . *a 


YOU SEND ME (BMI)-Sam Cooke I 

Sommanlm* <ASCAP>— Xaea 94019 

AT THE HOP (BMI)— Danny and the Juniors 4 

Sometlraat (BMly— ABC^ParanKwal 9111 

RAUNCHY (BMI)— Ernie Freeman 2 

Puddia’ (BMIl— bnparlal 9474 

PEGGY SUE (BMI)-Biiddy Holly 7 

Ereryday (BMI)-Corml 4IK9 

RAUNCHY (BMI)-Bill Justis 3 

The Midnile Man lBMI)~PhiJlipa iMcrailioaal 9319 

lAILHOUSE ROCK (BMD-Elvis Presley S 

Trael Me Nice (BMI)-Vk 7099 

IXL COME RUNNING BACK TO YOU (BMl)- 
Sam Cooke 11 

Forerer (BMI>— Speclelry 419 

GREAT BALLS OF FIRE (BMI)-Jerry Lee Lewis. . 8 

You Win Apaln <BMI>— Sun 31 

SILHOUETTES (BMI)-Tlie Rayi 6 

Daddy Cool Cameo 111 

KISSES SWEETER THAN WINE (BMI)- 

Jimmie Rodgers 12 

Better Loved YouH Never Be (ASCAP)— RoulaK* 4091 

ROCK AND ROLL MUSIC (BMI)-Chuck Berry. ... 10 

Blue Pealiu Cbau 1471 

MY SPECIAL ANGEL (BM I )-Bobby Helms 9 

Sundini al ibe End ol My Work) iBMIF— Dec 90429 

BUZZ, BUZZ, BUZZ (BMl)-Holly\vood Flames 14 

Crazy (BMI>-Ebb 119 

BONY MORONIE (BMD-Lirry Williams... - 

You Bus Me, Baby (BMI)— Specially 419 

LITTLE BITTY PRETTY ONE (BMI)- 

Thurston Harris 13 

1 Hope You Woo'l Hold It Asaini Me (BMI>— Aladdin t.99l 


' Most Played R&B by Jockeys 


wcfb CM 


1. YOU SEND ME-Sam Cooke 1 

Keep 94019-BbU 

2. RAUNCHY— Ernie Freem.in 2 

impctial S474-BM1 

3. AT THE HOP— Danny and the Juniors 7 

ABC-Paramnuat 9671— BMI 

4. BONY MORONIE-Lany Willianis 4 

specially 419— BMI 

5. LITTLE BITTY PRETTY ONE-Thiirston Harris. ... - 

Aladdin 9998— BMI 

6. SILHOUETTES-Diamonds 8 

Mercury 7II97-BMI 

7. JAILHOUSE ROCK-Elvis Presley 6 

Vic 7099— BMI 

8. PEGGY SUE-Buddy Holly. . . ; 10 

Coral 41619— BMI 

9. YOU CAN .MAKE IT IF YOU TBY-Gen« Allison. . . 15 

Vte lay-BMI 

10. FLL COME RUNNING BACK TO YOU-Sam Cooke - 

.specialty 419— BMI 

11. ROCK AND ROLL MUSIC-Chuck Berry 9 

Cheu 1471— BMI 


13. SILHOUETTES-The Rays 12 

Cameo 117— BMI 

14. OH, BOYl-Crickefs 13 

BruiHwick 99099— BMI 

15. GREAT BALLS OF FIRE-Jerry Lee Lewis 3 

Sun 211— BMI 


' Reviews of New R&B Records 


BILL DOGGETT 

Leapt A Boaodi (Parti 1 A 2) 7l 

KING 9101— Both Ibeae rockin’ io- 
airumcnial aldct are Irom Dofpeiri 
LP “Everybody Oanct Uta Hunky 
Tonk.*' Sock tar work hlghllgh'a ihii 
fan moving rhythm ilem. A solid 
hike aod iockey disk. (BiUac*, BMIl 


1F.SAE BELVIN 

ink to Say HcBo 14 

MODERN 1027-Penoeable warbling 
by Belviu and group oo aa appealiag 
uptempo ballad whh a tilling tempo. 
Hu a chance. iSlaUer, ASCAP) 


My S 


....74 


Bcivin aelli an amuiing novelty wiib 
plenty of ahowmanahip and an m- 
fectioua beal. Topkbl aide (or hacks. 
IModeta, BMI) 


OTIS WILLIAMS 


ballad, a late cover ol The CteaccB- 
doa. Williama chants a dedicated 
lead and tide nu the cturenl ailri- 
buiea of tirl't wnte for tills piui 
ethereal femme voket floating thru 
tbe backing. Hu Ola appeal. EtetU- 
ottc. BMI) 

Coald nia Be Magic.... 79 
An even ilower, triplel-backed ballad, 
a cover of a disk by Tbe Diiba. 
Williama hu anotber itreni chaoiing 
effort tbo ib* flip may have more 
of a mesaige. (Sea Lari, BMI) 


THE PENGUINS 

Be My LavlB’ daby 

DOOTO 42S-Ucie't a good awingii 


lumper by the group. Good tound 
and pouDding backup by ibe band 
luppott the reading. Thli ran do 
«om* builneas U cipoKd. (WUHama, 
BMI) 

Tbat’i How Much I Need V4a . .79 
Fair rnkterial bu littia thai hara*l 
been beard before, tbo the lead it 
fairly tlncetc. Tame miierial wOl 
bare rough aieddiag. IWIBIimi, BMI) 

THE MONITOKS 


SPECIALTY 422— F^cUagful delicacy 
marks (be reading by ihe lead singer 
oe ihis emotloriai ballad. Merlli 
spmi. iVeoke. BMI) 

Rock *B’ Roll Fever ... 72 
Catchy novelty li accorded a ibew- 
manly delivery by the group. How- 
ever, flip la belter ihowciec for lead 
aingei. IVeoke, BMI) 


KING CUBITS 

Wleky wacky irana I A 1) 1 

DE LUXE 4197-lnMrumenial. with 
striding beat and oulstaodiag alto 
aiotk. For deejay programming. 
(Maa-Lo, BMI) 


JOHNNIE PATE 

Patttai’ WMi Pate 7 

FEDERAL I29I4— Fairly twingini ut- 
iirumeoial ittlku a danceable groove. 
Sid* could be a big hit 00 juket. 
lb* medlunt.beal them* la nicely 
handled. (Arm#, BMT) 

WnIkM' WKb Mr. Lee ....79, 

Cover of the ■ btetnimental whkb la 
going well for Len Allen on Ember. 

(Continued on page 42) 


Vee Jay 256 

"YOU (AN HAKE 
IT IF YOU TRY" 


Vc«jAy258 ^ 

PAIN IN 
MY 

HEART” 

The Dells 


Vee ley 261 

"YOU NEVER MISS 
THE WATER" 

Billy Ihe Kid Emerson 


Vee Jay 262 

"OH, OH MY 
DARLING" 

b/w 

"TIME Will" 

Larty Birdsong 


“MY ONLY 
LOVE” 


“ROAD 

HOUSE” 


VEE JAY-FAICON 
RECORDS 

2129 South Michigan Ave. 
Chicago 16, Mlinots 
All Phenes: CA 5-6141 
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The BiUboard't Mtitic Popularity C.hart$ 


RHYTHM & BLUKS RKCORDS 


DECEMBER 30. 1957 


ON THE BEAT 

RHYTHM 4 BIUES - ROCK 4 ROLL 
By REN CREVATT 


The cause of integration— in the' 
music world at least— reached a | 
hl^ point during Uie year 1957. 1 
Prior to the year just passed, ' 
rhythm and blues music had car* | 
rira out a successful insasion o[ I 
the pop best-selling disk charts. ^ 
But 1957 sa\v a resurgence of 
coimtiy music like never before, ! 
■leppitig as it did, right from the : 
country charts onto the pop lists, 

It can be written that “Sing- 
ing the Blues," Marty Rob* 
bins' great hit. which hit the 
zenith on the charts just about 
tliis time last year, paved the 
way. The Guy Mitchell ver- 
sion made the pop grade while 
Robbins himself made it only 
in the counirs- field. But the 
tong helped to start a veri- 
table stampede of country 
materiid to the pop lists and 


oldest 
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record service 
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S aved tha way for Robbins 
imself to make it in the pop 
world with such hits as 
“White Sport Coat," and "The 
Story of My Life.” 

But other liig. records followed 
(o cement the trend. “Cone" by 
Ferlin Husky was a big nop seller. 
Jimmy Newman came along with 
“Fallen Star," and both he and 
Hu.sky .sold strongly in (he pop 
field with their version.s. And then 
came a plienominal pai.' of >oiiiig 
Kenluckiaii.f, the- Everly Brothers, 
with their two smashes, “Bye Bye 
Love," Hiid "Wake Up Little Su- 
sie." Botli these were top pop 
.sellers, reaching, mimher one on 
tlie charts. 

At the snd of the year, a 
last look at. 1957's best sell- 
ing pop charts, shows that 
country has taken its place on 
an even footing svilh llie 
rhythm and blues field among 
the top pop disks. Of the 
top 30 records, Pat Boone, 
Johnny Malhi.s, Frank Sinatra, 
Perry Como, Jane Morgan ai>d 
Debbie Reynolds still hold the 
fort for the sweeter balladry. 
The balance is devoted to the 
beat and the blue.s, in both 
country' and rhythm and blues 
forms. The pdrade of coun- 
try-based artists is impressive. 

It includes Elvis Presley, Bill 
Jiislis, Buddy Holly. Jerry Lee 
i..rwis. Jimmie Rodgers, Bobby 
Helms, the Eserlys. and the 
Crickets. On the rock and 
roll or r.&b. kick are such 
acts as Danny and (he Juniors, 
.Sam Cooke, Chuck Berry, the 
Rays. Ernie Freeman. Larry 
Williams, the Hollywood 
Flames, Thurston Harris and 
I.ee .Andrews and the Hearts. 

Of further interest is the cur- 
rent composition of the 
rhythm and blues charts 
where country artists are also 
showing up. (See separate 
story, (his issue.) 

Paramoimt Pictures, which has 
already ins’estecl a considerable ' 
.sum of loot on the new Elvis Pres- 
ley film, has a.sked the singer's 
draft hoard for a two-month defer- 
ment in order to allow him to finish 
the chore. At this writmg. Presley 
has been ordered to report for in- 
duction in Memphis on January 
20. Presley also lias two other 
picture commitments, with M-CJ-M 
and P'ox. which. will likely have to 
go by the Iraards until after his 
service tenure. 

Asked for comment. Colonel 
Tom Parker said that no spe- 
cial favors would he son^it, 
nor wotdd he himself ever 
seek to get Presley into Spe- 
cial Services. “If they want 
him to entertain the boys, 
that's fine with us. While 
we're in the service, anything 
we can do to help those boys, 
we'll be gald to do. In fact, 

I may even go in myself. But 
they have to give me a uni- 
form." Parker said that, as in 
the past, he would seek to 
curtail any extensive TA’ work 
by Presley for recniiting drives 
or any such reason, “because 
we don't want to hurt his ca- 
reer by overexposure.” In the 
case of commercial TV work 
during his Army service, 
Parker said he would insist 
on proper fees for Preslev-, 
which in tnm would be 
wholly donated to a wortli- 
whilf charity. Meanwhile, the 
rock and roll world will wait 
with quiet panting for the 
outcome of the Paramount re- 
quest for deferment. The pic 
firm is understood to have an 
investment of $3.50,000 tied 
up in the film venture, so it's 
likely that Mr. Hal AVallis, loo. 


• Reviews of New 
R&B Records 
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1HE SPARKS 
A Cwl«« aa4 a Khi... 
DHCCA W09— RM-fcab 


KuiBla' Candle. ...T« 
Nice gn on Ihe inuri 
Ihc mcdium-bcai lun 
ImcnaUe ircaimenl. 

iLwi. BVftI 


of a ara«9 


y ,..1J 


DSNirO 428— Tha 
cat's ire in Ihn Wuas iiam. She's 
sex Iha nerve ot Ihs monk. Siim 
fives it a modified shnui reading 
«hivli mifhi have some an>eal in Iha 
tcrriioricv. Inlereslinf maieiial. iWd- 
lUmv. BMli 

I Want lo Hold Yoar Hand .7# 

A deeply-felt pledge of devotion la 
the stricilj southern bluei sl«le. Ter- 
ritorial interest a possibilil>. IWR. 
naaiv. BMIl 

KCF-l.INX 

What ‘Cha (••aai On? T, 

CHALLENGE 1013— Catchy rhythm 
duty IS naibicd attractively hr deep- 

play on Ihe slrenfih of his name 
alone. tSherainn. BMli 
So Tomih ...7# 

Pleesani rocker Is handed okay vocal 
by Kut-Llni. 


ing 


irk. I.ln 


l>OI PH PRINCE 
Vnu're Gonaa Drivi 
KING SIOIV— A n 


paced beat. Good reading i 
chance, liay A Cec. EMIt 
CaU Me DuapHn’a. 


. Good mi- 
I b> Prinvc. 

iverall poaer 


Biggest Disk 
Crop in '57 

• Ccmtimied from page 1 
iiioffs "Piano Concerto No. 1" head 
the list of clas.sical best-sellers. 
".Mv Fair Lady” by Shelly Maiine 
and His Men. "Concert by the Sea" 
and "Ellington at Newport” by 
Duke Ellington were the best-sell- 
ing jazz CP’s for the year. In the 
EP field. Presley was llie artist to 
click most cnn.sistenlly and Iiis re- 
leases usually accounted for at 
least four of the top 10 each week. 

A belter point, increased atten- 
tion on cover art and better mer- 
chandising at Ihe selling level 
have occasioiiecl the increased in- 
terest by consumers in long play 
pack.iges. Personal appeur.mces, 
mov ies and the greater iiiiinbcr of 
T\' guest shots li> eiirreiitly popu- 
lar recording artists account to a 
great extent for the rise iu singles 
Sfik's. 


Boston Report 

• CniitiiiKi’ii from mee 


EI.MORr JAMES 
Take Me Wherv Yod 
t'lllfJ^ 7008— The > 


iMelva^oamd. BMli 
Cry for Me ■•by . . 7a 
Good funky prim' 


I ihouo ll niih I 


N ORK 

eighl-to-ihe-hat 
rhythm paiiern 
bickinf.' Okav 

. I'wWIimt. BMli 




e II oa Ihe Bl-e 


. S7 


The faHonlM re 
>y The BIHhoerd 
.fted as or lets; 


JIMMY DP.f: Mv Brnken Heerl Ilf 
Yea I lo*»— Ttn Pen Alley 2lM 
THE RAJAH.S: I Fell In I »e» XhIfllBI 


will be doing some nervous 

wailing. 

Thurston Moore Enlciqvrises of 
\'eroiia, Ky., has turned out a great 
rock and roll, rhv thm and blues 
scrapbook of artist photos. Scores 
of artists in both r.&b. and rocka- 
iyiily fields are pictured and the 
I book should .shape up as a red hot 
mail order item. Free copies are 
offerer! to deeja.vs and stars who 
write ill to riinrston Moore ... 
WPCiC in Washington offered to 
spin the new Koy Hamilton disk of 
"Don't Let Go.” every time 30 
phone requests for it were received. 
The .st.itioii got a total of 1.263 
plume calls'll! seven hours. . 
Sieve Lawieiice will do the Steve 
.Allen show on NBC-TA’ January 
19 when the show originates from 
II.tv.iii:i. . . . Johnny Mathis will do 
the J.iimary 28 George Gobcl 
show, also on NBG-T\'. . . . Tina 
Itnhiii into the Casino Royal, 

Washington -Many thanks to 

all the "i>eat" fans wlio've sent 
cards. .A happy, swinging new 
ear, with lots ot loot for all! 


The average dealer doesn't know 
ilial he’s got here. He doesn’t 
iimlerstand tape. He doesn’t know 
how lo sell it uiid he praclicallv 
doesn't even know how lo buy it.'’ 
Others allowed that the dealer 
diH’sn't seem to know how to talk 
it lip to the eiistomer and the cus- 
tomer seem.s to have his problems, 
too. The biivcr is confused over 
just what can he played on tape 
and is also somewhat in the dark 
as to what type of inacliine he 
should purchase to play it on. 

Discount (iumpetition 
The regtil.rr dealers expressed 
some (liscoiirageinent over what 
they termed unfair competition 
from discount Inmses. One dealer 
says he has quite a few calls fur 
tape, but wlu-n the customer is 
confronted with a price of $7.9.5. 
he is apt lo back off and go w here 
he can get it for as much as $2 lo 
$3 cheaper. This, of course, is a 
situation that also exists iu platters. 

At the lowest point of resistance 
was one dealer who sai<I he was 
(jiiite skeptic.il al>mit tape* and 
allowed as how it was a ticklish 
comiiKHlitv on which he doesn't 
know- wh.'il they'll do next. While 
he handles ca'N lor it. he plans to 
wait and see lyeiore going into it 
in any kind of volume. 

Price Limits Stock 
-A downtown dealer savs he has 
lots of calls Ixil beennsc of the 
high price of stocking it lie doesn’t 
carry much. He will, however, get 
anv ihiog a eusconier wants and 
feels that the market will open up 
greatly within a vear. 

One negative report was from an 
outlet which liad $12,000 in tape 
stocks. In three months only $600 
had been moved and if it's possible 
to lust out until public acceptance 
is more pronounced in these parts 
they Iwlieve they will do well. » 
Educa.ion Needed 
While the reaction of dealers to 
tape ranges all the way from those 
who don't want any part of it n 
to those who ire interested in 
moting it as nuich as possil 
there appears lo he some veri' defi- 
nite needs on the merchandising 
end. 

Generally the demand is for 
more knowledge of this new me- 
dium. It is apparently up to the 
disk firms to put on an intense 
program of education for the deal- 
er so that the dealer can in turn 
pass the information on to his cus- 
tomer. Not too much is expected 
in volume increase this year, but 
most agree that with an education 
program all around tapes can be- 
come a good source of revenue. 


KlUABUrTT-OUAllTY 

RECORD PRESSING 

Ori9in«tert •! Ihe Paienterf 
rim drive,' Ihiik-thin 
•rBC record 

RESEARCH CRAFT CO. 

t0J7 N.rSVCAMORC STBIIT 
LOS ANCCUS Jf. CALIF. 


E 


M'w'kee Report 

• ContiiuW from pane IR 
tors, according to disk buyer Stu 
Classman. “We’ve got the space 
now that we have long needed to 
stock and displ.iy taM recorders 
and recorded tapes.” he says. "So 
far we have had to sell tapes with 
virtually no demonstration and 
limiletl display sp.ice. I feel that 
both the ins-tnimeiits and the tapes 
can best be merchandised hy 
proper demonstration. We're going 
to have the room for that from now 
on.” 

Different Cu.stomers 

_WilI tane s.iles cut into a deal- 
er’s eslahlished disk volume? Not 
so. acx'ording lo Charles N'et/ow, 
of Netzow’s Music. “Were selling 
tapes to an entirely diflerent group 
of people than our regular record 
ciislomerx," he f»els. “"The died-iii- 
ihe-wool music lover is still a 
phonograph reciird buyer. He fa- 
vors the lower price of reixirds and 
has an investment in his record 
lilirary that he is not anxious to 
give up in fjvor of the newer 
tape media." 

Widelv advertised tape clnhs of- 
fering the same releases available 
from stores lo magazine readers nt 
20 per cent discounts mu prove 
to be a liiiidmnce in the months 
aliead, warns fiharics N’et/ow 
Catalogs .Are Meager 

“Tlie average tape customer is 
not looking for service <he way 
onr record patrons do." he adds. 
“.At present tape catalog.s are so 
meager that we couldn't offer him 
much sen-ice ftir.-\s'a>'. if w'> wanted 
to. Tliut makes him much mors 
likely to succumb to tlie cut-r.ite 
mail-order ads in magazines and 
newspapers than the people who 
prefer records," 

Dealers hero are in agreement 
that improved cover art is h.idly 
needed to stim*ilate visiial interest 
in tapes. "Tape cover art until re- 
cenllv has l>een marked bv drab- 
ness and has 1>een xerv pedestrian," 
notes (iharles N.-tzow. 

Some Suggestions 

More free catalogs and point-of- 
•wles devices t.o sales counters are 
also needed, according to local 
dealer.s. 

Accorsliog to Warren Keats, of 
the Hi-Fi Genler. tape finns should 
consider packing tapes without 
seals to permit stoie texting of nier- 
cliandise by ciistoiners. 

"Most people prefer to listen to 
a tape before they buy it. Tape 
companies ought lo put the tapes 
in packages that could be easily 
opened without damaging the 
package. Perh ins a mucilage plas- 
tic leader on the tape would aim 
help solve the problem," he sug- 
gests. 


Denver Report 

• Ciiiiliiiiied from naee IfS 

point-of-sala advertising materials, 
and more package offers which 
give the customer an extra value 
in buying several really desinilile 
reels of tape at once. Tlicn there 
should l>e more publicity on how 
the average person can record his 
ow-n music effectively" 

Nides .Appliance Company has 
opecaled one ul Densers largest 
record departments for tlie past 
15 years, and sells around L50 
tape recordings per vear from the 
department. 
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Drugs, Cameras and Hi-Fi 


► Continued from pagf 20 


fast movers, it being another case 
of “if yon don't have it you don’t 
sell it.'* Ilillcrest lias it, displays 
it and sells it. 


Mr. Cortesi trains his personnel 
to sell everything the shop has to 
offer, from cameras to hi-fi enuip* 
meiit. Tape recorders are sold at 


the camera counter (where one is 
on display as a demonstrator), in 
the record shop, but particularly 
in the Sound Room. In size, this 
M II sninll area, only 9zl8 feet. 
It is soundproofed and walls and 
ceiling are acoustic-tiled, so that 
listeners may hear pure sound 
with no distractions. 

Interest Developed 
Since the principal traffic loca- 
tion is at the dosvn.stairs camera 
coiiiiler. with the record shop sec- 
ond, it is there that sales people 
try to develop interest in tape 
recordei-s and high fidelity among 
customers. Those who show in- 
tere.st are invited to the "inner 
sancliim" which gives them the 
feeling of belonging to a select 
audience. A clerk might say, for 
example, "Have you seen our iiewi 
hi-fi shop yet?” 

Complete Audio Salon 
Piospective buyers are privi- 
leged to operate what assistant 
manager Ron Winter tenns "the 
Brain." a complex panel of 
iw ilche.s by which 1 ,700,000 com- 


binations of audio components 
may be played. Dick Nute, hi-fi 
technician, built the Brain and 
outfitted the Sound Room so that 
it is possible to play any tuner, 
tape recorder, record changer or 
pickup thru any combination of 
amplifiers and speakers. 

T'he room is equipped with a 
dozen different speakers perma- 
nently wall-mounted in baffle.s, 
in addition to a variety of speak- 
ers in unmounted baffles. One 
]5-foot shelf dLspIav s nothing but 
FM and AM tuners; another 
equal space is devoted to a be- 
wildering variety of amplifiers; 
then there is a 15-foot Ijench at 
convenient heiglit for the display 
and demonstration of tape record- 
ers. Record changers occupy one 
nine-foot shelf and four nthet 
nine-foot shelves are n.sed for 
stereophonic speaker as.semblies. 
tweeters, miernphnnes and related 
merchandise. Part of the perma- 
nent installation is a .stereophonic 
tape system in Uie medium-priced 
range. 

Music Charms 

.Music is piped tliniont llie store 
and even thru an outside speaker 
all day long. Tape recorder sales 
have resulted from a customer's 
interest in music being .stirred as 
he made a purchase in ilie phar- 
macy. Favorites of most people, 


* Number et Releases 
This Week 


UbH 

ABC-Pamncnint . 

APU 

CASCADE 

CHALLENGE ... 
CHANCELIOR , 

CHIEF 

COLUMBIA .... 

OECCA 

DE LUXE 

DOOTO 

DOT 

EMBASSY 

FEDERAL 

10WANA 

JET 

JUBILFF. 

KAPP 

KAV-Y 

KENT 

KING 

KIIK 

LbCF.ND 

MARK 

MODERN 

PHFASANT .... 

PREP 

PRO , 


RCA 


iCIOR 


ROUI EnE . 

SPECIALTY 

STARDAY 

SWAN 

TIN PAN AILEY . 
XV7. 


lOTAI S 


Stereo Disk Still in Research 
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* Reviews and Ratings of 
New Classical Albums 


IRANDOT (.VII”)— L« 


PI CCtM: 
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Cortesi has found, are light clas- 
sical and show tunes. 

“We got .started in the tape and 
hi-fi cud of the business when we 
put a tape lecorder in the camera 
shop across the street,” he re- 
called. "For six months it just sat 
there and nobody showed any in- 
terest in it. lea.st of all any of us. 
Then Bon Winter caught the bug 
and we began playing and listen- 
ing all day long. After that, sales 
of tape rec-orders just seemed to 
come naturally.” 

\o Longer .Sidelines 

.Vow the camera and hi-fi shop 
are staffed by Larry Cortesi, Ron 
Winter; Bill Goebner, camera 
.shop assistant; lii-fi man Dick 
Nute; two part-time camera 
clerks, and three girls in the rec- 
ord shop. .Another man. Bob 
N'ewkiik, has been taken on at 
the camera counter. 

Photographic equipment and 
supplies is still the mainstay of 
Hilferest Camera and Hi-Fi, but 
the tape, record and hi-fi depart 
ments have developed to such an 
extent that they can hardly be 
considered as sidelines any longer. 


added an additional note of calm. 
“The public and the record dealer 
will not suffer— they will not be 
allowed to suffer. Stereo disks are 
merely technological progress that 
will not affect other recordings. 
Good monaural systems will still 
l>e in demand and will still pro- 
duce good sound." 

Good Publicity Stunt 

Bavless went on to slate that; 
".\iidio Fidelilv"'^ move is a good 
publicity stunt that contributes 
nothing to the industry and it will 
be forgotten in .30 days." Bay less 
also diselosed that two meetings 
have been held by the Rl.AA and 
a third is scheduled. "A mass of 
information has been exchanged. 
The record inamifacturors will 
make their suggestions for the 
adoption of industry- standards for 
stereo disks and the RI.A.^ will 
then make il.s recoininendations. 
It's possible that these will be ar- 
rived at by March 1." 

Meanwhile, a spokesman for 
Motorola sees ma.ss-produced ster- 
eo disk plavers as something for 
the distant fntme.^'T9.59 or Taler, 
c-ertaiiily not 1958." The firm’s po- 
sition is that there is still much 
to be done in selling monanral hi- 
fi to a mass audience. In Motor- 
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accotinis receivable from distribu- 
tors in decent shape, without get- 
ting in deeper with mounting al- 
bum overhead. 

New methods of merchandising, 
dramatic campaigns to introduce 
new LP and single product and 
even greater inducements to buy 
are in store for dealers during the 
coming year. Tlic guarantees of- 
feree by RC.5 Victor recently (The 
Billboard. December 2.3), and the 
existing Capitol merchandise ex- 
change plan are indicative of tight- 
er competitioa among the majors, 
while at the same lime Teengnizing 
that profits must be related to s.iles. 

With more LP’s bound to be 

E rudiiced, the record dealer may 
e required to invest more capital 
in his inventory, tbo it’s ceitain 
that much of this will not be risk 
capital. 

There’s the opinion that record 
stores may one day become "home 
entertainment centers.” with their 
stock not limited to musical mer- 
chandise only. The purchase this 
year of the BeU & Howell phono- 
graph line by Columbia, the latter 
firm's debut of a radio line, and 
the entry of Capitol Records in 
the phono equipment business are 
indications of broader lines of home 
entertainment that record manufac- 
turers are getting into. 

All of this augers well for the 
disk dealer, who in the face of new 
sales avenues from rack fob^rs 
and record dubs, .still remains the 
important nub of the industry. 
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ula’s view, this m.vrket lias as yet 
been barely scratched. 

Irving Green, prexy of Mercury 
Records, described the develop* 
ment and perfection of stereo as 
“a maii-si/ed job.” “There are two 
big problems to face." be said. 
"First, you’ve got lo perfect com- 
patibililv. Then you’ve got to de* 
sign ami manufacture players. This 
kind of job can't be done over* 
nigbl. Besides, dealers .should not 
be worried- Not cxeryoiie buys a 
Cadillac. There's always a much 
bigger market Tor Fords!” 

A spokesman for Webster Chi- 
cago, niamifaclurer of the Welwor 
line of phonos, .sees the earliest 
elute for introduction nf a comuier- 
cial stereo pbyer as tliis summer, 
possibly at the Music Trade 
show. But this be fell would be 
a product -of "the comi>onenls 
boys.” "It will he a nuts and bolls 

E roposition for at lea.st this year,” 
e opined, "and anything construc- 
tive couldn’t be done before July 
and anything before that time 
would be destnictive,” 

Roland Kalb, of Sleelinan Phono- 
graphs, which mamifacliires some 
of the Columbia phono line among 
others, said his firm is doing 
heavy research on stereo playing 
equipment but that no target date 
had been set for going into pro- 
duction, nor could one be .set be- 
fore the industry arrives at certain 
standards for reproducing stereo. 

Still others indicated that, tho 
some minor labels have shown an 
intention to bring out stereo disks 
ax soon as they receive cutlers or- 
dered from We.strex. they might 
well “cut their owti throats by do- 
ing so, because nobody will be 
ubTe tu play the stuff." 
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HAPPY KIDS 


Tampa Club Hostsl^j 
1,000 at Yule Party 


TAMPA — Tlie Greater Tampa 
Showmen’s Association pla)’ed host 
to over 1,000 area youngsters at its 
annual Christmas Party held at the 
clubhouse last week. 

Tlie moppets, selected by the 
Family Welfare Service from 
among various welfare agencies, 
each rec'eived toys, were fed, saw a 
variety show and were treated to 
rides on the five devices operated 
on the parking lot 

A total of $7,S00 was spent on 
the party, which was supervised by 
President Bucky Allen, Harry 
(Irish) Caughn, Earl Maddox and 
Ernie Wenzik. 

Santa Claus; played by Johann 
Petrussen, Side Show giant, passed 
out gifts arranged so that each 


Atlantic City 
Finds Papers 
Are Best Media 

ATLANTIC CITY — Atlantic 
City lias bem using newspaper 
advertising to attract visitors since 
1870, and this media remains the 
best drawing power todav, Mall 
Dodson reportra this wew. 

Shaking at the Kiwanis Club 
Iun<meon. the city's promotion and 
advertising director said that of 

66.000 inquiries from prospective 
visitors this year, 63,000 came 
directly from uCM’spaper adver- 
tising. 

He said his office spent $96,000 
for newspaper advertising this year 
in the 10 key States from wnicli 
the resort draws the bulk of its 
visitor business, and he intends to 
devote the major portion of his 
advertising budget next year to the 
tame media. 

Dodson's office also spent 
$20,000 on radio advertising, and 
a similar amount on TV. The 
money spent on television was in 
conjunction %vith the NBC network 
telecasts during the Kiwanis Inter- 
national convention the latter part 
of June. 

Dod.soii pointed out that the 
city’s 8320,000 annual budget forj 
promotion and advertising b small 
compared to the $5 mdlion spent 
by the State of Florida, and even 
the Island of Bermuda, which has 
only 1.905 hotel rooms but spent 
$1,097,000 this ^Tar exclusive of 
expenditure by the boteb. 

Among advertising expenditures 
this year, he reported spending 

120.000 for outdoor signs showing 
motorists on superhighways where 
to turn off for Atlantic City. 


child got ones suited for his age 
groiip. Each youngster received 
cand>', nuts, (rtit and comic books. 
The toy bags, bigger than some of 
the children, contained bears, dolls, 
sevving kits, tea sets for the girls 
and drums, boats, cars and cap 
pbtols for the boys. 

At the club’s regular meeting it 
was reported that Roy McCurdv 
and Cus Brown were on the sick 
list. Colonel Tom Parker sent in a 
donation of $500. Eddie Zacchini 
announced that plans were set for 
the Nesv Year's Eve party. Paid up 
members were announr^ at 709 
and the blood bank bad 486 pints. 
Annual barbecue will be held 
January 5. 

Elected to the nominating com- 
mittee from the body were Joe 
Sciortino, Jack D. Wright Jr., A1 
Williamson and Bill Perrot as the 
alternate, From the board of gov- 
ernors the following were elected: 
Irish Canglin, Harr>' Rubin, George 
Reinhardt. Bobbie Hasson and 
Clen Porter. 


Swift Current 
Reaps $7,882 Net; 
Elects Olson Prez 

SWIFT CURRENT. Sask. — 
Sydney Olson was elected presi- 
dent of the Swift Current Agri- 
cultural and Exhibitiou Association 
succeeding lack McIntosh, presi- 
dent for the past year, ''ice- 
presidents are F. J. Lundholm and 
Mn. E. C. Shook. 

Total operating receipts were 
shmvn as $69,0M and expendi- 
tures were $74,664. Profit on the 
Frontier Days Celebration and 
Exhibition was listed as $7,862. 
Rodeo revenue was $13,729 and 
evening show revenue was $11,964. 
Rodeo expenditures totaled $11,- 
856 and tlie e^'eniDg show cost 
was $5,648. 

Altho the last day was practi- 
cally rained out, the 1957 Frontier 
Days show was a success, Irving 
Hansen managing director, report- 
ed. He felt ^at in order for the 
associatiof, to serve its purpose in 
the community more fully, steps 
should be taken to widen the scope 
of its activities. 

Membership on October 31 was 
228 as compared with 154 in 1956, 
he said. 

Chariot races have been gaining 
in popularity and will likely be- 
come an annual attraction, Hansen 
said. The hiture of the harness 
race meet is undecided. The cut- 
ting horse e\ ent was well received 
id may be retained. 

A $7,500 livestock barn built in 
1957 is expected to take care of 
bam requirements for the next fexv 
years. 'Tlte grandstand will soon 
need major repairs or will have 
to be replaced, Hansen warned. 


York^ Pa., Fair Pacts 
Strates, Wirth, Swenson 


YORK, Pa. — The York Inter- 
state Fair has set most of its at- 
tracticHis for 1958, Sam Lewis, 
veteran general manager, «i- 
Qounced last week. 

The James E. Stiates’ Shows will 
again provide the midway attrac- 
tions and Frank Wirth Booking As- ' 
Bociation the grandstand revue and 
acts. Special added attractions for. 


Tuesday, Wednesdaj’, Tliursda;- 
and Friday— usually name perform- 
ers— will not be signed until late 
spring or early summer, Leu is said. 

New to the fair will be two per- 
formances of the Aut Suenson 
Thrillcade. which xvill do an after- 
noon and night show on Saturday, 
September 13. 


200 Relax 
I Phoenix 
Banquet-Ball 


PHOENIX, Aiiz, — A record 
crowd of more than 200 show 
people, ftiends and guests attended 
the ninth annual Arizona Show- 
men’s Association banquet and ball 
held at The Encore here Mon- 
day (16). 

Sam Steffin was toastmaster, in- 
troducing the ASA officen, repre- 
sentatives of the various clubs and 
reading conmtulatory messages 
from weU wisners who were unable 
to attend. Those on the dais in- 
cluded Joe Steinberg, representing 
Pacific Coast Showmen's Associa- 
tion; C. H. Allton, Regular Associ- 
ated Troupen; Hurter G. Farmer, 
Show Folks of America; Sam Ab- 
bott, The Billboard; Harry Lucas, 
ASA president; Don Hanna, ASA 
treasurer; Earl Salters, ASA secre- 
tary, and Jack Poster, ASA vice- 
president. The invocation was de- 
livered by Abbott. 

Steffin also introduced several 
members of the Siebrand Bros. 
Circus Carnival who have 
played an important part in the 
organization and progress of the 
cliib’s work. They included P. W. 
Siebrand, H. W. Siebrand, William 
Siebrand, and P. H. Siebrand. 

Also present and taking bows 
were Francis Wilson, ASA attor- 
ney; Fred Wilson, State’s attorney; 
James Lindsay, county supervisor; 
Dr. Weldon Baker; Mr. and Mrs. 
M. E. Eubank, Happy Anderson. 

(Continued on page S3) 


Sacramento County 
Appoints Forbes 

SACRAMENTO, Calif. — Max 
Forbes, 40, I^umas County Cham- 
ber of Commerce manager, was 
named secretary-manner of the 
Sacramento Coimty FW by its 
board of directors who protested 
a State ruling that the job be part- 
time. 

Foibes succeeds Harrison Cutler, 
who conducted the fair in 1957 
but who moves to the California 
State Fair & E]q>osition also here 
January I as livestock supervisor. 

Ancil Hoffman, board president, 
advised the board that the new 
manager can be hired only for six 
ntontns of the year. The remainder 
of the year he is expected, if possi- 
ble. to be employed bv the State 
Fair. "The board president argued 
that the job of county fair manager 
could not be handled on a part- 
time basis. Cutler, who was present 
at tlie meeting in the State Fair 
board room, agreed witli the head 
director 


CNE Proposes New 
Football Stadium 


TORONTO — A stadium that 
must be suitable to all major sports 
ntay be built at the Canadian Na- 
tional Exliibition. 

A plan has been submitted by 
the CNE that would permit foot- 
ball but eliminates baseball. The 
football plan contains two options. 
One would cost $975,000 and pro- 
vide 36,000 seats and the other 
would cost $1,225,000 and seat 
41,000. Each figure includes the 

21,000 in ^e present grandstand. 

An earlier proposed plan would 
seat 65,000 and be suitable for] 
baseball and football. It would 
cost $5,900,000. 

'The football interests said that 
if the stadium was to be of any 
value, then it must be ready for 
the 1959 season. 

The baseball interests said they 


Estevan Auditorium 
Seeks $100,000 Fund 

ES ikVAN, Sask. — An intensive 
fimd-raising campaign is under way 
to heto complete and pav for the 
new Estevan A^culturaj Audito- 
rium. The aiimtorium’s manage- 
ment committee is hopeful of rais- 
ing $100,000. 

Cost of the building to date Uj 
$260,000, not induding donations ' 
of work and materials ^me $191,- 
000 has been paid out. In one 
montli of operation the auditorium 
drew 12,688 paid hockey admis- 
sions and neany 10,000 children’s 
tickets rvere sold for skating. 

KERROBERT, Sask — Bob 
Armstrong was elected president' 
for the mird consecutive year ati 
the annual meeting of the Kerro- 
bert aod District Agricultural So- 
dety. Mel Whetter and A. A. Kirk 
are vice-presidents and J. L. Char- 
teris is secretary-treasurer. 


Midwest Club 
Preps Banquet 

MINNE.\POLIS — Finl annual 
banquet and ball of the Midwest 
Showmen's Association promises to 
be a gala affair according to 
Preston Lambert, chairman of the 
exent. 

The event will be held in the 
ballroom of the St Paul Hotel 
January 6 which is the opening 
date of the Minnesota Federation 
of Count)' Fairs Convention. 

Guests of honor will include 
Governor Orville Freeman and 
representatives from various shoxv- ^ 
men’s clubs that have helped | 
support the new association. 

Douglas K. Baldwin, manager 
of the Minnesota State Fair, will 
be toastmaster while the Right 
Reverend Monsignor Arrell of 
Fargo, N. D., will give the 
invocation. 

A program of entertainment has 
been lin^ up with acts and Candy 
Candido as master of ceremonies. 

'The winner of the trip to Florida 
will be selected following the 
dinner. 


Grande Prairie 
Elects R. C. Bacon 

GRANDE PRAIRIE, Alta. — 
R. C. Bacon was elected president 
of the Grande Prairie Agricultural 
Society at the fair’s annual meet- 
ing. He succeeds E. A. Sheehan. 

\'ice-presidents are D. L. Sherk 
and Norman Hollingsworth. Mrs. 
Hudson Adair was retiuned as sec- 
retary-treasurer. 

In his presidential report, Shee- 
han said altho the society ended 
its year $660 in the red, he consid- 
ered tile 1957 fair a success. Big 
accomplishment of tiie year was 
the society’s emcrgciKe from a 
$3,200 deficit. 


were prepared to pay at lea.st 
$75,000 a year rental for a baseball 
stadium in Exlubltion Park. The 
lease on Maple Leaf Stadium ex- 
pires in 1962 and offers to pur- 
chase it were rejected b>' the Har- 
bor Commission. 

In addition to the rental the city 
could make $75,000 a year on park- 
ing concessions and $30,000 selling 
hot dou and soft drinks. If Cooke 
succeed in attracting a major 
leame club tliese figures would be 
triced. 


League Hosts 
40 on Holiday 

CHIC.AGO — Tlie Showmen’s 
League of America played host to 
over 40 of its members on Christ- 
mas Day with a turkey dinner and 
all the trimming in tiie clubliouse. 

At the regidar Thursday (26) 
meeting. President Jack Duffield 
was in the chair. Also present 
were two vice-presidents. Bill Car- 
skv' and Ed Sopenar; Bemie Men- 
delson, treasurer; Hank Shelby, 
secretaiy, and four past-presidents, 
Sam J. Levy Sr.. Fred H. Kress- 
mann, Maurice Ohren and Al 
Sweeney. 

The membership xvas saddened 
by Ae death of Terrell Jacobs 
and Argot Appel. 

lou Dufour was an out-of- 
towner at the meeting. Ray W. 
Anderson was reported on the sick 
list. 


McAllen Auditorium 
Plans Announced 

McALLEN, Tex. — Plans for 
McAllen’s new Municipal Audito- 
rium were seen at a public meeting 
attended by the ctt>’ council and 
civic leaders. Voters last summer 
approved a bond issue of $650,000 
for the building. 

Actually two buildings will be 
constructs to include an audito- 
rium seating about 1800 persons, 
and a connecting hall for exhibits 
and a banquet ball, seating capac- 
ity of 1,000. The buildings will go 
<Hi a 27-acre site. 


Import Auto Expo 
Set for W. Coast 

LOS ANGELES — The Im- 
ported Motor C.'ir Show will be 
11 days starting Januarx' 9 at the 


Los Angeles Shrine Exposition 
"all, Ted Brotley, producer, said. 
The exhibit will show 1958 


model sports and passenger cars 
from England. France, Italy, Ger- 
many, Sweden, Austria, Japan and 
Czewoslovakia. Also iu the 96,000 
square feet area xvill be special 
sections for the display of imported | 
accessories. I 


Ford Replaces Disk 
Artists at Detroit 


DETROIT — —Tennessee Ernie 
Ford will replace one segment of 
tbe Michigan State Fair’s Ctdiseum 
show that is normally loaded with 
recording artists, Donald L. Swan- 
son, fair manager, announced. 

The TV star, backed by a pack- 
age show, will be presented in the 
building on the opeaung Saturday, 
Sunday and Labor Day. 


In recent years tbe Coliseum 
show was in txvo segments, one for 
the first three days, tbe o^er dur- 
ing the final four days of the fair's 
run. A bill of record artists xvill be 
sitfoed for the final four da)’s, 
Swanson said. 

Booking of Ford xvas handled by 
E. O. Stacy. Music Corporation of 
America. 
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Boston Club 
Adds Auxiliary 

BOSTON — A ladies’ auxiliary 
of the New England Sliowmois 
Association, Inc., was fonnetl re- 
cently when 10 women were 
named as charter members of the 
organization. 

The group, headed by E.stella 
Nathanson. has on the rolls Claire 
Penny, Rose Panegopontas, Jo- 
sephine Gross, Bernice Emerson, 
Frances \Vaterman. Elizabeth 
Wayne, Litha Price, Grace Cross 
and Betty Gnipa. 

The aim of the auxiliary is to 
pcifomi charitable woik in the 
name of the association. The meet- 
ing was held at tire association's 
dub rooms, 276 Tremont Street. 

Members from other parts of the 
country recently vi.siting the new 
clubrooms were Biicky .\IIen, and 
Jeff Harris, of the World of Mirth 
Shows; Harry Prince and Billy 
O’Brian; Milton Kaufman, of 
Rochester, N. Y., and Sonny Lex' 
of the Cetlin & Wilson Sliows. 

A Sunshine Fund has been or-[ 
ganized to assist needy children. 

6 Name Singers 
Play Auto Show 

SAN ANTONIO — Singers Oon 
Cherry, Bobby Breen, June Valli, 
Joni James, Steve Lawrence and 
Andv Williams, will take turns 
headlining the enterLainineii at the 
1936 San Antonio Auto Show to 
be held here at the Bexar County 
Coliseum January 17-22. 

In addition o the name singers 
there will be other continuing en- 
tertainment during tlie six days of 
the show. These inchide th”) Four 
Coins, the Maxwells, Phil Lau rence 
and Mitzi and the Great Donaldo. 
Herman Waldmar and his orches- 
tra will provide the music Bob 
and Charles Coffen, of the Double 
C Promotions, are i>> charge t-T tlie 
arrangements for the .<>lioxv. 

Miami Ferns 
Elects Prez 

MIAMI — Mrs. Danny (Rosila) 
Dell was named president of the 
Lakes’ Auxiliary of the Miami 
Showmen’s Association at its recent 
election meeting. 

Other officers include Kay 
Leisure, first vice-president; Ella 
Dodson, second vice-president; 
Onalee Jones, third vice-president; 
Estelle Bell, treasurer; Hilda Ro- 
man, recording secretary', and 
(Continued on page 53J 


Calgary Names 
New Manager 
For Auditorium 

SASK.\TOON, «ask. — Roy M. 
.Mkeuhead, of Saskatoon, has been 
appointed manager of the S4,500,- 
000 Jubilee Auditorium at Calgary , 
.Alta., effective January 2. 1938. 

He succeeds John Panrucker, 
ho will m.magc the $4,000,000 
civic auditorium now being built 
in Vancouver 

.Aikeuhe.nd liiis been secretary- 
manager of the Saskatchewan As- 
sociation of Musical FesHvals for 
the past 14 years. He has also 
been manager of the Kinsmen 
Celebrity Concert series and man- 
ager of the Saskatoon Symphony 
orchestra. 

St. Louis Club 
Hosts 200 Kids 

ST. LOUIS— The International 
Association of Showmen hosted 
200 children Sunday (22) at its 
annual Christmas party for y'oung- , 
.sters. The parly was held in the 
dnbrooms here. 

In addition to gifts, each young- 
.stcr received a stocking filled with 
fruit and nuts and entertainment 
was provided by Mort Silvers. 

Close to 40 members of the 
club, a.ssisted by ladies from the 
Missouri Show Women’s Club, 
made the day a success. 



Toronto Plans 
January Start 
On O'Keefe Aud 

TORONTO — Work will begin 
mid-J.inu.vry on a $10,000,000 
audiloriuin being contributed to 
the city by O'Keefe Brewing Com- 
pany. The auditorium will be op- 
ated on a non-profit basis. 
Located un a Iwo-and-a-lulf acre 
site in the dow ntown section of the 
city, the building will have land- 
scaped courtyarcls on three sides. 
The building will be flanked by 
sciilplnre, fountains and plantings. 

The .3.200-seat Budilorium, incor- 
porating unique .irchitcclural, 
acoustical, lighting and design fe.l- 
(urcs. is .scheduled for opening in 
late ]9.'59. 

So far no man.iger ha.s been ap- 
pointed; H. P. Walker is m.inagmg 
director of the project. 

.\im of the project is to attract 
musical comedies, big name bands, 
Broadway shoxvs. special exhibi- 
tions, cniicerts, ballet and opcr.1. 

It vxill have the largest stage in 
Canada, with a mechanically ele- 
vated- 30-piec“c orchestra pit, pro- 
diic-tinn, radio and television con- 
trol rooms, remote controlled stage 
lighting and a full-size rehear&il 
^Coiifinned on page 5-3 ) 



Allan Herschell 
Ads Third Bldg. 

To Facilities 

XOBTH TONAWANDA, N. 1. 
—Allan Herschell Company has 
expanded its manufacturing facili- 
ties here by leasing a modem, two- 
story building that will provide 
the firm with an additional 50,000 
square feet of floor space. 

The building, which will be 
knowc as Plant 3, W'iU be used 
for final assembly of all rides with 
the exertion of the Miniature 
Trains. The train division W'iU oc- 
cupy the entire area of Plant 2. 

The t 


original Herschell Building 
will continue to house the machine, 
sheet metal, carpenter, electrical, 
paiut and welding shops alon; 
with tlie replacement parts an< 
purchasing departments. 
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MERRY GO-ROUND • MINIATURE TRAINS 

• eOATS « AUTO • PORTASIE ROUER 
COASTER • SKY FIGHTER • TANK 

• HORSE AND BUGGY • lOUY CATER- 
ntlAR • HELICOPHR • ROADWAY RIOC 
« RODEO • TWISTER • tS-CAR CAT • 
RECORD PUYER • RECORDS • TAPES 
» RIDE TIMERS • CANVAS 

ALLAN HERSCHELL 

CO.« INC. • K*T. !••• 

HORTN TONAWANDA, N. V. 
"IM WOAIO'S iARWSTMANUPACTMM 
OF AMUSCMINT RIDES" 


Per Uteraler* mm4 Partkvlart, Write, Wire er Phene 

SEllHER MEG. CO. X': 


Boston Auto Show 
Attendance Light 

BOSTON — Attendance fell far 
short of the expected 150,000 at 
the Boston .^uto Show at the Com- 
monwealth Armory eight days. 
Rain and a tightening of money 
were given as the reason by Gen- 
eral Xfanager J. Gordon MacKin- 
non. He said there was no desire 
by the pubUc to pay 90 cents to 
see cars that are on view on the 
streets. 

But car dealers and other allied 
lines bought up all of the floor 
space at prices ranging from $600 
to $-5,000. Televisions Ed Sulli* 
van made two appearances and the 
twice daily shows featvired Jane 
Morgan, the Ink Spots, Ballerina 
Phyllis Pons and Harry Marshard’s 
orchestra. 
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Expect Big Rodeo 

SAN ANTONIO — The ninth 
annual stock show and rodeo, Feb. 
7-16 at the Bexar County Coliseum, 
is expected to top previous shows, 
according to exposition officials. 

■This year’s exposition will fea- 
ture competition for 38 breeds of 
Ijyestock. 

Gene Autry and Annie Oakley 
will star during the 15 perform- 
ances of the Everett Colbom 
rodeo.. 


■Custom Built tat YourCetitarl 
iDas>(nod lei B'S Ptelitsl 


Wtitm for DoKrlprivo CIrtolars 

NATIONAL AMUSEMENT DEVICE CO. 

BOX MB, VAP Phono MllroM 9644 DAYTON 7, ONTO 


NEW MODERN MERRY-GO-ROUND 


Ll(htwelghl machint using high slicngttt 
fiber-glass horses. Can be moved In • 
20-tt. truck or Itailet. Tv-o-ebteest 
model available that has 28 horsaa, 
grvine you the capacity and earning 
powai of a much kaigar machine. Our 
modem production tnafhods allow ui to 
manulactura this machine at • price 
that every eparator can aftord. WAITE 
TODAY FOR COMPLETE CATALOG ON 
RIDES SHOOTING GALLERIES AND 
FUN HOUSES. 
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WELDON, WILLIAMS & LICK 
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CENEKAL OUTDOOR 


THE IILLIOARD 


DECEMRER 30. 1957 


TO ALL MEMBERS 

A.G.V.A. 

IS NOUD AM HApn TO ANNOUNCE THE MAUmTION OF THE 

MARGIE COATE HOSPITALIZATION PLAN 

Kiem tWDEE THIS PLAN WU OECOME EHKHVE AS Of 

FEBRUARY 1 1958 

Eligibility requirements provide any member plocing himself 
in good standing, prior to February 1, 1959, and who has the 
required yeors of consecutive membership, will be covered. 

This gratuitous benefit is poyoble regardless of ony other per- 
sonal insurance protection a member carries. 

Members are urged to immediately place themselves In good 
standing so os to be eligible for the benefits under this plan. 
Members who have NOT to date received their registrotion 
card — information booklet, should secure some ImMediately 
at the National Office. 

A.G.V.A. 

110 West S7Hi St.. Nsw York 19. New Yerk 


MARGIE COATE 
NATIONAL DIRECTOR 
SICK D RELIEF FUND 


lACKIE BRIGHT 
NATIONAL ADMINISTRATIVE 
SECRETARY 
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CONCESSION TOPS • SHOW TENTS 
RIDE CANVAS • BANNERS 

BERIVIC NEikDEXSOik 
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UNITED STATES TENT 

AND AV/NINC CO. EstsblMed U70. 

Over SO Years ef SeecisMsed fiRerteece. 

MAIN OFFICE A FACTORY: SARASOTA. FLORIDA 

Circes — Carnival — Ceneessien — Atif Sise — Aey Tree 
THE LOWEST FRICE CONSISTENT WITH QUALITY 

SID T. lESSOP CEO. W. JOHNSON 

1230 N. EAST' AVENUE PHONE: RINCLINC 6-63IC 


THE FINAL CURTAIN 


AINCEA— Janset He^, 

87. former president of the 
Grenfell (Sesk.) Agricultural So- 
cie^, De«ml>er 2 at Wolseley, 
SasK. Survived bv two sons and 
a dau^ter. Burial at CrenfelL 

BRALY-Dr. E. R.. 

70, former circus owner, founder 
of two fairs and promotional auc- 
tioneer, at Lawrencehurg. Tenn., 
December 14. (DetaQt in Circus 
section.) 

BRICHT-H. B., 
kitown in tbe carnival business 
for 35 years as Esaw. December 
4 in Memorial Hospital. Las Ve- 
gas, Nev. His last connection 
was with the Capitol City Shows. 
Survived by his widow, Blanche; 
a son, H. B.. NashsHIle, and two 
stepdaughters, Mrs. William I 
Ressler, Las Vegas, and Mrs. 
D. L. Larkin, Alamo, Tenn. 
Burial in Wnodlawii Cemetery, 
Las Vegas. 

IIARTUNG-Robert W.. 

.57, promoter, formerly ssnth the 
Dailey Bros.' Circus and other 
shows, Deceml>er 21 of a heart 
attack while eu route to Me- 
morial Hospital, Gulfport, Miss. 
A native of Boston, he had re- 
sided on the Gulf Coast the last 
five years. For the last three years 
he operated Bob's Drive-In, 
Long Beach, Mi.ss. Body was 
taken to New Haven, Conn., for 
interment in tbe family plot. 
Surviving are his widow, Clere- 
mont, and two stepchildren, , 
Jackie and Patricia Campbell. 

HOOPEK-Wilbur. 

76, veteran outdoor showman. 
December 19 in an automobile 
accident at Phoenix, Ariz. In re- 
cent years he had been mailman 
and The Billboard agent with 
Siebrand Bros.' Shows. Earlier 
he had trouped with the Ring- 
ling-Bamuro circus and Ander- 
Mn - Schrader Shows, among 
others. He was a member of the 
Arizona Showmen's Association, 


Koenix. Ser\'ices December 23 
and burial in the showmen's 
plot in Creeriwood Cemetery, 


j^ot m ( 


JACOBS-TerreU. 

54, animat trainer, at his home 
in Twelve Mile, lod., Tuesday 
(December 24), of a heart attack. 
He had been with circuses and 
carnivals since boyhood. (Details 
in Clrcnu Section.) 
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IDA E. COHEN 

ITS W. JACKSON M.VO. 
CMKAOO. LUNOIS 


JOHN BUNDY 

ervaf^MV A Ovnvrsl Manayvr 

TOIAK-MIIIOV HOIOBS, INC 
CHimfB-PlTHOUTH &6»a 


EO MURPHY 

SA«wan(i'i tlvprvavntatlv* 
Svvvfal MiliAt and Madafi aV 

NEW AND USES 
nuen AND RAIIEAS 

SmcUI Slaaoca Vb* Jar Shawaan' 
$*t Ua fvv a CMd OmI »n a 
NCW OR USfO CAR 


ATOMIC BiUOON GAME 

New IsflHita Oaaw 
taally R«llt from Flywooal. 

A frvvM Monvy-Mokar for S Toon. 
Moil 13 foar foM Clmch or Mooay 
Ordar for Copyrifirt ond SIvaafiM. 

MR. JOSEPH KINO 

FM Aaama. Haw Tarii IS. N. T. 


FBB SALE 

Om RCA 1( MM rrejaelar, tlM.OO: SlMa 
Pletviv wUh Short. MS.W: Hat Lata 
*V ft C, Sm.M. CmUl BaU Aet. 

>iM aaok Mr- 
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B. All In A- 1 niwlltira Jaat ttoaad 
am ratb-lM at ST. 

CHIEF AL UTTLEBEAH 
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fly Sincere Tfidnaka 
aad 

Deep Appreefalien 

a Ovr Manr Sriandt Sar Tha Oaau 


CHARLES OLIVER 


CATHERINE OLlkTJt 


IN LOVING MEMORY 

O* Mr Oaar Mvik md 

BENJAMIN H. 
PATRICK 


BESSIE A. PATKICK 


' Circus Routes 


Davenport. Orrin: Grand' Rapids. 
Mich., Jan. 20-25; Saginaw 26- 
Feb. 1. i 

Packs, Tom: Havana, Cuba, 30 - 1 
Jan. 12. ! 

Ringling Bros, and Bamum 8c 
Bailey: Mexico City. Mex.. 30- 
Jao. 6; Shreveport, La.. 17-19; 
Little Rock, Are., 24-26; Nash- 
ville, Tenn., 28-30; Montgomery, 
Ala., Feb. 1-2; (Fair) ‘Tampa, 
Fla., 5-7; Miami 13-18. 
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FRENCH W&FFU HOLDS 


POWELL-Lydia. 

60, longtime active in show busi- 
ness, December 20 in Lubbock, 
Tex. She was a member of the ’ 
Lone Star Showmen's Associa- 
tion. Survivors include her hus- 
band. S. B. Powell, and three 
sisters. 



CoRceuioR Su|ipl|f C«. 



ROCERS-Herbert F„ 

42. son of tlK late J. R. Rogers, 
of Rogers ana Powell. December 
14 in an auto crash in Yazoo 
Cilv, Miss. Survivors include his 
widow, a son, Donald, and his 
mother, Mrs. May Rogers, all of 
Yazoo City. 

WEBB-II. D, 

shotv owner and concessionaire. 
December 1 in Phoenix. Tor the 
past 10 years he had been oper- 
ating animal shows. His wife 
and two children survive. 

WRICHT-Mn. Alice, 

88, wife of the late William 
Wright, former outdoor show- 
man. Decembn 16 in Covington 
(Cy. Surviving are tliree sons, H 
F„ Dillon and Joe, and a grand 
son, Kenneth Wri^t, all in out- 
door show bosiness, and four 
daughters. Services December 18 
and burial in Rome Cemetery, 
Rome. O. 


TENTS 


SHOWMAN’S CHOICe. 
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AfMMV thtE 

CHARLES A. lENZ 

TAe SAowmea'f lesereete 
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The Most Beautiful 

MINIATURE GOLF 


ARLAND 

444 RrMUy* Am. 
New Hrde fark. M. V. 
la 4} S*B4at. tha CsrihbaM a 


Miscellaneous 


Matchstick Citv: 30-Jan. 4. 

No Time for Sergeants: Wilming- 
ton, Del., 30-Jan. 4. 

Royal Ballet (Sadler's Weils): Chi- 
cago, ni., 31-)aa. S; Detroit, 
Mich.. 7-11; Torooto. Ont., IS- 
IS; Oeveland. 0„ 17-19; Mon- 
treal, Que., 21-24. 


OPEN A DRIVE-IN THEATRE 


AT tow COCT 


%d fuBren 
. Time p. 


numbei of can. SPECIAL OFFER! Temoered 
MaBonIfa Marqum Latter*. 4". JSf ; B*. 50*; 
10*. 60a. S. O. S. CINIMA SUPPLY COKP.. 
Oapt. t, 603 W. S3 St.. Haw Tart If. 


• INSURANCE. 


SAM SOLOMON 

"The SAowfolk*' Inivrorua M< 
SOOS N. Sharidan Road, Chuafo Illl 
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C«fBinyfiicati«iu ta IM W. Raadelph St>, Clik*(* 1, III. 


THE BILLBOARD 


ROLLER RUMBLINGS 


Urges Suppression of 
Trade Controversies 


LANSING, Mich.— “Some years 
•go The Billboard columns were 
used almost weekly for the Biring 
of personal opiniODS and oame-call- 
Ing betsveen various individuals of 
the United Rink Opcraton and the 
Roller Skating Rink Operators' As- 
sociation,” said Robert L. Baker, 

E resident of the URO, at his offices 
ere. “This made interesting read- 
ing, but served no good purrose 
while keeping alive a strong feeling 
of resentment between the two or- 
ganizations which has not yet com- 
pletely died down. It was also con- 
fusing to the independent operator 
as to which— if indeed any— or- 
ganization he should join. 

"In recent years the URO has 
tried to keep completely out irf 
such controversy, recognizing the 
fact that under existing conm^tions 
a single organization, as much as 
it' is need^ is an impossibility. 
This desire to avoid public friction 
and the airing of woes has 
prompted us to allow many state- 
ments to go unchallenged. 

“In recent months, however, 
there has been a strong effort to 
stir up this old feud thru use of 
The Billboard’s columns, by re- 
prints from other publications, con- 
tributions from individual opera- 
tors, etc., culminating in a recent 
statement to the effect that the 
switch of one of the URO's found- 
ers back to the fold of the RSROA 
will be hut the first of a sheep-like 
following of other URO members, 
a statement which we hasten to 
challenge. 

“The URO, like any other or- 
ganization, regrets the loss of any 
member, large or small, as an in- 
dication that that meml^r has not 
found what he sought in the or- 
pnization. However, it must 
tM>nie in mind that we have other 
members who may not be seeking 
tlic same things. 

“The URO is an organization of 
businessmen joined together for the 

E romotion and betterment of their 
usiness and existing on the go^ 
fellowship between operators. We 
do not boast the largest and richest 
rinks in the industry (altho we have 
our share of these also). The ma- 
jority of our membership, like the 
majority of the rinks we hope to 
obtain in the future as members, 
are just average rinks concerned 
with the promotion of roller skating 
as a recreation and a business. We 
strive in o'ery way to support spe- 
cialized and recognized amateur ac- 
tivity. However, we would iiate to 
see this small par* of our business 
used as a bone of contention to 
the point that any individual op- 
erator uses it as his only excuse for 
belonging to or leaving our organi- 
zation. 

“As an organization, we do not 
lolicit members from any other or- 
ganization. Our membership activi- 
j tics are directed at tlic hundreds of 
inilcpendeut and ‘just ave-.ige’ op- 


erators. We sincerely hem that our 
stand will be respecte<L and that 
the public press will not be used to 
stir up controversy between the or- 
ganizations.” 

AOW Speed Leagues 
Produce Hot Battles . . . 

ELIZABETH, N. J. — Altho 
Twin City Arena here went into 
tnid-Deceinber at the top of the 
heap in the Northern ^vision of 
the America on Wheels chain's 
inter-rink racing league with a total 
of 50 mint^ its position was in- 
secure by virtue of the hot fight 
being put up by Florham Park 
(N. J.) Rink, in second place witlt 
48 points, 

Suffered behind the two lead- 

s, tho still in contention, are 
Levittown (N. Y.) Arena, 40 points; 
Boulevard Arena, Bajonne, N. J., 
38; Ha(4;ensack (N. J.) Arena, 36; 
Mount Vernon (N. Y.) Arena, 20, 
and Capitol Arena, Trenton, N. f., 
18. 

In AOW’s Southern division 
Bladcnsburg (Md.) Arena and 
Alexandria ^a.) Arena are in a 
m'p and tuck battle, with the for- 
mer's 68 points representing a 
four-OTint bulge over Uie latter's. 
In third slot, with 42 points, is 
National Arena, Wasliiuglon. 

Trefes Brothers Open 
Skalery in Middletosvn . . . 

MIDDLETOWN, Conn. — Con- 
necticut's newest roller rink, the 
Holiday, has been imned at the 
Holro) d Building, 547 Main Street, 
under the management of Charles 
and Elias Trefes, who also operate 
Melody Rink, Croton, Conn., and 
tlte Casino Rink, Misguamioit, 
R. I. 

The facility, extensively re- 
modeled. can accommodate 330 
skaters, w ith Trefes interests sched- 
uling nightly sessions, Wednesdays 
thru Sundays, from 7:30 to 10:30, 
and matinees, Wednesday's, 3:30 to 
5:30, and Saturdays and Sundays, 
2:30 to 5 p.m. Evening admission 
is 65 cents, with 35 cents diarged 
for skates. Matinee admission is 50 
cents, with a 25-cent charge for 
skates. 

Skating is supervised at all times, 
with dress rules enforced. The rink 
is not permitting dungarees, T- 
shirts, summer shorts or other 


SKATING RINK TENTS 
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53x122 
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NEW SHOW TENTS 
MADE TO ORDER 
USED jm roll SALE 

10x10 r». 40i (0 Ft. 

IQalS Ft. 40x 90 Ft. 

14x21 Ft. 40x100 FI. 

20xS0 Ft. eOx SO Ft. 

20x40 FI. eOi 90 FI. 

lOxSO Ft. 00x120 FI. 

iOxOO Ft , OOclSO H. . 

10x90 Ft. SOilBO Ft- 

40x00 Ft. 00x210 Ft. 

40x70 Ft. 00x240 FI. 

CAHPBEU TEMT i AWNING CO. 


Truck-Mounted Ride Market Open 
In Most Cities Except New York 


NEW YORK — The saturation 
point has just about been reached 
in a phase of ride business here, 
altho considerable room for expan- 
sion exists elsewhere in the na- 
tion. This is the truck-mounted 
kiddie ride field, which has some 
400 rides in operation, more than 
lialf of them in the local metropoli- 
tan area. 

Only three Rrms are active in 
this field of manufacture, which 
calls for building a diildren’s rid- 
ing device on a truck chasis. Back 
around 1920 WilL'am F. Mantis 
turned out some hand • cranked 
Merry-Co-Rounds on truck bodies, 
to launch a unique, small phase of 
the amusement industry. 

The Weld-Bilt Body Company, 
Brooklyn, is a leader in the field, 
but its limited scope compels the 
firm to depend largely on other 
products such as power wTeckers, 
crash trucks, tow trucks and dump 
bodies. Head of the firm is Arthur 
Nelson. 


Chicagoan Plans 
Denver Kid Spot 

DENVER — New addition to 
the amusement park business here 
will be Santa Fe Kiddyland to be 
built south of Denver. 

Plans for the $100,000 kiddies' 
playground were annmincxd by 
Robert P. Selzer of Chicago. 

The 10-acre site involved was 
rezoned and the amusement park 
plan approved several weeks ago 
by the -Arapahoe County Commis- 
sioners after Selzer had presented 
a detailed plan of construction and 
development plus a financial state- 
ment of the new corporation. 

Selzer has planning for the 
landscaping underway with actual 
construction to start in January. 
A tentative opening date of April, 
1958, has been set. 


conventional garb, according to 
Trefes. 

Advance newspaper advertising 
stressed the fact that parents are 
welcome at all times. 

Opening night attractions in- 
cluded a performance by V. Jean 
Trefes, who has participated in 
roller-skating competition for the 
past five years. 


Old-timers in the operational 
end of the business have taken 
to bemoaning the $60 and $70 
daily takes of former years, but 
Nelwn notes this is a result of an 
overflooded area. The promising 
market for truck tides is elsewhere 
in the country. How to get poten- 
tial operators interested in a field 
they aren’t even aware of it a 
problem. 

The hand • cranked Jenny has 
gone by the boards, and Nelson’s 
sleek line of power-di'iven units 
now includes tw’o Merry-CoRound 
models, one with jumping hmses; 
the Whip, Ferris Wheel and 
Swings. Price range goes from 
$4,500 to $6,000, including trude. 
Rides go to moppets at a unif orm 
dime for the inunstry, the nickel 
ride having passed away between 
1945 and 1948. 

.An advantage for the mobile 
ride man over his stationary kid- 
dielaiid brethren is his facility for 
seeking out business. \VhiIe the 
kiddie park has to await the pa- 
trons, the truck operator opens as 
early as 9 a.m. and moves from 
one residential block to another, 
capitalizing on a powerful loud- 
speaker which sends music up and 
down the street. 

Prizes and Tie-Ins 

The old-time operator is a handi- 
cap when modem, aggressive 
methods are used. Bill Elmer, of 
Brooklyn, who operates tnick rides 
uilh his brother, is one of the 
sharpest operaton in the field. The 
Belzers hand out slum premiums 
to kids, and contact »oups, schools 
and stores in search of business. 
Many lie-ins have been worked out 
with groceries and other firms like 
dairies, which result in rides be- 
ing offered in exchange for Ice 
cream pop sticks or other items 

In about 70 per cent of the 
cases, Nelson estimates, the ride 
income provides the primary source 
of the operator's income. In 30 
per cent it is the sole source. Last 


year was a satisfactory one in tliis 
section, but Nelson spent part of 
his efforts discouraging people 
from buying new ridu to operate 
in New York, because of the in- 
tense competition from kiddielands 
and other truck ride men. 

Promising ride areas are Boston, 
where there are only six or seven 
truck rides; Baltimore, Pittsburgh 
and New Orleans. Philadelphia has 
proven a ride bonanza for such 
operators as William Fox and Jack 
Cellar, who have three Ferris 
Wheels. In som.^ oilier potenti^ly 
food' cities, such as Chicago, De- 
troit and Washington, loom ordi- 
nances have prevented expansion 
of this land or show business. But 
around Chicago, for example, sev- 
eral of the rides are operated by 
dairies, candy firms and others, 
often at shopping centers. 

Most major cities will permit 
truck rides. But in most cases the 
potential operator will ue\er know 
about this kind of business unless 
he secs, or is awakened by, the 
musical and mobile Kiddicland 


Toronto Music Tent 
Financed for Start 

TORONTO — — Subscriptions in 
Musk Fair Limited, totalling 
$167,000 Iiave assured the com- 
mencement next June of Music Fair 
whicli will use a shopping-center 
for its 2,000 - seat arena - style 
theater. 

The subscriptions arc in excess 
of the amount required to erect 
and equip the tent, stage and 
auxiliary buildings and to promote 
and prcraucc the 1958 program. 

The capital has come from the 
Toronto and Western New York 
people, some of whom hold an 
interest in the Buffalo • Niagara 
Melody Fair Tent. 

Lewis T. Fisher, producer of the 
Nianra Melody Fair, will also be 
producer of the Toronto theater, 
as well as president and director. 


Magic Mountain Stock Sale 
Tops Million; Work Underway 


DENVER — Construction of 
.Magic Mountain, multi-million dol- 
lar amuKment park west of Denver 
is in full swing. 

The one mimon dollar mark in 
sales of tlie firm's common slock 
has been passed according to 
Waller F. (^bb, president. 

The administration building is 
near completion and steel has been 
erccetd for two additional build- 
ings. Grading and le\eling of the 
site has been completed and five 
wells have been di^ed. 

Magic Mountain, according to 
the park officials, will be con- 
stnicled to re-create the Old ^Vest■ 

Plans call for 30 acres of the 
600-acre site to be used for the 
park proper, 30 acres to be used 
for a 3,000-car parking area with 
the remainder of the site to be 
used for expansion and a buffer 
area to assure that no other enter- 
prises will detract frmn the atmos- 
phere created within the amuse- 
ment park. 

To tie in with the part the U. S. 
Cavalry played in the settlement of 
the West, parking lot attendants 


will be dressed as cavalrymen and 
mounted. The park entrance will 
be a \Vcstcm stockade with a 
cavalry fort. The park office will 
be constructed to represent a caval- 
ry post headquarters. 

Main area of the park v’i]l con- 
sist of four large buildings, each 
consisting of 20 units. Tliese units 
will house eat-and-drink spots, art 
studio, a working blacksmill) shop 
and old-time stores. 

The edge of the village will be 
devoted to rides. In addition to 
thrill rides, the park will offer a 
ride tlirough a gold mine, a sky 
ride using ore buckets, and a 
“World Creation" and "Magic of 
Industry” area. 

For younger children an area 
called “Story-book Lane” will show 
children’s storybook characters. An 
artificial lake will give a reproduc- 
tion of a fur trapper’s river trip. 
Riders will “shoot the rapids," see 
wild animals and witness a c 
boy-Indian battle. 

; Cobb, a Denver plumbing com- 
pany executive, has set May 1, 
1958, as opening date for the park. 
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FAIRS-EXPOSITIONS 

Cemmunicatiofii t» 1S8 W. Randolph St., Chicage I, III. 


THE BILLBOARD 


FAIR MEETINGS 


West N'irginia Association of 
Fairs, Rnffner Hotel, Charleston, 
Januar)' 3-*l. Mabel C. Iletzer, 
307 First National Bank Building, 
Huntington, secretary. 

Central .New York Association of 
Agricultural Societies, Hotel Svra- 
cnse, Syracuse, January 4. Robert 
S. Turner, Horseheads, N, Y., sec- 
retary. 

Indiana .Association of Countv 
and District Fairs, Severin Hotel, 
Indianapolis, January 5*7, Robert 
L. Barnet, .Muncie Star, .Munde, 
secretary. 

.Vlinnesola Federation of Coun- 
ty Fairs, St. Paul Hotel, St. Paul, 

i amiary 6-8. Hubert Ransom, St. 
ames. secretary. 

Kansas Fairs Association, Hotel 
Jayhawk. Topeka, January 7-8. 
Everett E. Ernart, Stafford, secre- 
tary. 

Missouri Association of Fain and 
Agricultural Exhibitions, Governor 
Hotel, Jefferson City, January 9-10. 
Rollo E. Singleton, 108 ParkhiU, 
Columbia, secret^. 

Georgia Association of AKricul- 
tural Fairs, Dinkler-Plaxa Hotel, 
Atlanta, January 13. Joe F. Pruett, 
5.50 Riverside Drive, Macon, secre- 
tary. 

SViscoiisin Assodation of Fairs, 
Schroder Hotel, Milwaukee, Janu- 
ary 14-16. Win H. Eldridge, 31514 
East Mill Street, Plymoutii, secre- 
tary. 

Ohio Fair Managers Association, 
Deshler-Hilton Hotel. Coliimhns, 
January 14-16. Goldie V. Scheible, 
709-710 Reibold Building, Dayton, 
exec\itive secretary. 

South Carolina Assodation nf 
Fairs, Jefferson Hotel, Columbia. 
January 15. Thomas M. Craig, 
Spartanburg, S. C.. secretary. 

Association of Tennessee Fairs, 
Noel Hotel. Nashville, January 16- 
17. Jack Vinson, Tennessee-Caro- 


Agriailtural Fairs, Hotel Sir Wal- 
ter Raleigh, January 16-17. J. Sib 
Dorton Jr„ Route 10, Charlotte 6, 
secretary. 

Western Canada Association nf 
Exhibitions, Palliser Hotel, Cal- 

f ary, .Alta., January 17-19. Mrs. 
elta Walsh, Bessborough Hotel. 
Saskatoon, Sask., .secretary. 

Virginia Association of Fairs, 
Juliii Marshall Hotel, Richmond, 
iamiary 18-20. William E. P'inch. 
Fairgrounds. Danville, secretary. 

The Michigan Association nf 
Fairs & Exhibitions, Fort Shelby 
Hotel, Detniil, January 19-21. 
Harry B. Kelley, Hillsdale, secre- 
tary. 

.Association of Alabama Fairs. 
Jefferson Davis Hotel, Mont- 
gomery, January 20-21. Christie 
W, Summer. Jasper, secretary. 

Massachusetts Agricultural Fairs 
Association, Hotel Bradford. Bo.s- 
ton, January 20-21. Paul Corson, 
Topsfield, secretary. 

Maine Assodation of Agricul- 
tural ^airs, Eastland Hotel. Port- 
land. January 22-23. Roy E. Sy- 
mons, Skowhegan, secretary. 

Kentucky Association Fairs, 
Kentucky Hotel. Louisville, Janu- 
ary 23-24. L. Doc Cassidy, Ken- 
tucky State Fairgrounds, Louisville, 
secretary. 

North Dakota Association of 
Fairs, Graver Hotel, Fargo, Janu- 
ary 23-25. A. D. Scott, Forgo, sec- 

lUinois Association of Agri- 
cultural Fairs, St. Nicholas Hotel, 
Springfield, January 26-28. C. C. 
Hunter, Tayforville, secretary. 
Rocky Nlountain Association of 



Fain, Rainbow Hotel. Grea' Falls, 
Mont., January 26-28. Clifford D. 
Coover, .Shelby, Mont., secretary. 

New York Stal-* Association of 
.Agricultural Fair Soci'^lies, Shera- 
toii-Teii Eyck Hotel. Albany, Jan- 
uary 27-28. James .A. Carev, De- 
partment bf Agriculture aiul Mar- 
Kels, Stale Office Building, .Albany, 
secretary. 

Nebraska .Association of Fair 
Managers, Hotel Cornhiiskei', Lin- 
coln, January 27-28. H. T.. Mc- 
Clellan, Arlington, secretary. 

Western CunacLa Fairs .Associa- 
tion, Bessbnrough Hotel, Saska- 
toon. Sask., Jainiavy 27 28. George 
K. Ross, Prince Albert, Sask., sec- 
retary-treasurer. 

Pennsylvania State A.ssociation of 
County Fairs, Ainericn.s Hotel. 
-Allentown, January 29-31. Charles 
W. Swoyer. .522 Court Street. 
Readiug, secretary. 

Oklolioma Association of Fairs, 
Youngblood Hotel, Enid, February 
2-4, Roy Davis. Enid. Presi«leut. 

Mississippi .Association of Fairs 
& Livestock Shows, Robert E. Lee 
Hotel, Jackson, February 5. N. S. 
Hand. Jackson, secretary. 

Texas Association of Fairs & Ex- 
positions. Baker Hotel, Dallas. Feb- 
ruary 6-8. Bob .Murdoch, 102 East 
Locust Street, Tyler, secretary. 

Louisiana Fair am! Festival .As- 
sodation, Bentley Hotel, Alexan- 
dria, February 9-10. .Adolph Net- 
ter, Doiialdsonville, secretary. 


BUILD GATE 


Mass. Assn. 
Meets Jan. 20 


BOSTON — Hie Ma,ssaclniselts 
-Agricuhiiral Fairs’ Association will 
hold its 38lh annual meeting Jan- 
uary 20-21 at the Bradford Hotel 
Tliis is the first year of the ne^v 
location plan for these meetings, 
which uill have (he meeting in 
Boston and Springfield on alternate 
years. The banquet and flonrshuw 
will be staged Tuesday (21) at 
7 p.m. 

The program will start Monday 
(20) at 8 p.m. with a showing ol 
movies and color slides highlighliug 
the fair season and with many ideas 
and siiMestinns that is felt will be 
helpful to the operation ol fairs. 
All fairs are invited to participate. 

The regular meeting will begin 
at lOr.lO a.m. Tue.sday, when Presi- 
dent Edward M. Dwyer will make 
his address nf welcmne. Tlie an- 
nual report by Secrclarv-Treasnrcr 
Paul Corson will follow, after 
which he will give a report of the 
Stale Rel.rUons Coimniltee. 

Jack Reynolds, of the Eastern 
States Exposition, vsill give a talk 
on tlie highlights of the annual 
convention of the International As- 
sociation of Fairs & Expositions 
Luncheon for the mcmirership will 
Ire at 12:30, with the Past Pre.si- 
dents Club, headed by John P. Tiil- 
ko, lunching privately. 


1958 Construction 
Set at Wopokoneto 

WAPAKOXETA, 0. — Calllns 
the 1957 Auglaize County Fair 
here a great success, Secretary 
Harry Kahn said the fair association 
is carry ing over into 1958 the larg- 
est cash balance in its 105-ycar 
history. 

Scheduled for conslniclion . . 
time for the 1958 fair, August 2-8, 
are two new 50 by 150-foot bams 
for ponies and junior (air cattle and 
a new 60 bv 210-fool industrial 
building. Kahn said Ih.xt 90 per 
cent of concessions at the 1957 
fair base re-signed for 1958. 


Edmonton Mgr. 
Advises; Aim 
Lure at Cities 

EDMONTON, Alta. — Greater 
encouragement is needed to obtain 
urban patronage of agricultural 
fairs and exhibits. A. J. Anderson, 
manager of the Edmonton Exhibi- 
tion .Association, said in a recent 
address to a gathering of livestock 
breeders. 

(;o-operation of the livestock as- 
sociations in promoting greater ur- 
ban interest was urged by the 
speaker. 

.Anderson said city dwellers, de- 
spite their dependency on farm 
products and the fact that consider- 
able economic benefit is drawn 
from neighboring agricultural com- 
munities, know little about how die 
products are grown and marketed. 

More promotion of agricultural 
activities is needed, he said. 

He said the annual summer fair 
has 35 to 40 per cent of its space 
dex'oted to agricultural shoxvs and 
exhibits and yet these draw only 
10 per cent of the total fair at- 
tendance. By including the spring 
and fall livestock shows agriculture 
has twice as many exhibiting days 
as other district industries. 

One of the ways of drawing 
moie interest, he suggested, would 
be to have cattle jiiaging explained 
in terms die layman can under- 
stand. 

.Anderson evaluated the part (he 
Edmonton Exhibition Association 
plays in the economy of the city. 
About $60,000 worth of foodstuffs 
are purchased each year and the 
payroll is $275,000. Contractors 
last year received $100,000 for 
building and maintenance on the 
fairgrounds; $50,000 was spent on 
advertising; $150,000 on transpor- 
tation, and $27,000 on insurance. 


Estevan Ex 
Renames Rae 

ESTEVAN, Sask. — E. P. Rae 
wa.s re-elected president of the 
Estevan Agricultural Society for 
his 10th consecutive term at the 
annual meeting. 

\ ice-presidents are Waller Gales, 
Harold Carlberg and Run Gall- 
awny. W. R. Cantlon is secretary. 

Assets of the society have 
jumped from $94,016 at the end 
of October. I9M, to $313,212 at 
the end of October, 1957, it was 
reported. The increase is contained 
mainly in a total of $266,044, 
showTi in the society’s balance 
sheet under die tide Agricultural 
Amliloritim, the report said. 

Tlie building was completed in 
October. A portion of its cost was 
in the October. 1956, balance 
sheet when $31,470 was listed as 
“auditorium under construction." 

With this increase in value of 
total assets, the society’s surplus 
shows a net increase of sliglitly 
more than $100,000 for the period 
ending October 31, 1957, as com- 
pared with the same period for 
the prexious year, (he report said. 
Tlie surplus is $183,205. 

Total cash receipts from all proj- 
ects during the year amounted to 
$19-5,410. 

Major expenditures during the 
year were $169,615 in connection 
with the auditorium, $6,069 for 
prize money at the summer fair, 
$3,955 for labor on the exhibition 
grounds, $7,113 for music and at- 
tractions and $1,398 for the poultry 
show and livestock rally. 


Regina Nets 123G 
On 1957 Operations 


RECIN.A, Sask.— The past year, 
hile not die best financially, was 
still one ol “splendid progress,” ac- 
cording to the ilirectors' report of 
the Rcgiiia Exhibition Association, 
presented to the 5Isl annual meet- 
ing of shareliolders by T. H. Mc- 
L^d, manager. 

The gross profit of $123,402 was 
down $6,621 from 1956, due 
largely to the reduced profit on 
the summer exhibition, according 
to the report. Rain and llireatening 
weadier were blamed for an at- 
tendance drop of 17,251 and a 
proportionate decline in profit, 
from $79,347 to $61,700. 

“With the exception of racing, 
however, we were able to hold 
costs of the exhibition close to 
1956 figures,” the report said. 

liiiproxed results were noted in 
such ventures as the Stadium, the 
feed concession, the horse sliow 
and harness races. 

The report noted that capital 
expenditures over the past 12 years 
have amounted to $1,507,955 and 
if improvements to the Stadium 
and cost of upkeep of the grounds 
and buildings were included, the 
figure would top 82.000,000. 


days of horse racing, die report 
termed the results “encouriiging 
but not Miticularly profitable.* 
The conclusion drawn was that 
Regina might be able to handle 
a few extra days of racing but 
costs, such as purses, should be 
reduced wherever possible. 

In his presidential report, E. J. 
Courtney reminded that die in>* 
portance of the exhibition's year- 
round activities should not be 
overlooked. 

“The summer exhibition still re- 
mains the major attraction but it 
is worthy to note that half our 
year’s earnings came from e\er- 
increasing activities held within 
oiir grounds and buildings thriiont 
each month of the year,’ he said. 
He reminded that with the city 
contimiine to expand more em- 
phasis will have to be placed “on 
the varied demands with which 
we will be faced." 


back 


AU earnings are plowed 
into die plant, shareholders 
reminded. 

"Oiir grounds and buildings are 
conseivativcly valued at $-3,300,000 
and it must be home in mind that 
while deterioration is constantly 
taking place, there is no depreci.t- 
lion charged to earnings except in 
a few minor instances," the report 

.After spending $165,763 on cap- 
ilal improvements in 195-5 and 
$184,515 in 1956. but $85,678 
.spent on .sndi major items as 
hard-surfacing the main roadway 
and building a new entrance gale. 

Rentals during the year 
amounted to $63,846. only slightly 
lower than for (he previous year. 
"This money helps greatly in onr 
financing as it more than offsets 
the current costs of maintenance 
and repairs to buildings, which 
amounted to $49,647 in 1957," the 
report said- 

“We were not happy witli our 
inside commercial displays at the 
summer fair." the report said. 
Tho down slightly in number, it 
was apparent to our patrons and 
ourselves that less inouev and ef- 
fort had heen expended to give 
‘prestige’ to the displays. Nfore 
emphasis was placed on selling 
merchandi.se in the booths." 

Efforts will be made in 1958 
to restore the high-class displays 
which for years base been a fea- 
ture of the exhibition, the report 
indicated. 
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Frank Robinson Buys 
Into Western Shows 


EVERETT, Wash,— Interest of 
tfifl Uta Mel Cook in the 30-year- 
otd Western Shows has been pur* 
chased by Frank Robinson, con- 
cessionaire, with a contract to buv 
tfie remaining share held by Frank 
KJrs^. 

Robinson said that Kinch, in 
•how business since 1901. will con- 
timie as general agent for the or- 
ganization. loe Thomas will con- 
tinue as ride manager and Bozo 
Armitage as lot manager. Mrs. 
Robinson, however. uiU be in 
charge of the office. 

l\’’estem Shows at present con- 
sist of six major and five kiddie 
rides, 20 to 30 consessioos and 
one or two shows. Robinson said 
he plans to strmgthen the back 
end of the show with a free act 
when practically the same route 
and territory will be played next 
year. In the past the snow opened 
at the Blossom Festival In Bdling- 
ham early in May, then played the 
Olympic Peninsula with uie Fourth 
of Inly here. Dates following in- 
clude Seattle, Bremerton, Linden, 
Mt. \’emon. Aiiacortes and the 
Evergreen State Fair over Labor 


Larry Nolan 
Joins Alamo 

^ SAN ANTONIO. Tex. — Larry 
^ Nolan, veteran outdoor showman, 
has joined Alamo Exposition Shows 
as general agent. Jack Ruback. 
owner, announced. Mrs. Nolan 
will handle their tliree concessions 
on the show. 

In addition to its traditional 
stand at the Battle of Flowers here, 
the show will also play the Sidney 
(It.) Rodeo. After spending the 
holidays In Denver, the Nolans 

C mH to hit the road to complete 
kings for the show. 


Day. Following the fair, the show 
plays the latter part of the season 
in the Eastern part of the State. 

Robinson is the son of Frank C. 
Robinson, owner and operator of 
kiddie rides on both the Browning 
Amusement Company and Western 
Shows. He entered outdoor busi- 
ness in the late 1930’s with jew- 
elry-, gold wire names and engrav- 
ing concessions. During ^Vorld War 
II, he was in the Army Air Force. 
After 58 missions in tlie European 
theater, he was made a navigation 
instructor at March Field, Calif., 
in the celestial navigation training 
department. 

During the separation period 
from the Air force, Robinson 
booked his concessions with the 
Martin Shows in Los Angeles. 
Later he trouped with the Brown- 
ing Amusement Company and 
'Browning Carnival of Salem, Ore. 
He opened a photo studio here, 
selling his long-range, jewelry and 
other concessions to his step-father 
and mother, Mr. and Mrs. Harold 
SkipW, who are with the Broom- 
ing Snows. They also own and 
operate the Tilt-a-Wliirl and Oc-' 
to^f on the same shoo-. 

During the past three years. 
Robinson has operated a local 
photo studio in addition to troup- 
ing. In the shoo- business portion 
of his operation, he was with 
George Hiscox and then with 
Meeker Shows and Raiitief Shows. 
He also pla^'ed in the East with 
Cetlin ficvVison, Prell's Broadway 
Shows and for die Casparilla Days 
with Royal American Shows in 
Tampa. Among other affiliations 
were Cavalcade of Amusements 
and Siebrand Bros.’ Circtis and 
Carnival. Moving W'est, he was 
again with Ralpli Meeker and then 
Rainier in 1956. This past year, 
he setdcd down to Western Shows, 
later negotiating for its full owner- 
ship. 


Detroit Club 
Plays Santa 
To 350 Kids 


DETROIT — 0^-er 350 under- 
privileged youngsters from the De- 
troit area had a Merry- Christmas 
timi the generosity of tfie Michigan 
Showmen's Association here Sun- 
day (22). 

I'he youngsters gadiered In the 
clubroonu where members of the 
club and the auxiliao* Rave them a 
party supervised by Sam Ginsburg, 
Irving Rubin and Max Nalioun. 

The youngsters first attended a 
luncheon which was followed by a 
floor show presented by Dolores 
Heiser. local dance teacher who 
presented 25 of her students. A 
junior ordiestra, obtained by Ben 
Morrison, entertained the younj 
sten prior to the arrival of Clyc 
Butler w-ho was Santa Claus. 
Several downs were provided by 
the Detroit Fire Department and 
the police furnished three officers 
to direct traffic. 

Tlie children came from the 
Burton School. Boscoe House and 
tl« Fourth Street Settlement 
House. 


W. A. Schafer Sets 
1958 Fair Route 


Wade Greater 
Set for 1958 

DETROIT — Wade Greater 
Shows has been completely booked 
for the 1938 season, Cameron D. 
Miirra)-. manager, announced. Re- 
cent additions to the route include 
a spring festi\-al at East Detroit; 
the Cass County Fair, Cassopolis, 
-Mtcli.. and the Liviiigston County 
Fair, Fowlerville. 

Murray also announced that C. 
O- Ste\^-art has been named secre- 
tarr- for 1938. Work at winter 
quarters is at a standstill but will 
^t into full swing February 1. 


BLUE CRASS SHOWS 

Now Booking for 7 Bona Fide Florida Fairs 

ConmMcIflt JiRNry 27 si Psknstts snd fellewsd by FsrI Hysrs, >Im 1 (Hy. Urge. Dt twid. lutlis aod SsriMti 
RIDES: Can placa non-conflicting factory built Kiddio Ridos. 

SHOWS: Moterdromo or any good Grind or Bally Show with own oquipmont. Equipment 
must bo the best. 

CONCESSIONS of all kinds that work for stock. Hanky Panks and Prize-Evory-Time games. 
Cotering concessions and dirocl sales. all open. 

All replies, phone or wire to 

C. C. Groscurth, Gen. Mgr., Blue Gross Shows 

Western Union, Tampa, Florida. Phene Tempo, Redwood 7-38A7 


James E. Strafes Shews 
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DALLAS — V/. A. Schafer's 20th 
Century Shows has completed most 
of its fair booking for 1958, ac- 
cording to Frank Gaskins, general 
agent. 

The show will play Minnesota 
fairs at Fosston, Ada and- Owa- 
tonna, and the ^^'aler Carnival at 
Detroit Lakes. Otlier fairs on tlte 
mute include Grand Forks. N. D-: 
Monroe, Wis.; Mason City and 
Monticello in Iowa; Hannibal, Mo.; 
Cohimbus, Kan.; Fort Smith. Ark.; 
Texarkana. Tex., and four other 
Texas annuals. 


Midwest Club 
Holds Initial 
Yule Party 

MIN.N'EAPOLIS — O v e r 5 0 
people turned out for the Christmas 
party of the Miduest Showmen's 
Association here last week In the 
clubrooms. 

Mr. and Mrs. Preston Lambert 
were in charge of entertainment 
and provided novel games and 
gags. The ladies servM a baked 
nain dinner. Prize winners were 
Bemie Thomas, Barbara Hoff and 
Jerr>- Ramsey. 

The club recently voted an ad- 
ditional $175 for furnishing the 
lounge. The annual banquet and 
ball svill be held January 6. 

Nick Nachicas is at his home at 
3833 Columbus Avenue. Minne- 
apolis, after being released from 
the hospital. • 


Garden State 
To Troupe 
Next Season 


PIIILLIPSBURG. N. J. — Car- 
den State Shows will again hit the 
road as an organized show in 19.38 
after a six year layoff, R. H. Kfiner, 
owner-manager, announced. 

Diirins the past six years the 
Miners nave been operating ride 
units in Pennsylvania and New 
Jersey. Tlie addition of a Merry- 
Co-Roiind this year and plans for 
two more rides, will make a total 
of seven office-owned devices. 

Two additional tractors have 
been added and two kid rides and 
one major will l>e booked. Mathew 
H. Douglas u-ill handle the Jenny 
and ser\e as agent for The Bill- 
board 


A number of the fairs have been 
played by 20th Century Shows, 
under the ownership of E. D. Mo- 
Crary, the past several )-ears. 

Kansas City 
Club Renames 
George Gordon 

KANSAS CITY, Mo. — C^eorg* 
Cordon was re-elected to his sec- 
ond. term as president of the Heart 
of America Snowmen s Club at the 
recent regular meeting. 

Ted Cory was named first vice- 
president; Jess Wrigley, second 
vice-president, and Sam Lyon, 
third vice-president. Al C. Wilson 
was renamed secretary - treasurer 
and George Sargent conducts. 
Joseph Drazic was named warden 
and three directors were named— 
Weldon Hale, San Ansher and Ivan 
Mikaelsen. 

President Cordon said one of the 
top problems to be solved during 
1^8 u-onid be to find more con- 
\enient quarters for die club. 


A. R. Briggs 
Buys Smith 
Bros.' Gear 

COLUMBUS. O. — A. R- Briga 
has announced the purchase of all 
the equipment of Smith Bros.' 
Amusements and wdl operate the 
show in 1958 under the banner of 
A. R. Briggs' Shows. 

Involved in the purchase were 
.six rides, including two Ferris 
Wheels and two Merry-Go-Rounds, 
plus other equipment- 


MIDWAY CONFAB 


Clifford Davis, owner-manager 
of Dixie Amusements was in St. 
Louis recently and reported his '58 
route is almost completed. He 
Louis recently and reported his ’.38 
route is almost completed. He 
spent the holidays at his Benton- 
viJIe. Ark., home. . . Prof. William 
J. Bernard spent the holidays in 

Manchester, N. H En route to 

Tampa, Mn. ShoUy Young visited 
Mis. Ruth Williams at Ocala, Fla. 
Barbara LeMay has been released 
from the hospital and' is back 
svorking clubs. 


FIRST CALL If 
“CeT With the Finest" 

WESRRN SHOWS 


Now AMateg ISM Saaioa 

• RIDES • SHOWS 
• CONCESSIONS 

i**i Ho»« **av#iS«. WMiiiReion 

MUST BOOK XN-naa ssason— 

DtrOSIT lUtQUIKKO. 


LAUNCH 

THE SATOlin GAME 

Now. Iltnoir ond Ws money mtkar. 
Eatily tnado of plywood ond Mlloano, 
is to I oddv. Ceovrl^i ond blueprint!. 
S2.9S po!lpa<d. Dnifnod by 0!P. t>mo 

MR. JOSEPH KINO 

US4 firat Am. New rert IS. M. T. 
rbMO: EN 9-SOIO 


NOW BOOKING 


CaniM. Coonle PbilUpe. let » 
dUnipotl! end LaolerlU. aweUnai 

A. H. BRIGGS 


FOR SALE 

DARK RIDE 

Pertert conditioii, eltbt cor^ new t. 

J. W. H.AYES 
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FOR 10c AND 25c R 
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V-1 CDpwU ^ 

S Saarf Mmplai omd pWca*. Coa* A 
A fart fha fa/towfnf tar tanifla & 
&| ra^futa: 2 

\ EUR VENDIN6 SUPPLY CO. 5 

^ 2117 W. Qrvif. DtllM, Tn. ^ 


0 W. OMriaa St„ Chic 


1(0 12. IIL ^ 


5 STAMDARD SPECIAL (0. \ 

R I02< 44th Am.. OikUnd 1. Collf. R 



PICNIC RABBIT 


wiHi-Hw loiiaw-ua 


'* 36 * 


aiCNIC tlAa AIM Avon 


I COMOLITI aAlTIR L 
■ lAOVI aoMlnt *M 


TOY MFO. COMPANY 
AM Broadwov. N. T. (. 
WA AllM 


Yaa Cm*I Bm( 

BRODY 

far Merctaaadiaa 
Wo Com' • comawio Lino of 
CLCCnilCAL APPLIANCBA— Boooohoia 
Coodo— GLASSWARE— Cloebo - LAMPS 
-AoMrtod NotolIlM - BABY DOLLA- 
Boodeb Oeilo— PLUSH ANIMALS— Plan 
Uo Gaoda — CARNIVAL GOODS - Pro 
acloja Goad* - SPCCtAL AUCTION 
GOODS— Small NorolllMrar ClM-A»aya 
M-PABB CATALOG AVAILABLB PRBI 
SBMO fat Vaur Caay Tadar 

M. K. BRODY 

IBM S. HalMad fl. Chkasa I. IR 
L. D. Phaaa: MOnraa S-BSIO 
In Bailnaca In Chlcafo fat 17 Yam 


THE BEST SAUS BOAPDS 


JAR GAMES 

Wr/ra tar (ntar> 
Biatiaa and prirar 



Wt ARB MANUPACTURIBt ALL 
KINDS PULL TICKtT CARDS 

• TIP CARDS • 

BASEBALL CARDS 

•I vary raaianabla aricaa. 

PhaMi Whaalma— Ctdar MM1 

COLUMBIA SALES CO. 
102 Miin ». WhaaBni, W. Va. 


MERCHANDISE TOPICS 


Appealing directly to stores, in* 
diistrial accounts, agents and route* 
men. Universal Premium Jobbers, 
Inc., 1508*16 Broadway, Macon, 
Ca., claims it has hvo exceptional 
values that are money-makers. *One 
is a genuine cedar chest with 
mirror inside and landscaped out- 
side, including two full pounds of 


mit topped milk chocolates. The 
cedar cnest is 11 by by 6 inches 
and comes complete witfi padlock 


and key. A sample is $4.25. but the 
price drops to $3.25 each wlien 
ordered in dozen lots. The second 
item is a treasure chest nith jew- 
elry and candy. This consists of 
a Hamilton gold-plated* matched 
jewelry set w ith simulated precious 
stones and three quarter pound 
almond and pecan topped choco- 
lates in simulated leather chest 
by 3V* by 5’.a inche.s. The item 
comes in assorted colors and is 
packed two dozen to a carton. \ 
sample is S2.25: in dozen lots 
$1.75 each. The item also may be 
had W'itlioiit the candy, sample 
$1.75 and in dozen lots at -$1.25 
each. Push cards are included free 
with each item. 

Atlas Novelty Company, 1128 
16th Street, Denser 2. says it is 
the West's largest distributor of 
hand-tooled hand bags. Two spe- 
cials are being featured, a large 
10 by 7 inch shoulder bag at S6.T5 
each and n 6'k-incli tooled clutch 
bag at $10.80 per dozen. Also 
widely accepted are the firm’s 
lifetime coin purses called Mite 
Midget. Tlie 4’-k-inch Nfidget is 
$5.75 per dozen, while the 3*.k-inch 
Midget is $3.75 per dozen. All 
products are American made and 
are from (op quality Western cow- 
hide leather which the firm points 
out is not to be confu.sed with 
imitations. Orders will be filled 
tire same day received. Open ac- 
counts are offered to rated con- 


cerns. Otherwise money order pins 
25 cents for postage and Ii.mdling 
is required. 

A New Year’s parly deal is being 
offered by Levin Bros., Terre 
Haute, Ind., a finn which has been 
established since 1886. The firm 
says you will make your New 
Year’s celebration a success with 
this deal which contains 48 full 
adult size elaborately decorated 
hats, 48 decorated horns and -50 
large metal noisemakers. The 
c>omplete deal. No. NY58, is $14, 
f.o.b., Terre Haute, postage extra. 

Harris Novelty Company, 1102 
Arch Street, Philadelphia, is pro- 
moting sU items which it says are 
moving excceptionaily well. They 
are a four-piece pearl set at $8 
per dozen, seven-piece men’s watch 
set at $5 per set or $57 per dozen, 
six-pen pocket secretary set at $7 
per dozen sets or $81 per, gross, 
women’s five-piece Ceiiosa 'watch 
set at $6 per set or $9 per dozen, 
IJUnis special four-piece cameo & 
brilliant stone jewelry set at $12 
per dozen sets, and a mechanical 
Jumping fur dog or cat at $2 per 
dozen or $21 per gross. These are 
all tested products with proven 
customer appeal. For a sample of 
any of the jewelry sets, add $1 to 
cover extra cost of handling. Harris 
Novelty promises to ship your order 
the same day it is received. 

Kim & Cioffi, 926 Filbert Street, 
Philadelphia, says it has the hot- 
est item in the country today, in *ts 
jumbo-size individual name but- 
tons in red and white, tliree and 
one half tnehes in diameter. An in- 
ventory of over 350 names is main- 
tained as well as blanks for write- 
ons if desired. Agents are selling as 
many as 1,000 buttons per day at 
schools, farmer markets, auctions 
and neighborhood corners, the firm 
reports. 


Time to CASH IN 

ON THCSl SCNS4TIONA1 

Watch Values 

from 

WEINMAN’S 


BULOVA! 

' ciem! 


PIPES FOR PITCHMEN 


‘ By BILL BAKER * 


CARL CHAFFIN . . . 
veteran novelty worker at Ohio 
fairs, is laid up in Room 312, 
Mount Carmel Hospital, Columbus, 
O. Carl would like t oreceivo mail 
from friends. He also asks that any 
of the bovs passing thm Columbus 
stop off for a bedside visit. 

Five Years Ago 
In Pitchdom 

Fred Laiidnis. the entertainer, 
was with the Zarlington Greater 
Players in (lie midst of a two-week 
stand at Schiilenberg, Tex. The 
show roster consisted of Mr. and 
Mrs. Howard E. Zarlington, Lan- 
drus and Burt Leslie, blackface 
comedian. Visitors on the show in- 
cluded Kennedy and Snooks Swain 
and .Mr. andMrs. Jack Rcflogal, of 
tlie Plunkett show, and the Pier- 
nandez Sisters. 

Tod Miller, advised from Bristol, 
Va., that he had been working 
Christmas bamiers and cards in 
retail stores in that area to good 
business. ... A recent visitor with 
M. E. (Deacon) Sparks of sock note 
and his wife at ZebuUion, N. C., 
was Madaline E. Ragan. . , . Sam 
MiUman was rcpoiied to be corral- 
ing the long green at the 11. L. 
Green store in Augusta, Ga. 

' Charlie Ross was hi Georgiy, 
eii route to Miami, writing sheet to 
gone} returns. . . . Tommy Ware 
and Ralph Spalding were doing 
well in the Augusta, Ca., area with 
screens and coils. . . . Robert (Wil- 
lie) White, wintering in Milwaukee, 
reported that pitchmen were get- 
ting money in the Beer City. . . . 
Mr. and Mrs. Bob Odom, former 
med workers, were presenting 


Mexican pictures in their own 40 
by 55-foot tent in Texas locations. 

. . . L. E. Wallace, veteran show- 
man and pitchman, was making his 
home in Hale Center, Tex., wJjere 
he was operating a fruit store. At 
one time Wallace had been with 
Doc Tate’s med show. 

Blister and Kay Doss, of tlic Ray 
Smith med show, and Nlr. and Mrs. 
Baldwin, who were operating their 
own med show in Texas, were 
visiton on Uie Zarlington Greater 
Players at Schulcnberg, Tex. 

Charlie (Toby>^ Hiiason, writing 
from Savannah, Ca., said that 
while in Macon, Ca., he visited ; 
with J. D. Lance, ined worker; J 
George Lunsford, sheet writer, and ' 
Gene Delman, med man, . . . lack 
Holler, who had been working 
stock sale.s in Tennessee and Ken- 
tucky with med to good returns, 
said that many of the boys in that 
area had turned to the tobacco 
markets. Holler was la>hig plans 
to make the New Orleans Sugar 
Bow] game and the upcoming 
Mardi Gras. 

Chief Ed Eagle was bedded 
dowTi for the winter at Ward’s 
Trailer Court, Luling, Tex., but 
was working gadgets, sharpeners 
and wir^ jewelry out of the spot' 
to good takes. . . . George H. 
(Scotty) Brooks was working foot- 
ball games at the high school audi- 
torium and Rice Stadium, Houston. 
Brooks was working for Johnnie 
Osterman, who bad the ex on con- 
cessions at both locations. . . . 
Frank Curry wTOte from Rocky 
Mount, N. C., that a recent gath- 
ering of pitch folks tliere included 
Prairie Mae and Lone Fo.x, Toe 
Hole Sparks, sock purveyor; Sliccr 
Whitfield and Smiley Valentine. 
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WORLD'S SMAUEST UHR 

THAW * POlTAOt ITAWP 


CLASSIFIED SECTIOH 

A Market Place for Buyers and Sellers 
NEW ADVERTISING RATES 


REGULAR CLASSIFIED ADS 

M VMRl WSM'lG Ufk. »M M'AC'AR*'- RliRlaT ^('*1 
Nm mI In rtpiUr J rI. «*rs, baUn«« In r*f«l*f 5 Rl. *RR«r 
Rn4 iRwtf 

IMPORTANT 

la 4«t«railnlii| (RSt. ba iur« r» caanf raar Mm* sit4 iMftu. 
Whan «kIr| a Am NambaF In <ata af Tba llllbaara, aHaw 
sill words Far tba addiasi. 

Aba I mt adi 2{( aar InMrtlan addHIanat la taaar sail at 
btndHaf raRlItt. 

RATE: 20e « word— ^Minimum 54. 
CASH WITH COPT 


DISPLAY-CLASSIFIED ADS 

allroct mar# onanlian and Rrodvca grRatar 

rawHi Ikrv ifca uaa af lorgar typa aitd wklla spars. 

Typa ap la 14 paini parmirtad. Na iHvclralians. rRaaras 

^las, lagai ar athar dataraliva maiarlaL 

|.psinl rvta bardar parmittad an ads af 1 inrhaa ar mara. 

RATE: $1 p«r agate line— >514 per inch. 
Minimum 510. 

CASH WITH COPY 

(wnlatt cradM hat baan atlabliihad) 


TORMS CLOSE WEDNESDAY FOR FOLLOWING WEEK'S ISSUE 

all Ordars Rnd Carraapandanca ta 2t«0 MTTEftSON ST.. CINCINNATI 22. OHIO 


JAZZ TROKBOKK AVAILASU JAN. 1 

iLyHat but cad play anytklni 

I aKpartaoca. Also i 


iHen. Burtan BatcL 737 Ceett 


Dlatrlci of Caliuafala. 


. S.E.. Wadtlnciaa. 


PARKS A FAIRS 



OMINO STALUON, SOUND, GKNTI.X. 


BURING^IS AND PERSONAI. PRINTING 


PLSNTy' tiNAKF^' 
Allltatpit, Tarrai 


ATTBmON. CONCEbblONAIRCS-3^ 


SPARKLING E>IB0S!>O 


•TTERIlEAOSr 


BUSINESS OPPORTUNITIES 


ATTRACT CROWDS AND COIN MONEY 


ete leulh Heittad tiraat 
Chicaga 7, liUnolt 


.BR 'RINK pon SALE— az'xiw. good 
■ inest. fully eauippad. DlaaoWIns car- 
Jon. Roller BonL 1103 Tampla Terrara, 


LATEST DESIGN SLIm'aTT 
tocnatle CtMralta Llabtar 
inalpald K.S0. Oslo Myara 


m\Xt U 01 EOUT 5 


'211. *30“ 


nnuHG jEwam 


P DO- World's Greatest 
PHOTO BOOTH CAMERAS 


and^nkhL aa 


Alaa aanabla eaiaaraa. Writa (ar datallt. 

P D Q CAMERA CO. 

1S44 W. Cartai CMawga 13, HI. 


ACTS, SONCS A PARODIES 


ANIMALS. BIRDS. PETS 


To Order Your ' Market Place Ad 

USE THIS HANDY FORM TODAY 


1 Tppa ar print tavt capp In ifcb 9Kai 


2 Cback tb# banding undat wW 
3 Acta, iangi, Raradlai 
jAganta and DWrtbutan 
J Anlmab. Birds, Rala 
J Buiinan Oppanunltlaa 
jCattumat, UaHarma, War d en baa 
Faad and Drink Cancaaaian 
SuRpllna 
njannalaa 

□ far S ail laaandhand Caadi 
jFar S ila Sacandhand Shaw 

Prapatty 


lant raur ad placadi 

InatracHam. Baoka, Cai 
kiagleal ARparatwa 
I MlaaaHanaaM 
Uutleal laatrwaitnN, A 
Rartnan Wantad 
Rkala SaRRliaa and Dav 
Rrintliia 

Salatntan ^anlad 

Tatta^l SuRRlIaa 
Wantad ta Buy 


eO" seAHCHLIGRTO AND PARTS, UN- 
utad Sperry and O.B. Light* and C»ner- 
alsra: cenpict* Una of Part* Oprrallnf 
Manual*. Immcdlata alibinant anywhrr*. 
Wrila for (can parta and priaa Uji. Audtr- 
aon Era* . lOtOO Hnpcrlao Blvd., San 
Lorenta. CtIK. np 

SM^OAV. AVERAGE E^WNGS. 

a*«y, Na bntij* rinyinlng. tyrttar Ougar 

Lamp Ce. CaldwaU. Ark. cb-tta 

FOOD AND DRINK 
CONCESSION SUPPLIES 

ABOUT ALL HAim OP POPPEBS. CARA- 
mel earn raulpmeni. Flag* Maetllnat, ra- 
plaraiticnt Krtlla* far all Pappara. Krlfpy 
Earn. ISO S. UiliUd, CUraga, ni. (aM 

FOR SALE 

SECONDHAND GOODS 

FOR SAl.t^lWO DELUire PHOTOMATIC8. 
tion. 0*73 aart. M.' J. Zdarke. 3730* FucUd, 
Waatryvnia, Iria, Pa. d*30 

FOR SALE— SECONDHAND 
SHOW PROPERTY 

COMEDY CAR ACT. NO BUCKING FORD. 

ha* bidden driver timmickt. Tandem 
Sea! De*..*S*t*toi!"pia**'^‘ ** 

FOR RALE - OCTOPUS; ALLAN HER- 
Plani WrMe Sem Caoper. jark«snboi«. 
S. C.. er Tel Celiafeyllle. S. C.. SS107. 
CAv'eO't KIDOI&*A'ND~RfDi^'H08ILE. 

Alt Allan Herarhell Kiddle Merry-Co- 
Reund |Aula. !<«> Fighter. Jm^ G-U '^*|n 

IhXw. Tei*mi e7ii''be\iTuged.'^ 
Thompasn. Alr-tandrla. La. 

20' MANGELS SHOOTING GALLERY, 
make olfei. Pirk up dliaaiamblpd or will 
ahip. Ray Dari*. Ri. J, Bax 273, Sclo, Ore. 

MAGICAL APPARATUS 

NEW IS3-PACC ILLUSTRATED CATALOG— 
Mlndrradlng. MeolatiBi, RaaoU, liyp- 
Sub-^nUiure Lraniittoriied RadlopBone tor 

m; P. FILMS & ACCESSORIES 

ARCADE OPERA'tORR— I 3ini PANORAU 
Film*, ailant or aotmd. Art. Pin Up and 
Burletaue Sublecta. *00 (L aod too tL, 
aau and 130. New relaaaat of Virginia Bell, 
c o The BlUbatrd. ClnclniutU 22, O. Jali 

PERSONALS 


PHOTO SUPPLIES 
DEVELOPING— PRINTING 


SALESMEN WANTED 

SALESMAN — CALLING ON RECORD b 
Hi-Fi ahops. Top acreaiory line of Reierd 
IndualrleV S3I3 Wynkoop SI. L»e Aiigrlea 
43. Calif. 

TATTOOING SUPPLIES 

A-l TATTOOING MACHINTS — WORI D’S 
Hneal; baal oulfUa: eomplel* wllb Ire* 
InatTuclInnc all njopllec free ralalogu*. 
Owen Jenaen. 120 Weal S3d 61.. I.o* Angelea 
3. Caldoruia. JaJS 

TATTOOINO-I WILL TEACH YOU PROP. 

informallpn. Zela, 723-A Leilie. Rorklord, 
niUol*. np 

WANTED TO BUY 

WANT TO RI'V SECOND FAVD DRIVING 
n. 3, Bax IS. Oxford. Miaa. 

WANTED — Sn'FFGD BUCKING ROR9S 
far picture taking. Must be real nk-e and 
raaaonabla priced. Hub HubbcU, Gen. OaL. 
Saratola. Fla. 

HELP WANTED 

RECULAK CLASSIFIED ADS . . . S«0 
in ugiisl arint-ad ttyls. «n« pgragrsBli. 
Rb diaptgy. Fint tins rsgitlai 5 pt. cipb. 
RATEt 20e • word— MiniMiim $4. 
CASH WITH COPY. 

Fermg Close Wednegdey for 
the Fetlewing Week'g Issue 

COMBDIAN. YOUNG. SORER. FOR COMt- 
dy Team. MuM do Imoraatlon*. Goad 
Needy uotk. ^Conlarl trank Mayo, c v 

EARN BIG MONEY— LEARN ELECTRICAL 

HandiMk. s'l. Ciartamen. 1313 Lawreoee. 

AT LIBERTY 

ADVERTISEMENTS 
Sc « Werd Minimum 51 

ReniittaRca id full muit accBitipaRy ail 
ada for fublication in thia column. 
No chargt accounti. 

Forms Close Wednesday For 
Ihe Following Week's Issue 

CIRCUS & CARNIVAL 


MISCELLANEOUS 

KYPNOTTST — POR STAGE. PRIVATE 
partla* and leetura demenitratlona Pot 
tnforaiallon wrtt* Nall* F Olthl. Roal* I. 
BURhloa. Va. tai *» 

MUSICIANS 

AVAILABLE JANUARY FIRST. ALTO 
Sax, douUa Clartnal. Read, (aka (Hxta- 
haea ear. 'Loole CUney, liiUtap Armi. Apt! 
tl& Hootaemery. Ala. daSD 

DRVHlfHI. DOUELS VOCALS. AVAIL- 
able January 1. Age 3S. neat, dapendabla. 
adapiabi* ta any alyla a( mualc. Wrlia ar 
wira John Bonlno, 44* Bawtbama Court, 
ApL 107, Uadlaoa, Wt*. MU 


poiytthyltn ^. , . 

KEEP LONGER, SELL FASTER I 

Spraut in bag. Na apotUga. Oat 
votw atoek w^ )rau naao St. Wa 
ibn day ordaa p aaniaad- Cbetaaad 
rad or graae. IscaUaBt powfetg 
Snnh ErMproiBationalRidt. Writa 
far dalnilt. 

b. LAVENDER 
SACHET BASKETS 

2ts.:;Tbr:a 

ut^lRtatap pw r $79 00 
par 1000. SteOO par 
SOD Drtad larandar 




If Holiday Greetings 
V and Best nislies 
^ tnr a 
g Prosperous Sew Year ^ 

^0 (Sand far N' nr CataloeJ 


CEL-MAX, Inc. 


GIVE TO DAMON RUNYON 
CANCER FUND 
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1957 Strife in Bulk Vending 
Lessens as the Year Ends 


NVA Rebounds From Sharp Attack; 
NVMD Starts Constructive Action 


CHICAGO — A good deal o( 
1957 was ch.iiacterizcd by strife 
witbiii the bulk veading industry, 
but as llie year drew to a close 
positive corrective steps began to 
tw taker). 

Tire operator himself played 
small port to the turmoil, and what' 
final effect its flaring tensions will 
have upon him remairu to be seen. 

NVA 

Tlie May convention of tbe Na- 
tional Vendors' Association was 
sharply criticized as having poor 
organiTatkm and low etteiKlunce. 
This evoked a guick volley of re- 
plies. some contradicting allega- 
tions made, some calling for mod- 
eration, a few in agreement. 

Long-.standiiig teiuions between 
distribniors and manufacturers over 
direct sales to operators broke into 
the open in .August and 11 distribu- 
tors banded together to form the 
National Vending Maditne Dis- 
tribiilors, Inc. 

Morizoit Brighleos 

As the year drew to a close, the 
horizon began to brighten. The 
meeting of the NVA steering com- 
mittee was spirited and to the 
point. Everyone present had some- 
thing to say and it was evident that 
be had tlionght carefully about how* 
to phrase it. There was no accusa- 
tion. There was no attempt to jus- 
tify possible past mistake. There 
was a determination to make the 
May NVA convention a high point 
in what will then he the sev-enth 
year of the associations history. 

On the last lap of 1957 tbe Na- 
tional Vending Machine Distribu- 
tors made ktKPwrr that their associ- 
ation was waging more than a 
struggle for existence. It announced 
plans to form common policies 
within the association that would 
benefit the operators they serve. 

A clear-cut accomplislunent of 
far-reaching effect on bulk vending 
came earlier when in June tire fe^ 
eral government finally clarified its 
taxation policies on bulk venders. 
In a letter to Milton T. Raynor, 
general counsel of NVA, the De- 
partment of Internal Revenue 
stated that r>o taxes would be lev- 
ied on machines as long as the 
value of tlie vended product equal- 
ed or was less that) the coin in- 
aerted. 

Sport Venders 

An interesting development in 
bulk venders became evident as the 
year wore on. No less than six dif- 
ferent of venders with a 


sport-play action were introduced. 
How successful they will be re- 
mains to be seen. 

In the full a jumbo capsule also 
made its entry. Designed to -take 

a uality charms or merchandise of a 
ime’s value or more, what impact 
it will have on the industry will 
become more evident ai 1958 
rolls on. 

Below is an abbreviated 
summary of what happened in 
bulk vending during 19.57— 
the events, the names, tbe new 
product.^. . . . 

JANUARY - APRIL. Look - see 
viewer on charm-ball gum ma- 
chines held legal in New York. . . . 
Folz seeks government action 
against cliarm-gum units to get 
test case of legalit)'. . . . C.A\'"A 
attorney advises members to seek 
lower gross-receipts taxes i-istead 
of lower per-machine taxes. . . . 
Coast Venders. Inc., goes into full 
production on Multi- Vendor, which 
incorporates game feature. 

MAY.' National Vendors' Associ- 
ation holds convention in Chicago; 
twenty exhibitors display wares, 
business sessions take up chain- 
store operation and problems of 
machine servicing; Milton T. Ray- 
nor delivers keynote spoec-h on 


NVA plans for fuUire. Dan Toko- 
wilz presents viesvs of chain .stoles 
on bulk veiidiug. Moe Mandell and 
Paul Crismon honored. 

JUNE-JULY. King & Company 
introduces new baseball bulk vend- 
er. .. . Department of Internal 
Revenue niles bulk machines are 
not taxable so long as value of 
product is equal to or less than 
value of coin inserted. , . . Logan 
Distributing Company Introduces 
Slugger ball gum vender. 

AUGUST. Bulk distributors or- 
ganize National Vending Machine 
Distributors, Inc., in protest over 
direct sales by manufacturers. Eppy 
' an.swers that direct sales will con- 
tinue. . . . Four manufacturers hold 
charm show for Texas operaton. 
. . . King 6c Company names four 
distributors for now line. . . . Cali- 
fornia operators elec;t officers, mull 
licenses. . . . B. J. Grenier calls for 
closer 0 [>erator-manufacturer co- 
operation. . . . Ra)iior urges unity 
of bulk industry within NVA. . . 
Moe Mandell sa^'S distributor as- 
sociation willing to compromise on 
direct sales. 

SEPTEIMBER. Standard Special- 
ty three-day opening ceremonies 
(Coniinued on page 67) 


BULK 

BANTER 


By S.\M ABBOTT 

Paul Schwartz, Philadelphia, 
sees inflation as the basic problem 
of the bulk vending industry. He 
writes: “The trouble with our busi- 
ness is the devalued penny. I'w 
ty-eight yean ago I paid $800 for 
a car. Today the same car costs 
.$2,400. Tsveiity-cight years ago I 
could get a good man for $35 a 
week, while today I pay the same 
man $100. Merchandise today is 
tsN'ice as high as It was during the 
war years. Everything went np and 
I am still getting a penny for my 
merchandise. What we need is a 
2-cent piece. 1 have nickel ii 
chines, out they are dead." 

C'alifomia operators are active .. 
usual. Sid Bloom, co-partner in 
Operators .Vending Machine Sup- 
ply Company and secretary-treas- 
urer of Oak Manufacturing Com- 
pany. .spent two weeks in Palm 
Springs with bis daughter and son- 
in-law and four grandcliiidren. . . . 
Sam Weitzman. other co-partuer in 
Oneralors Vending and Oak Manu- 
facturing president, is counting 
calories and has been successful in 
pushing down the weight by push- 
ing away from the table. \Veitz- 
man layi, “I did It by myself." He 
cut out starches and sweets. 

Daniel Lally, Lally Vending 
Service, has lost about 23 pounds ' 
since he went on a diet. . . . Juanita 
and' Bill Sieglc, Siegle Vending in 
Bellflower, are back from a week- 
end in the mountains. 


ACCENT ON REFINEMENTS 


Machine Selectivity Keys 
Cig Vending Growth in '57 


CHICAGO — Instead of bring- 
ing out radically new equipment 
in 1957, manufacturers concen- 
trated on making refinements on 
tlieii cigarette maebines that en- 
abled operators to keep pace with 
changing tastes in the public. 

The increasing demand for va- 
riety of brands and filter-tip ciga- 
rettes was met by machines with 
greater brand and price selectivity. 

Sensitive to the increasing op- 
erating costs, mamilacturen 
brought out machines with greater 
capacities. There were also more 
electric models. 

Altho little in the way of 
cigarette equipment wrs shown at 
the National Automatic Merchan- 


‘STRUGGLE, OPPORTUNITY ' 

NVA's Raynor Foresees 
Challenge in New Year 


CHICAGO — In 1958 the bulk 
industry will have to fight harder 
for Its expansion, and the National 
Vendors' Association will devote 
more of iU energies to internal 
problems. That is the view of 
Miltnn T. Raynor, general counsel 
of NVA: 

“The year 1958 will be one of 
both golden opportunities and 
struggle. Altho the economy in 
general has shown a softness, ours 
is an industry which should con- 
tinue to advance and progress 
despite this fact. In addition, we 
are going thru a transition period 
whiem finds chain stores of all 
kinds accepting our merchandising 
methods and procedures, and this 


acceptability should open new 
horizons for all operators. 

Coals for 19S8 

“In 1958, N\’A intends to hold 
its most outstandiTig convention- 
in Miami Beach, at the new 
Deauville Hold. May 1-3. This 
convention will be geared in such 
a way tliat operators will learn 
by being exposed to valuable new 
merchandising items and ideas. 

"We intend to expand our valu- 
able group insurance programs and 
to render other services which will 
prove helpful to, the industry in : 
general. Of prime imixirtance is an 
raucation job with operators them- 
selves, a job which must instill in 
(Continued on tfage S5) 


dising Convention, it was evident 
that the 29-selcction vender pre- 
dominated. The 30-sdection 
chine also made its debut. 

The year was replete wUh at- 
tempts of State and local Legisla- 
tures to increase the tax on ciga- 
rettes, which were successful in 
.some cases, tho well ormnized lo- 
cal operator groups fou^it the leg- 
islatures right down tbe bne. 

Three major cigarette manufac- 
turers were charged by the Federal 
Trade Commission with alleged il- 
legal practices. At the' end of the 
year no final settlements had been 
made. 

Below are newt highli^ts 
of cigarette vending in 1957 
hruken down into two-mouth 
periods. 

JANUARY-FERBUARY; U. S. 
drops antitrust charges against 
Gotham cigarette operators. . . . 
Code of emics for CMA member 
firms in New York defined by 
U. S. Distric-t Court consent decree. 

Eastern Electric begins pro- 
duction of Mark 11 vender. . . . 
Recoi'd high of almost billion dol- 
lars reached by R. J. Reimolds To- 
bacco Company in 1956., . . . Gov- 
enimeiit extends cigarette excise 
taxes another vear. . . . L6cM earn- 
ings drop -siigLtly, sales rise. 

MARCH-APRIL: Iowa House of 
Representatives declares cigarette 
vender legal. , Indiana con-' 
siders 1-cent tax increase. ... Il- 
linois assembly asks for 1-cent cig- 
rette tax increase. . . . Cigarette 
Vendors' Institute urges ^lifor- 
nia operators to fi^l 3-cent ciga- 
rette tax. , . . Philip Morris charged 
by FTC with discrimination in 
proniotional allowances. . . , Jack 
Levine names New York sales rep- 
resentative of Eastern Electric. . . . 


Maryland mvernor vetoes 3-cent- 
a-pack tax Most on oigaretles. . . . 
Memphis continues seven-year 
boom hi cigarette vending. 

MAY-JUNE: Philip Morris de- 
nies PTC charges of discrimina- 
tory allowances. . . . Cigarette 
sales 3.4 per cent over 19^ first 
quarter. . . . Five major cigarette 
manufacturers announce price in- 
crease of .7 cents a (uck. . . . L6cM 
bows Oasis cigarette. . . . P. 
Ixirillard begins national distribu- 
tion on Ne w po r ts. . . . PM's Weisi- 
(Continued on page 63) 


Bulk's Future 
Brightest Ever 
Says Grenier 

CULVER CITY. Calif. — 'The 
future of bulk vending has never 
been as bright as it is today," 
says B. J. (Bob) Grenier, who 
nearly 20 years ago started a 
penny-nickcl operation that is to- 
day the DeLitxe Vending Service 
here. He is also president and one 
of the founders of the C-alifomia 
Automatic Vendors Association. 

Grenier's prediction is based on 
liis experience in all types of 
vending. In addition to his major 
equipment, he is operating bulk 
venders with peanuts, candy', and 
lab gum. While it is small coin 
bu.siness, Grenier chedcs tlie profit 
and loss sheets for these products 
as carefully as he does tnose for 
coffee or cold beverages in indus- 
trial locations. The bright days-to- 
emne for bulk merchandisers, Gre- 
nier believes, will be even better if 
operators and manufacturers de- 
vote more time and study to their 
respective segments of the industry. 

High Bulk Margin 

DeLuxe Vending is devoting 
more attention to bulk vending 
than before. Tbe reason for this Is 
that Grenier sees bulk machines ai 
good profit earners, more so than 
some large equipment on the basis 
of margin as against investment. 
One location in particulai^an air- 
line hangar-grosses $20 to $25 per 
month. Of the totaL half Is in 
nickels. 

Grenier entered vending on his 
own thru a bulk merchandise 
route. His first installation was 
comprised of 72 machines, which 
were earning approximately $l to 
$1,50 each, per month. By spot- 
ting these machines in a large air- 
enJt plant, the machines increased 
in gro.ss revenue to $23 and $30 a 
month. 

"If a man came Into my office 
and asked my advice about going 
into vending. I’d .tell him very 
definitely to try bulk vending 
first," Grenier declares. “Tliere is 
more money to be made in bulk 
vending on the basis of effort and 
inx-estment than in any of Die 
other fields. 

Fide Spots Carefully 

“Tho operator, however, must 

E ick his spots. He must really 
now how to merchandise. Many 
of those entering the field feel 
they are qualifiea to operate main- 
(Conimued m peg* 67) 


1957 Vending Boom 
Outruns Cost Rise 

P-R Drive; Mochine Refinements; 
Diversification Sparks Expansion 


CHICAGO — III 1957 tbe 
automatic vending .industry con- 
tinued its healthy, paced expansion, 
altho rising costs made both the 
big and small oi>eratar more 
budget-conscious than ever. 

Improved public relations, ma- 
chine refinements In quality and 
variety as well as more diversifica- 
tion made both store owners and 
management on all levels conscious 
of the savings that automatic mer- 
chandising can offer without a sac- 
rifice in quality. 

A major break-thni came late in 
the year with the first currency 
changer, which was designed by 
A.B.T, Manufacturing Coloration. 
No longer having to rely largely 
upon change a potential rii.stomer 
may have, it remains to be seen 


how the vending industry will 
utilize this new developmeuL 
Coffee -venders were improved 
and increased in number. Tlie 
fresh-brew imit showed a remark- 
able growth. Instant-coffee venders 
came out that boasted fresh cream, 
better instant cream and improved 
coffee concentrate. 

. Hot canned food, which had a 
feeble ' start more than two yean 
ago. was med in an estimated 10,- 
000 vending machines in 1957. 

For the first time in years, prac- 
tical vending machines dispensing 
hot sandwi^es were put' on tho 
market. Another new development 
was the introduction of three kinds 
of milk-shake machines. 

Ice cream venders were hurt in 
(Continued on pagt S6) 
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THIS WEEK'S SPECIAL 

U-SELECT-IT 
•MODEL J 
(ANDY BAR 
VENDOR 

Only $55.00 

Many make*, model*, 
tize* and price*. 

GUARANTEED 
SAME AS NEW 

Write, wire or phono 
Telephone: 20592 

T. 0. THOMAS (0. 

1S73 JOTteSON 
OAOUCAM. KEHTWCKY 


1958 Challenge 
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riN 1958 ... BE RIGHT 
with "STAR-BRITE” 

AH Oth«n "AH HoHow" 

9 COLORS 
FLAVORS 

210-110-140 BALI 60M 
f— Abs Cranet’s "KlHO" — ■ 

r % r.f I 


each and every operator the sincere 
feeling that he is a businessman 
and that he is part and parcel of 
the expanding vending industry; 
that he can go forward toward 
real success without resorting to 
devices which impum his own 
integrity and that of tne industry.” 
NVA Begiiuiingi 
The National Vendors’ Assoda* 
tion was launched in the spring 
of 1951, when its declared purpose 
was to ”cnmbat persectition based 
on alleged violations of sanitation 
or anti - lottery ordinances and 
laws.” NVA todav continues to 
give legal aid and advice as its 

E rimary function, and strives to 
roaden its services to the operator. 
When it was first formed, NVA 
called itself the National Associa- 
tion of Cum \'endons. This was 
natural enough since a group of 
ball gum operators originally 
organized it when the Case of the 
United States vs. the Cavalier 
Vending Corporation in Virginia 
threatened to make the mixing of 
charms with ball gum illegal. 

Name Change 

The case was resolved In favor 
. of the operator. Membership 
{quickly rose from the original six, 
'to 130, and the name of the asso- 
ciation was changed to National 
Association of Bulk Vendors whei: 
it became evident that operators 
using all types of bulk equipment 
wanted to join. 

N\'A got its present name in 
1955. By that time the association 
considers itself more than a clear- 
ing house for legal aid and infor- 
mation. In its annual conventions 
efforts were made to provide the 
operator with business facts and 
information on developing trends. 
Operators also received regular 
bulletins which iitformed them of 
I general industry problems and 
' progress. 

Broad Insurance 
Insurance sponsored by NVA 
was progressively broadened thru 
the years so that now an OTCrator 
not only has insurance on his ma- 
chines, but life and hospitalization 
insurance as well. 
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and GUARANTEED by 
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Order T:^ay — Prompt Deliverie*. 
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HAPPY NEW YEAR! 


Fr«« Sompbl . . . tkol will 
a profltobl* iiert ier I9S6I Stnd for tomplti ef ewr 
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(Offer pood until February I, 195S.) 

SURE-LOCK, the perfect eoptula. 
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recoive >00 high quality filled rapiuLet. 
Cenleint cur complete Bno 


7 KEENEY 
VENDERS 

Bring 7-Way Profits! 
• Mi« KfM«r ''22” Uritn EkeWe 
(Igvilfi Yiidar 
• Coffee • Soup 
• Ceffee/Checetate Sr. 

• Coffee/Checolote Jr. 

• 4-Woy Cold Drink* 
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Milks and Fruit Jukes 
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fasy Poyaionf Term 

J.H. KEENEY &CO.pln 
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EPPY 

Gimmicks 
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Each Month 

UHUEl m & CO., IiK. 
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WATLING 

Monufaeturing Company 
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PRICE LAUNCHES 

MUTTNICKI 
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WAKE UP TIRED MACHINES IT USING 
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TOUR MACHINES HOP WITH ACTION. 



Ball and 
VENDING 
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LOW Factory 
Prices 


BUBBLE • CHICLE 
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AHERK&N CHEWING PRODUCTS 
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Vending Boom 

• Contimied from page 54 

1957, however. For some reason 
I their popularity decreaiied and es er 
I fewer numbers were made as the 
I year wore on. 

FoltowiiiK is a monih-by- 
month nut-down on major- 
equipment news and develop- 
ments tliat took place during 
the year. 

JANUARY— Lehi introduces new 
TaVe-.A-Break coffee and chocolate 
unit. . . . Morris Anerhack joins 
ABC \'endiiig as assistant to presi- 
dent. . . . Increasing use of vend- 
ing in front of supermarkets. . . . 
Ameropa Shipping and Trading 
Corporation increases shipments to 
Europe. . . . Schroeder Products 
joins Industrial Vendors in Itever- 
agc vender production. . . . Vendo 
Company denies FI'C charge of 
illegal merger with X'ciidorliilor. 

. . . \V'ico Cioiporalioii forms vend- 
ing division. 

FEBUARY — Fedam announces 
new financing program for hot 
food venders. . . . Teamsters move 
to organize Bay State. . . . ^■end 
Distributing (!iompany, Detroit, 
moves to new quarten. . . . Harold 
Perkins heads vending sales at J. H. 
Keeney. ... A & P pulls out bat- 
ters’ of venders at Long Island 
store. . . . Automatic Canteen re- 
ports record sales. . . . Apeo pop- 
corn. self-brew' unit in production. 

M.ARCH— Mills coffee machine 
rights purchased by Joyner. . . . 
\lerkle Korff opens West C^o.ist 
branch. . . . Rone appoints Jack 
Hopson and Robert Deiitscli sales 
managers. . . . Eastern milk strike 
has no effect on milk s’ending. . . . 
Operators welcome FTC intention 
to insestigate high coffee prices. 

. . . A|xro makes first shipments of 
Cennan-made Sodashoppes and 
Coffeeshoppes. . . . Automatic Re- 
freshment drau’S 200 at open 
house. . . . Louis Leverone, piesi- > 
dent Automatic Canteen, dies in 
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LOGAN DISTRIBUTING (0. 


VACUUM PLATED WITH PINS 

LOTS OP 1,000 S15.00 M 

LOTS OP 5,000 13.S0 M 

FfATURf LABfLS fNClUOED PREi 
SOLO ONLY THROUGH DISTRIBUTORS 
IBSO W. DivUien St. 
Chicago 32, IllineU 


Chicago. . . . Frigid Fntit rev, 
operator financing. . . . Pepsi 
plans sen'ice management seminars. 
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VENDOR DIST. CO. 

RUSS THOMAS 

6t2 Midlton, Memphis. T«nii. 
AMCD, VICTOR. OAK. HORTHWEST- 
EBN, ITAP CUM, CHARMS. 
Member Nat. Vend. Mch. Dist.. In*. 
Write for NEW cetalef. 
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Rake Coin Machine Exchange 
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Experienced Operators Say: 

"YOU MAKE MORE MONEY WITH. 




VENDING EQUIPMENT" 

PROVE IT TO 
YOURSELF! 



THE NORTHWESTERN CORP* 


27I3S ARMSTRONO STAin 


MORRIS. ILLINOIS 



LIVE DISTRIBUTORS 
WANTED 

Per the greeteet oteney maker in ile 
field, Cein McKhin* Operotert In all part* 
ef the country are adding SwamI and 
Madam X napkin machinal to iheir reate*. 
Swami and Madam X ha* mere lecatlaa 
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ERICKSON CO., INC. 

N. SACRAMCNTO, CAIIPOINIA 









DECEMBER SO, 19S7 


MUSIC MACHINES 

C«inm«inicaH«M t* lit W. Raalalpti St.. Ckkaf* I. tn. 


THE BILLBOARD 


COLLECTIONS RING 


Free Beer, Gong and 50c 
Chute Hike Juke Ploy 


WICHITA, Kan. — Getting to- 
gether with a friendly Uveni ow ner 
and working out a plan whereby 
each phonograph customer who 
drops in ■ half a dollar gets a free 
beer bus boomed 50-cent play for 
Byron Wagner, phonograpn oper- 
ator here. 

Wagner, who operates several 
routes for United Distributors here, 
has incorporated a lot of psycho! 
ogy into his idea which, incidental 
iy, has shown such outstanding re 
suits that 90 per cent of the col 
lections from the locations con 
cemed, have come in half dollars. 

Free Beer 

Beginning in a large, busy tavern 
which enjoys heavy phonograph 
play the year around Wagner 
worked out a plan whereby tlie 
bartender served a free l6*cent 
beer to every customer who puts a 
50-cent piece into tlie 200-pIay 
phonograph. 

Gtmg 

To make certain that not only 
the bartender, but tbe crowd as 
well, is aware that a half dollar has 
been debited, the Kansas opera- 
tor installed a gong on the phono- 
graph, which rings loudly enough 
(0 be heard above tbe usual tavern 
din whenever a half dollar goes 
down the chute. 

Thus, any player who puts in a 
half dollar for the first time is 
pleasantly surprised to hear the 
gong announcing the fact, and 
moreso when the waitress serving 
his tables or the bartender serving 
his place at the rail immediately 
serves him a free beer. 

As the pim is set up, operator 
Wagner splits the cost of the beer 


the novelty value of the free beer 
idea would soon wear off. It was 
soon found, howc\er, that oistoin- 
eis who had played the 130-cent 
chute for the first time an<l re- 
ceived a free beer were bound to 
come back and rewat the process, 
to the point that all of (he regulars 
patronizing (he tavern took advan- 
tage of the bargain enough to play 
the phniiograjm evclusively with 
half dollars. 

Tite tavern man.igemenl is thoro- 
ly pleased with the entire set-up, 
in as much as it means selling more 
beer. The rcgvilars who come back, 
nifdit after night, to their favorite 
driirking spot, play more music 
than ever before, and liie <teady 
clanging of tlie gong is music to 
everyone’s ears. 

Wagner is developing other spots 
which the combination of gong, 
50-cent chute and free beer can m 
used and believes that hy and large 
it's the best merchandising stunt 
he's ever developed. 


MONTH BY MONTH 


off the top, tbe juke box operator 
contributing a nickel and the 
I a nkdtel. 


Originally, Wagner thought that 


HOW! 


Jukes, Games 
Whoop Up Life 
On Reservation 

LA.NDERS, VV>o.— — In dismis- 
sing unusual locations, talk in this 
area inevitably turns to Paul Scott, 
head of Scott Nfusic Company, 
who has four of his 70 phonograplis 
placed in the huge Fort Washing- 
ton Indian reservation, a few miles 
from here. 

With thousands of Indian fam- 
ilies for his customers, Scott lias 
had several pecuhar problems to 
deal with, few of which are apt . to 
befront the average operator. 

One of them, of course, is the 
fact that liquor is not allowed on 
Indian reservations and the famil- 
iar tavem-tj'pe spot is definitely 
out. 

Added to this is another head- 
ache, a familiar one to any one who 
has ever dealt with the U. S. gov- 
ernment. With tight control being 
(Continued on page 58 ) 


See Slow, Steady 
Coin Trade Growth 


' Co»»(/nucd /rnm ;«ig<3 1 


box industry have dictated dime 
play for at least the last five ^ears, 
a good!) share of die nations op- 
erators have refused to face reality. 
Nickel play is still the standard in 
many arcus, and wilh nickel play 
an operator can hope to do little 
better lliaii break even. 

1‘ortiinately, the trend toward 
dime play— and 15 cents for BP’S 
in many cases— is being accelerated. 
Therein lies the greatest hope for 
ih^ music machine operator lo 
inrreuse his profits during 195B. 

If the city operators have been 
pressed hard during 1957, the op- 
erator in adjacent residential areas 
has been coming into his own. 

Trek to Suburbs 

At the end of World War II, the 
great trek to the .suburbs began. 
When the new suburbanite first 
moved into his new split-level 
home at “Friendly Acres," he gave 
up his trim to the neighborhood 
pub and his friendly pinball and 


shuffleboard games. 1'he primary 
reason for this .sacrifice w.is that 
there was no friendly neighbor- 
hood pub. 

But as the frontier became set- 
tled. the friendly tavcni owner - +*jo 
moved his plar-j of hiisincss to the 
suburbs; and lire new landowner, 
after the novelty of pulling crab- 
grass had worn off, resiitncd Iris 
patronage of tlie bistro. 

The growth of the suburbs in 
relation to the coin miichine indus- 
try is pointed up sharplv by the 
example of the Suflolk-Nassati 
Amusement Company, a Long 
Island operating firm 

Suffolk-Nassaii 

At the ensl of World A\'ar II, 
the only concenlration nf juke 
(Contirwed on fuige Sfi) 


1957 Juke Box Highlights: MOA 
Program; Copyright; Legislation 


250 Attend 
7th Miami Op 
Dinner-Dance 


MIAMI BEACH — More tlian 
250 persons kept in tune with the 
holiday seo.son attending the 
scvcnlfi anniversary dinner and 
dance held by the Miami Amalga- 
mated Machine Operators' As.socia- 
tion, Inc., at the Saxony Hotel, last 
week. 

Outside of two brief honorary 
presentations, the evening was d& 
voted to relaxation, food and mer- 
riment with liberal doses of holi- 
day libation. 

Honor Blatt 

The association members pre- 
sented Willie Blatt a placque for 
his “tireless services as president.' 
Dave Friedman also was presented 
a solid gold tie clip in appreciation 
for his efforts in securing the most 
ads for the group’s journal. 

Among guests for the affair w-ere 
the following: 

Mr. and Mrs. Ted Bush; Mr. and 
Mrs. Ozzie Truppman; Mr. and 
Mrs. Raoul Shapiro; Mr. and Mi'S. 
Lucky ^oliiick; Willie Blatt; Mr. 
and Mrs. Willie Levy; Mr. and 
Mrs. Joe Handleman; Mr. and Mrs. 
Sam Marino; Mr. and Mrs. John 
Marino; Mr. and Mrs. Walter Kar- 
dyt; Mr. and Mrs. Joe Mangone; 
Mr. and Mrs. Harry SteinWg; 
Mr. an 1 Mrs. Harry Steinberg; 
Mr. and Mrs. Sol Steinberg. 

Mr. and Mrs. Carlton Kates; 
Mr. and Mrs. Bill Bell; Mr. and 
(Continued on page 58) 


.CHICAGO — In reflecling upon 
year gone past, a panorama of 
events comes tn inind. all of which 
combine to make up the composite 
picture which was 1957. Only in 
recalling these events can tbe year 
really be seen in the proper per- 
spective. 

The following are some of the 
key highliclits which stood out in 
the juke box iuduslr)’, presented 
month hy month: 

J.ANUARY. Operator financing 
rates hold at .steady six to seven per 
cent despite lightening on national 
scene. . . . Colorado operators elect 
officers, set program. . . . Foreign 
folk music declines on U. S. jukes. 

. . . Wiirlilxer bows new 200 and 
104 selection models. . . . Boston 
passes S50 weekday operation fee, 
State, city and federal hiking total 
to $160. . . . Operators voic^ split 
reaction to EP price aits by major 
labels. . . . Music Operators of 
America name 1957 convention 
committees. . . . Seeburg pleads "no 
contest' to antitrust charge. 

FEBRUARY. Sam Waldor 
elected to 10th consecutive pi 
dential term nf Music Guild ot New 
Jersey. . . . CMMA dehut.s weekly 
TV quiz show. . . ■ Manufacturen 
set sights for higher juke produc- 
tion; preponderance of 200s to 
hike operator record buying. 

New Y’ork operators hurt by tavern 
' Seeburg settles anti- 


CMMA hasts 500 at annual 
banquet. . . . Operators up record 
buying, offer wider progmnis lo 
combat business slump. . . . MOA.M 
plans unionization. . . . Dime play 
gains in Arkansas and Wisconsin. 
AMI names Frank Mencuri dis- 
trict rep on Coast. 

MARCH. Billboard launches 10th 
annual Juke Box Operator Poll with 
mailed questionnaires to 5..500 ojv 
erating firms. . . . U. S. files civil 
antitrust complaint against Wur- 
litzcr. . . . Schlesinger, NOMDA 
head, details dime play need via 
29 tavern trade papers. . . . IHS 
asks suggestions on juke deprecia- 
tion. , . . AMI announces 11 per 
cent sales increase for year. . . 
SuBolk-Nassau, Long Island music, 

f ;ame operator and distributor 
atmehes major esmansion via one- 
stop and retail disk and phono- 
graph equipment outlet. . . . Dime 
play nears 50-^ mark in New 
York. . . . Wiu-litzer bows '.second 
new 200 at lower price. . . . RMSA 
re-elects officer slate. . . . Florida 
firm bows non-selective wall box- 


slump, 
trust action 


vitb consent decree. 


juke package. . . . Ontario lifts ban 
on jukes for taverns. . . . Ridgeway 
re-clecled head of .M.issachusetts 
Ctiild for sixth year. . . . CMMA 
halts TV fete. . . . Dave Beck an- 
nounces Teanuters to organize 
juke, game and vending employees. 

. . . NCMDA proposes national 
trade jamboree. . . . Arkansas ops 
defeat prnpo.sed $25 wall box tax. 

. . . Cloven hosts Wiirlitzer centen- 
nial club fete. . . . New York juke, 
game union officials re-stated after 
RCI.\ ouster. . . . Operators explore 
wider range of price combinations 
to hike income and play— with 
mixed results. 

APRIL. Operator turn to 200, 
better prograiiuning techniques to 
comliat slump in ptey- , , . United 
unveils new 100 selection juke box 
at Frankfurt Fair. . . . AMI name 
Wamcke Texas distributor. . . . Na- 
tionwide slide in tavern business 
felt with operators examining new 
location potentials. . . . Badger op- 
erators mull dime play and pending 
(Continued on wtR* 60) 


N. Y. Court Refuses 
Union Injunction 


May Produce 
U. S. Jukes 
In Canada 

TORONTO — American juke 
boxes may soon be manufactured in 
Canada for the domestic market if 
negotiations being conductf<l 
laming manufacturer here pan nut. 

Oominion Eiectruhome Indus- 
tries at Kitchener is the plant in- 
volved, However, at press lime 
plant officials would neitlier enn- 
tirm nor deny the possibility of (he 
firm entering the phonograph bust- 
ness. 

Negotiations 

They did, however, admit th.it 
negotiations had been condmted 
with a leading American juke l>ox 
manufacturer, but said nothing 
definite had been decided at the 
moment. 

Tentative plans called for the 
plant to produce the cabinet metal 
ports and electronic i-omponents, 
with production to reach KKf units 
a month in November of 1958. 

Juke boxes were made more than 
20 years ago in Montreal. Nothing 
has been made in this cumitry 
since that date, primarily because 
of insufficient demand. However,, 
a recent spurt in American phono- 
graph exports has re-kindled in- 
terest in the Canadian nperalor 
market. 


Moore to Open 
Addition in Jan. 

FREEPORT. L. I.. N. 'Y. — The 

new 8,000-square foot addition to 
the Long Idand headquarters of 
the Sandy Moore Distributing 
Company will open officially in the 
latter p^t of January, according to 
Gabe Forman, S-M executive. 

Tlie neiv -structure will give the 
firm a total of 14,000 square feet 
of office, showroom and shop 
space here. It will be used to 
house tlie parts and export depart- 
ments. 

According to Forman, tlie firm 
will hold an open liuuse when the 
new building opens. 


NEW YORK — Tlie drive hy the 
Music Operators of New York and 
six local operators to halt the ac- 
tivities of the Cigarette and Coin 
Vending Machine Employees’ 
Union, Local 19, Federated Serv- 
ice Woikers’ Union, ran into a snag 
in New York Supreme Court when 
Justice Owen McGivem ruled 
against a temporary injunction. 

As soon as tbe decision was 
handed down. Local 19 began its 
picketing of tavern locations serv- 
iced by Ixxcal 1690, Retail Clerks’ 
International Association, AFL- 
CIO, the union which MONY rec- 
ognizes and t-as a contract. 

However, attorneys for MONY 
indicated tnal they will continue 
to push for an injunction. Uiey 
have already filed a motion for a 
rehearing, and will appeal if that 
motion is turned doxvn. They also 


seek a (rial date for a permanent 
injunction. 

Tlie plaintiffs t-h.-irge that Local 
19 has pressured location owners 
to removing juke boxes owned by 
MONY operators by picketing and 
by threats of picketing. 

They seek to enjoin the defend- 
its from intimidating, tlircatening 
compelling the location owners 
from breaking location contracts 
where the location is serviced by 
Local 1690. 

MONY contends that Local 19 
is not a bona fide labor union, but 
is being used is a tool by certain 
persons to gain control of the juke 
box industry here. 

In denying the motion for a tem- 
porary injunction, Justice McGivem 
said that the evidence presented by 
the plaintiffs was hearsay, that the 
(Continued on page 61) 


Copyright and 
Exhibits to 
Key S. D. Meet 

MOBRIDGE, S. D. — llie 
South Dakota Phonograph Opera- 
tors Association will meet January 
12-13 at the Sawnce Hoti'l in 
Brookings, with an election of new- 
officers and Inst minute discussions 
on the group’s action in the forth- 
coming hearings on (lie Senate 
Copyright Bill (Jainiaiy 
tbe agenda. 

Display of equipment has liceii 
planned for the two-day conclave, 
nowever, a finalized list of exhibi- 
tors was not available at press 
time. 

Chptmian for the event, Elmer 
Cummings stated tliat besides the 
regular exhibits and business ses- 
sions for operators, a program has 
been arranged lor membeTs’ wives. 
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Slow, Steady Coin Growth 

• Conlinued from xmm S7 


box«s and games on Long Island 
were in the H'fcstem end of Nassau 
County, jiear the New York City 
line. Toda>', Suffolk-Nassau alone 
operates some 2,000 pieces of 
equipment on Long Island. 

While 1957 miy have been only 
I SO'SO year in regard to operator 


profits, it was a near-record year 
regard to equipment purcni 
and the net worth of tne nation's 


coinmen is probably the hipest 
In historv'. 

Operalrrs realize that the im- 
poj:tant factor is not the cost of 
equipment, but its revenue poten- 
tial. Hence, sales of 200-play fuke 
boxes and the more expensive 
Xames-notably the long bowlers— 
were at a healthy levd during 
most of the year. And ^ hi^ 
mircliasing level should continue 
during 1958. 

Marginal Op 

This means that tne operator 
might get a lesser return on his 
Inveslnwiit percentage-wise, but in 
terms-of actual revenue he should 
be in pretty good shape. It also 
means that the day of tlie marginal 
or part-time operator, who c^d 
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EVERY LOCATION 


Invest a few dollars in inexpenshi 
equipment and stay in business. Is 
fast drawing to a close. 

Juke box operators will be pay 
ing a lot more attention to pro- 
gramming in 1958 than they have 
in the past. As the selectivity of 
the juke box gross’s, the program- 
ming problem becomes more com- 
plex. The nation’s top 10 disks ai 
only a beginning for the operator. 

A striking example of the need 
for intelligent programming oc- 
curred in the Christmas season 
which ends this week. Most of tlte 
nation’s operators threw in one or 
two seasonal disks and experienced 
a rather disappointing season. 

Tuletide Disks 

New York operators, however, 
carried as many as 20 yuletide 
sides per box— and Christmas sea- 
son collections were the best in 
yean. 

For the amusement rAadiiire op- 
erator, the cry in 19.58 will be fur 
nexv games. Pinballs have been 
rxmning into Increased opposition 
from law enforcement agencies— 
notably in New York State where 
State police cracked down. SItuffle 
alleys are still steady canters, but 
they no longer rack in tlie grosses 
they once did. The same would 
apply to pool tables. 

The Ions bowler ga\a the 
industry a snot 'In the arm during 
1957, and the operators are hoping 
that the manufacturers will hit 
with something as big during 1958. 

All facts considered. 1956 
should be a year of fair!}’ slow but 
steady grow-th for the coin ma- 
chine industry, with few operators 
making enough to retire, but fexver 
unable to make a pretty good 
living. 
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Juke Pushes 
Pic; Sells 
Self to Public 

MEMPHIS' — A familiar but 
nevertheless effective public rela- 
tions idea for the juke box industry 
was exploited liere recently when 
George Sammons, president of 
Sammons-Famlngton Compan> " 
cal Seeburg outlet) loaned a 
200-seleetion machine to Loew's 
Stale Theater for playing of the 
“Les Girls" sound track ui the the- 
ater lobby. ' 

Co-operating svere the theater 
and the Capitol record distributor 
(the sotmd ti-ac^ being on Capitol). 

'The phonograph played Cole 
Porter tunes from “Lm Cirls’ con- 
tinually during the extended show- 
ing of 4he musical. Sammons has 
co-operated like this many times 
on public relations-service promo- 
tions. Tlie value in gaining local 
public acc^tance for the juke box, 
he says, is more than worth tlie 
tune and expense involved. 


30 Albany Area 
Juke Ops Attend 
Seeburg Session 

ALBANY. N. Y. — Nearly 30 
like box operators and representa- 
tives of tne record Industry at- 
tended a prommming demonstra- 
tion at the omce of the Davis Dis- 
tributing Company here last week 
“• M” • - 


of the Albany branch. The guest 
list follows: 

Maurice and Bud Benware, Ben- 
ware Vending, Malone; Mr. and 
Mrs. Frank Berical, Duane Novel- 
ty, Duanesburff; Andrew Cagliardi, 
Fox Music, Albany; Vincent Gag- 
liarde, Troy; Louis Huban, Water- 
vleit; Hemy C. Knoblauch and 
Henry C. Knoblauch Jr, Hudson 
Falls; Charles Ledford, Glens Falls; 
Mr. and Mrs. Clyde Lower and 
Abe Ixiwer. Lower Novelty’, Sche- 
nectady, and Jack Miraglia, Pitts- 
field, Mass. 

Also, Rudolph Morin. Albany; 
Paul Brock, Paul Nos’elty, WTiite- 
liall; U'illiam Wakelee, Troy; Harry 
.Samuels and Mr. Cherry, Little 
Falls; Cliff Witham, Witham Enter- 
prises, Clens Falls; Louis Marshall, 
Willett Sales, Albanv; Arthur Ca- 
.sella Rensselaer; John Geel, East 
Greenbush; Daniel Robelotto, Al- 
bany; Len Smith and Stan ^rn- 
stein, one-stop operators, and Aaron 
" Id. Thi 


Sternfield, The Billboard. 


Miami Party 
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Mrs. Sam Tarar>; Mr. and Mrs. 
Harold Carson; Mr and Mrs. Ed- 
die Leopold: Mr. and Mrs. Berlin 
Saunders; Mr. and Mrs. Gene Big- 
gio; Mr. and Mrs. Milton Smith-. 
Mr. and Mrs. Felix Whatley; Mr. 
and Mr.s. Sherwood Brovs-ning; 
Ronald Shapiro; Clara Hunger; 
.Mr. and Mrs. Al Miller; Mr. and 
Mrs. Morris Diamond; Mr. and 
Mrs. Jimmie Bonnie; Mr. and Mrs. 
Dave Engel: Mr. and Mrs. Mar- 
vin [.eilx-r; Dr. and Mrs. Stem; 
Pop Leiber; Mr. and Mrs. Marty 
Marks. 

Mr. and Mrs. Manny Brook- 
mire; Mr. and Mrs. Henrv Stone; 
Mr. and Mrs. Marion Codlin; Mr. 
and Mrs. Bobby Schwartz; Mr. and 
Mrs. Buddy Cohen; Mr. and Mrs. 
Gil Gross; Mr. and Mrs. Murray 
Gross; Mr. and Mrs. Burt Kahn; 
Marvin Novak. Cy Wolfe, Sol Got- 
lieb; Mr. and Kirs. Mdt Adler; 
Hamid Hirsch. Mr. and Mrs. Reg- 
gie Ferrie; Rosiv'nd Weinrich, Mr. 
and Ml'S. Jim Hunter; Mr. and 
Mrs. Morris Marder; Ruth Mi- 
chaelsoii; Mr. and Mrs. Charles 
C'ooUc; aitd Mr. and Mrs. Cliff 
Oeale. 


Vending Boom Outruns Costs 

• Continued from vase 58 


APRIL— Full-line vending poten-l 
tialities dominate National Associa-I 
tion of Tobacco Distributors' con-j 
vention. . . . Vending machine fi- 
nunciitg taken up at regional meet 
of N'.AM,\. . . . Lehigh introduces 
three-column candy bar vender. 

. . . Rowe egg machine goes into 
production. . . . C^ole promotes ^ 
Stan Caine-s to vice-presment. ... 
Two-dav meet of King Coffee at-| 
tended by 800. . . . ABC \'ending 
net income sets record for lOtn 
year. . . . East Goa.st C^offee sched- 
ules production of no-refrigeration 
liquid coffee concentrate. 

MAY— Dixie Cnp and American 
Can aoiioiince merger plan. . . . 
200 attend N.\M.\ regional meet- 
ing in Atlantic City. . . . Cole in- 
creases exports. . . , Harold Roth 
group gains controlling interest in 
stock of U. S. Hoffman. . . . Vend- 
ing machine exhibitors at MOA 
Convention in Chicago report lim- 
ited interest in their products. . . . 
Brass Rail. New York restaurant 
chain, launches store-front %'cnding 
experiment. . . . Ameropa exclusive 
U. S. and Canadian distributor for 
Weigandt Automaten. 

JU.NE— Mills and Heinz bring 
cross-suit on alleged breach of con- 
tract on hot food venden. . . . 
Bras.s Rail named caterer for 1958 
^Vorld’s Fair in Bnissels. . . . Auto- 
mat Corporation to sell land-travel 
insurance thni vending machines. 

. . . Rudd-Melikian bovs s three new 
vending machines at firm's ninth 
annual convention. . . . FTC 
charges Automatic Canteen with 
unlasvfuUy acquiring Rowe in 1955. 

. . . Auerbach exputins difficulties 
of location oumership to 300 chain 
executives. 

JULY— U. S. vending machine 
production up 13 per cent over 


year lapse, hot-sand%vich venders 
come back on market. 

OCTOBER— Twentv-fi/sl annual 
convention of NAM.\ neld in Phila- 
delphia. Near-record attendance. 
Little shown in way of radically 
new eouipment. Rudd - Melikian 
shows not-food sender. Northwest 
nrarkeK nexv pre-brew coffee unit. 
Business sessions center on profit- 
sqiiee7.e of inflation. . . . Soft-drink 
profits up for first half 1957. . . . 
Robot venders produced by Glas- 
cock. . . . Bally expands U. S. sales 
coverage. 

NOVEMBER - Hinkle, Auto- 
matic Canteen head, dies at 50. 


Jukes, Games 
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maintained by Indian agents o\'er 
anything sold to the Indians, there 
is an endless amount of red tape 
which must be observed. 

Scott nevertheless has numerous 
stops in central stores and amuse- 
ment centers thru out the resena- 
tion, which are similar to military 
post exchanges or canteens. Tlie 
Wyoming operator runs phono- 
graphs, vending madiincs and 
amusement games in the assorted 
locations, all phonographs, inci- 
dentally, on dime plav. 

Despite the fact that Indian in- 
come is below the State average, 
the reservation locations show a 
consistently good return and have 
from time to time exceeded tliose 
in ostensibly more solvent sections 
of Scott's territory. 


previous year, reports Commerce | 
Department. . . . Fedam b^in: 
new expansion plan In U. S., Can 
ada, Europe. . . . Vending i: 
boosted at Chicagoland Trade Fair., 

. . Midwest samples store-front 
nding. . . . Rowe makes sales and 
service available on \Vest Coast. 

New England vending firm 
thwarts teamsters in forcing union- 
ization. . . . Rudd-Melikian inte- 
grates national with local direct- 
mail campaign. 

AUGUST— N'CWA ignores vend- 
ing at convention because of iack 
of member interest. . . . Roue pro- 
motes Jack.son Dnnwoddy to gen- 
eral field sales manager. . . . Amer- 
ican Scale announces 3-cent scale. 

. Samuel Kresberg, Apeo presi- 
dent, dies. . . ! Justin Funkhouser 
elected president of \'iclor Prod- 
ucts Impulse Plastics intro- 

duces line of all-plastic vending 

SEPTEMBER — Jennings gets 
new division. . . . N'orthuestem in- 
troduces Sweet 16 candy vender. 

. . . ^^'est Germany best market for 
U. S. vending, say.s Ameropa head. 

. . . Tight credit dami>ens in-plant 
feeding expansion. . . . Riidd-Meli- 
kian enters open market. . . . Vendo 
agrees to FTC consent order mak- 
ing patent for bottle venders ac- 
quired from N'endoilator available 
to competitois. . . . After three- 
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Anoun ty optrator$ tinei 1909 /or the mo$t 
Hependahle coin operated mu$U irntrunente naiU. 


the H-200 plays records 

in rotation 

side 1 

side 2 

side 3 

side 4 

in the self same order 
as the music was heard 
in the original performance. 
No other juke box does! 


Union Ait., S.S. 
Grand Rapids 2, Michigan 
CAicofo Zurich 


Your AMI distr^utor 
is note showing ihs "H-200 Af’7 
Come in to see it soon. 


Album 


CopyfKjfi:' 


40 


MUSIC MACHINES 


THE IIUIOARD 


DECEMIEK 30. 1957 


1957 JUKE BOX HIGHLIGHTS 


► Conliniied from pane 57 


Slate legislation at meet. ... Al- 
bany operators organize associa- 
tion. . . . Seebiirg intros new 200 
and 100 selection juke box. . . . 
New United juke shown to distrib- 
titors at Chicago show. . . . C. N. 
Ditchbiim. English juke manufac- 
turer, tours U. S. , . . 500 attend 
N. J. operators' fete. . . . AMI bows 
new model H 200, 120 and 100 
selection iiikes. . . . United an- 
notmres details on new juke to 
U. S, operators prior to MOA de- 
but. . . . New Yok union locals 531 
and 46-5 charged with racketeering 
by MO.NV and RCIA in Supreme 
Court suit. . . . Boston mayor kills 
ta.s cut, papers slam operators. 
Billboard survey rweals operators 
oppose juke unionization. . . . 
Chile juke box export market opens 
np. 

M.AV. Massachusetts operators 
•lect new slate, map Stale, city tax 
fight. . . . Billboard publishes 1957 
luke Box Operator Poll; pinpoints 
fiikei as dominant factor in 45 rec- 
ord market. . . . Wiirlitzer sales up 

0 wr cent for all products. . . 
KfO.Vs lOlh annual convention in 
Chicago attracts peak 4,500 at- 
tendance; copyright discussion, fo- 
rums on operating problems key 
business meets; 54 record and juke 

r 1 

j SIB THB AUL- { 

1 LOCATION LINE BY| 


WURllTZER 

PIONBBRS OP 
BO CBNT SLAV 


1h>x exhibitors show products, slide 
film juke display unit uiu eiled. 

JUNE. United names six U. S., 
four overseas distributors for pho- 
nograph. . . . MOA re-elects Miller 
presioeiit at meet, I.evine re-ap- 
pointed counsel. . . . Mississippi op- 
erators set autumn dime play con- 
version goal. . . . New York pinlwll 
ban spurs dime juke play. . . . 400 
attend Westchester operators' fete. 
. . . Operators experiment with al- 
bum covers to spur plaj'. . . . EPs, 
50-cenl chule start new juke pric- 
ing experiments. . . . West N’irginia 
operators hold third aimiial cniiven- 
tinn; taxation, depreciation, legisla- 
tion and dime play liighlight two- 
das business sessions. . . . New 
York heat wave cripples r olleclions. 
. . . “Milk bars" exempted from 20 
per cent federal cabaret tax. 
. . . Mas.sachiisetts operators rally 
against $-50 Bu.ston tax; ask liquor 
dealers to join ASCAP fight. 

JULY. Operators move to pare 
costs via better cnmini.ssinns, disk 
buying continues in an effort to at- 
tract pla>'. . . . 50-cent chutes, ac- 
cumulators receive split reaction 
from oper.'ttors in nationwide pric- 
ing experiments. . . . Wiirlitzer 
launches week-long service schools. 
. . . Consent decree ends U. S. anti- 
trust action against .5M1. . . . Poor 
weather cripples collections in Min- 
nesota. . . . MO.A rejects O’Ma- 
honey request for compromise with 
ASCAP, asks congressional hear- 
ings. . . . U. S. releases 1954 juke, 
game census totals; aerators aver- 
age $629 per juke. $y 22 per game; 
industry receipts hit $212 million. 

. . . WurliUer starts new financing 
siibsidiar>'. . . . Michigan operators 
establish informal committee to 
svork with Slate Association (UMO) 
to fight unfair legislation. . . . Cali- 
fornia operators, lemcemen organ- 


AUCUST. MO.A's Miller and U- 
vine seek tavern osvners’ association 
support in Senate jnke copyright 
fight. . . . Nebraska operators hold 
quarterly meet; election of slate, 
dime play keys discussion. . . . Sid- 
ne>- H. Levine, veteran legal coun- 
sel for coin industry, dies at -53. 

. . 200-selecUon juke opens door 


to operator experiments with nn 
eramming standards and other tna 
hit tunes. . . . MO.A names Neheker 
and Stoopes as interim counsel. . 
Sam Cetlan. New York “paper 
iuiinn“ head, discloses prolec^^i 
racket to Senate Commilfee; 
MONV, RCIA ptirsue fight. . . . 
2.50 attend all-music fete in Mil- 
waukee. , . . MOAM maps plan to 
contest $160 Boston juke lax with 
equity bill. . . . Elmira. N. Y.. op- 
erators convert to dime U’ithoiit 
lienefit of public relations, finding 
location resistance nil. . . . Dime 
pla\’ gains ihniout East. Ne^v York 
and New Jersey near 75 i>er cent 
mark. . . . W’nrlitzer intros wallbox 
with 50 cent chute. 

SEPTEMBER. New York Stale 
operators form own association. . . . 
Hearings on Senate inke box copy- 
right bill postponed as Confess 
nears adjournment. . . . New York 
operators guild draws 200 to yearly 
fete. . . . Hirsh, East Coast fD. C. 
operators) launch joint servicing 
plan. . . . Westrex, Western Electric 
subsidiary, luiveils stereophonic 
(binaural) disk. . . . Chicago dis- 
tributors set up first jointly run 
mechanic service school— prompted 
by acute shortage of electronically 
trained personnel. . . . CMM.A adds 
life Iniurance to association’s health 
plan. . . . Sandy Moore, head of 
Suffolk - Nassau Amusement Com- 
pany (large N. Y. music and game 
operator and distributor), buys 
Young Distributing Company. 


Wiu-L'lzer outlet In Gotham. . . . 
RMS.A, Chicago (^rator associa- 
h'on, draws 1,000 at first annual 
dinner dance. . . . C^irlson re- 
elected president of UMO, with 
new officer slate. . . . Wiirlitzer 
end* distributor agreement with 
Sieira, Caliofrnia distributor. . , . 
Costs outstrip income in juke box 
operations forcing operators to re- 
trench with more economical oper- 
ating nracti(¥S and passing of costs 
on to locations. . . . Billboard pub- 
lishes annual Market Report edition 
with statistical information on in- 
dustry and new ^erating tech- 
niques. . . . Rock-OIa intros new 
.50 - selection plinnograph. . . 
United appoints three new U. S. 
four new overseas distribs. . . 
MO.WI files suit challenging city. 
Stale juke lax. . . . Kansas ops elect 
sl.ite. imill commissions and dime 
play at meet. 

OCTOBER. Rock-OIa bows sec- 
ond new model jnke in two weeks 
—120 selections. . . . Senate com- 
mittee probes W. Biifalino. Detroit 
{like iiiiion boss. . . . American 
Guild of Variety Artists fines two 
members. Nick Noble and Lola 
Dee. Sl.tXlO each for free appear- 
ance before RMS.A. Cliicago oper- 
ator assnc'ialioii, fete. . . . Little 
Rock jukes silenced by integration 
strife. . . . Gary, Ind., union adopts 
location picketing to fight "rack- 
eleeriog" in non-member spot. . . . 
MO.AM denied injunction to pre- 
vent Slate, city from collecting 
$J.50 yearly per juke fee. . . . 
MOW and RCIA win fight against 
imion racketeering as New York 
Supreme Court p'anis permanent 
injunction against Local 531, 
United Industrial Unions, and 10' 
•-defendants. . . . Billboard siuvey 
revegis trend toward larger operal- 
iiift companies. . . . CMMA cam- 

E ign helps defeat proposed Oak- 
id juke fee hike. . . . Nebraska 
operVors hold fall conclave. . . . 
Brooklyn grand jnrv indicts A1 
Cohen, organizer of Local 531. al- 
legedly piiony New York juke 
union. . . . Wiirlitzer names Young: 


in Selma, Calif., replacing Sierra. 
. . . UMO holds series of civio 
shows in P-R move. 

NOVE.MBER. Six alleged co- 
coDspirators named by Brooklyn 
grand jury in conspiracs' indictment 
against Al Cohen. . . 1 Davis Dis- 
tributing Companv, New York See- 
bnrg outlet, launclie.s P-R program 
aimed at general public. . . . A.Ml 
unveils new 200-selection phono- 
graph. . . . Wurlitzer names PaciBo 
in San Diego. . . . CMMA votes to 
extend dollar aid to Boston opera- 
tors in $150 yearly juke tax light. 
. . . Shaffer Music. Seeburg’s Co- 
lumbus distributor, opens Joint 
juke, disk one-stop. . . , MOA presi- 
dent George Miller meets wiili juke 
manufacturers in Chicago orior to 
MOA board meeting in Miami. . . . 
Sales spurt in 78 to 4.5 r.p.m. con- 
version Idts keys switch to 45 disks. 
MOA holds Miami board meeting, 
approves five-point program. . . 

MOAM hosts fOO at second aiituia] 
banquet. . . . 1,000 attend New 
York operator fete. . . . Charleston 
operators form new association. , . . 
Atlantic-New York, Gotham See- 
burg outlet, launches operator fo- 
nim series. . . . New York. Chicago 
operators suffer 10-30 per cent 
slump in collections. . . . New C^ali- 
fomia union h>pos recruiting. 

DECEMBER. Use of P-O-P 
display material clicks for operators 
in scattered instances but lacks na- 
tionwide acceptance. . . . Senate 
juke hearings on coox-right sched- 
uled for January 15-17. . . . MONY 
seeks injunction against Cigarella 
and Coin Vending Machine Ibiion, 
I-ocal 19, and officers. . . . Rock- 
OIa names Fabiano in Detroit. . . . 
W'lirlitzer shows nexv 200 and 104 
selection juke boxes to distributors. 

. . . ‘Xocation buying" becomes 
rampant in Denver. . . . MOAM 
loses fight against Boston $.50 
weekday license, case against other 
State, city fees pending in Massa- 
chusetts Supreme Court. . . . Oper- 
ators’ holiday record billing trails 
previous years. . . . Wiirlitzer 
names Walker in Los .Angeles. 
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Williams Bows 
Pair of Novel 
Bowling Games 

Player-Controlled 
Monikin Catapults 
Ball at Ten Pins 

CHICAGO — Ten Strike, a re- 
p1*y game, and Ten Pins, a straight 
no\ehy game, together introducing 
a new version of coin-operated 
bowling, were shipped to aistribii- 
ton last week by Williams Manu- 
factoring Company. 

'ITte new compact 59-by-22-inch 
bowling games feature a player- 
controlled manikin kegler about a 
balf-foot high, which bowls balls 
of under one-inch diameter at pins 
under a half-foot high. 

Player aims and activates the 
manikin by manipulating tlie fig- 


Gottlieb Ships 
Straight Flush, 
New Five-Ball 

CHICAGO — Str.\ight Flush, a 
single-player, five-ball pin with a 
card game theme, was .shipped to 
distributors last week by D. Gott- 
lieb it Company. 

Blackglass has a circular fan of 
13 light-up playing card ssmbuls. 
Plaver can light two cards at a lime 
with a single hit uii plu>fieid ball 
targets. 

Straight Flush gives special 
scores for lighb'ng anv five curds in 
a row, hitting red and green targets 
after a five-card row is made, or 
making a S|ieual roll-over on the 
fifth bull after a “straight” is 
lighted. 

Three roto-largets are brought 
nn to scoring position at all times. 
Player hits targets by pressing ball 
flipper buttons which slioot ball up 
the pk\ field. 

Red and green targets light hall 

... ., bumpers aiid kickers for added 

of a bowling*^ ball wt on the 's™""g Straight Flush features 18 


outer left side of the cabinet to 
pivot and aim the manikin at the 

1 >ins. and by manipulating a simi- 
■r howling ball at the right .side 
of the cabinet to shoot the bail 
from tlie manikin at the pins. 

The games can be played by 
either one or two patrons. Balls are 
delivered to the .manikin figure 
along a bowling ball track. Scoring 
is regulation up to the lOtli frame, 
when player gets bonus shots, with 
a 3fl0 score possible. 

Pitis. which re-set automatically, 
me suspended on nylon-twLstetl and 
woven strings, and the entire play- 
field is i-over«l by a lightweigiit. 
one-piece, plexiglass non-breakable 
hood. Playfield and rails are of 
Formica. 

Ten .Strike and Ten Pins are 
Identical models with the excep- 
lion that Ten Strike, the replay 
model, provides replays for higli 
score or number match, .and has 
twin National refector chutes ad- 
Fisiable to 3, 4, 5 or 6 plays. Ten 
Pins, the .strai^t novelty model, 
has 


to score specials, and has 
match play and 7,000,000 top 
score. 

Player can spin vari«'d-iminbered 
roto-largets by hilling four spots 
on playfield. Game is available 
with both dime chute and ibiee- 
for-quarler chute. It has a ball 
count window at bottom playfield. 


Game Trade 1957 in Review: 
Year of Transition, Inaction 


Focus on Bowlers, 5-Balls, Used 
Equipment; No Bold New Ideas 


CH1C.4CO — The yrar 1957 
»s one of transition for the game 
business. There were some new 
begimiings, some endings, but for 
the most part the Uieme was, “make 
do with what we have.” 

Ended was the long rei^ of the 
-line pinball as king of locatiotis. 
Begun was a new stress by manu- 
facturers on games of clear amuse- 
ment — away from games with 
chance appeal. 

The industry saw the heydays ol 
the liigli-grossing but legally trou- 
blesome in-line pin diawing to a 
-lose via a decision by the U. S. 
Sinjreme Court. It look a deep 
bicath and settled back to build 
toward a challenging new era in 
in amusements. 

Blit little headway was made. 
Not a single new successful location 
game was bowed in 1937 that was 
more than a departure from what 
had been built the previous >ear 
Ball Bowler Trend 
New game production and sales 
centered around the ball bowler, an 
oft-praised, ofl-denonnced creation 


bom in 1956, Ball bowlers hit 
their salc.s peak during the vear, 
Init never approached the sell-out 
proportions reached bv the bump- 
cr-t)pe pool game in tlie years pre- 
vious. Operators complained amul 
price, frequent design changes and 
size ... all of which c'onibined in 
the ball bowler to present to some 
operators near as much trouble 
profit. 

l,ittle if anv headway was made 
nn a nalioiial organi/ational level. 
The one trade ^oup fairly repi-e- 
sentative of n.ational industry— the 
National Coin Machine Distribu- 
tors’ Assoc-ialion— produced a num- 
ber of worthy proposals, but little 
action. A few impiessive new op- 
erator organizations were formed, 
but operator groups remained clis- 
iinitcd on a iiHtiniml basis. There 
was little hope that manufactiirers 
might work together to advance in- 
dustry interests. The idea ih.nt rep- 
resentative operators, distributors 
and niamiFactiirers could meet as a 
group .-iiid iron out industry prob- 
lems rein, tilled only an idea. 


1957 News Highlights: Boll Bowlers, 
Heavy Exports, Pinball Decisions 


Following are the month, 
by-inonlh developments in the 
coin-operated amusemeni 
game trade of the past vear, 


JANUARY— ClA.A inks contract 
with electrical union. . . . Miami 
.Association holds annual dinner- 
dance. . . . fklJoniia trade predicts 
larger, mixed routes. . . . 0| 

„ , , growing interest 

single National rejector chute ers. . . . Indiana to review 


adjustable to nickel, dime or quar- 'pinball code. . . Irving Kaye 
ter nlay. . to larger plant. . . National coin 

The games, aboutt the size of union plans Ifl-.Stale drivi 


on comeback in Memphis. . . . Bos- 
ton cuts number cf pinball licenses. 
. . , U. S. subcommittee backs newly 
proposed federal pin tax code. . . . 
Salt Lake City pin ban ruled un- 
constitutional. . .South Carolina 
studies bill to ban pins. . . . Bally 
builds bowler in three sections. . . 

Op, show K*”’' 

liaM howl. • • • It'l^tnal Revenue rerjuires 
c*,i» slulcinent on locatioii lease with 

oiaie «c/in 


.plit of S600 or over. . . Canipe 
named Memphis association bead. 

FEBRUARY - U. S. Supreme 


lu fit into most types of locations. ' 


> op finance terms. . . Gaines 


fiv e-ball pin models, are ^designed | Ca.sh paymien^s and improv cd^credit j review Knman in-Iiiie pin 

. I t » t . r case. . . . Bally, Momney mark sil- 

ver aniiivcrsarv. • Reveal 133 
game models inivvcd in 1936. . . . 
Coin pool games continue good 
grosses, but sales drop. . . . Salt 
Lake City pin case to move to 
State Supreme Court. . . Frank 


Used Shuffles Climb 
Up to $100 in Vi Year 

Most Other Game Models Show Normal 
Depreciation; In-Line Pin Prices Foil 


Meiicuri resigns Exhibit Supply 
post. . . . Ball .wwlers, target l«wl- 
• - ' iich. . . In- 


rjlICAGO — Some used shuffle 
game models in the 1954-195.5 
category rose in value up to 8100 
over the past six months. Most 
used shuffles showed hikes or re- 
mained at a steady price level 
since July. Few snowed major 
drops, an^ most kept far ahead of 
normal depreciation rates. 

ffniy used in-line pin models 
slidwed an unusual drop in value 
among used game models over the 
post year. Tliis can be traced di- 
rectly to the uivfavorahle legal cli- 
male brouglit to these games by 
the U. S. Supreme Court decision. 

Five-ball pins showed relatively 
iiurnnil depreciation rates thru tl)e 
year, while Arcade-type equipment 
showed fliglity ups and downs 
from season to season and piece to 
piece. 

Comparative Shuffle Pieces 
Comparative prices of a fairly 
Toprcsciilalive group of used shuf- 
fle Ijowlers indicated a general up- 
swing in price tags from July to 
December, as reflected in the ad- 
vertised price listings of The Bill- 


board's weeklv Price Index. .Ac-, 
cording to tiie Index. Chicago 
Coin’s Score-A-Linc shuffle (lafe- 
19.55) Jumped from a mean aver- 
age advertised price of $295 in 
July to $42.5 in December. The 
firm's Starlite (ii)id-19.54) moved 
from $95 in July to $195 in De- 
cember. 

United’s Team Bowler (early- 
1954) climbed from $75 to $165 in 
the same period, and Bally’s Vic- 
tory (mid-1954) was tagged at $75 
at mid-year, $195 at year’s end. 
United’s Banner jlate-T934) hiked 
from $115 to $240. 

While these price jumps were 
outstanding, most late-model itKd 
shuffles showed gains or held their 
price over the six months. 

Keeney’s Bikini shuffle (mid- 
1954) moved from S75 to •$]50. 
The firm’s Pacemaker (lnte-1953) 
remained at a level Its Bonus 
Bowler (earlv-1934) jumped from 
$95 to $12-5. 

United’s Ch'iwr (mid-19.55) re- 
mained at $29.5, and its Olympic 
fConrinufd on page 68) 


ers give trade .saies pi 
diaiia Senate kills bifl to ban pins. 
. . . Coin expoils jump ahead 4<5 
per cent in October. . . . 600 attend 
Baltimore operator asuciation din- 
ner. . . . .Nominate slate for 
AA.MONY voting. . . . Ball bowlers 
gradually moving to front in indus- 
hy. . . , November exports climb 
19 per cent. . . Keeney enters ball 
bowler market. . . . .Appeals Court 
rules Toledo, O pin ban valid. 
. . . Valley ships six-pocket pool 
game. 

MARCH— Trade bunts used pins, 
exMrts drain market. . . . Canada 
tignteiis restrictions on pins. . . . 
Reveal teamster move to control 
Oregon pins. Illinois bill threat- 
ens ops with 1 per cent lax on 
on gro.ss receipts. . . . AA.MONY 
re-elects Sandy Warner president. 
. . . Game hijackers hit Chicago 
locations. . . . Cincinnati bans free- 
play pins. . . . Tennessee kills bill 
to clip teen pin play. . . . 
George Poicser, pioneer New Jeisey 
distributor, dies. . . Proposal for 
tax tails, U. S. Supreme 
Court to decide tax categories. . . . 
Indiana bans frce-play pins. . . . 
Nat Cohn, New York trade leader, 
dies. . . . Came market boosted by 
well-balanced production. • . . Illi- 


nois High Court rules free-play 
pins okay. 

APRIL-Tavcrn trade reports 
high costs, low income . . . Pins 
under .vUidy by a.s.«embli>s in Mary- 
land. South Carolina, Wisconsin. 
. . . Arkansas ips help defeat anti- 
game bills. . . . Sam Greenberg 
re-elected Cl.A.A president. . . . 
Pool trade picks up with six-pocket 
models. . . . U. S. Senate prolie 
turns to coin machines . . Reveal 
record 1956 expurl year. . . . Max 
Mimves, New I’ork trade veteran, 
dies. . . . N. V State moves against 
pins, ops pull eqiiipinenl. . . . 
Charges levied m N. Y. State Su- 
preme Court against union locals 
■5.31 and 463. Indiana anti-pin 
law held invalid in Fort Wavne 
court. . . . 14,076 games, jiikes 
licensed for Chicago spots. . . . 
Local 46.5 prevy, Caggiano, refutes 
charges of RCIA. . . Maryland 

outlaws pins '.rearing $250 stamps. 
. . . Supreme Court hean Korpan 
pin case, decl.sion deferred. . . . 
Mston ops hit with $100 pin fee. 
. . . Janiury e.sports dip from 1956 
level, but games show gain. 

M.AY-Trial date set in MONY. 
RCIA versus Local 531 in New 
York. . . . Ball bowlers, six-pocket 
pools boost spring outlook. . . . Li- 
(C’oiitiiiued on vane 64) 


Tlie export trade in games hit an 
all-lime high during the vear, with 
games acctnmting for the greatest 
percentage gains over (he previous 
years. Five-balls, shuffles, in-lines 
and arcade pieces all enjoyed brisk 
demands from markets abroad. 
More Five-Balls 
Two manufaclurers embarked orr 
rejnilar production of five-ball pins. 
Bally and Ccnco entered the field 
to compete with Gottlieb and Wil- 
liams in the steady, widely popular 
five-ball markets. 

United, Bally and Chicago Coin 
stressed output on ball bowlers, 
with United apparently withdrawn 
(Continued on page 65) 

N. Y. Court 
Refuses Union 
Injunction 

• Continued from oaee 57 


Hub Pins Face More 
Rough Sledding Ahead 


BO.SrON — Tlie fight to raise 
the license fees on pinball machines 
w ith the aim of driving them out is 
still going on in the city. Last 
week Councilman Edward F. Mc- 
Laughlin Jr., a foe of the machines, 
told the City Council that he 
asked the I>aw Department last 
May to compile a report showing 
how much it costs the city to grant 
and nolice a pinball license. lie 
laid ne was still waiting and that 
be was getting mighty impatient. 

I..ast spring the council passed 
McLaughlin’s order hiking the li- 


■-0 


contentions were not proved, and 
that loKal 19 wa.s a certified union. 

Meanwhile the imioii situation 
here is still muddied. The only 
union with an agreement with a lo- 
cal as.sociation is lo>cal 1690, cov- 
ering the New 3’ork juke box oper- 
ators. 

Currently, no game union is ac- 
tive here. At one time, the RCIA 
had granted a charier to a union 
operated by Jim Caggiano. But 
later the charter was withdrawn, 
and Caggiano alternated to activate 
his owm union, whir n liad preceded 
the RCIA charter, lie was enjoined 
from doing so. 

Local 531 

I,ocal 531, which was set up by 
A) Cohen in the juke box field, was 
also enjoined in a court action, and 
Ciohen himself was indictee by h 
Brooklyn gram! jury on a conspir- 
acy charge. 

The basic difference belweer th« 
action against Local 531 and the 
action again.st Local 19 is that Lo- 
cal 19 did not attempt to replace 
operators at picketed locations 
with those of its own. 

TIve power of a former union op- 
erator in the area, Sam Cetlin, has 
apparently been broken. Cellan 
was once dominant in (be Hudson 
Valley and in VV'eslcliester County, 
but ^ter lestimoi ’ before a Sen- 
ate invesHgaring committee— testi- 
mony which linked Cellan with un- 
derworld figures— the operators re- 
fused to have any dealings with 
Cellan. 


cense fee from $35 to $100. 
Mavor John B. Hynes vetoed it 
wilf) the explanation that the city 
can diorge only as much as is 
reasonably necessary for granting a 
license and policing tbe operation 
of the macliine. 

Hynes suggested a fee of $60 for 
the Hrst machine and $35 for all 
others on the same premises. The 
fee stayed at the $3.5 which had 
been advancerl $5 at the beginning 
of this year. McLaughlin has 
charged lh.at some of the macliine* 
(Continued on pagfi 66} 
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How to Use the Index 

HIGHS \ND LOWS Equipment end prices listed be- 
low an taken froin advertisements in The Billboard lor 
the period shown. Listings an based on the highest and 
lowest prices on all equipment which have been 
advertised either at least 10 times lot the period 
shown or at least 5 times together with a computation 
based on annual average. 

(For 10-wrrk period riiding «flh isri 


PRICES given in the Indei an in no way intended to 
be "standard, " "oatioaal,'’ "set,” or oHer an authoritative 
nllection ol what prices should be on used equipment 
Prices in the index an designed, however, to be a 
handy guide lor price ranges. Any price obviously 
depends on tite condition of the equipment, age, time 
on location, the territory and other nialed factors, 
le of Drrrmbrr 23. 1957) 


MEAN AVERAGE. The mean average is a oommta* 
tion based on all prices of which a machine has oeen 
advertised for the period indicated and reflects the 
dominant advertised price level. It is not a sanple 
average between the “high” and *low.” fflgh and 
low indicate price range; mean average indicates the 
price level at which most of the machines an advertised 
for. Therefore, when the mean average is oeanr the 
"high,” it indicates the “low” is a unique price probably 
for “as is" on “diitnssed" equipment. 


MUSIC MACHINES 


Bleb Lour 

AMI 

Model C-40 S 69.00 S 69.00 

Model E-40 (53) 40 sel.. 

78 RPPM 275-00 225-00 

Model E-80 (531 80 sel.. 

45 RPM 350.00 350.00 

Model E-120 I53> 120 sel., 

45 RPM 425.00 275.00 

Model F-80 (541 80 sel., 

45 RPM 485-00 485-00 

Model F-120 (54) 120 sel.. 

45 RPM 595.00 495.00 

KOCK.OLA 

1432 (50-511 50 sol.. 

78 RPM $ 95.00 $ 95,00 

1432 Rocket 100.00 95.00 

1434 (50-511 50 sel., 

78 RPM 175.00 135.00 

1434 FirrtMlI 195.00 135.00 

1434 Rocket 150.00 135.00 

1436 A-(53) 120 sel.. 

45 RPM 175.00 175.00 

1438 1541 120 sel.. 

45 RPM 395.00 395.00 

1446 Hi-Fi 120 sel., 

45 RPM 445.00 445 00 

SEEBURC 

HM-IOO-Hideawav 

(9/49) $149,50 $149.50 

M-IOO-A (9/491 100 

sel., 78 RPM 275,00 69,50 

M-IOO-B (10/50) lOOsel,. 

45 RPM 425.00 375.00 

M-100-C (5/521 100 sel- 

45 RPM 525.00 65 00 

HF-IOO-C (9/531 100 

sei.. 45 RPM 695.00 575.00 

HF-100-R 695-00 675.00 

100-W (9/53) 575.00 575.00 

WURLITZER 
1015 (46> 24 sel . 

78 RPM $ 35 00 S 35.00 

1017 (46) 24 sel., 

78 RPM 35.00 35.00 

1100 1471 24 $e1- 

78 RPM 50 00 50.00 

1217 Hideway (501 48 se(.. 

45 Of 78 RPM 95.00 95,00 

1250 (50> 48 sel- 

45 or 78 RPM 115.00 69,50 

1400 (51 I 48 set. 

45 or 78 RPM 195.00 124.50 

1450 (51) 48 sel- 

45 or 78 RPM 175.00 150.00 

1500 (521 104 sel- 

45-78 RPM Mix 495.00 149.50 

1550-A (53) 104 sel.. 

45-78 RPM Mix 299.50 299,50 

1600 1531 48 sel- 

45 or 78 RPM 275.00 275,00 

1600-A 1541 48 sel.. 

45 or 78 RPM 275.00 275.00 

1650 (531 48 sel- 

45 RPM 325.00 225.00 

I650A (541 48 sel., 

45 RPM 325 00 225.00 

1700 (54) 104 sel- 

45 RPM 625.00 495.00 

1800 (2/551 (W) 825.00 65.00 



$ 69.00 

225.00 

350.00 

350.00 

485.00 

565.00 

$ 95,00 

95.00 

145.00 
195 00 

145.00 

175.00 

395.00 

445.00 

$149.50 
195 00 
395 00 

495.00 

575.00 
675 00 

575.00 

$ 35-00 

35.00 

50.00 

95.00 
115 00 

165.00 
150 00 
299 00 

299.50 

275.00 

275.00 

325.00 

225.00 

495 00 

595.00 


PINBALL GAMES 


SALLY 

Atlandc Ci(y (5/521 

Beach Beauly ((/5S1 .... 

Beach Club <2/531 

Beaurv HI /52) 

Big Time (I/5S> 

Bright Lights (5/51) 

Bright Spot (11/511 

Broadway (12/551 

Coney Island (9/52) .... 

Dude Ranch (9/51) 

Frolic (10/52) 

Cayety (3/551 

Caytime (6/55) 

Hi-Fi (6/54) 

Ice Frolics (1/54) 

Miami Beach (9/55) .... 

Nite Club (3/561 

Palm Beach (7/52) 

Palm Springs (11/52) .... 

SpCFf Lite (1/52) 

Surf Club 

Variety (9/54) 

Yacht Club (6/53) 


65.00 55.00 65.00 

185-00 30-00 175.00 

75.00 30.00 30.00 

75.00 55,00 7500 

245.00 110.00 125.00 

55.00 55,00 55-00 

65.00 65.00 65.00 

270.00 185,00 225.00 

55.00 45.00 45-00 

75.00 45.00 60 00 

80-00 65.00 65.00 

85.00 55-00 65.00 

145.00 65,00 125.00 

75.00 60.00 65,00 

65.00 45-00 55.00 

145.00 120.00 125.00 

425.00 210,00 245.00 

85.00 40-00 40-00 

65.00 55,00 60.00 

65.00 55.00 60 00 

60-00 40.00 55.00 

95.00 70.00 75.00 

55.00 30.00 55.00 


•Mna 

Hlee Law Atg. 

CHICAGO COIN 

Basket Ball Champ 


(10/491 $195.00 $195.00 $195.00 

Tahiti (10/49) 75.00 75.00 75,00 


CENCO 

Golden Nugget (2/531 ...' 

COTTLIEB 

Arabian Knights (11/531 

Auto Race (9/56) 

Basketball (10/491 

Chinatown (I0''52l 

Cinderella (3/481 

Classy Bowler (7/56) 

Coronation (11/52) 

Crossroads (5/52' 

Cyclone 14/511 

Daisy Mae (7/541 

Derby Day (4/56> 

Diamond Lili (12/54) ... 

Dragonette (6'54) 

Duette (3 '55' 

Flying High (2/53' 

Four Belles II0'54I 

Four Stars (6/52' ...;. 

Frontiersman (11/55) ... 

Cold Star I8'54i 

Grand Slam (4/53' 

Green Pastures d/54) ... 
Guys Cr Dolls (5/53' .... 
Cvpsv Oueen 12/551 .... 

Happy Days (7/52i 

Kartscr Lifes (2/561 .... 
Hawaiian Beauty (5 '541 , 

Hu -n' Run (3/52* 

Jockey Club (4/54) .... 

jubilee (5/55) 

jumbo n0'54i 

Marathon 110/55' 

Lady Luck (9/541 

Lovely Lucy (2/541 

Marble Queen (6/531 
Mystic Marvel (3/54) .. 

Niagara !I2'5I) 

Pin Wheel dO/53) 

Poker face 18/531 

Quarelte l2''52) 

Queen of Hearts (12/521 

Ou.nette (3/53 

Rose Bowl d0/5ll 

Score-Board 13/56' 

Sea-Belles '8/56' 

Shindig 19/53' 

Skill Pool 18'’52l 

Sluggin' Champ (4/55) .. 
Sluggin’ Champ Deluxe 

(4/551 

Southern Belle (6/5S) .. 

Spot Bowler (10/501 .... 
Stage Coach ( ! 1/54) .... 
Sweet Add-A-Line (7/55). 

Toreador (6'56> 

Tournament <8.'55) 

Twin Bill (1/55 1 

Wishing Well (9/55) ... 


i 35-00 $ 35-00 $ 35-00 

$125.00 S 95.00 $100.00 

270.00 235.00 245-00 

200.00 200.00 200.00 

65.00 35.00 65.00 

25.00 25,00 25.00 

245.00 215.00 235.00 

45.00 35-00 45.00 

195.00 45,00 65.00 

25.00 25.00 25.00 

145.00 125.00 125.00 

210.00 18500 195.00 

140.00 115.00 125.00 

175.00 135-00 150.00 

195.00 150.00 175.00 

65.00 45.00 45.00 

125.00 125.00 125.00 

65-00 SaOO 65.00 

185.00 150.00 165.00 

150.00 125.00. 140.00 

60.00 35.00, 50.00 

100.00 75.00 100.00 

80.00 45.00 65.00 

175.00 125.00 170.00 

65.00 65.00 65.00 

195.00 175.00 185.00 

125.00 I20.CX) 120.00 

65-00 45-00 65.00 

130.00 85.00 no 00 

275.00 210.00 210.00 

235.00 225.00 225 00 

245.00 215.00 245.00 

150.00 I05.(X)' 125.00 

110.00 60.00 110.00 

85.00 85.00 85,00 

255.00 95-00 120.00 

35.00 35.00 35.00 

100.00 60.00 100.00 

85 00 60-00 75.00 

95-00 95-00 95.00 

65.00 60.00 60.00 

75.00 65.00 65.00 

50.00 35.00 35.00 

275.00 185.00 225.00 

295.00 275.00 285.00 

no.OO 60 00 100.00 

70.00 35.00 65.00 

180.00 125.00 18000 

lao'.oo 180.00 180.00 

170.00 165.00 170.00 

30.00 30.00 30,00 

150.00 120.00 150.00 

175.00 135.00 175-00 

386.00 275.00 275-00 

225.00 210.00 225.00 

150.00 145.00 150.00 

185.00 145.00 175.00 


UNITED 

ABC '2'52' 

Caravan ( 1 /56> 
Circus (8/52I ... 

Havana (2/54) ... 
Hawaii (6/541 
Manhattan (4/55) 
Nevada (8/541 

Pixie (9/55) 

Rio dl/53) 

Singapore dO/54) 
Stardust (4/56) 
Starlet dl/55' .. 
Triple Play (8/55) 
Tropicana (1/55) 
Tropics (7/55) .. 


545.00 545.00 

225.00 50.00 

25-00 25.00 

80.00 80.00 

120.00 120.00 

80.00 60.00 

43-00 43-00 

145.00 70.00 

25.00 25.00 

40.00 40.00 

225.00 150,00 

225.00 50.00 

85.00 65.00 

75.00 75.00 

145.00 145.00 


545-00 
200 00 

25.00 
80-00 

120.00 

60.00 

43.00 

75.00 

25.00 

40.00 

210.00 

125.00 

65.00 

75.00 

145.00 


WILLIAMS 

Army Cr Navy (10/55) 

Big Ben (9/54' 

C. O, O (9/531 

Colors d 1/541 

Dealer '21' <2/541 .. 

Deluxe Baseball 

Disk Jockey (11/52) .... 

Eight Ball (1/52) 

Fairway (6/53) 

Grand Champion (8/53) .. 

Cun Club (11/531 

Haybumer (6/51) 

Hong Kong dO/52) 

Jalopy (8/51) 

King of Swat 


,$ 35.00 $ 35.00 $ 35.00 

125.00 55.00 95.00 

75.00 75.00 75.00 

95.00 95,00 95-00 

55.00 35.00 55.00 

195-00 85.00 125.00 

40.00 40.00 40.00 

35-00 35-00 35.00 

40.00 40.00 40.00 

80.00 35.00 80,00 

40.00 40.00 4000 

75.00 50.00 50.00 

55.00 50.00 50,00 

55.00 40.00 40.00 

225.00 215.00 225.00 


Laiy Q (2/54) ! 

Lu Lu (12/541 

Nifty (12/501 

Nine Sisters (1/541 .... 

Peter Pan (4/551 

Quarterback (10/49) .... 
Race the Clock d/55' .. 
Rainbow 5 Ball dl/43l .. 

Regatta (10/55) 

Screamo (4/54) 

Silver Skates (2/531 .... 

Sky Way (9/54) 

Spark Plug (10/51 1 

Spitfire (2/55* 

Star Pool (10/54) 

Struggle Buggie (12/531 .. 

Slugfest (3/52) 

Twenty Grand (12/52) ... 
Times Square (4/531 .... 
Thunderbifd (5/541 .... 
Three Deuces (8/55) .... 

Super World Series 

Wonderland 15/55) 


High Lew Aft- 

; 35.00 $ 35.00 $ 3500 

135.00 135.00 135.00 

20.00 20.00 20.00 

50.00 50.00 50.00 

150.00 135.00 135.00 

195.00 185.00 195.00 

200.00 100.00 190 00 

275-00 265.00 265.00 

135.00 95.00 135.00 

75.00 75.00 7500 

50.00 50.00 50.00 

85.00 60.00 65.00 

30.00 30.IX) 30.00 

110.00 75.00 110.00 

110.00 75,00 85.00 

55.00 45.00 45.00 

45.00 45.00 45-00 

50.00 50.00 50.00 

70.00 35.00 70.00 

125.00 115.00 115.00 

180-00 145.00 180.00 

60.00 6000 60.00 

135.00 110.00 130.00 


SHUFFLE GAMES 

Ace Bowler (CO (9/50) .$295.00 $ 95.00 $195.00 


Advance Bowler ICC) 

(5/53) 

American Bank 

(American Shuffleboard) 

15/52' 

Arrow (CO 

Banner (U) (8/541 

Bikini (K) (6/541 

Bonus Bsw'ler (Kl (3/541 
Bonus Score Bowler (CCi 

(4/551 

Bowlette (C' (7/50) ... 
Broadway Alley (U) .... 

Capita' Deluxe Shuffle 

Games 

Capitol (U) (6/55) .... 
Carnival (K) (5/53) .... 
Cascade (Ui (2/53) .... 
Century (K) 16/541 .... 
Champion (B' (5/541 .... 
Chtel (U) dl/53) .... 

Classic (UI (6/53) 

Clipper (U) (5/55) 

Clipper Deluxe l(J) (5/55> 
Clover Shuffle (UI 0/531 

Cub fK' (4/53) 

Comet Tjrgelte <U) 

dl/54) 

Comer Deluxe lU) dl/54i 
Criss-Cross (CO (11/53) 
Criss-Cross Targelle 

Deluxe (CO d/55) .. 
Cri«. Cross Targette 

Regular (CO (1/55) .. 

Crown (CO (4/53) 

Diamond (K) (5/53) 

Domino (Ki (5/53) .... 
Double Score (CO (3/531 

Feature (CO (7/541 

Fifth Inning Deluxe (UI 

(6/55' 

5 Plaver lU* d/5T) .... 
Fireball (CO (M/541 ... 

Flash ICO 19/54) 

8 Plaver (CE) (9/51) 

Cold Cup (CO (7/53) ... 
Cold Medal (B) .13/55) .. 
Hi Speed Triple Score ICC) 

(8/531 

Holiday Match Bowler (CO 

(9/531 

Hollywood (CO (5/55) . 

Imperial (U) (9/53) 

Leader Shuffle Alley (U) 

dl/53» 

League Bowler (U) d/541 . 
League Bowler Deluxe 

(U) (4/541 

Lightning (U) (2/55) ... 
Lightning Deluxe (UI 

(2/55) 

Magic (B) (12/54) 

Mars <U) (1/55) 

Mara Deluxe <U) 

Match Bowi-A-Ball (CC) 

(8/521 

Match Pool ICE) (2/54) . . 

Mercury (UI (12/541 

Mystic Bowler (B) (12/54) 


199.50 95-00 lOO.IX) 


250.00 225,00 225.00 

375-00 25000 315.00 

325.00 155.00 240.00 

195.00 125,00 150.00 

190.00 75.00 125.00 

395.00 275,00 345.00 

40.00 40.00 4000 

225.00 195.00 195.00 

435.00 225.00 365.00 

350.00 225.00 295.00 

125.00 45.00 85.00 

50.00 50.00 50.00 

295.00 175.00 21000 

300.00 125.00 195.00 

8500 85-00 85.00 

140 00 50.00 80.50 

385.00 215.00 29500 

425-00 225-00 325.00 

125.00 39.50 75.00 

75.00 50.00 65.00 

125.00 125.00 125.00 

345.00 125.00 245.00 

95.00 95.00 95.00 

110.00 110.00 110.00 

75.00 75.00 75.00 

50.00 50.00 50.00 

235.00 100.00 175.00 

50.00 50-00 50.00 

9500 49.50 75.00 

275.00 125.00 18500 

115.00 110.00 110.00 

4000 40.00 40.00 

150-00 150-00 150.00 

335.00 195.00 195.00 

85.00 50.00 5000 

155.00 75.00 115.00 

425.00 275-00 300.00 

60.00 60.00 60.00 

450.00 225.00 350.00 

495.00 225.00 325.00 

215.00 60.00 13500 

195.00 125.00 165.00 

250.00 95-00 160.00 

195.00 100.00 145.00 

295.00 225-00 275.00 

295.00 275.00 275.00 

425.00 300.00 325 00 

295-00 225.00 275.00 

395.00 185.00 245.00 

70.00 45.00 45.00 

99.50 75.00 80.00 

175.00 150.00 165.00 

355.00 325.00 355.00 
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U« At(. 

Mercury Deluxe lUh 

Freme (U) S295-00 5235.00 $245.C0 


Name Bowler (CCI 11/5^) 
Official (Ul <5/52) .... 
Olympic (U» (8/54) .... 

Origirval 

Pacemaker (K) (9/53) ... 

Paliude (K) 

Playtime Bowler (CCI 

110/541 

Rainbow Shuffle Alley <U> 

(8/54) 

Rocket (B) (8/54) 

Royal (U) (8/541 

Score-A-Line 'CO (9/SS) . 
ShuHle Alley Deluxe 

6 Player lUl (10/51) .. 
Shuffle Alley 6 Player <K) .. 
Shuffle Alley 10 Player (K) . 
Shuffle Alley 11th Frame . 
Shuffle Alley Deluxe I1lh 

Frame <UI 

Shuffle Pool <Ce> (11/53). 

S.X Player (CO 

Six Player Deluxe IK) 

Six Player Deluxe (U) .... 
Six Player 10th Frame (Ul . . 
Speedlarte Bowler (K) .... 

Speedy (Ul (8/54) 

Star. 5 Player (U) (7/52) . 
Star. I0(h Frame (Ul 

(9/52) ^ 

Starlite ‘ICO (5/54) .... 
Super Bonus Deluxe ‘Ul .. 
Super Frame (CCI (5/54). 
Super Hatch Bowler (CC) 

MO/52) 

Super Six (U) (3/52) .... 

Targetfe (Ul 

Targette Deluxe <UI (8/541 
Team Bowler (Ul (l''54l. 
Team Bowler >K) (10/52) . 

Tenth Frame (Kl 

Tenth Frame Bowler (CO . 

Thunderbolt (CCI 

Triple Score Sowler (CO 

(6/531 

Triple Strike Bowler iCC) . . 
Venus Deluxe (Ul <3/551 . 
Victory Bowler (B) (5/54) . 
Venus Bowler 


50.00 50-00 50.00 

85.00 60.00 75.00 

135.00 70.00 75.00 

95.00 50.00 70.00 

149.50 50.00 85-00 

55.00 55.00 55.00 

295-00 17500 275-00 

255.00 255-00 255-00 

275.00 175.00 275.00 

190.00 75J)0 110-00 

475.00 42500 4254X) 

85.00 30.00 60.00 

85.00 45.00 55.00 

95.00 50.00 60.00 

335.00. 150.00 195.00 

325.00 175,00 225.00 

99-50 39.50 85.00 

50.00 45.00 45-00 

65.00 40.00 45,00 

65.00 40.00 45,00 

75.00 55.00 70.00 

275.00 275.00 275,00 

135-00 135-00 135.00 

95 00 34,50 45.00 

110-00 29.50 60.00 

295.00 145.00 195.00 

425.00 345.00 375.00 

295.00 95.00 165.00 

75.00 50 00 55 00 

100.00 29.50 75.00 

100.00 100.00 100.00 

320.00 95.00 195.00 

295-00 100-00 165.00 

75.00 49.50 50.00 

75.00 35.00 60.00 

95.00 40 00 60.00 

395.00 265.00 29500 

65-00 65.00 65.00 

175.00 175.00 175.00 

350.00 225.00 275.00 

295-00 V 145-00 195 00 

385-00 22500 325,00 


ARCADE EQUIPMENT 

Ca««i AP— Aata Photei •— ■aflyt CC— Cthaca Ca(e: Et— C^aan 
Et—CsUkHi C— Gewe: Gb— CoHlltb: R— M— IMl 
Muavoaei ■— R— fieebare: Ar— VkMiftri Ab— 
mpaan; T— Ttlwabii C— latMi S¥-fltaiaaui n>-Wal- 

Hae. 


AA Cun (Kl (*46) . . . 
AST Challenger (5/461 
Advance Shockers . . . . , 

Air Football 

Air Hockey 

Air Raider (K) ('48) , 
All Star Baseball iW) . 


.$ 99.50 i 99.50 S 99.50 

. 30.00 25.00 25.00 

22,50 22,50 22.50 

225.00 195.00 225.00 

325.00 250.00 325.00 

. 125.00 125-00 125-00 

. 195.00 100.00 175.00 


Anti Aircraft 3 

Atomic Bombers (Ml 
Auto Photo (AP) . ...... 

Balloonamat Capitol P 

(1/55) 

Baseball (Sc) 

Baseball. 2 Player (C) .... 

Basketball IC) 

Basketball (CC) ........ 

Basketball Champ (CC) .... 

Bat.A-Score (Ev) (8/481 .. 
Bat-A*Score, Sr. (Ev) 

(8/48) 

Bert Lane Merry-Co>Round 
Big Broncho 0/51) .... 

Big Inning (81 (47) 

Big League Baseball 13/50 

(\yi 

B.g (league Baseball (W) 

(2/541 

Big Top (Cl i6/S4l .... 

Bingo Roll 

Bonus Deluxe (Ul ...... 

Bonus Cun (U) (1/SS) .. 
Broncho Horse (Ex) 

(10/47) 

Card Vendor (Ex) 

Carnival Deluxe (U) .... 
Carnival Cun lU) 00/54). 
Champion Baseball iCl .... 
Champion Hockey t’46l ... 

Coon Cun 1$) 

Coon Hunt (Si (2/541 .. 

Dale Cun (Ex) 

Defender iBi C40I 

Derby. 4 Player (CCI 

(3/521 

Drivemoblle <MI (7/54^ . 
500* Shooting Gallery 'Ex) 

(3/551 

Flash Hockey (Coinex) 

(9/461 

Flying Saucer (M) >6/501 . 
Football ‘Ml 

Goalee (CCI 0/461 ... 
(Sun Patrol (Exl (5/50 .. 
Gypsy Fortune Teller 
Harvard Metal Typer 

Heavy Hitter (B) 

Hi.Sall (Exl (2/381 

Hockey (CO 

Home Run, 6 Player (CCI 

(3/54) 

Jet Fighter >WI (10/541 .. 
let Cun (Ex.' ( 12/51 1 . . 
Jumping jack (Cl 0 1/521 . 
Jungle Cun (Ul (7/541 . 

Kicker & Catchers 

K. O. Fighter 

Lite League (Wl (2/541 . 
Lord’s Prayer (Ml (6/56). 

Lovemeter (Exl 

Mauser Pistol (Ex) - 

Mercury Counter Crlpper . . 
Midget Movies <CCl .... 
Midget Skeeball ICO .... 

Mill Seales 

Moon Rides (B) 15/54) 


M«ae 

■Ifb Law A*a. 

i 99.50 » 99.50 $ 99.50 

125.00 100.00 125.00 

995.00 1795.00 1*95.00 

295.00 295-00 295,00 

79.50 79,50 79.50 

175.00 125X)0 145.00 

225.00 225.00 225.00 

195.00 155.00 195.00 

195.00 195-00 195.00 

145.00 95.00 145 00 

145-00 145.00 145.00 

275-00 275.00 275 00 

345.00 325.00 325.00 

125.00 125.00 125.00 

145.00 145.00 14500 

145.00 14500 145.00 

250.00 250.00 250.00 

150.00 125.00 150.00 

350.00 300.00 325.00 

2)0.00 2)0,00 2)0.00 

375.00 375,00 375.00 

50.00 45.00 50.00 

295.00 150.00 245.00 

175-00 135.00 150.00 

215.00 175.00 185,00 

125-00 100-00 100 00 

175.00 125.00 175.00 

150.00 95.00 150.00 

65.00 50.00 €5.00 

I50.00_ 125,00 125.00 

195.00 95.00 135.00 

195.00 150.00 195.00 

175.00 85.00 175.00 

99.50 75.00 99.50 

350.00 60.00 125.00 

275.00 275-00 27500 

95.00 65.00 95.00 

150.00 62.00 95.00 

10.00 10.00 10,00 

125.00 125.00 125.00 

65.00 50.00 50.00 

95.00 75.00 75.00 

75.00 75.00 75C0 

200.00 175.00 195.00 

225.00 150-00 225.00 

75.00 75-00 75 00 

85.00 35.00 7500 

185.00 135,00 150.00 

52.50 52 50 52.50 

395.00 345.00 35000 

95-00 75.00 75.00 

395.00 395.00 395.00 

25 00 25.00 25 00 

89.50 89.50 89.50 

25.00 25.00 25-00 

145.00 125.00 125-00 

175.00 145 00 145.00 

65 00 35.00 50.00 

295.00 200.00 250.00 


\ 


Hl|b Le» AtR 

Panoram (Mills) S395.00 S325.00 5525.00 


Pennant Baseball (W) 

Periscope (CCI 

Photomafic (M) (1/501 . 
uitluxe (Ml 

(2/36) 

Pistol (CC) 0/49) 

Pistol Pete (CC) 

Pistol Target Skill 

Pitch'm & Bat'm (S) .... 

Polar Hunt (W) 

Pop Up 

Quarterbacks (C) (9/55) , 

^ifger (K) 

Rapid Fire> (B) 

Rifle Gallery (Cl (6/54) . 
Round the World Trainer 

(CCI 00/531 

Royal Mustang Horse 

Safari (Wl (2/54) 

Set Shot Basketball 

(Munves) (6/52) ..... 

Shoe Brush Up 

Shoot the Bear (S) ...... 

Shooting Gallery (Ex) 

(6/54) 

Sidewalk Engineer (Wl 

(5/55) 

Silver Bullets (Exl 01/49) . 

Silver Cloves (M) 

Six Shooter (Ex) 

S K Crip Vue 

Sky Fighter (Ml <9/53) . . 
Sky Gunner lO (9/531 .. 

Sky Gunner (CC) 

Sky Rocket (Cl (5/55) .. 
Smiley (Pioneer) (8/461 . 

Space Cun (Exl 

Space Ranger (Deco) .... 

Space Ship 

Speed Boat (61 (7/531 .. 
iportland (Exl 0)/5)> .. 
Sportsman (Kl 01/54) .. 
Standard Metal Typer. F S.. 
Star Series (Wl 14/49) . . 
Star Shooting Gallery 

(Ex) (9/54) 

Steeple Chase 

Submarine (K) 0/42) .. 
Super Home Rurt (CC) 

(3/54) 

Super Jet ICC) (4/53) .. 
Super let <CC) 18/53) .. 

Super Pennant (W) 

Super Slugger <U) (7/551 . 
Teiequix (1/49) (Tl .... 
Ten Strike lEl <461 .... 
3-0 Theater (Ml 02/53). 

Three-of-a-Kind 

Three Way Cnpper ICbl . . 
Treasure Cove (Exl <6/551. 
Trigger Horse (E) (7/53). 
Undersea Raider (2/461 . . 
Voice-O-Craph (M) (4/46) 
Wild West (C) 12/55) . 

Wixard 5c 

Wizard Whiz 

Wertd Series (W) (4/51). 
2ingo 0/51) (U) 


100.00 95.00 100.00 

100.00 95,00 95.00 

395-00 245 00 275,00 

245.00 245.00 245.00 

75.00 75.00 75 

99.50 45.00 75. 

15.00 15.00 15, 

195.00 125-00 175. 

395.00 325-00 345. 

20.00 20.00 20 . 

195-00 140.00 195. 

295.00 250,00 295, 

125.00 11000 no. 

175.00 150.00 165 

375.00 325.00 325. 

375.00 375.00 375. 

365 00 224,00 313. 

295.00 225,00 275. 

95.00 95.00 95 

195-00 65.00 125. 

225.00 95.00 150 

195.00 100.00 150. 

125.00 125.00 125. 

195.00 125 00 195 

75.00 75.00 75. 

30.00 20.00 20 

125.00 125.00 125. 

125.00 125.00 125. 

125.00 125.00 125. 

195.00 175.00 195. 

525.00 495.00 495. 

125 00 85.00 95. 

295.00 224.50 295- 

275.00 95.00 IBS. 

325.00 275.00 325. 

140.00 120.00 120 

185.00 175.00 175. 

275.00 275.00 275 

85.00 85.00 85. 

120.00 100.00 100. 

395.00 395.00 395 

125.00 125.00 125 

125.00 12500 125 

175.00 175.00 175 

295.00 295.00 295. 

175-00 145.00 175 

395.00 295.00 350. 

65.00 65.00 65.00 

85.00 75.00 85 00 

150.00 150.00 150 00 

20.00 18 00 18 00 

25.00 25.00 25.00 

225.00 225-00 225 00 

395-00 395.00 395 00 

125 00 125.00 125.00 

395.00 295.00 325 00 

65.00 65.00 65 00 

2000 19.50 19.50 

25.00 18.00 20 00 

50.00 50-00 50.00 

65.00 65.00 65-00 


KEW YE.AR‘S SPECIAL-S: 

palley6-Po(ketPools.$185 
1 14-Foot Bowlers 475 



YEAR END SALE 

All MBrchandisB Cleaned, Checked 
and Ready for Location 

BINGOS 

(•r ,(}2S.OO 

Ms Show jes.oo 

4lt* Club 210-00 

■reaSwar US.OO 

8-FT. SHUFFLE ALLEYS 

l«e Salact Hay. $24S.M 

•ae }«S.»0 

Unitae Tap N«Nb 2TF.00 

- laS PaLuia— Caoar— UuHk fartat MS.OO 

lata Cain— TMirnamant Ski Bawl 29S.00 

lasa Cain — Bamn Saara Baa>lti 215-00 

CMaaga Cain— Bawllnf Team tSI' 

14-FT. BOWLERS 

cata Coirw— Bowlins kaafua 'wllb SHttani $515.00 

unllae BawBnf Alky «5« 

Baby ABC BowKns Una 51.'"' 

T. & 1. DISTRIBUTING CO. 


CIVE TO DAMON RUNYON CANCER FUND 


Selectivity Keys 

' Continued from page 54 


Children’s Rides-Cuns! 

ucoNeniONie-coiN opfiAne 

Uke New CoMfltfeH— FvHy euaranteerf 
AUNr AVAIlABU-WRITf FOB IIST 
ALL TYPtS-ALL MODILS 

BUY OR TRADC FOR . . . OINCO SKT GUNNtR 
Tatmi: 25<k Bapaatt a/arBar— balance C.O.D. 

WAMTFDt win Buy M-lli »ni U Tab 

♦ 6uta VanBnri - RatanBw 
rienad ar At la— In (Warblng OrBaa. Stata Ouantiry, Frica. 

SMS W. LAWRINC: 
CKICACO as. ILL. 



CAROUSEL Industriet, Inc. 

AM Fhanas; Uptown B-13B9 ^ 


man named director of marketing. 

JULY AUGUST: Milwaukee op 
erators debate new l-cen1 State tux 
on cigarettes. . . . 1957 cigarette 
sales up 4 per cent over 1956. ... 

New PeniuyUania law for ciga- 
rette ta* enlor^ement. . . . Federal i 
grand jury indicts Pittsburgh ciga- 
rette operators. . . . FTC charges 
Rcvnolds Tobacco with discriini 
naling among customers in grant- 
ing promotional allowances. . . . 

Kents get a new filter. . . . FfC 
charges .Antcrican Tobacco with 
'preferential treatment" of ceilain 
customers. 

SEPTEMBER-OCTOBER: New 
York cigarette operator association 
writes new code. ... Du Grenier 
brings oul Sinokemaslcr. . . . Cig- 
arette taxes down 1.7 per cent for • 

August. . . , VenPack brings oul Ovtstmndlne grecommMfadofl* 
nesv machine. . . . Liggett & Myen | 
obtains patent on L&M brand. . . . 

20-column cigarette machines dom- 
inale N.AM.A show. . . . Superior 
introduces new mamul vender. . . . 

Continental sues Rowe -$1 million 
over alleged imitation of Twenty- 
700. 

NOVEMBER DECEMBER: De- 
troit operators bike prices, lose cig- 
arette sales. . . . E*ittsburgh opera- 
tors fined $26,725 in cigarette 
price-fixing charges. . . . Manu- 
facturers at work on new models ' 
with increased selectivity. . . . R. ). 

Reynolifs attains highest sales and 
earnings in history for nine-month 
period. ... All major producers 
[show earnings increases. 
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AMUSEMENT MACHINES 


THE IIUBOARO 


DECEMBER 30. 1057 


jeaifjt inpBicntjc-ja i BIHW i ) 


To the Finest People in the World 
Our Customers and Friends 

SINCERE THANKS TO YOU 
AND BEST WISHES FOR A 
HEALTHY & PROSPEROUS 
NEW YEAR 



May 1958 be a year of 

PEACE, 
PROSPERITY, 
PROFITS and 
PROGRESS For All! 
PLEASE! 


NEW YEAR’S SPECIALS 


Davis 6-Point Guaranteed Phonographs 
SEEBURG 

V200 Rebuilt w/ VL Sel. Rk $8S0 

HF1006 see 

HHPIOOR (HidMway) 5S0 

M100C 469 

MIOOA 189 


WURLITZER 

..WRITE I 1600 $239 


2150 

2000 

1800 

1700 

1650 

AMI I ROCK-OLA 

G200 (like new) $649 1 1 436 (45 rpm) $229 

F120 (like new] 495 ' 1434 (45 rpm) 139 


239| 1217 (HidMway) 89 


$mu*0 )WI (leo dirom* c*v*rt> $j4.50 

WURUTZCR S3I0 (100 i»L, lOia newl WRIT! 

WURliraR S»S (104 MiKtiM) JJ.50 



News Highlights of 1957 I BEST FOR LESS 

* CouHniied Irom page 61 « Shopped Oltd RoodV 


tnwe relief .sourTiI for New York level. 
Ck)' game operators. . . . New York 
Slate pin li.iu dulls prospects at 
summer stops. . Cliattanooga to 
issue pill liirnses. . . . Boston CJA 
dinner liooors Das’? Bond. . . . 

Came i ii d u s 1 1 y shows Arcade 
equipment at MOA shew. . . . 4-16 
coinmen honor Meyer Parkoff at 
Ness' York UJ.\ banquet. . . . 
\CMD.\ meets, discusses sales, 
public relations. . .Louisville biin 
nits teen pin nlas , ups fees. . . . 

C!oiirt affirms Toledo Iree-play ban. 

. . . Indiana boosts op tax oo gross 
income 50 per 'ent. 


. . Exports hit $12,772,- 
000 in first half-sear. . . . Max 
Mamer. Pliibdt-lpfii.i coin machine 
figure, dies. 

SEPTE.MBER — Trade ponders 
tournament play pbns on ball 
bowlers. . . . Kidciie ride accident 
launches Miami inspection drive. 
. . . Baltimore p'-Iice probe alleged 
- (Coininiied on jiage 65) 


NOW READ THIS! \ 


IL'N’E— Kiddie ride trade reports'^ WURIITIER 1900’l $599.50 d 

• • • B WURllTZER 1250 54.50 d 



introduction it .31 dips from 1956 

BRADY’S BEHER BUYS 

Wurliher M»del 20M 

. $895.00 

WurKher Model 1900 

.... 775.00 

Wuriitier Model 1800 

.... 675.00 

Wurillier Model I7IKIF 

.... 575.00 

Wurlilier Model 1400 45 rpm 175.00 

Seeburg Model lOOC 

.... 425.00 

Seeburg Model 1008 . 

.... 300.00 

AMI Model E-120 ... 

.... 300.00 

AMI Model C-40 45 rpm 

.... 125JM 

lock Ola Hedil 1434 

.... 9S.04 

Rock-Oh Hedel 1421 

.... 30.08 

NADV DISiaiBUIlIK (0. 

1900 W*tl 

OmrUtM, N«rth 

CarallM 

MtetWi Flanklia 

S>I7I4 



cago trade gis’es UjA solid back- 1 j AMI 0-80 45 rpn 249.50 ^ 

ing Maimfacturers plan use of 1 5 SKBURG MIOOA 110.00 j 

larger howhng bidi, . . . TradelK (OHSHUATION 135 49.50 { 

awaits 1. S. Supreme Court de- R 6«t# OFfICIAl Sllttl 8AU 174.50 ® 

K. e%oK aTtime high io: \ 
tal of $2.833, S70. . . . NCMDA ^ 
tells progress, pbns. . . . Operators 
on tisrd games kick, find shuffles 
still piill coins. . . . Distributors 
seek summer hv-po, lean on used 
gixme.s. . . . Manufacturers bow 43 
new models in war’s first half. . . , 

Balh Imulrr li.is ball hitting pins. 

. . . U. .S- .Siipicme Court ndes 
puy-off pill bills subiect to $250 
, g.imliliiig t.ix. 

JULY— -New fork Supreme Court 
grants injunctions against Cohen, 

Caggiano. Lnca! 463. . . . Min- 
nesota Supreme Court ndes free- 
pby pins legal. . . New York 
operators plan State coin associa- 
tion. . . . N’CMD.\ publication 
urges oper.itor 23 per cent com- 
mi.ssnms. . . . Wisconsin bill to 
legaJj/.e fne plays fails by one vote. 

. . . Maniifuctiirers say ball bowl- 
ers to pace Future game trade. . . . 

Bally, Uiiilcd report pbns to keep 
in-line pinludls rolling, but eiq>ect 
cut in oiilpiil. . U. S. Supreme 
Court kills Korp.an petition for pin 
ease rehearing. . . Exports top 
$2,000,000 second montli in row. 

. . .Government restates pin 
charges following High Court de- 
cision, confusion reigns in many 
areas of nation. . . . Sun'ey of 
game operators reveals desire for' 
new type game with long life, 
earning power rated top impor- 
tance; operators hit hlgn prices, 
frequent design ."hanges. . . . Rev- 
enue department: free pb\-s not 
subject to $2-30 (ax. . . Ball bowl- 
ers get more and more realistic ns 
manufacturers add improvements. 

. . . Used game prices show six- 
month hike, ontv in-line pins show 
drop. 

AUGUST — Exports streak to 
third $2.(K)O.OI>0 month. . . . Dio. 

Nets York union racketeer, tells 
how lie “urgaoired'' 100 operators. 

. . . Bnlh sets output on series of 
Five-hall pins. New York State 
bunches kiddie ride salety probe. 

. . . Five-balls enjoy new life in 
.Minnesota . . Enforcement of 
U. S. Supfcme Court pin tax de- 
cision grou s across nation. . . . 

Pool game trade solidifies, looks 
to fall rex iv.it. . . New model 



GIVE TO DAMON RUNYON 
CANCER FUND 


ARCADES 

FOR SALE 

Lisf Your Parks and Arcades With Us I 
^Striefly ConfidentiolJ 

CONTACT: JOE MUNVES 

577 TENTH AVE. NEW YORK 19. N. Y. 


From All of Us 
At 

ROANOKE VENDING EXCHANGE, INC. 

To You 

Our Friends ... Our Cuslofflcrs . . . 

And All Our Manufacturers . . . 

BC5T WISHES 

FOft A VERY HAPPY NEW YEAR! 

JACK G. BESS HARRY D. MOSELEY 

Distributors for 

AMERICA'S LEADING MANUFACTURERS 
AMI. INCORPORATED 
WILLIAMS MANUFACTURING CO. 

|. H. KEENEY & CO. 

CENCO MANUFACTURING CO. 

EASTERN ELECTRIC CO. 

|. F. FRANTZ MANUFACTURING CO. 

ROANOKE VENDING EXCHANGE, INC. 

4930 W. BROAD STREET. RICHMOND. VA. 
ATIantic 2-4221 

CHARLESTON. W. VA. BRISTOL. VA. 

625 Ohio Avenu* • 63 CommonwulHi Avmiw 
DIckMa 3-0311 1344 
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cash p^-offs un pinbahs. . . . Btilly 
revives output on shuffle bowlers. 

. . . Internal Hewnue rules prizes 
on bowler play not subject to $250 
tax, awards on match play subject 
to the higher lax. . . United an- 
nounces plans to renew shuffle 
game production . . . E.\purts 
mark fourth $2,000,000 month. 

. . . Sticcessful taiirnamcnt opera- 
tors tell how it's done. . . . F.tst- 
moving ball oowlers, shuffles, five- 
balls, make need fur new game less 
urgent. . . . hiing-Pin Equipment. 

COIN MACHINE PARTS 


Bowling Came Parts 

■ iHi. Buck 5 S 

Ul Cr*dt 1 " Bijck 7 S 

B*lh, 4 ’," 


Welle 

S 1 / 1 «" . . 80 » •». 

E. lURPlUS-SPECI&L 
#44— $4.7S pet C... $45.00 per H 
LOCKS. ..KEYED ALIKE... S5c Hp 

CSfiKct KlU. Incl. ISO M»tB. •H>«r 
^•intt_SS.«$ p«i Ml. 

FOR 6AHE HAKERS-COHVERSIONS 

Sl<ep«r* — .B«Ur< — Ti«ftil«rman — 

— Swltch«. 

WE SAVE rou MONiri 

miSK- ALL PARTS- WRITE YOUR NEEDS 
BUMPER POOL GAME SUPPLIES 

I. welftn . . . . ,S .7$ 


B«IU. 2 V'. *f*. w«lchl . 
Cut Stfekl. 48 -'. wosd »td 
Cut Sn«ki, 4 I~. pluHc, til 
Ciiln Chum. A.B.T., 4 «ubM 
tw p««l tabu. t*. . . . 
* Cup L 


•■Up Bumi 


whk«. •*. .85 
SUI« Tap>. c«mpl«t« and lap 

qualllr, beat mada. aa. . . . 47.50 

Ear any Paal Tabla Suppllai nat llatad— 
WRITE. 

QUANTITY USERS, CONTACT US 

OTMER WPmtii 

>77 ShutfUbaard Waa. 24 cam 

Bar caaa. • caaaa Sll.tl 

ucht. amaarh ar win 



u 

mSTRIBUriNG /VC. 

Bi6 SHOWS S275.00 each 

Nin CIUBS 205.00 each 

BBOIDWAVS 175.00 each 

BIG TIMES 100.00 each 


Atik foa UEN.MACklE or HAHOIA) HOFFMAN 

•5726 Kcmoth Av^. £incinDati, O., MOiiUma l^OO-J 


of Michigan, makes entry in kiddie 
ride field. . . . Slump in receipts 
continues for N-JW York operators. 
. . . New York State Coin Machine 
.Association holds lirst regular 
membership meet. . . Higher 

rales, lunger tenns cliiuacterize fi- 
nancing for game operators. 

OCTOBER - Inlemal Revenue 
moves against pay-off pinballs in 
Ohin, hints drive in Inuiana. . . . 

Y. C. mulls more favorable li- 
cense law. . . Circuit jtidge rules 
Indiana's anti-pm law unennstitii- 
tional. . . . .VtiMD.A to discu.ss 
plan for national bowling game 
tniirnampnt. . - . More games, few- 
er jukes licensed in Chicago. 

\OVEMBErt-U. S. judge mles 
in-line pins gamhlinc machines per 
!.se, in Illinois >•.■>iera) lest case. . . . 
[Six alleged co eonspir (tors named 
I in eniispirncy i idiclmcnts against 
■Al Cohen, in \cw Y'ork . . . U. S. 
^exports hit $18 million in eight 
I months for new record . . . Ball 
' Imwlers hike ree -ipls >n N'ew York, 
j . . X. Y. union situation in state 
of flii.x. . . . \k’inl>ership in newly 
' formed New Ym k Coin Machine 
AssrH-i.ntion. Inc. reaches 250. . . . 
Second Indiana court jnlt.s anti-pin 
forces. . . .13 coin firms sign for 
X/A.APPB Show. . . Sam Lewis 
resign.s Exliibil Supply presidency, 
foiii.s Williams Manufacturing. . . . 
Utah Supreme f.oiirl blasts Salt 
Laike City pin ban. . . Internal 

Revenue sets $20 annual lax on 
miniahire pool ga.nes. . . Manu- 
f.actnrers bow s.vifrh-frec alleys on 
new hall bowlers . . Detroit okays 
new ball bo'v'ers. industry rushes 
equipment. . . . Empire Coin. Chi- 
cago, opens IViroit sales office. 

DECEMBER — Cenco enters 
five-ball pin field . . . Gore named 
to Exhibit Siipnlv presidency. 
Spotlight Anxine equipment 
N.AAPPB Convention. . . Munves 
takes annua] X.A.APPB Guenther 
•award. . . . .S't'.MD.A kills plans 
for national toiirnamenl on bowling 
games. . . . Year’s game output 
under 100 new inodels . . . U. S- 
evports top $20 milimn thru third 
quarter or 19.57. . . . Strike hurts 
New York City game receipts. 




specials 

CUAN •AMfS-AIAOV EO* tOCATION ^ 

; fiiHU# 5250.00 eirm 5 m.oo 

I IS*’ nnJSI* 

. bKTIHE 110.001 

; OATIIHE 125.00 •‘"'B M W 

iMUMIHKH 125.00 1 HIH 60.00 

i HOItn 20.00 ;P»IM SPRINCS 60.00 

iBoaBBAIatB OBlivary. O«|0Bal(. 

FRANK MILLS. Mgr.. DepK R-6 


SUPERIOR SALES CO. 

7855 Stony Istaiut Ave. Chicago BAypoit t-161G 



JOE ASH Soys: 


TERRIFIC REDUCTIONS 

on 2 and 4-Playcr 

GOTTLIEB GAMES 

Sta BbIIbs I CenHBsnfal Cafa 

Ragisfer Hiratheit 

Scerebcard ! Dvif 


Siiiflk 

Haycr 

SjMCiall 

WORLD 

tHAHF 


WRITE FOR PRICES 

f«i y/arllutp. 0 (atlllrt an« Eihlbll (n $a. Jiitay, Dal. and E PcMia 
Caet 4a«rtt6; CGM4C. OtM.tdtlc- 


/Must MINT AUCffMCS CO. 



GIVE TO DAMON RUNYON CANCER FUND 


NOW DELIVERING 

I # Billy A.B.C. Champiiii BowIIdb Im«s 
! # Billy Sim Valley, Circus. Carnival, The Bike, The Ckanipien 
Model T and Toonerville Trolley 
# Rocfc-Ola Phenos-50-120-200 SelecKen 

WRITE OR CALL FOR PRICES 

★ ★ SPeCIAL ★ ★ BINGO GAMES 


C \LI>ERO> DlSTBH»TL\GhMIVC. 

433 N. Alabanai-91. Fhona: Mrirsia 44460 IndiansVoda.'andUiye 


f All Good Wishes from WORLD WIDE f 
^ for a flappy Neuj 


1957 in Review 

' Coiilimied from wage <52 


from in-line prodiictinn and Bally 
cut back in this field. Few new 
models ivere bowed by Keeney or 
Exhibit Supply, previously regular 
contrihnlnrs to the new game out- 
put. 

Year’s Iasi quarter saw manufac- 
turers running off relatively limited 
numirer.s of ball bowlers, and hold 
ing back on intrcxlnclion of anv 
new type location games. Opera 
tors were buying a sprinkling ol 
new bo'vlers «hitc depending on 
late used models to bring the niilk 
of location grosses in most areas 


5 -BALL GAMES 


I. bALLVA-eOPeiN . 




I TIMES S«UA»e . 


^Iear^bou^ 

REX'S NEW 12" II 
HI-FI SPEAKER!!! I! 


• H" 10 «tH trvi (Miiil sport*) n 

• 500 otini ksfiOiKO l| 

• 40 (• t 4,000 qrct* ff**ii*iiq r« 6 (i .. 

• Oirtcl riaiilioi Insuroi tMlI rinfo |l 
■IlhHt AtlltllM 

• (trrios In* Im fr*i« ptiOMfropk I 

• Ul* wHk ANT phtnifripli 

i.so 11 

II 


Anortad Calan 


* 69 ' 


Taitbhana 


Still Caing Strong! 

"CONSOLETTE” 


IFrito for Infortnotion 

DisraiauroasHfPS avauABic 


I! 
I! 

Call H«rrla«Pi 9-B3SS 

EX LOIN KifLHINf OUT. (ORP. || 
121 St. SittM SIrtrt. SirKUB ], K. Y. || 


IR 




SHUFFLE GAMES 


. t»8 JiT ... . 


HOLLYWOOD . 



BINGO GAMES 


SOUTH tCAt 

STAkOUST 

STAkLBT 

eixics 

17*1 vABitTv !. !!;;!;!!!!!! 

IHl PALM SeniNCS 

17 * [ ICC raoLics 

»S, ouoe RANCH 

M VACMT CLUB 

“ 



JJ 
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BIGGEST . 

* SALES IDEA 

EVER OFFERED TO COIN MEN 
Coming Soon From Rosen 
Watch For Announcement 


To All Our Friends 

The AVorld Over . . . 

“The 

Sends Best Wishes For A 

Kaft/Hf aiftd Pfciftenui Heu yete 

fscfwWva GottWafc, V/UUams, Saabarg mt>4 
Maraarieaof MwfMcapa Wffrlbatori 


III NEW aWM 
m niHOUNTE 


Vending Boom 

Confin»(»d from pace 38 


. . . Rowe cflui)ter-fue$ Continental 
for $4.2 million. . . . Airport Vend- 
ing mcrgesi into Automatic Mer- 
chandising. . . . Eastern Electric 
introduces new hot-cold sandwich, 
plate %’ender. . . . New sanitation 
development in can openers by 
C^anco. . . . Keeney markets four- 
choice milk and I’uice vender. . . . , 
Banend has eight-man. 2‘)-Siale 
representation. . . . Nestle has 
line of hot self-mix drinks. . . . 
First N.AMA labor-relations seminar 
held ill N.Y.C. 

DECEMBER — A.B.T. brings out 
automatic coin changer for cur- 
rency. . . . New hot-chocolate, cof- 
fee imit made by Vend-Rite. . . , 
Kaiser aluminum can ready for 
commercial use. . . . Final court 
date pending in Heinz-.Mills cross- 
suit. . . . Cole reaches sales agree- 
ment with London finn. . . . Food 
and Drug Administration sets up 
ad\’isory information .sers'icc' for 
v^ding indiLstry. . . . NAMA plans 
1958 convention In St. Louis at 
Kiel .Auditorium. 


Hub Pins Face, 

• Continued from vase SI 


• Special Price • 

5 AUTO-PHOTOS 

Model #9 

1 v«r|T good condition. Now 
wood in Arcodo. 

Only $1495.00 Each 

F.O.B. FhlWi. 

WIRE • WRITE 

PENNYLAND 

lilt ModMt 


are being used for gambling and 
that children are losing their school 
lunch money in them. 

His strategy is to price the fees 
to such a point that the machines 
would be unprofitable to operate. 
The continuing moves in Boston is 
t^ical of the action in seseral sec- 
tions of the State where communi- 
ties ha\e banned pinball machines. 

Ops Police Selves 
But operatoi-s liave done a good 
job in policing themselves. While 
the State law allows free play, 
many of the cities and towns nave 
their own ordinances against the 
practice. Most openitors have co- 
operated and many have replaced 
the bingo-type game wltli shuffle 
alleys, bowlers, baseball games and 
guns and are getting away from 
the pinball type game irr favor of 
the Arcade pieces. This is a volun- 
tary dn’ve on the part of operators 
who do not wish to face the possi- 
I bility of a litigation. 

I One of the l>ettrr ways some 
I operators have found to bring 
! about a better feeling for the 
' games is tl>e rise in bowling and 
pool game toumaine^it leagues. 
The actiWtv is successful in the 
suburbs and in several sections of 


GENCO'S 

SHOWBOAT 


the State, altho ft is not practiced 
in tlie city of Boston. 

The tournaments are u'orked on 
a system vvltereby the players udto 
have scored the highest in one 
week represent the location in 
matches with other location teams. 


NEED 

1,000 

USED— AS IS 

SHUFFLES 
& BIHGOS 

IMMEDIATELY!! 

pMONf-wnu-wam 
C*b* 240 E. Mvfkli «d. 

Ff— p wf. M. V. 

PhM*; MArtair S-2472 

SANDY MOORE 

DismiuToas co«f. 
Export Spodoflrt* 

240 C. Utrrkek R4., FrMptrt. N. Y. 
MAytllr S-24T2 


n\Ti:^D OLR BKST WISHES TO E 3 ERTO\E 
for 

\ HAPPY' NEW YEAR! 

• 

SPECIAL FISCAL YEAR CLOSEOUTS ON . . . 

Pins • Bingos • Music 


S-BALL AMUSEMENT PIN BALL CAME 
Exciting New 

*‘CHANCE-A-CARD’' 

TARGET 

With Special 

HOLD-OVER 

FEATURE 


• High Score to 9,900,000 

e Special When-let Roll- 
overs 

* Match Feature 

e All Metal Door. Frame 
ond Legs 


Plus Svery 
Modern feafvre 
Available on 
Today's Finest 
Pin Ball Gomes 


EHlithrs tilt. f«r l4FI|r li L Pa. m 4 I«di4la Is L FIm So. Jmat sal 


GAM E S h 


i MUSIC 1~ 


45 ItM (ONYERSION t / A u 

lorH-lMi 0"' 


45 II9H (OHVHUOH5 

lor Oihar Hodeli WRITE 


(xclwtiv* Sarbara Oiitrtbwtert 


VENDING 


MANUFACTURING 


WANTED 

6000 BINGO MECHANIC! 

GOOD PAY! 

STEADY WORK! 

NO DRIFTERS! 

WRITE TO BOX 912 

Th« Billboard, 18B W. Randolph St.. Chica(p I. Illinni, 
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5 Ha}' Vaar Ever; Wish ^ 

S for Health, i 

H Hapfiiess and H 

H Praitcrily j 

^ Be Granted in \ 

^ I the Coning Year 

^ 

9 t 

\ OPERATORS IN t 

^ N. ILLINOIS 


9 N. INDIANA i 
I and IOWA . . . \ 


GET 1958 OFF TO A 9 
J WINNING START with 5 
S GOTTLIEB'S NEW. AC- S 
H TION.PACKED ^ 

H STRAIGHT \ 
FLUSH 

COMBINES NEW WIDE-OPEN R 
K ROTO TARGETS WITH UNU f. 
if VERSAL APPEAL OF PLAYING f 

4 CARDSI MANY OTHER FEA- 4 

\ \ 

R LOCATION TESTED WORLD WIDE R 

^ IMMEDIATt SHIPMENT I ^ 

^ « 

^ Vd« tarn %ft tWi torrHic Mwwy 4 
M Mohtr inlo r*»F tacationo with ah w 
B mott no hmattoMiBt thru N«tiat>«l'B B 
R Roatol PlonI WrlM, Wlr*. Phonp, R 
R VWt Ui Now For Ro**! end Onfor- R 

R ■"»*»•• K 

I IWATIOtVAL i 

5 (OIN MACHINE EXCNANSE S 

^ T41I-IS DhrantT, Chk«(« 14, IIL 4 
4 BU«kln|lun l-«4«« &[ 


Strife in Bulk Lessens 


I CoFilttmgrf /fom vase 54 


attended by 300 bulk operators. 

. . . Operators split on direct sales 
squabble. . . . .Mixed charms and 
b^ oim machines held legal in 
New York. . . . Penquin Manufac- 
turing introduces sMrt play unit 
adaptable to any bulk vender. . . . 
H. B. Hutchinson moves to new 
quarters. . . . Ferrara hikes candy i 
prices 1 cent per pound. . . . Green ! 
Duck introduces recording-star but- 
ton series. . . . Charm manufactur- 
ers warn against winner balls. 

OCTOBER. Charles Manufachir- 
ing brings out bulk vendei with 
baseball action. . . . Leaf agrees 
to FTC consent order on proper- 
tioiially equal payment to compet- 
ing customers. . . . Victor builds 

^ ^ siah xiiiir lb aftlr ^ 


HAPPY 
YEW YEAR 

to 

All of You 
from 

, All of Us 

Sum SolomoM 
Jerry Bremner 
Harry Stewani 
Teresa Burgess 
Ralph Turley 
Duke Wrilsel 


new jumbo capsule. . . . FTC 
charges Atlas with false advertis- 
ing. . . . NVMD adds six new mem- 
bers. . . . Becker holds banquet for 
23 distribs at NAMA convention. 
. . . Charm manufacturers show fall 
line in Philadelphia hotel 

NOVEMBER. King builds new 
bulk vender with bowling action. 
. . . Le;if adds Sour Apple to 1-cent 
ball-gum line. . . . .Arizona opera- 
tors experiment with point-of-saie 
posters in capsule venders. . . . 
Green Duck uses sputnik motif on 
new series of buttons. . . . Leaf 
brings out sputnik ball gum. 

DECEMBER. NVA steering 
committee makes initial plans for 
.May meet. . . . Portland holds lo- 
cations liable for licenses . . . Atlas 
denies FTC charges of false adver- 
tising. . . . Moe Mandell resits 
NYBVA berth. . . . Logan Distrib- 
uting relocates quarters. . . . George 
Eppy to head firm's charm divi- 
sion." . . . NVMD maps system of 
unifonn pricing. . . . Graff Vend- 
ing has customer dinner mi-et in 
Dallas. . . . Manufacturers plan to 
increase number of nickel verniers 
in 1958. 


Bulk's Future 

Continued from page 54 



ly because the machine salesman 
has assured them that they are. 
Often the estimated gross for the 
machines is too high. But if they 
have the knack for operating, they 
will find there is money in the 
field.” 

• According to Grenier, a number 
of the major equipment operators 
arc again turning to bulk machines 
to increase gross revenue in plants, 
some of which are reducing per- 
sonnel. This tightening of the 
purse-strings should, he believes, 
help bulk vending since pennies ate 
spent quideer. 


NEW EQUIPMENT 

United ROYil ROWIING ALLEY 
Genco MOTflPAMA 
Genco SHOWBOAT 
Williams JIGSAW 
Bally STRIKE BOWLER 
Ballv ALL HAR BOWLER 

USED EQUIPMENT SPECIALS 

United 11' Bowling Alteyi $525.00 

United 14' Bowling Alleys 495.00 

Genco 6-PI. Skill-Ball 199.50 

Wnu. 6-PI. Roll-a-Ball 199.50 

Chicoin 6-Pi. Ski-Bowl 199.50 


PHONOGRAPHS 

United UPA-100 



SEERUee I AMI I 

MIOOA msii.uo »»$ 

Miooa SBS 

MIOOC 4TS r.|20 SCS WURLITZER , 

HBiooe STS i«se ssis | 

MIOOW STS C-120 MS I 1800 

Mtioon ers i«oo 

V200 MS' C-200 'two) 77S ' ITOO 


WANTED 


UNITiD-BAllY 
CHICOIN 
SHUFFLE ALLEYS 

TOP PRICiS PAID 


^04 ^ V» B*l*<**a I*fhi Df»« — C.C ®-^|. 


DETROIT RRANCH — I4S44 TmML Ottivlt. Mich. THi VErmonl (-Tie* 


I 



TEN TEN 
STRIKE PINS 


HAPPY NEW 


YEAR! 


REPLAY 


NOVELTY 


SUITS ANY LOCATION 

(59“ long by 3T' Wide/ 


SEE IT AT YOUR . 
DISTRIBUTOR 
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Used Shuffles 

• Continued from page 61 

(late-1954), at $75. Rainbow (Iat«- 
1954) sto^ at $175 avrr the six 
months. Chief (l<tte-1933] moved 
from $75 to SS5. 

Bally's Champion shnffle (mid- 
19-54) remained at $19.5, as did 
ChicaKO C^oin’s Flash (late-1954). 

Iti-liue pins, showing steady de- 
cline in price thni the \ear, moved 
down from January, to Jtily, to De- 
cember, as follows: 

Bally Beauty (early-19.55) $345 
to to 8173. Baily Big Time 
(early-19.53) $225 to $190 to $123. 
B.illv Cavetv (earlv-1953) $110 to 
.590' to $60. Bullv Miami Beach 
(late-19.>5) $225 to $195 to $125. 
United C.«ravan (early-1950) $350 
to $2-35 to $200. ibiit^ Pixie (latc- 
19.5.5) $195 to $165 to $75. United 
Stardust (early-1958) $250 to $225 
to .$210. 

l ive-ball pins showed more de- 
U\ed depreciation, as follows; 
Cotilieb Derby Day (mid-1936) 
$225 to $210 to $19.5. Daisv Mac 
(mid-1951) $145 to $105 to' $130. 
(iypsy Queen (early-19.55) $185 to 
$185 to $170. Ilnrbor Liles (earlv- 
1956) $210 to S2i0 to $195. Wil- 
liams Wonderland (mid-1955) $150 
to $140 to $130. 

Arcade Games Flighty 

Arcade equipment moved unpre- 
clictably along the price lanes from 
Junnar\ to Iiilv to December, as 
follnns: 

KO Figiiter $350 to $325 to 
$3-50. Ccnco Big Top gun (late- 
1954) -S-32.5 to $335 to $250. Genco 
Rifle Callery^ (mid-1954) $175 to 
$175 to $163. Williams Sidewalk 
Engineer (inid-1955) $163 to $150 
In $150. Genco's Sky Rocket gun 
(mid-1955) $175 to $173 to $165. 
United Clamiva) Gun (late-1954) 
$195 to $175 to $150. United Su- 
per Slugger baseball (mid-1955) 
$293 to $350 to $3.W. Genco 
Champion baseball $295 to $223 
to .$185. Teleqiiix $95 to $90 to 
$63. 



SEASON'S 

I 

GREETINGS 

I 

BEST WISHES 

I 

FOR A 

I 

PROSPEROUS 

1958 

Write far liteiirtteE Catatef 

SHAFFER 

MUSIC COMPANY 



Nowl Gottlieb's 


combines hew wide-open roto-targets 
with the universal appeal of playing cards 


Wide-Open Rolo-Targets Bring 3 Targets Up to Scoring Position at All 
Times, Allowing One Skill Shot to Lite 2 Cards with A Single Hit 
Special Score For: 

• Lighting Any Five Cards In a Row 

• Hitting Red and Green Targets After Row is Made 

• Making Special Rollover on 5th Ball After Straight is Lit 
Red and Green Targets Light Pop Bumpers and Cyclonic Kickers for Added 
High Score 

Total of 18 Ways to Score Specials Including Match Feature and High Score 
to 7,000,000 


Q 

Q Four Places to Spin Roto-Targets 


See your distributor todayl 
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^ PLAYS LIKE 
REAL BOWLING! 


RolT:^ 
SWITCHES ON 
***-AYFlEloi 


REAL BOWLING ACTION! 

NO MORE ROLL-OVER 
V SWITCHES UNDER PINS! 


Available 
In 3 Sizes I ^ 

13 '. 16 ' - 20 ' 


QUIETEST^Ier 
Ever Manufactured!!! 

/ Entire Ball Return Runway is Rubber Lined! 
/ Playfield Sound-proofed with Cork Backing! 
Back Stop is Sound-proofed with Cork! 


NEW PROFIT 
MAKING FEATURE! 

2 Gomes for 25c 

Alto available os 
One Game for 25< 
Easily convertible 
to regulor 10c ploy! 


GIANT 

BALLS 

4Vi in. 
DIAMETER 
2'A POUNDS 


GIANT 

PINS 

REALISTIC SIZE 
Larger Than 
Ever Before! 




Chicago coin machine 

1725 W. Dl VERSE Y BLVD., CHICAGO 14, ILLINOIS 


Division of 

Chicago Dynamic 
Industries, Inc. 





See your favorite distributor or write BALIY MANUFACTURING COMPANy • 2640 BELMONT AVENUE, CHICAGO 18. IlllNOIS 


Now you can collect bo« ling-alley cash from tlie busy 
crowded locationi wliere you've never been able to squeeze 
in a big bon let . . . earn big bowling profits in pinball space! 
Get ALL-STAR BOWLER busy for you now! 


NO SWITCHES 

ON SM OOTH ALLEY 

BALL HITS PINS 

OFFICIAL 

BOWLING RULES 

FAST AUTOMATIC 

PIN-SETTER, BALL-RETURN 
AND ROTARY TOTALIZERS 


1 OR 2 CAN PLAY 

to FRAMES PER PLAYER-10 CENTS 



. 
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IN ON THE BiemreHtoNomcHBsi 


EQUIP EVERY lOCATIOM WITH UNITED’S NEW 


BOWLING ALLEY 


3,0 a’A fast 

extra QOlHT-. e^^ 
f»UAY 

2 GAMES FOR 25 ^ 


UNIT 

ACCEPTS UP TO 20 QUARTERS 


New 
DROP CHUTE 
MECHANISM 

with NATIONAL REJECTOR 
Pull'Oul Drawer for Easier Servicing 


4 ALL-LOCAT ON SIZES 


13 FT. LONG .... 16 FT. LONG 

ElUNDAItE WITH4 n SECTIONS TO 

17 FT. LONG ... 20 FT. LONG 


ALL MECHANISM 
LOCATED IN BACK-BOX 

with Hinged Insert for Easier Servicing 

★ 

EXTRA STURDY CONSTRUCTION 
THROUGHOUT 

SEE YOUR DISTRIBUTOR NOWI 



f 


% 




Assure maximum revenue from every location 


DUAL PRICING UNITS 
Both the phonograph and the 
Wall-0*Matic 200 are equipped 
with dual pricing unite for pro* 
grammlng ainglee at one price 
and albums (two tunes per side) 
at a proportionately higher price. 



Ceebura 


U «|. p. SEESURO 

cnioas* a». tliiaata 
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